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/Y NEW HURDLES IN SOUTH DAKOTA 

Just as a state tax increase on video poker revenues 
takes effect this month in South Dakota, operators 
there are fighting new rules passed by the lottery com- 
- mission that would make it easier for locations to oper- 
ate their own machines by utilizing the services of non- 
licensed technicians. 

Previous rules required such locations to employ a 
licensed technician. Now they can use the services of a 
certified service agent, a lower standard than that be- 
~ ing met by coin machine operators. “They will not come 
- under the same restrictions that operators and their 
technicians fall under,” said Bob Hartford, executive di- 
rector of the Music and Vending Association of South 
Dakota. 

The association has asked the state legislative rules 
committee to require the lottery commission to recon- 
sider its decision. Hartford said he believes there isa 
connection between the tax increase, which will in- 
crease the state’s take to 50 percent, and the new lot- 
tery commission rules. “That’s one less partner to di- 
_ vide with, he said. But by easing the rules you are 
going to take avery clean industry and open it uptoa 
lot of problems.” 


Y LOCAL OPTION IN LOUISIANA DIES 

Operators in Louisiana were breathing a sigh of re- 
~ lief late last month when the legislative session came 
~ toaclose. A proposal to give communities a local op- 
_ tion vote on video poker was effectively killed when the 
~ House tabled the measure. Although a proposed com- 
_ promise would have exempted current video poker op- 
erations from the local option, it would have opened 
the door for voter-approved dockside gaming. 


/ WMS, BALLY MERGER AGREEMENT COMPLETED 
WMS Industries and Bally Gaming International re- 
cently announced the execution of a definitive merger 
agreement in which Bally stockholders will get .55 
shares of WMS stock for each share of stock they hold 
in Bally. The agreement, which must be approved by 
regulators and the stockholders of both companies, 
would also require Bally to sell or recapitalize its Ger- 
man operations and distribute the equity of those oper- 
ations to its stockholders. The boards of both compa- 
nies believe that the combination of the two companies’ 
domestic gaming machine business should create a 
powerful competitive force in the gaming market. 


¥ PREATE PLEADS GUILTY IN PENNSYLVANIA 

| The attorney general of Pennsylvania pleaded guilty 
last month to a federal mail fraud charge in connection 
with concealed campaign contributions solicited from 
illegal video poker operators in that state. As part of 
the plea agreement, Attorney General Ernest Preate 
- agreed to step down from office. He could face up to 
five years in prison and $250,000 in fines, according to 
_ federal prosecutors. 

U.S. Attorney David Barasch said Preate, on his 
own, and through the late Joseph Kovach solicited ap- 
proximately $40.000 in campaign contributions, half of 
which were paid in cash. Federal authorities say the 
criminal activity first began while Preate was district 
attorney in Lackawanna County and continued after 
his 1988 election to the office of attorney general. 

Efforts to obtain legalization of video poker games 
have been pursued by legitimate coin machine opera- 

_tors in the state for years. Elimination of illegal opera- 
tions such as those involved in the Preate case would 
be a by-product of legalization since video poker ma- 
chines would be regulated and taxed. 
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/ FLORIDA TAX ISSUES BECOME STATE LAW 

Despite fears of a possible veto, Florida Gov. Lawton 
Chiles has let stand several measures passed by the 
legislature to ease the burden on coin machine opera- 
tors. One such bill abolished non-transferable licens- 
ing stickers and clarified operators’ tax responsibili- 
ties. However, it also raised the per machine license fee 
from $20 to $30. Also included in the package was lan- 
guage designating location owners as the party re- 
sponsible for paying gross receipts taxes to the state. 

Manley Lawson of Lawson Music in Winter Haven, 
Fla., said the group of street operators (the Florida 
Amusement Machine Lessors Coalition) formed to pur- 
sue these issues will likely disband. “Essentially what 
we re doing is folding ourselves into the state associa- 
tion (FAMA),” he explained. “It is now time to turn to 
the broader task of reducing the tax burden on all the 
parties involved in coin-op machines in Florida.” 


Y/Y PATENT AND TRADEMARK DISPUTE LINGERS 

Smart Industries recently responded to claims by 
Advanced Games and Engineering that it held exclu- 
sive rights to the trademarks “play till you win” and 
“winner every time,” as well as patent rights to crane 
games having this feature. Smart contends that it has 
been selling and advertising equipment using this fea- 
ture and carrying these trademarks for over six years, 
thus invalidating AGE’s claim of exclusive rights. 

Bruce McKee, patent and trademark counsel for 
Smart Industries, says that his client’s reported prior 
sale of games beginning in 1989 constitutes a legal bar- 
rier to AGE’s obtaining protection. A patent must be 
filed within a year of the first public use or sale of an in- 
vention. AGE’s patent was reportedly filed in 1993. 

“The examiner didn’t know about our usage” when 
the patent was granted, McKee said. He added that 
Smart will petition the patent and trademark office to 
cancel AGE’s registration. The company also reported- 
ly has filed its own application to federally register the 
slogans for trademark. 

But AGE questions Smart’s claims. “We certainly 
were not aware of such a product and question its suc- 
cessful marketing,” said AGE’s J.R. Fishman. “We can 
prove we were the first on the market with a winner- 
every-time candy crane. We have not done anything ex- 
cept announce the patent. I never intended to push the 
issue, but if they are going to push it, we'll have to re- 
spond. In 1992 there were no other winner-every-time 
candy cranes at any of the shows. The controversy in- 
volved would indicate what an important piece the 
winner-every-time candy crane is to the market.” 


Y/Y NEW COMPANY ON THE BLOCK 

Phil Cornick has acquired the rights to the coin-op 
division of Xytek Inc. and opened a new company, P & E 
Technologies. Cornick is joined by longtime associate 
Ed Kaba. P & E will continue to offer a comprehensive 
list of poker and 8-line products, as well as the new 
Catch-N-Win game that dispenses either a prize or 
tickets. In addition, it will assume all responsibility for 
the warranty of Xytek products and the technical sup- 
port of its customers. 

Said Cornick: “We have been working toward this 
goal and looking forward to an opportunity such as this 
one for a long time. We're excited about what lies 
ahead and are committed to continuing our reputation 
for bringing high quality products and innovative ideas 
to this industry.” The company is located at 500 Central 
Ave., Atlantic Highlands, NJ 07716; (908) 872-9800; FAX 
(908) 872-0003. A 
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SAVE YOUR COINS! 


eep your games earning a profit. Use Dale 
high quality Graphic Displays for all your 
new and replacement needs. 


Dale can supply the right display to fit most 
pinball and redemption machines at a cost 
you can afford. 


Available in all popular sizes. 


128 x 64 
256 x 64 


128 x 32 
192 x 64 


Plus many 
more! 


For information contact: Dale Electronics, Inc., 122 23rd Street, Columbus, Nebraska 68601. Phone (402) 563-6308. Fax (402) 563-6418. 
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You want to see 


the big picture! 


very few years the coin-op industry is be- 
sieged by what we have come to call blue- 
suede shoes operators. These blue-sky 
salesmen entice unsuspecting entrepre- 
neurs with promises you wouldnt believe 
if your husband of 20 years swore to them. 
But many are willing to invest their hard- 
earned dollars in a get-rich scheme that 
often has the opposite result. 

Let me compare this with a close-to- 
home story: How many of you know what 
an ocularist is? If you don’t, I’m sure 
you re not alone. In fact, I only recently 
found out what it is and 
how few there are. Why? 
I was suddenly in dire 
need of one. An ocular- 
ist is someone who 
paints artificial eyes. My 
son Nick had to have 
one of his eyes removed 
after a shooting acci- 
dent; consequently we 
needed an artificial eye 
made for him. 

After his accident, 
there was a newspaper 
article profiling one of 
the mere 100 ocularists 
in the country. It seems 
like everyone I saw that 
week was talking about 
that article. They cut 
copies out of the paper 
for me, and we had long 
conversations about ar- 
tificial eyes. (No, they 
are not around hunk of glass and yes, they 
do move!) A month before that, I don’t 
think I’d even said “artificial eyes,” and 
I’m sure the subject would not have come 
up with anyone | know. 

Although I was now acutely aware of 
what an ocularist did, I also found out that 
not all are equal. We made an appoint- 
ment with one near the office and ended 
up walking out, vowing to fly to another 
state if we had to. The place was a dump, 
and the ocularist looked like a drunken 
bum. We didn't do our research ahead of 
time, figuring that one would be no better 
than another. 

Now back to breaking into the coin-op 
business. It’s amazing how much you 
learn about something that was so remote 
before. How many people looking to the 
coin-op business have taken the time to 
research (J mean really research) the in- 
dustry? Do they know what an operator 
is? How about a distributor? Do they think 
they re all alike? Do they know about loca- 


8 


tion contracts? Have they studied the var- 
ious types of equipment, and where to buy 
it? Have they even heard of rotating 
games? 

I’ve seen too many people who have 
been victimized by fly-by-night scam 
artists suddenly realize they know noth- 
ing about the industry. Once they have 
been taken, they start researching the 
business. We're usually on the list of 
phone calls, and these people are very 
frustrated. I can’t help but wonder why 
these people can find us after they’ve 
been victimized and didn’t find us before 
they handed their money over to ascam 
artist. 

But after reading some of the biz-op 
ads and seeing the promotional material, 
it’s easier to see how these hopefuls are 
lulled into a false sense of not being able 
to lose. Here's a typical ad that appeared 
in our local paper just this week: “Vend- 
ing—own your own business—all cash 
profits! $2,500 a week possible.” 

Recently we had a visitor who wanted 
our advice on a business opportunity he 
had seen in the paper. He sent off for the 
proposal and brought it in for us to see. 
Here’s just part of the promotion package 
promise: “There is no selling and no over- 
head. You will have an all-cash business 
offering immediate income with a fantas- 
tic return on your initial investment.” 

An additional enticement stated that to 
make about $40,000 annual gross profit, 
you would only have to spend about three 
hours per week collecting the money. And 
you don’t even need an office! To make 
nearly $65,000 per year, you need only in- 
vest five hours per week! Topping off this 
package was the assurance that the ma- 
chines you would have to purchase would 
last over five years! All you had to do was 
send a cashiers check to secure your area 
and hold a spot in the training program. I 
guess their mailboxes were loaded with 
checks! 

Now that family entertainment centers 
are cropping up all over, it’s probably 
about time for some of the biz-op sales- 
men to start crawling out from under their 
rocks. If you are one of the lucky ones 
reading this BEFORE you invest your 
money, please visit a local distributor and 
discuss the offer with him. He’s a profes- 
sional. You don't have to take his advice, 
but at least you'll be forewarned. You'll 
also know a whole lot more about the in- 
dustry and the reality of the work it in- 
volves. A 
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Trade in any old “B” board 
and get a $150 rebate 
on any new “B” board! 





Exciting New Hits... In A 
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"Introducing a whole new way to turn your old moneymakers into new Capcom moneymakers. 
We call it OPS #. You'll call it magic. 


Now you can have more games and more profits - in a snap! GPS Mis made up of an “A” 
hardware board and a snap-on “B” software board. To convert an old game to a new Capcom hit, 
all you need to do is attach the new game’s “B” board to the same “A” board - and you're in business! 


And, of course, CPS M plays fast and responsive, with incredible graphics that are dramatically real and 
our three-dimensional audio system that literally follows all the action. 


CPS Il, exclusively from Capcom. The change will do you good. 
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3311 North Kennicott Rd., Arlington Heights, IL 60004 Phone: 708-797-6100, Fax: 708-797-6208 





Jean-Claude Van Damme stars as Colonel Guile in this first-ever star-studded 

digitized video game adapted from the blockbuster movie of the same name! 

¢ 32-bit processor/260 megabits of graphics ¢ Most popular characters brought to life through digitized technology — 

e Includes signature Street Fighter I| turbo moves ¢ Over twelve movie footage background scenes with 
texture-mapped graphics ¢ Multi-hit combinations ¢ 50 all-new action moves 
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From the shimmering rope lights and mirrored panels to 
the high-flying catapult coin shooter and all the bells and 
whistles, Eureka really knows how to shine. Its casino 
appeal and innovative configuration draw in the crowds 
and the coins. And the well-constructed, simply-designed 
cabinet and operator-friendly adjustments and diagnostics 
keep the game and collections in top form. 

Six operator adjustable tiers for pay-out control 

Cascading coin effect 

Unsurpassed reliability: heavy gauge mechanics; 

super-sturdy coin acceptor; single- housing coin 

mechanism; tempered glass 

High visibility cabinet 

Available in token in-ticket out or token in-token 

out format 4 

Multi-token play | 

Uses standard .900 tokens (update kit for other 

sizes available) i——_. an 

Holds over 3000 tokens Bra 

Small footprint 

Built-in in/out counters 

Tilt alarm 

Fun for the entire family 


WIDTH: 25 5/16” (64 cm) 


DEPTH: 46” (117 cm) 
WEIGHT (uncrated) 365 Ib (165.5 kg) 
WEIGHT (crated) 410 Ib (186 kg) 


3311 N. Kennicott Rd. Arlington Heights, IL 60004 Phone: 708-797-6100 Fax: 708-797-6208 


EQUIPMENT POLL 


POINT POINT 
GAME MFG. VALUE | GAME MFG. VALUE 
ALLEY BOWLERS COIN DROP GAMES 
1. Striker (Design Plus) 7.75 1. Super Wheel ‘Em In (Bromley) 9.50 
2. Skee-Ball = (Skee-Bal) 6.86 2. Smokin’ Token (Seidel) 8.86 
3. Skee-Ball Lightning (Skee-Ball) 6.60 
4. Alley Cats (Jaleco) 6.33 ee eae sible eon 
5. Smartball (Smart) 6.25 4. The Mask (Data East) 8.33 
5. Golden Goose (Benchmark) 8.00 
SPORTS GAMES 6. Roll for Gold (Benchmark) CBT 
1. Shoot to Win! (S es v) 7.83 7. Addams Family Values (Midway) 7.67 
2. Two Minute Drill (Taito) 7.00 
3. Rage in the Cage (Fun Merchants) 7.00 o) eaper Ean tee aC ire) diac 
4. Around the World (UETD) 7.00 9. Home Run Hitter (CCD 7.43 
5. Hoop Shot (Doyle) 6.13 10. Rock-N-Bowl (Bromley) 7.20 
6. Full Court Frenzy (ICE) 6.00 11. Aftershock (Lazer-Tron) 7.00 
7. Slugtest (Williams) 9.93 12. Sonic the Hedgehog (Sega) 7.00 
8. UB QB Football (Nat'l Sports) 5.76 i&, Super Bask i ee en Bah 
COIN PUSHERS 14. Coin Circus (Am. Sammy) 5.67 
1. Jungle Jive (Coastal) 9.33 15. Bank It (Lazer-Tron) 5.06 
2. Wedges/Ledges (Fun Merchants) 8.33 
ecuaed Coast (Fun Merchants) 7.90 NOVELTY 
, n 
Dinosaur Valley (Fun Merchants) 7.43 Pe yeore Soa ' es 
5. Starburst (CCD 7.33 2. Dinoscore (Planet Earth) . 8.63 
3. Ribbit Racin (Lazer-Tron) 7.92 
CRANES 4. Circus Hi-Rise (Skee-Ball) 7.20 
1. Skill Crane (Grayhound) .09 5. Wacky Gator (Data East) 7.07 
. ernie pode pee 6. Neck-N-Neck (Bundra Games) 7.00 
4. Big Choice (Fun Merchants) 6.80 7. Buddy Bear (Smart) 7.00 
5. Action Claw (Fun Merchants) 6.50 8. Feed Big Bertha (Smart) 6.93 
6. Candy Man (Fun Merchants) 6.00 9. Hop-A-Tic-Tac-Toe (Data East) 6.67 
10. Pop-A-Tac-Toe (Coastal) 6.67 
7 mde dela (Smart) 390 11. Super Mario Bros. (Fabtek) 6.33 
x. Wink Dank (ICE) 8 00 12. Whac-A-Mole (Bob's Space) 6.14 
3. Hightops (Nat'l Sports) 7.25 13. Hungry Hungry Hippos (ICE) 6.14 
4. 1/2 Pint Frenzy (ICE) 7.00 14. Pogger (Lazer-Tron) 6.00 
5. ae ia — oe 7 dies ) ie 15. Knock Down (Meltec) 5.83 
© Shoe Bowe BSF | 18, Boom Bal Mette) 875 
8. Skee Toss B.C. (Skee-Ball) 5.82 17. Big Mouth (Meltec) sf 
9. Bozo Basketball (Design Plus) 5.50 18. Pop-A-Slot (Coastal) 5.67 
10. Jr. All American (UETD) 5.33 19. Pop-A-Ball (Coastal) 5.63 
11. Toss Em (UETD) 5.25 20. Flip-N-Win (Planet Earth) 5.56 
ROLL DOWNS 21. Simple Simon (Am. Sammy) 5.50 
1. Spin To Win (Lazer-Tron) 7.73 22. Cracky Crab (Namco) iia 
2. Jungle Rama (Lazer-Tron) 5.71 23. Double Cheese (Midway) 5.33 
3. Clown Rolldown (Bay Tek) 7.30 24. Cosmo Gang (Data East) 5.00 
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GAME 
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Daytona USA (Sega) 
Cruisin’ USA (Midway) 
Theatre Of Magic (Bally) 
Mortal Kombat 3 (Midway) 
Virtua Cop (Sega) 

Virtua Fighter 2 (Sega) 
T-Mek (TWD 

Point Blank (Namco) 
Killer Instinct (Midway) 
Stargate (Premier) 


. Star Trek: TNG (Williams) 


OutRunners (Sega) 
Suzuka 8 Hours 2 (Namco) 
The Addams Family (Bally) 


. Suzuka 8 Hours (Namco) 

. Road Show (Williams) 

. Solitaire Challenge (Dynamo) 
. Baywatch (Sega) 

. X-Men (Capcom) 


Shaq Attaq (Premier) 


. Lucky & Wild (Namco) 


Gal’s Panic II (Kaneko) 


. Bust-A-Move (Taito) 

. Tekken (Namco) 

. World Cup Soccer (Bally) 

. Ridge Racer (Namco) 

. Virtua Racing (Sega) 

. Dirty Harry (Williams) 

. Raiden DX (Fabtek) 

. Demolition Man (Williams) 
. The Shadow (Williams) 

. Lethal Enforcers II (Konami 
. The Flintstones (Williams) 
. Drug Wars (Am. Laser) 

. No Fear (Williams) 

. Raiden II (Fabtek) 


Freddy (Premier) 


. Frankenstein (Sega) 

. Racin’ Force (Konami 

. Ace Driver (Namco) 

. Great 1000 Mile Rally (Kaneko) 

. Street Fighter the Movie (Capcom) 


Virtua Fighter (Sega) 


. Rescue 911 (Premier) 

. Maverick (Sega) 

. Lethal Enforcers (Konami 

. Revolution-X (Midway) 

. Guns'‘N Roses (Data East) 

. Tales From the Crypt (Data East) 
. D&D Tower of Doom (Capcom) 

. Corvette (Bally) 

. Fast Draw (Am. Laser) 

. NBA JAM Tourn. (Midway) 

. Indiana Jones (Williams) 

. Crime Patrol (Am. Laser) 

. Fish Tales (Williams) 

of. 
58. 
og. 
60. 


Run and Gun (Konami) 
COPS (TWD 

Ridge Racer 2 (Namco) 
Twilight Zone (Bally) 
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EQUIPMENT POLL 


MO.ON MO. IN 
CHART TOP 10 
10 10 
8 8 
2 2 
2 2 
5 4 
5 5 
9 3 
3 1 
6 6 
2 2 
18 17 
22 20 
14 14 
40 40 
14 14 
7 7 
13 7 
2 1 
5 5 
6 6 
23 4 
12 8 
4 4 
5 5 
12 12 
17 9 
32 a7 
2 1 
7 6 
14 10 
5 4 
14 4 
9 4 
16 11 
1 0 
19 19 
14 9 
4 3 
9 3 
3 0 
5 4 
1 1 
16 10 
14 10 
7 3 
33 32 
12 4 
9 3 
18 7 
13 12 
7 2 
10 2 
13 10 
21 14 
20 5 
34 18 
19 7 
4 0 
i 1 
27 21 
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GAME 
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Daytona USA (Sega) 
Cruisin’ USA (Midway) 
Virtua Cop (Sega) 

Virtua Fighter 2 (Sega) 
T-Mek (TWD 

Point Blank (Namco) 
Killer Instinct (Midway) 
OutRunners (Sega) 
Suzuka 8 Hours 2 (Namco) 
Suzuka 8 Hours (Namco) 


Solitaire Challenge (Dynamo) 
. Lucky & Wild (Namco) 
. Ridge Racer (Namco) 


Virtua Racing (Sega) 
Lethal Enforcers II (Konami 


POINT 
VALUE 


9.37 
8.98 
8.44 
8.31 
8.25 
8.20 
8.17 
7.90 
7.89 
7.82 
7.98 
7.44 
T.22 
CAL 
7.00 


LONGEVITY 
POINTS 


595 
464 
259 
268 
397 
102 
345 
1113 
797 
729 
554 
758 
686 
1627 
561 


VIDEO KITS 


— 
rODMDONnN oar wh 


Mortal Kombat 3 (Midway) 
X-Men (Capcom) 

Gals’ Panic II (Kaneko 
Bust-A-Move (Taito) 
Tekken (Namco) 

Raiden DX (Fabtek) 
Drug Wars (Am. Laser) 
Raiden II (Fabtek) 


Great 1000 Mile Rally (Kaneko) 
Street Fighter Movie (Capcom) 


Lethal Enforcers (Konamwv 


D&D Tower of Doom (Capcom) 


NBA JAM Tourn. (Midway) 
Aero Fighters 2 (SNK) 
World Rally (TWD 

Samurai Shodown II (SNK) 
Mortal Kombat II (Midway) 
Aero Fighters (Mc O’River) 


Alien vs. Preadator (Capcom) 


DarkStalkers (Capcom) 


. Super Sidekicks 2 (SNK) 
2a 


Twin Eagle II (Seta) 


8.70 
7.53 
7.38 
7.30 
7.90 
7.08 
7.00 
6.86 
6.71 
6.62 
6.53 
6.47 
6.24 
5.73 
5.65 
50.64 
5.36 
5.30 
5.29 
5.23 
5.14 
5.00 


117 
262 
291 


PINBALLS 


Seren Shy 


Theatre of Magic (Bally) 
Stargate (Premier) 

Star Trek: TNG (Williams) 
The Addams Family (Bally) 
Road Show (Williams) 
Baywatch (Sega) 

Shaq Attagq (Premier) 
World Cup Soccer (Bally) 
Dirty Harry (Williams) 
Demolition Man (Williams) 


. The Shadow (Williams) 


The Flintstones (Williams) 
No Fear (Williams) 
Freddy (Premier) 
Frankenstein (Sega) 


8.75 
8.14 
7.95 
7.83 
7.60 
7.97 
7.92 
1.20 
Tht 
7.06 
7.05 
7.00 
7.00 
6.80 
6.80 


JULY “1895 








Bonnie Theard 
Managing Editor 
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First coin-op contact 
makes big impression 


child’s first exposure to coin-operat- 
ed equipment will likely be a kiddie 
ride. The bright colors, flashing 
lights, and movements catch their 
eye, resulting in persistent tugs ona 
parent's clothing and animated ges- 
turing toward the object of desire. 
Parents are usually happy to in- 
dulge youngsters, and may even use 
the ride as a reward for good behav- 
10r. 

Long before I joined 
the staff of Play Me- 
ter I gladly spent 
countless quarters 
on kiddie rides that 
brought smiles to the 
faces of my two sons. 
A trip to a nearby 
Shopping center also 
meant hamburgers 
at a fast-food outlet, 
which was conve- 
niently located in the 
center and across 
from a platform with 
three kiddie rides 
(motorcycle, race 
car, submarine—this 
was the early ‘80s). 
Ample time was al- 
ways’7 allowed for 
them to enjoy the rides. There was 
no canopy and no change machine, 
but this clearly was a forerunner of 
today’s kiosk, which can be an elab- 
orate setup of multiple kiddie rides 
and a major attraction in itself. 

In November 1985, when one of 
my early assignments was an article 
on kiddie rides, my sons and god- 
child were happy to sample rides 
and appear in photos on a merry-go- 
round and army tank while I cap- 
tured them and other children on 
film. No licensed characters, ticket 
dispensers, or instant photo cam- 
eras. Just appropriate music and 
not that much in terms of bells and 
whistles (literally and otherwise). 
They were happy, and the children 
who rode those same rides the next 
day, the next week, and the next 
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month were happy discovering 
them for the first time. 

Hydraulic helicopters were a hot 
item that year and accounted for a 
larger share of revenue than some 
of the traditional kiddie rides, such 
as the time-honored horse. Here's 
an interesting statistic: in the June 
1985 Buyer’s Guide we featured six 
kiddie rides; in the April 1995 Buy- 
er’s Guide we featured 144! 

The number of manufacturers 
and ride models has soared in the 
last decade, along with the popula- 
tion of small children. That’s one of 
the beauties of kiddie rides: new 
customers are always coming on the 
scene. A well-maintained eight- 
year-old ride is brand new to them. 

Kiddie ride operators refer to 
their rides as “the best kept secret in 
the industry,” “steady as the day is 
long,” “never out of style,” and “a 
good public image for a business.” 
They continue to earn despite the 
season. When school resumes in the 
autumn and game room revenue ex- 
periences a dip, kiddie ride users 
are still out in force. 

Kiddie ride customers are accom- 
panied by a parent or guardian and 
bring a family atmosphere to a loca- 
tion. Family entertainment centers 
recognize the value of kiddie rides 
and usually include several in their 
product mix, even in the smallest fa- 
cilities. 

The number of kiddie ride opera- 
tors is on the rise, and it’s no sur- 
prise. Thirty percent of the opera- 
tors who responded to our annual 
State of the Industry Survey say they 
operate the rides, each with approx- 
imately 11 units. It is estimated that 
nearly 15,000 kiddie rides are on lo- 
cation and account for $32 million in 
total annual revenue. 

If the dynamics of the market- 
place dictate diversifying as the 
next step in your business plan, con- 
sider the advantages of today’s so- 
phisticated kiddie rides. A 
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FEATURES: 


© Removable ticket magazine for 
easier loading 


e Flexible ticket reward and payout levels 

© Custom speech and sound 

© Separate ticket and coin meter 

e * THE MASK” roll-in head shot 

e Designed and built in the USA 

© Low ticket warning light 

® Eye-catching graphics 

© 6,001 ticket capacity 

© Progressive jackpots 

® Self clearing vibra-playfield: 
No unsightly coins left laying on 
the playfield that discourage play. 


Data East USA, Inc. 
260 Stanley Street 
Elk Grove Village, 

iL 60007 
Phone 708-290-0070 
Fax 708-290-0491 


1995 Data East, Inc. 


COIN-OQP NEWS 


U.S. Mint opposes dollar coin bill 


The United 
States Mint has 
announced its 
opposition toa 
Congressional 
bill that would 
authorize anew 
dollar coin and 
eliminate the 
one dollar bill. 
Mint director 
Philip N. Diehl 





said the propos- 
al, which was in- 
California Rep. Esteban Torres (I), a co- gece na ie 
sponsor of dollar coin legislation along = PF © Nunary 
with Arizona Rep. Jim Kolbe (r), took is- House budget 


and is now be- 
fore a House 
Banking sub- 
committee, “is 
another attempt to force the American people to 
accept something they ve rejected twice in the past 
25 years.” 

Diehl also claimed that the Mint cannot produce 
the coinage within the required 18 months spelled 
out by the proposed legislation. It would take 30 
months to install the necessary machinery while re- 
searching and testing coin alloys and suitability for 
vending machines, he said. 

“This is a case of mistaken policy magnified by ill- 
considered technical requirements,” Diehl contin- 
ued. “The public rejects a dollar coin generally. 
Moreover, the Mint can’t make (the proposal) work 
in the time allowed. That combination virtually 
guarantees the third failure of a dollar coin, and 
with that failure any projected cost and budget sav- 
ings go out the window.” 

In response to the Mint’s position, bill co-sponsor 
Rep. Esteban Torres (D-Calif.) said it is Congress 
which is granted the right to coin money under the 
U.S. Constitution. The Mint, he said, is charged with 
implementing Congressional mandates. 

AMOA government relations manager Laura Ol- 
son said that in the absence of any other statements 
from the White House, Treasury Department, or Bu- 
reau of Engraving and Printing, the Mint’s position 
could stand as that of the Clinton administration. 

“Without anything else on record that would 
seem to be the case but that doesn’t mean it’s the 
be-all and end-all,” Olson explained. 

The Mint’s position statement came out only days 
after members of AMOA and AAMA converged on 
Washington, D.C., to lobby in favor of the dollar coin 
proposal. 

Olson said the event was a success. “We ended up 
having 13 new co-sponsors in those four days and 


sue with the Mint's recent statement of 
opposition to the proposal. 
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hopefully we’ll pick up a few more in the future,” 
she said. A reception held for Congress members 
and their families and staff also raised $25,000 for 
the Make a Wish Foundation. For more information 
on the AMOA/AAMA Washington Conference turn 
to p. 82. 

A dollar coin proposal has also been introduced 
in the Senate, and insiders say the best chance for 
passage is the inclusion of the bill in the Senate 
budget, thereby avoiding complications in a confer- 
ence committee debate. 

“Our mission is to keep it moving with the bud- 
get process,” Olson said. “Once we get out of step, 
it’s hard to catch up.” 


Home gaming 
a hot issue 


While operators around the country have met 
with limited success in passing video gaming 
legislation, there may be emerging a new form 
of gaming on-screen, the television or computer 
screen. 

The AMOA Video Gaming Guidepost reports 
that there are a number of experiments in home 
gaming currently being attempted. They include 
a national Indian lottery being put together by 
the Coeur d’Alene tribe located in northern Ida- 
ho which will utilize telephone lines and credit 
cards as payment, a proposed on-line casino be- 
ing put together by a California company, and 
in-state parimutuel betting in Maryland using 
interactive television. 

In a recent report, International Gaming & 
Wagering Business informs that cable television 
and personal computer technology are being 
closely examined as potential means for devel- 
oping at-home gaming. 

In fact, a California company has already de- 
veloped a CD-ROM game called Virtual Vegas, 
that features non-cash betting, IGWB reports. 

But the problem that still looms, according to 
both publications, is the web of state and federal 
laws that must be surmounted in order to see 
games come to fruition on the information su- 
perhighway. 

So for now, while technology continues to cre- 
ate new opportunities for the entertainment and 
gaming businesses, the issues of public and po- 
litical perception will have to be addressed be- 
fore casinos can come into the home. 
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™ The Merit innovation* that's elect 
Easy to play! A challenge : or. al” 


It's a race from 0 to 321 points. The fun starts ¥ ie) ne Bilayer ZAPS sid 
another by matching their score exactly. The ZAPPED player starts over 

at zero, ready to come back and ZAP the other players. Here's the final — 
twist - overshoot 321 and the excess points are subtracted, an — a 
opportunity to BACKZAP an opponent by catching them on the rek 


















The unique features are clearly displayed on the new “9000” overhe 
eliminatin ‘the work and making 321 ZAP fun, fun, fun! 


INDICATES PLAYER THROWING eENERGIZE YOUR ROUTE 


POINT SPREAD TO ZAP THIS PLAYER with Merit's powerful 
PLAYER IS BEHIND THROWER - CAN'T BE ZAPPED promotions — posters, 
PLAYER IS AHEAD BY MORE THAN 100 

- mes table tents, decals, 


T-shirts and more! 
eRUN 321 ZAP LEAGUES! 


321 ZAP includes a team © 
option. | 











— 


SCORPION “if. <8000> 


1 e2 


TEMP 
SCORE 





TEAM A TEAM B 


ee OP ~ eS Oe SO es Be 






_ «The new “9000” also includes 
RAZY CRICKET , WILD & CRAZY OPTIONS’, plus, plus, plus! 


Sela ZAPPING TODAY - IT WILL PAY! 


See your SCOP, rom ggg > distributor. 


me) manlelacmlahiclanareheceia 


Call 1-800-523-2760 


215-639-4700 FAX 215-639-5346 


* Patent pending 


ae Cena lalelerieg(- ey 


2525 State Road ¢ Bensalem, PA 19020 ~ 





COIN-OP NEWS 


Home VR system 
unveiled at E3 


The Jaguar VR, a 360-degree, fully immersive 
virtual reality game system for the home market, 
was unveiled to the public during late spring at E3 
in Los Angeles. 

Jointly producing the product are the Atari 
Corp., developer of a 64-bit Jaguar system for the 
home, and the Virtuality Group, a global market 
leader in VR systems. 

“There is not one consumer VR product that 
can compete with the Jaguar in terms of price, 
performance and quality,” said Sam Tramiel, 
president of Atari. “The Jaguar VR has been de- 
signed with human factors in mind and sets the 
standard for the industry to follow. We are com- 
mitted to delivering great experiences and enter- 
tainment.” 

The Jaguar VR incorporates Virtuality’s revo- 
lutionary new head-mounted display (HMD) and 
an optional track joystick into the Atari game sys- 
tem. Weighing less than one pound, the propri- 
etary, ergonomic HMD easily adjusts to comfort- 
ably fit users with or without glasses. 

It also features a custom-designed optical pupil 
projection system and a full-color active matrix 
LCD screen. In addition, the HMD’s spatialized 
sound system has been enhanced by placing 
speakers at the player’s temples. A built-in micro- 
phone allows networked players to communicate. 

A docking station links the system to the HMD 
and joystick and houses the technologically ad- 
vanced V-Trak infrared tracking system, report- 
edly the fastest developed for consumer applica- 
tion. 

The Jaguar VR has been designed so that it can 
only be used when a player is sitting with the sta- 
tionary unit on a flat surface. Thus, if a player at- 
tempts to walk around while immersed in the 
game, an automatic cutoff will be triggered. 

Players who currently own an Atari Jaguar can 
upgrade by plugging Jaguar VR into their existing 
system. The VR components developed for the 
Jaguar system have a targeted retail price of $300. 
The Jaguar system itself sells for under $200. 

Virtuality is developing immersive virtual real- 
ity games for the new system through a licensing 
agreement. One of the games being developed for 
the new system is the Atari classic Missile Com- 
mand. Another is Virtuality’s Zone Hunter. Dis- 
cussions are also underway with several third- 
party developers regarding the creation of future 
games. 

“The combination of Jaguar’s 64-bit graphics 
processing power and our VR technology has pro- 
duced a phenomenal, fully-integrated VR con- 
sumer product which has no.competition,” said 


Jon Waldern, chief executive officer of the Virtu- — 
ality Group. “This system expands the boundaries 


of the in-home interactive games market and sets 
anew standard for others to try to achieve.” 
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Coin Concepts Inc. has 
begun shipment of its 
new redemption game 
Volcanic Airruption. The 
game, according to the 
company, will fill the 
need for a street piece 
that can vend a prize in 
locations where limited 
space makes a full 
redemption center 
impossible. 


Tornado opens new factory 


Ground breaking for Tornado Table Soccer’s new 
state-of-the-art manufacturing facility was held re- 
cently at the Ft. Worth, Texas, site. 

The 43,000-square-foot facility is expected to be in 
full operation by mid-August, and will run adjacent to 
the company’s existing 17,000-square-foot factory. 

Construction of Tornado’s new facility was prompt- 
ed by arecent expansion into the European coin ma- 
chine market, as well as a substantial increase in activ- 
ity on the domestic front. 

According to the company, the new facility will serve 
the coin-op and home markets in Europe with the 
same efficient qualities that have been dedicated to the 
North American market for the last 25 years. 

“With the new facility we will develop new product 
lines with the same Tornado quality in the very near fu- 
ture,” said Tornado president C.E. McCloud. “Our 
overnight success took 25 years to get here, but our 
past will secure our future here at Tornado into the 21st 
century.” 





Breaking ground at the new Tornado facility, (I-r): Brenda Mc- 
Cloud, Angelique McCloud, Steve Murray, Kevin Garcia, Curtis 
Morrison, Mick White, Ed McCloud, Norman Hollanbach, Dean 
Stephenson, and Dave Courington. 
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) These Collections Will © 
Knock You Out! 


lin-N-D 
New from 
LAZER-TRON 


Players will go wild at the chance of winning hundreds of 
tickets on Wheelin-N-Dealin, the exciting new skill stop game 
from Lazer-Tron. Players get three attempts to stop the 
two spinning hands on the desired ticket slots. The 
player attempts to accumulate as many tickets as 
possible during the 3 spins. Players try to avoid the 
Bankrupt slots as it will wipe out their accumulated 
tickets and the “Lose a Spin” slot which will take 
away one of the players 3 spins. 
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Players can win up to 60 tickets on a single +Wheelin-N-Dealin™ is made by Lazer-Tron, Skill stop game Meets ULL. 

coin in normal game play, or hundreds of | the makers of the following hit products: Outstanding graphics speciiications 

tickets by winning the progressive jackpot. nin to Win" Aftershock” Fully operator adjustable * Multi coin play 

To win the progressive jackpot, the player Ribbit Racin”  Pogger” Progressive bonus jackpots * Outstanding Sounds 

must stop on the ‘Jackpot’ position with Super Bank-It lI” Pirates Gold” Coin and ticket meters Quality construction 

either hand on all 3 spins. Fintsione Bedtock Games™ mae " Wx50"Dx  * Weight 250lbs. 

Call today for the distributor _ LSI RY. | LAZER-TROM 

nearest you. : Jee wap 4430 Willow Rd. 
‘ i Se Pleasanton, CA 94588 

Manufactured Under U.S. Patent No. 5,292,127 EN i Ss _ aia Phone: (510) 460-0873 

with others pending : Fax: (51 0) 460-0365 
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Golf association to 
hold trade show 


The Miniature Golf Association will host the World 
of Knowledge trade show, convention, and family en- 
tertainment center university program on Oct. 18-21 
at the Prime Osborn Convention Center in Jack- 
sonville, Fla. 

This event is a presentation of education, products, 
and services that are needed and solicited by new en- 
trepreneurs and current operators in the family en- 
tertainment and sport industry. 

Exhibitors will be showing new and innovative tools 
that will have a revolutionary effect on the industry in 
the coming years. 

In past years the association has also conducted its 
“How To” seminar and round table educational pro- 
gram, and this year the group has expanded this offer- 
ing into a full university program. 

“The FEC university program is designed to filla 
need I’ve been asked about for years,” explained M. 
Lisa Johnson, director of special services for the as- 
sociation. “For entrepreneurs considering this busi- 
ness, it’s a must. For current owner/operators it’s a 
necessity.” 

Exhibits at the show will include a playable minia- 
ture course with all the amenities, displayed by Cost 
of Wisconsin. A cross aisle multistory softplay area will 
also be exhibited by Play Pal. 

Other items to be shown include a full service Pepsi 
fountain, a bumper boat pond by Foster Mfg., and hun- 
dreds of other related displays. 

The Miniature Golf Association represents the in- 
terests of over 5,500 owner/operators, more than 2,500 
new business entrepreneurs, and over 200 pro mem- 
bers consisting of industry suppliers. 





Officials at American Vending Sales honor Williams Elec- 
tronics Games with the first-ever manufacturer of the 
year award. From left: Ron Bolger of American, Ken 
Fedesna of Williams, Frank Gumma Sr. of American, Neil 
Nicastro of Williams, Frank Gumma Jr. of American, and 
Joe Dillon of Williams. 
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Division launches 
new VR system 


Division Limited has released its new entertain- 
ment system for next-generation virtual reality ar- 
cade and location-based entertainment develop- 
ers. The system is being targeted at small- and 
medium-size entertainment developers. 

Known as the ProVision Merlin, the system com- 
bines Division’s VPX graphics card, an advanced 
real-time photo-textured 3D computer graphics 
engine, and the Merlin, a rugged PC- based chassis 
configured specifically for entertainment applica- 
tions. 

According to the company, the technology be- 
hind this new system should be at least 10 times 
faster than most comparable systems and produce 
new levels of real-time visuals. 

In order to make the system accessible to devel- 
opers, Division has also created a development 
package which offers, among other things, an ap- 
plication-level function library to make the best 
use of the graphics capability. 

Division used similar technology when it assist- 
ed Kaiser Electro-Optics with its Virtual Odyssey 
arcade platform. The VPX card provides such fea- 
tures for the system as direct rendering of spheres 
and full texture-mapping. 


C & N Sales acquires 
Music Service Co. 


Mankato, Minn.-based C & N Sales recently an- 
nounced the acquisition of Music Service and Vending 
Co. of Marshall, Minn. The latter company was previous- 
ly owned by longtime industry veteran Al Eggermont. 

The acquisition brings to C & N operations an addi- 
tional 2,000 machines and 400 customer locations 
throughout southwestern Minnesota and northern 
Iowa. 

“Music Service and Vending was an excellent acquisi- 
tion for our company as it fits perfectly into our geo- 
graphic territory and meets C & N’s plans for future 
growth and expansion,” said C & N president Tim Nor- 
berg. 

“This acquisition also brings the type of customers 
and equipment that C & N Sales specializes in: stable 
street locations with heavy emphasis on pool, dart, and 
music as well as a strong emphasis on leagues and pro- 
motions.” 

Music Service was the third largest charter holder in 
the Valley National Eight-Ball Association and the 
fourth largest charter holder in the AMOA National 
Dart Association. Even prior to the purchase, C & N 
Sales was the largest charter holder in both of these as- 
sociations. 

“The acquisition of Music Service brings highly 
skilled and professional employees, very similar to our 
own, as additional members of the C & N Sales team,” 
added Norberg. “Indeed C & N Sales believes that the fu- 
ture of our industry and company looks more exciting 
and brighter than ever.” 
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But not that much of one. 

See — and hear — our new HyperBeam™ Powered Digital 
Thunder” at your nearest NSM Distributor. A combination of now 
micro-second-measured CD change speed, ultra-performance 
technology and a “you’ve-absolutely-got-to-hear-it-yourself” sound. 
There simply isn’t another jukebox that comes even close. 





And that's no exaggeration. 


NSM M™.U:S.1.C. 


NSM-America 
1158 Tower Lane e Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 


™ “Digital Thunder,” “Digital Thunder Wall,” and “HyperBeam” are trademarks of NSM - Bingen, Germany ¢ Bensenville, Illinois © © Copyright 1995, NSM - Bingen, Germany ¢ Bensenville, Illinois 
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Nintendo home system release is delayed 


The release date of the Ultra 64 home game system, 
which the Nintendo Co. had intended to come out with 
this year, has been pushed back. Nintendo’s consumer 
service department says the game player is now sched- 
uled to be ready by April of 1996. 

This delay, as well as the heated competition for con- 
trol of the consumer market, was the subject of a recent 
report by the Wall Street Journal. 

According to the Journal, technological advances 
have spurred competition with the release of new 32- 
and 64-bit systems which will not accommodate all of 
the current games on the market. That serves to level 
the playing field, requiring each of the big companies to 
begin anew in seeking their market share. 

Other questions that linger are the longevity of the 
new, albeit more powerful, cartridge players such as 
the forthcoming Ultra 64 in the face of developing CD- 
ROM game systems. 

Industry analysts, according to the Journal, say, how- 
ever, that the defining year for which company will 
dominate the home market should be 1996 when there 
is widespread availability of games for the new systems. 

Thus, Nintendo is reportedly hoping to see addition- 
al profits in the coming year from sales related to its 
current 16-bit system. 

However, such a “wait-and-see” attitude was what 
put an upstart named Sega ahead of Nintendo early in 
the decade, the Journal reported, and Sega is expected 
to have its new Saturn system out well ahead of Ninten- 
do’s Ultra 64. 


A-BEST is not like the usual Wire Harness manufacturer 
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The Sega system is expected to retail for $300 to $400; 
the Ultra 64 will reportedly cost close to $250. 

Nevertheless, officials at Nintendo told the Journal 
that they are confident the powerful graphics featured 
in the company’s new game player will put them back 
into a dominant position. 

“Our goal is not to simply maintain momentum, but 
to regain industry dominance,” Nintendo’s marketing 
vice president Peter Main recently told the company 
sales force, according to the Journal. “Ladies and gen- 
tleman we are here to stay.” 


AMOA awards scholarships 
every year in honor of for- 
mer association president 
Wayne E. Hesch (1978-79) 
on anon-discriminatory 
basis to young people in 
need of assistance. Money 
for the scholarships is gen- 
erated through AMOA 
fund-raisers, and unfortu- 
nately collections have 
fallen off in recent years. 
As Expo ‘95 approaches, 
association members are 
being urged to remember 
the cause of education. 





A-BEST ~ 


A Wire Harness in not a normal simple 
product; it’s production consists of a lot of 
complex technical machinery. 

A-BEST spends lots of time analyzing the 
detailed production process for Wire Har- 
nesses. 

A-BEST is very serious about its profes- 
sional techniques in analyzing, developing 
and producing Wire Harnesses. 


A-BEST doesn’t just pursue business, we 
also persue a perfect quality product. 


We provide: 
¢ All components on the Wire Harness 


¢ Professional analysis & design according 
to your Machine’s size. 

¢ Designing and gathering the mass of 
seperate and small wire harnesses into 
just one set, in order to save time in 
installation 


A-BEST WIRE HARNESS & COMPONENTS CO. 
P.O. BOX 46-518 ¢ Taipei, Taiwan « R.O.C. * Fax: 011-886-2-700-3405 « Tel: 011-866-709-2568 
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Players catch tickets 
as they whirl through the air 
Unbelievable action! 






HERE’S HOW IT WORKS: 








é TICKET SNATCHER j € 
« 7 . 
trates eo Toe Sie asa % vy 
a WA, ae oS” 
FEATURES: a SAF. Y / 
* a _ : } i. 
; | I. 
OPTIONS: 






ENTERTAINMENT 


COIN-OP NEWS 


Video poker bill 
fails in Illinois 


A bill to legalize video poker machines at 
veterans and fraternal organizations in the 
state of Illinois fell three votes short of ap- 
proval despite the sponsorship of Senate 
president James Phillip. 

A total of 30 votes would have been needed 
in the Senate to send it to the state House. 
AMOA’s Video Gaming Guidepost reported 
that the vote reflected ambivalence on the 
part of legislators toward expanded gaming, 
particularly with no word yet on a plan for 
casino gambling in the city of Chicago. 

Other arguments against the measure in- 
cluded the unfair competition to regular bars 
and a potential decline of $1.4 million in lot- 
tery revenue. 


FOR THE RECORD 


A substantial portion of the 
50th anniversary story on Brady 
Distributing which ran in the 
April 1995 edition of Play Meter 
was based on a history of that 
company that originally ran in 
the May 1985 edition of Replay. 

We neglected to credit RePlay 
for the use of their published re- 
search, but we do so now. 
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Time Warner Interactive 
introduces T-MEK center 
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market a chance for video game players to go head-to-head 
against one another in a fully-themed battle center. 





Time Warner Interactive has recently introduced a 
new concept in video game entertainment known as T- 
MEK Mekropolis, a fully-themed battle center based on 
last year’s arcade game. 

At the Mekropolis customers get a chance to hunt 
down and destroy their friends while eluding their own 
destruction on the futuristic hover tank games. 

The experience for players begins with a training 
room, where they are provided with an overview of the 
game before taking the helm. At the conclusion, each 
player is given arank card which shows their relative 
standing. 

A sleek command counter and merchandise display 
also showcase J-MEK theme hats, T-shirts, and posters. 
The entire attraction, according to TWi, is perfect for 
large FECs and larger amusement centers. 

“Mekropolis is an effective, affordable, location- 
based entertainment attraction that utilizes a proven 
software package that has lots of bang and great game 
play,” said Michael Getlan of Amusement Consultants 
Inc., who recently decided to open one in his Milford 
Amusement Center in Milford, Conn. 

Designed to be aturnkey attraction, Mekropolis in- 
cludes both a marketing and operations package. The 
basic design accommodates a six-player format, al- 
though it can also be configured for 12- or 18-player 
throughput. 

TWi says its 3-D graphics and surround sound sys- 
tem provide an explosion of sights and sounds that 
completely immerse players of all age groups. “Asa 
group experience that doubles as a competitive game, 
the Mekropolis offers a compelling entertainment val- 
ue to each of these different market segments,” said 
TWi product manager Dave Macias. 

The theming of Mekropolis is also designed to be 
flexible in order to suit the diverse needs of operators, 
who can choose from an existing menu of specific 
theming elements, a theming kit, or professional cus- 
tomized theming. 
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Get Midway’s newest redemption game and watch your profits head for the mountains! 
Screamin’ Slopes™ is a simple but challenging game with the speed and skill of Olympic 
ski jumping. The game includes The Luckless Lodge (where tokens are inserted), a stationary 
ski jump ramp, a launch area which continually changes its angle, and a bank of 10 targets. 
Players must time their “jumps” with the moving launch area to hit the various targets, each with 
a different point value. Once a target is hit, it flashes. Players then have 5-30 seconds to insert 
the next token and make their jump. When all 10 targets have been hit and are flashing, the player 
wins the jackpot. Throughout the game, music and sound sid bring high-flying excitement 
to every jump. 


Ten playfield 
targets make 

up the jackpot 
based upon their 
individual point 
totals. 


" “4 - ° 
e a) e@ 





f 


{ 
ee 


“° 





SCREAMIN’ SLOPES is easy for 
Operators to adjust and maintain. 


* Time limit between jumps is selectable 
from 5-30 seconds. 


¢ Jackpot value for lighting all targets can 
be adjusted from 100-1600 tickets. 


¢ Operators can choose payout rate 
of 6.25%, 12.5% and 25%. 


* Software constantly monitors game play 
and adjusts high-score position and launch 
area movement to maintain payout rate. 


Manufacturing Company 
A subsidiary of 


uit 
Industries Inc 


3401 N. California Ave. Chicago, IL 60618 
(312) 961-1000 * Fax (312) 961-1060 





Designed and Manufactured by: Entropy Int'l. Co., Ltd. 
©1994 Midway @® is a trademark of Midway Manufacturing Company, 
Used Under License, 





COIN-OP NEWS 


Fun Expo seminars 
look at hot topics 


Whether it’s a couple of arcade games in a cor- 
ner or a three-story soft modular playground, lur- 
ing the family market in the entertainment busi- 
ness requires a dynamic family fun program. 

What better place is there, then, than the fifth 
annual Fun Expo being held in Orlando, Fla., on 
Oct. 7-10 to bone up on the latest in industry 
trends? 

Fun Expo, the official trade show of the Interna- 
tional Family Entertainment Center Association, 
will offer a conference program at the show fea- 
turing 55 educational seminars. 

Included in the package of scheduled seminars 
are technical presentations by Randy Fromm on 
repairing video and pinball games, redemption 
equipment, and ticket dispensers. 

Other seminar titles include Redemption as a 
Retail Profit Center; New Opportunities for Op- 
erators: Beyond Video into the 20th Century; 
Placement and Pricing that Maximize Game, Kid- 
die Ride, Interactive Sports, and VR Profits; Train 
and Motivate Your Employees to Give Great Cus- 
tomer Service. There will also be a number of 
small roundtable sessions. 

Fun Expo will showcase 800 exhibits offering 
unique products and services for the family en- 
tertainment industry. Among the new products to 
be unveiled at this year’s show are laser tag 
games, inflatable bounces, musical devices, and 
food products. There will also be a showcase of 
children’s entertainers from across the nation. 

For more information, contact show manager 
Bailey Beeken, Fun Expo, 242 Central Ave., White 
Plains, N.Y. 10606; (914) 993-9200; FAX (914) 993- 
9210. 

IFECA also recently announced the formation 
of committees that will serve as the vehicle to im- 
plement a five-year strategic plan for the growing 
organization. 

The plan will be implemented primarily by 
volunteer committee members with the assis- 
tance of newly hired executive director Carole 
Sjolander. 

Committees will address the issues of mem- 
bers services, communications, education, mem- 
bership, suppliers, research, government rela- 
tions and legislative oversight, and awards. 

The tasks assigned to each committee range 
from implementation of current projects such as 
the newsletter and Fun Fax to the development of 
a mid-year training mission. 

“IFECA is at a crucial point in its development; 
without the help of volunteers, the goals we set 
forward will not be possible,” said IFECA presi- 
dent Joey Herd. “Nobody will be turned down. We 
need everyone's help in whatever capacity and 
time they feel comfortable volunteering.” 
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In memory 


Industry veteran Albin Peters passed away re- 
cently at the age of 78. A native of Hayes, Kan., Pe- 
ters was living in Crystal Lake, Ill., where he had 
been the manager of Nationwide Amusements for 
10 years before retiring in 1993. 

Peters is survived by his son Donald, his daugh- 
ter Donna Dietz, two stepchildren, one sister, five 
grandchildren, and five great-grandchildren. 

Williams game designer Steve Kordek called Pe- 
ters “an industry veteran and a friend.” 

Early in his career Peters worked for Chicago 
Coin, and, according to Kordek, Peters also hada 
hand in designing a number of popular pinball 
games in the early to mid-1970s. They ranged from 
Casino in 1972 and Hee Haw and Riviera in 1973 to 
Disco and Stingray in 1977. 


Gold Medal opens branch 


The Big Easy just got a little sweeter with the recent 
opening of a New Orleans-based Gold Medal branch 
office. Branch manager Blaise Marino says the new of- 
fice has all it takes to set up a successful concession 
program, offering everything from popcorn to Belgian 
waffles. 

“With my knowledge and 30 years experience, along 
with the quality and reliability of the Gold Medal line, 
we will be a one-stop shop for all of your concession 
equipment and supply needs,” Marino said. 

Gold Medal New Orleans Concession Supply Co. is 
located at 5425 Powell St., New Orleans, LA 70123; (504) 
133-7348. 


LaserTrek hits Little Rock 


Laser tag manufacturer Heads Up Technologies Inc. 
has teamed up with X-SITE to bring its game, 
LaserTrek, to a new location in Little Rock, Ark. 

The laser tag game, which complements existing 
soft play areas, amusement rides, and arcade and re- 
demption games, opened last month. “LaserTrek will 
add anew dimension of fun and excitement to X-SITE’s 
center,’ said Rob Harshaw, president of Heads Up 
Technologies. “LaserTrek is a captivating game for 
players of all ages. People will keep returning because 
LaserTrek is never the same game twice.” 


In other news 


e As originally reported in May, Acclaim Coin- 
Op Entertainment Inc. has anew home. The com- 
pany can be reached at 2593 Coast Ave., Mountain 
View, CA 94043; (415) 528-2100; FAX (415) 528-2185. 

¢ Bob Snyder of the Walnut, Calif.-based games 
consulting firm Bob Snyder & Associates recently 
conducted a three-day workshop and seminar for 
select personnel of the Los Angeles Police Depart- 
ment. Legal issues, court decisions, and regula- 
tions, as well as hands-on forensic examinations of 
gambling and gaming equipment were the topics. 
The concepts and products of family entertainment 
centers and redemption were also discussed. A 
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NEO-GEO, IT’S ALL GOOD! 


The Future Ils Now 





SNK CORPORATION OF AMERICA 


20603 EARL STREET, TORRANCE, CA 90503, U.S.A. 


TEL: 310-371-7100 FAX: 310-371-0969 
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Rick Kirby 





Frank Gumma Jr. 





Rich Babich 


Rick Kirby of New Eng- 
land Coin-Op in Nor- 
wood, Mass., has been 
elected president of the 
American Amusement 
Machine Association. He 
succeeds Steve Koenigs- 
berg of State Sales & Ser- 
vice in Baltimore, Md. 

Koenigsberg now joins 
Bill Rickett of Dynamo 
Ltd. on the past presi- 
dent’s council. 

Kirby and a slate of offi- 
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Mark Struhs 


cers and board members 
were elected at the asso- 
ciation’s annual meeting, 
held May 22 at the Lans- 
downe Conference Resort 
in Leesburg, Va. 

Joining Kirby are 
Frank Gumma Jr. of 
American Vending Sales, 
vice president; Rich 
Babich of Colorado Game 
Exchange, secretary; Ron 
Carrara of Lazer-Tron, 
assistant secretary; Al 
Stone of Sega Enterpris- 
es, treasurer; and Mark 
Struhs of Dynamo Ltd., 
assistant treasurer. 

New board members 
elected in May include 
Skip Doyle of Doyle Inter- 
national; Mike Rudowicz 
of Konami America; and 
Mike Taylor of Time 
Warner Interactive. John 
Margold of NSM-America 
and Joe Sladek of Skee- 
Ball Inc. were elected 
board alternates. 

Board members re- 
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WHO'S NEWS 


AAMA elects board members and officers 





Al Stone 


turning for a second year 
in office include Frank 
Ballouz, Capcom; John 
Blouin, James Industries; 
Joe Dillon, Williams Bal- 
ly/Midway; Jerry Gordon, 
Rowe International; and 
Dave Patterson, SunBelt 
Amusement and Vending. 

In addition, the annual 
meeting was the occasion 
to present the Joe Rob- 
bins Award, this year to 
Frank Gumma Jr. The 
award is given each 
spring for outstanding 
participation, contribu- 
tion, and service to the 
industry. 

Said AAMA executive 
director Bob Fay: “Frank 
has definitely made him- 
self an instrumental per- 
son in association activi- 
ties. He has consistently 
shown his dedication not 
only to AAMA, but to the 


industry as a whole, and 
is most deserving of this 
award.” 

Also on the associa- 
tion's agenda in May, the 
presentation of the 
AAMA President’s Award 
at the annual dinner. This 
year Koenigsberg pre- 
sented the award to in- 
coming president Kirby. 

Fay praised Kirby, say- 
ing, “He has been a great 
asset to the entire associ- 
ation and has consistent- 
ly gone the extra mile to 
assist on a variety of mat- 
ters. We've kept him busy 
on personnel matters and 
he has consistently come 
through for us.” 

The meeting was also 
the occasion to elect 
Gumma, Margold, and 
Jerry Marcus of Atlas 
Distributing to the board 
of directors of the Ameri- 
can Amusement Machine 
Charitable Foundation. 

Re-elected members 
of the board include Bal- 
louz, Ray Galante of Mu- 
sic-Vend/Dunis Distribut- 
ing, Steve Lieberman of 
Lieberman Music Co., 
and Joe Robbins of Sega 
Enterprises. 

From the board came a 
new list of officers: Gum- 
ma, president; Lieber- 
man, vice president; Mar- 
cus, secretary; and 
Margold, treasurer. 





Ulder joins CES 


Eric Ulder is the new 
sales manager in the 
sales and exhibit services 
department of the Con- 
sumer Electronics Shows. 

His primary responsi- 
bility will be selling and 
marketing exhibit space 
to audio and video manu- 
facturers at all CES- 
sponsored shows, includ- 
ing the International Win- 
ter Consumer Electronics 


Show set for Jan. 5-8, 
1996, in Las Vegas, Nev. 

Noted Jonathan 
Thompson, acting staff 
vice president of CES: 
“The CES lineup of trade 
shows continues to ex- 
pand and diversify. Eric’s 
experience in boosting 
the growth of large trade 
shows will bring anew 
dimension to our sales 
efforts.” 
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4801 Lincoln Rd, NE e Albuquerque, NM 87109 
(505) 880-1718 © FAX (505) 837-5455 


WHO'S NEWS 


Lazer-Tron taps McDonald 


Lazer-Tron Corp. has 
appointed Kelley McDon- 
ald to the post of market- 
ing administrator. McDon- 
ald will coordinate much 
of Lazer-Tron’s advertising 
and public relations. 

In addition, she will be 
responsible for the com- 


pany’s monthly newslet- 
ter, as well as organizing 
trade show activities and 
tracking earnings on cur- 
rently selling games. Pri- 
or to this new position, 
McDonald served as mar- 
ket research coordinator 
at Capcom USA. 





ALG appoints Stalmah 





Larry Stalmah 





American Laser 
Games has appointed 
Larry Stalmah as head of 
engineering and produc- 
tion for arcade games. He 
will oversee all phases of 
video game hardware 
and arcade game produc- 
tion. 

Prior to this new post, 
Stalmah was vice presi- 


dent of manufacturing for 
Taito America Corp. for 
Over six years, with re- 
sponsibilities in both the 
coin-op and consumer di- 
visions. 

In the coin-op arena he 
handled all phases of de- 
sign and production for 
video game cabinets, kits, 
and redemption equip- 
ment. 

For 12 years Stalmah 
was also manager of 
product development 
and marketing research 
with Bally/Midway Mfg. 
Co., where he evaluated 
product from outside 
sources, acted as a liaison 
between the company 
and licensees, and con- 
ducted studies and sur- 
veys for game testing. 

In other ALG news, the 
company has named 
Kevin Coburn as credit 
and collections specialist. 
He will assist in the estab- 
lishment of credit poli- 
cies and the collection of 
accounts. 





IAAPA expands staff 


The International As- 
sociation of Amusement 
Parks and Attractions 
has filled two new posi- 
tions. Randy Davis be- 
comes the new director 
of government relations, 
and Sarah Wholey takes 
on the duties of research 
specialist. 

Davis is an attorney 
who completed five 
years as legislative di- 
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rector for three mem- 
bers of Congress and act- 
ing deputy assistant at- 
torney general for the 
U.S. Justice Department. 
He has also been a con- 
sultant in the area of 
government relations. 

Wholey has a back- 
ground in conducting 
surveys and Statistical 
studies. 


JVL appoints Ansky 


JVL Enterprises Ltd. 
has appointed Mort An- 
sky as vice president of 
sales and marketing. 

Ansky will head JVL's 
gaming and countertop 
divisions, with the major 
responsibility of intro- 
ducing of a new line of 
countertop bar games. 
Ansky referred to the 
equipment as “21st centu- 
ry, state-of-the-art coun- 
tertops.” 

Ansky comes to JVL 
with extensive experi- 
ence in the gaming and 
amusement industries. 
His 14-year career in the 
entertainment field in- 
cludes terms as vice pres- 
ident of sales and mar- 
keting for Merit 
Industries, Kramer Mfg., 
and U.S. Games. 

JVLis a Toronto, 





Mort Ansky 





Canada-based electron- 
ics firm that manufac- 
tures gaming devices for 
both domestic and for- 
eign markets. 





Poehiman becomes 
APA president 


The American Pool- 
players Association an- 
nounces the appointment 
of Renee Lyle Poehlman 
as its new president. 
Poehlman will take re- 
sponsibility for oversee- 
ing the day-to-day opera- 
tions of the association. 

She has been on staff . 
at the APA since 1987, 
serving in several capaci- 
ties, from the head of — 
franchise services to the 


director of marketing 
and franchise services, 
and most recently as vice 
president. 

Poehlman replaces 
Terry Bell, who moves 
from president to a post 
on the board of directors. 

The APA has also 
named Pam Allen as vice 
president (replacing 
Poehlman) and Ron Nel- 
son as vice president of 
West Coast operations. 





Changes at Am. Sammy, 
Capcom, and Taito 


Natalie Kulig, sales 
and marketing manager 
for American Sammy 
Corp., has departed the 
company to devote more 
time to her family. Kulig 
has been amember of the 
industry for eight years. 
Her sales assistant, Maria 
Fotinopoulos, will assume 
Kulig’s duties. 
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Anita Platacis has ac- 
cepted a position as sales 
coordinator at Capcom 
USA. Prior to her new 
job Platacis spent six 
years with Taito-America 
in sales administration. 

Blanca Villarreal has 
been named sales ad- 
ministrator for Taito- 
America. A 
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Give Tuem A FistFut OF 
FUN WITH NATIONAL TICKETS! 


Count on National Ticket Company for machine-issued tickets for all 
of your redemption games. Stock “1 COUPON” tickets are available 
for immediate shipping. We can also design a ticket just for you with 
your logo and exclusive copy. You'll always win with National tickets! 





The Ticket Eater’! uma a » 
Don’t forget to ask about 
Ticket Eater, our ticket Home Office 

counter/shredder. Counts and National Ticket Company 

shreds 13 tickets per second. PO. Box 547 





Shamokin, PA 17872 
ORDER DEPARTMENT 
1-800-829-0829 
TOLL-FREE FAX 
1-800-829-0888 
Other Information 1-717-672-2900 
TICKET C ©. | Intl Fax 1-717-672-2999 





BEYOND THE PLAYFIELD 


Technical know-how recently took center stage 
when Betson Pittsburgh welcomed 50 field tech- 
nicians from 24 operating companies for a pinball 
troubleshooting service school conducted by 
Greg McKay of Williams Bally/Midway. 

Prior to the session, Betson Pittsburgh general 
manager Jim Wittler and assistant manager Lou 
Larson addressed the group, touching on the top- 
ics of higher price per play and the importance of 
dollar bill acceptors. Operators learned that 
nearly 20 percent of all new pinballs sold by dis- 
tributors reach locations with bill acceptors on 
them. That number is on the rise, according to 
Larson. 

McKay then took over, explaining all the facets 
of service maintenance and programming on 
Williams’ pinball games. The demonstration in- 
cluded new pins Theatre of Magic and Dirty 
Harry. The session reaffirmed Williams’ ongoing 
product support and Betson’s recognition of the 
value of continuing education. 





Walt and Paula Goff, owners of desktop phone 
distributor G-Tel Inc., seem to be sitting on top of 
the telephone world at their Houston office. In ac- 
tuality, the Goffs found a niche with their conve- 
nient coin-op tabletop phones that resemble a 
normal desk phone but offer the advantages of a 

standard wall-mount 

Ty} «CsPay phone. The bub- 

kk YoU BEAn sont, | : ble-style phone affords 
business owners a way 
to avoid customer 
abuse of their business 
lines while still provid- 
ing phone service. The 
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Goffs took the big step 
into the telecommuni- 
cations industry in 
1991. Their advice to 
anyone starting in the 
field: “Do your re- 
search; like every other 
thing, it takes hard 
work and time.” 
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Still happy after all these months: Joel 
Friedman (1) and Jerry Gordon of Rowe In- 
ternational show off Play Meter’s operator- 
voted award for “Best Jukebox of the Year,” 
presented at the American Coin Machine 
Expo this spring. The duo are standing by 
the LaserStar Diamante. es 

Said Friedman, “We are proud of the AMi 
tradition. Generations of performance have 
made the Rowe/AMi name the number one 
choice of American music operators. Once 
again, we thank them for selecting the 
Rowe/AMi LaserStar as ‘The Best.’ We, the 
Rowe family, recognize our responsibilities 
and pledge continued dedication to the 
success and prosperity of the jukebox in- 
dustry.” 


Environmental awards are adding up at 
the Westford, Mass., 


headquarters 


Veryfine Products, a leading supplier of juice 
beverages for vending machines. The com- 
pany has received the Massachusetts Execu- 
tive Office of Environmental Affairs Silver 
Merit Award for recycled materials in pack- 
aging and the U.S. Environmental Protection 
Agency Merit Award for recycling and spon- 
soring environmental education programs. 
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PRovVEN RELIABILITY... MAXIMUM RETURN 








jop Brass 


Create a whole new look in your 
location. Rich, new black and brass 
styling and Dynamo’s exclusive blue 
cloth are combined with proven 
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Electronic or Me 


Electronic scoring ar 
bined with an exciting 
table truly the world’s 
either electronic or mec 
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New 4-Player Action! 

Hot, new colors! Four-player action 
for maximum earnings! Also 
available in two-player, “Kiddie” 
and blacklight Comet models. 


Voted AMOA's “Best Other 
Game” from 1991 through 1994. 


All tables can be adapted ta 
220-volts and most currencies. 





The Power of Quality. 


2525 Handley Ederville Rd. ¢ Richland Hills, Texas 76118 ¢ (817) 284-0114 © (800) 527-6054 FAX (817) 284-7606 | 
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Green Coin Machine Distributing, Inc. 
2961 Drywall Drive ¢ Myrtle Beach, South Carolina 29577 ¢ (800) 232-6467 
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PLAY VEGAS STYLE BLACKJACK WITH VEGAS RULES 
CAN BET UP TO $100.00 PER HAND PER STATION 
BLACKJACK CAN SPLIT / DOUBLE DOWN 
INSURANCE PAYS: 2 TO 1 

MULTIPLE DECKS: 1 TO 8 DECKS 







MONITOR CABINET AND HEADER: 


HEIGHT: 84” 
WIDTH: 60” 
DEPTH: 30” 


INDIVIDUAL PLAYER CONSOLES: 


HEIGHT 43” 
WIDTH: 21” 
DEPTH 22° 


(ASSEMBLED) 120” X 76” 


39” COLOR MONITOR 
CABINET COLORS - BLACK OR GREEN WITH CHROME TRIM 
C V U HIGH SECURITY BILL ACCEPTORS W/STACKERS $1, 5, 10, 20, 50, 100 
STAINLESS STEEL PLAYER CONTROL PANELS WITH EASY TOUCH BUTTONS 
ADJUSTABLE CREDIT VALUE FROM .05 TO $1 PER CREDIT 

RECEIPT PRINTER 

DUAL SPEAKERS 

VOLUME CONTROL - AUDIO PROMPTS 

ADJUSTABLE TIMER SETTINGS 

PROGRAMMABLE DATE, TIME, AND LOCATION 


LOCKED STACKERS ON BILL ACCEPTORS 

INTERNAL BOOKKEEPING - FOR AUDITS ON EACH STATION WITH TOTAL INS AND OUTS. 
BACKUP HARD METERING 

DUPLICATE COPIES OF ALL PRINTOUTS 

BATTERY BACKUP - GAME WILL RUN FOR 10 MINUTES WITH NO POWER - ELIMINATES ALL 
SURGES OR BROWN OUTS. 








This game was built by a family with over 40 years of experience in the coin-op 
business. Now, you can purchase this fine machine for your own. 


2961 Drywall Drive + Myrtle Beach, South Carolina 29577 + (800) 232-6467 


Offered for sale in legal jurisdictions only. 
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OPERATOR ADJUSTABLE 
PROGRESSIVE TICKET AWARD LINK UP 


UP TO THREE ROLL FOR GOLD™ LINK-UP AVAILABLE 
PER PROGRESSIVE DISPLAY UNIT 


PROVEN FOR ALL AGE GROUPS 

HOLDS 6,000 + TICKETS PER GAME 
NUMBER 1 TICKET REDEMPTION EARNER 
FULL BOOKKEEPING AND DIAGNOSTICS 
100% PLYWOOD CABINET FOR LONG LIFE 
@) STANDARD 22 APPROVED 


For More Information 
Contact your local distributor or call 


1-800-808-8860 
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ad Dimensions: 

Height: 61" 

2071 NORTH DIXIE HIGHWAY Deh: 4 
POMPANO BEACH, FL 33060 Width: 23.5" 
TEL (305) 781-8080 Weight: 225 lbs. 


F (305) 781-7900 © BENCHMARK ENTERTAINMENT L.C. ALL RIGHTS RESERVED. U.S. Patent # 5,385,347 


BEYOND THE PLAYFIELD 


Konami announces appointments 


Konami has made several changes in its sales and market- 
ing departments. The newest account executive is Louie 
Rummenigge, who specializes in international sales. Louie 
brings many years of international experience to his new po- 
sition having been with such well known companies as Wico 
and Mondial International. His experience plus his ability as 
a multilingual account executive will help Louie play a key 
role in Konami's future. 

Tim Dirnberger moves to the product development group 
as product planning manager. Tim joined Konami last year 
as sales and marketing administrator. His marketing experi- 
ence will be an asset as Konami works on innovations for the 
LouieRummenigge ext generation of video games. 

Former logistics manager for Konami, Rich Rush, has been 
promoted to coin-op marketing manager. Rich has been with 
Konami for three years in a variety of sales and operational 
roles. He brings a wide diversity of experience to his new po- 
sition helping Konami market its latest products. A 








DISC NO. 
FIRST 
2 DIGITS 





MUSIC OPERATORS SERVICE 
"GET IT RIGHT, GET IT FAST" 





Tim Dirnberger 01 IN BUSINESS SINCE 1972 


02 LARGE INVENTORY OF COMPACT 
DISC AND 45 RPM RECORDS 

03 LATIN PRODUCT AVAILABLE 

04 ALL SELECTIONS SOLD WITH 
PRE-PRINTED TITLE STRIPS 

05 KNOWLEDGEABLE STAFF 

06 95% FILL ON ALL ORDERS 

07 DISCOUNT ON 2 DAY FREIGHT 

08 LOW WHOLESALE PRICES TO 
OPERATORS 

09 STAY UP TO DATE WITH OUR MAILER 

10 

11 CALIFORNIA (714) 879-1771 

12 NATIONAL (800)354-5853 

13 FAX (800) 821-7878 

14 CALL US TODAY 





Rich Rush 


"SATISFACTION GUARANTEED" 
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Betson Enterprises 
and Imperial Internation- 
al export divisions hosted 
two successful open 
houses this spring to 
showcase new equipment 
to operators in Puerto 
Rico. 

Operator attendance 
was excellent with ap- 
proximately 90 cus- 
tomers showing up to see 
the latest videos, pins, re- 
demption, and music 
products. 

Betson sales represen- 
tative Xavier De La Uz 
also conducted redemp- 
tion seminars at both the 
San Juan and Ponce facil- 
ities, and these were 
heavily attended as well. 

“The operators have a 
very positive attitude 
which I am sure comes 
from hard work and 
knowing their locations,” 
said Betson sales vice 
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Betson, Imperial 
host open houses 


president Bob Boals. 
“Our customers really 
seemed to enjoy them- 
selves and appeared to 
like the new products we 
had to offer.” 

Product generating in- 
terest included Mortal 
Kombat 3, Virtua Fighter 
2, Street Fighter The 
Movie, Theatre of Magic, 
and the LaserStar Eagle 
wall unit. 

Featured in the re- 
demption center were 
Cyclone, Dinowin, La Cu- 
caracha, Spider Stompin , 
and Swamp Stomp. In ad- 
dition, there was a full 
complement of products 
from the Imperial Inter- 
national division. 

“With the beautiful 
weather and the great 
operator response I can't 
wait to go back for our 
next open houses,” added 
Boals. 





Bally's Meitzler goes 






Richard Meitzler 


Richard Meitzler of 
Bally Gaming has been 
appointed to the interna- 
tional sales position of 
manager for military and 
government contracts. 
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to international sales 


Meitzler has more 
than 17 years of gaming 
experience at Bally, gain- 
ing expertise in technolo- 
gy, management, and do- 
mestic and international 
sales. Most recently he 
served as customer Ser- 
vice manager for the 
company. 

In his new position, 
Meitzler will service 
United States military ac- 
counts throughout the 
world and serve as a do- 
mestic liaison for the 
company’s Bally France 
distributorship. He will 
also provide sales and 
support for the Puerto 
Rico Department of 
Tourism. 
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IAAPA opens up 
around the world 


The International Association of Amusement 
Parks and Attractions (IAAPA) has announced 
the establishment of offices in nine worldwide lo- 
cations to help service international members. 

Offices will operate in Brazil, Denmark, Eng- 
land, France, Germany, Hong Kong, Mexico, The 
Netherlands, and Singapore. The move comes as 
a result of arecommendation made by IAAPA’s 
international council to meet the association’s 
long-term goal of assisting its members outside 
the United States more effectively. 

The offices will be staffed by volunteers who 
are employed full time by either an [AAPA mem- 
ber facility or a national park association. These 
liaisons will relay members’ needs, problems, or 
concerns to IAAPA, as well as handling inquiries, 
providing translations, assisting with recruitment 
and retention, and when appropriate acting asa 
media and public relations liaison. 

“I had the opportunity to form part of the de- 
sign and logistics of this very ambitious program; 
I also had the pleasure of meeting the group of 
very valuable and professional people that are 
about to become our first [AAPA representa- 
tives,” said international council chairman Rene 
Aziz. “They are doing so with no other interest 
than strengthening the presence of [AAPA in 
their local industries and seeking no other com- 
pensation but to be part of the new global era 
that awaits the amusement industry in the 21st 
century.” 

Here is a list of the representatives, their 
phone and FAX numbers, and the country or 
countries they will be serving: 

eFrank Hartvig Andersen (Denmark, Sweden, 
Finland, and Norway); 45/39633544; FAX 
45/39635965. 

eAna Elisa Benavent (Mexico, Latin America); 
52/52302135; FAX 52/52302100. 

Jeff Bertus (Belgium, Luxembourg, and The 
Netherlands); 31/40129375; FAX 31/40124050. 

eMariluce Cardoso (Brazil); 55/712452268; FAX 
55/712450642. 

eFlorence Chan (Hong Kong, China); 
852/25557202; FAX 852/25541505. 

ePeter Hadden (England, Ireland, Scotland, 
and Wales); 44/1502513627; FAX 44/1502567393. 

eHeinz Rico Scherrieb (Germany, Switzerland, 
and Austria); 49/93176354; FAX 49/93176358. 

eOor Yit Teik (Singapore, Malaysia, Philip- 
pines, Indonesia, and Thailand); 65/2611116; FAX 
65/2611110. 

IAAPA represents over 4,000 facilities, manu- 
facturers, and individual members in 72 coun- 
tries. 
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FEATURES: 1 or 2 Player ¢ Vertical * Continuation 


For Your Adult & Bar Locations 





> Excellent Earnings > Male Models Too, Appeals to Female Players 
> Low Cost=Excellent R.O.. > Super-Sharp Graphics 
> Beautiful Models > Distributor Inquiries Welcome 
Contact Your Local Distributor or Call 
BULLDOG AMUSEMENTS INC. se Hi-masx 
18338 Redmond Way, Redmond, WA 98052 821 S. Vermont Ave., Los Angeles, CA 90005 


Tel. (206) 869-6400 « Fax (206) 869-6401 Tel. (213) 427-6700 © Fax (213) 427-6705 
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ALG joins forces with Bally Wulff 


American Laser 
Games has appointed 
Bally Wulff Vertriebs 
GMBH to be the compa- 
ny’s exclusive distributor 
in Germany. Bally Wulff 
will represent the full line 
of ALG products in Ger- 
many, as well as Switzer- 
land and Austria. 

Bally Wulff is a long- 
time coin-op distributor 
in Germany, having just 
celebrated its 45th an- 
niversary in business. 
Distribution headquar- 


ters are located in Han- 
nover, and 23 regional of- 
fices are spread out 
across the country. 

The first ALG game to 
be distributed in Ger- 
many is Gallagher's 
Shooting Gallery, a non- 
violent shooting game 
that reportedly has broad 
appeal to both males and 
females. 

“In the standard coin- 
op market, males have 
dominated and women, 
50 percent of the popula- 


tion, have been over- 
looked,” said Bally Wulff’s 
managing director Uwe 
Christiansen. “I’m 
pleased that we're start- 
ing our relationship with 
American Laser Games 
by introducing a title that 
is afun game for every- 
one, young and old, male 
and female.” 

Stan Jarocki, vice 
president of marketing 
for ALG, says he is famil- 
iar with the Bally Wulff 
organization from his for- 


mer days as executive 
vice president of 
Bally/Midway Manufac- 
turing Co. 

“Coin-op is still very 
much a business of per- 
sonal contacts, andit’sa 
joy to be working with the 
Bally Wulff organization 
again,” Jarocki said. 
“Uwe Christiansen runs 
an impeccable operation 
in Germany and we're 
pleased that they will be 
representing American 
Laser Games.” 





Acclaim, Interplay 
strike agreement 


Acclaim Distribution 
Inc., a subsidiary of Ac- 
claim Entertainment, has 
entered into an exclusive 
agreement with Interplay 
Productions to sell and 
distribute the latter’s 
video game, PC CD- 
ROM, Macintosh, and 
Amiga entertainment 
software. 

Under the agreement, 
Acclaim will distribute 
more than 20 Interplay ti- 
tles a year, with the first 
title being the highly 
praised Virtual Pool. Oth- 
er titles include such high 
profile games as Water- 
world, based on the forth- 
coming Kevin Costner 
film; Casper, from the leg- 
endary cartoon and forth- 
coming Amblin Studios 
movie, and the Interplay 
sequel Descent 2. 

“Having known and re- 
spected Interplay and its 
products for years, we 
are pleased to be working 
with them, expanding the 
breadth of our offerings 
while enhancing the dis- 
tribution of their premier 
PC titles,” said Acclaim 
president Robert Holmes. 

Added Interplay presi- 
dent Brian Fargo: “This is 
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an exciting venture for 
both companies. Inter- 
play’s catalog has been 
keenly fought over in 
these territories, but ulti- 
mately Acclaim was the 
obvious partner due to 
their undoubted strength 
in the German, Austrian, 
and Swiss markets.” 
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James Industries plays host 


Adventure Quest 
opens in Spain 


Adventure Quest LLC 
has now installed its M-4 
Motion Simulator at Golf 
Fantasia, an entertain- 
ment attraction located 
on the trendy tourist is- 
land of Palma De Mallor- 
cain Spain. 

The M-4 is a portable 
two-seat, electric simula- 
tor which the company 
introduced at last year’s 


James Industries’ Aldo Andreu (I) and Michael Martinez (r) hosted close to 400 guests recently 


IAAPA show in Miami 
Beach. 

Fantasia Golf has 54 
holes of miniature golf 
beautifully landscaped 
with waterfalls and vege- 
tation. The facility was 
looking for a high-tech, 
small-sized attraction 
such as a simulator to set 
up on a terrace near the 
main clubhouse. 


at the company’s Puerto Rico office. The event, which included a pig roast, was held to intro- 
duce the new Williams’ video game, Mortal Kombat 3. 
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IF YOU DON’T HAVE COIN CONNEXION, YOU'RE 





Why struggle with route-management software that is 
outdated, incomplete or untested? 


Coin ConneXion has been meeting the demands of some of 
America’s best operators for over nine years. Our route- 
management software is proven, well-tested and it works. 


Coin ConneXion is custom-fit software that INCLUDES 
all the modules you need to manage your route: 
CD manager, redemption manager, parts inventory, arcade 
manager, family entertainment center manager, service calls 
manager, and more. 


USING OUTDATED ROUTE-MANAGEMENT TOOLS. 





We offer COMPLETE systems for amusement, vending 
and video lottery. Along with a sterling reputation and 
the references to prove it. 









For more information and a 
copy of the Coin ConneXion 
catalog of Custom-Fit Route 
Management Software, 
call 605-331-5575. 





Ue 


The Gold Standard In Route-Management 
1821 West 12th Street, Suite 204, Sioux Falls, SD 57104-4025 
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LazerTrek sites open 


Heads Up Technolo- 
gies Inc., creator ofa 
real-time laser game, has 
teamed up with Laz- 
erTrek Adventure to 
bring this game to five 
Montreal area arcades. 

The centers will offer 
LaserTrek, Heads Up 
Technologies’ virtual real- 
ity-based action adven- 
ture game, to comple- 
ment the existing soft play 
areas and arcade games. 
The Montreal version of 
the game will be called 
LazerTrek Adventure. 

As many as 30 players 
can participate in the 
game at the same time. 
Equipment, which in- 
cludes a hand held laser 
gun and computerized 
vest, communicates 





July 7-11 


through infrared laser 
light and a radio frequen- 
cy local area network. 

“We are excited to 
team up with LazerTrek 
Adventure to introduce 
LaserTrek to Montreal 
gamers,” said Heads Up 
president Robert Har- 
shaw. “LaserTrek allows 
players to interface with 
each other in real-time 
and offers many exciting 
options to keep cus- 
tomers returning to play 
the game again and 
again.” 

Heads Up Technolo- 
gies Inc., which is based 
in Carrollton, Texas, de- 
signs, manufactures, and 
markets digital voice and 
display systems as well as 
the laser tag equipment. 


INTERNATIONAL CALENDAR 


China AM ‘95, Shanghai International Amuse- 
ment Machine Show (rescheduled from May due 
to Kobe earthquake), China Beijing Agricultural 
Exhibition Hall. Call 81-3-3220-2766; FAX 81-3- 


3220-2508. 
July 19-20, 


EXIME ‘95, Latin American Expo, Mexico City, 
Mexico. Contact W.T. Glasgow Inc., (708) 333-9292; 


FAX (708) 333-4086. 
August 23-25 


4th Asia Pacific Theme Parks and Attractions 
Conference and Exhibition, Singapore Interna- 
tional Convention and Exhibition Centre, Singa- 
pore, Call (65) 222-8550; FAX (65) 226-3264. 


August 24-25 


SALEX ‘95, South America Coin Machine and 
Casino Exhibition, Sao Paulo, Brazil. Call 44-61- 


624-3687. 
September 13-15 


JAMMA ‘95, Japan Amusement Machine Manu- 
facturers Association Annual Trade Show, Nip- 
pon Convention Center, Makuhari Meese, Chiba, 
Japan. Contact JAMMA +81-3-3438-2363; FAX 


+81-3-3438-2721. 
September 14-16 


IAAPA Summer Meeting, Hong Kong. Contact 
[AAPA (703) 836-4800; FAX (703) 836-4801. 


September 17-23 


IAAPA Post-Summer Meeting Tour, Bangkok and 
Singapore. Contact IAAPA, (703) 836-4800; FAX 


(703) 836-4801. 
October 10-12 


Consumer Electronics Show, Mexico City, Mexi- 
co. Call Consumer Electronics Group, (202) 457- 


8700. 
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IMA manager appointed 


The IMA coin-op trade 
fair will be managed in 
the coming years by 28- 
year-old Petra Lassahn, 
who has already estab- 
lished an impressive ca- 
reer as a trade fair busi- 
nesswoman. 

Lassahn trained at 
Cologne Trade Shows 
and was then jointly re- 
sponsible for projects 
such as photokina, geot- 
echnica, and HiFi 
Cologne. 

Three years ago she 
joined Blenheim in Dus- 


seldorf, a subsidiary of 
the Blenheim Group PLC, 
one of the largest trade 
fair organizers in the 
world. 

Projects which Las- 
sahn has managed in- 
clude the trade fair in- 
terairport in Atlanta and 
Frankfurt and the Japan 
Aerospace Exhibition 
and Airport Expo in 
Tokyo. 

The new show manag- 
er reportedly hopes to 
further enhance IMA’s in- 
ternational character. 





Rincon-Rowe meeting 
held in Guadalajara 


More than 80 distribu- 
tors representing all of 
the Mexican states were 
in attendance at the 1995 
Rincon-Rowe/AMi Dis- 
tributor Meeting which 
took place in Guadala- 
jara recently. 

The two-day meeting 
was hosted by Enrique 
Calderon, president of 
Rincon Musical, and fea- 
tured numerous semi- 
nars concerning the cur- 
rent peso crisis, current 
opportunities, and the fu- 
ture growth of the juke- 
box business. 

Joel Friedman, execu- 
tive vice president of 
Rowe/AMii, praised 
Calderon and the entire 
Mexican distributor orga- 
nization for their past 


performance and their 
continuing support dur- 
ing the peso crisis. 

Friedman also pre- 
sented the LaserStar Ea- 
gle and the Ruby Dia- 
mante to attendees. “The 
group was very enthusi- 
astic and the response, 
like the response world- 
wide, was tremendous,” 
Friedman said. 

“In time, the peso cri- 
Sis will be resolved and 
the Rincon organization 
and Rowe/AMi, togeth- 
er, will continue sup- 
porting the Mexican mu- 
sic operator creating 
mutual growth. lam 
confident that Mexico 
will once again be a pre- 
mier jukebox market- 
place.” 





Mondial taps Correa 


Mondial export sales 
manager Fernando Galeb 
took the opportunity ata 
recent open house at the 
company’s Puerto Rico 
office to welcome its new 
branch manager Carlos 
Correa. 

Over 150 local opera- 
tors were there to meet 
Correa. The open house 
featured all the latest 
equipment, including 
Sega’s Virtua Fighter 2, 
Premier's Stargate, Just 
Kiddie Rides’ Tom and 
Jerry ride, and Imagina- 
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tion Leisure’s Neon Aire 
air hockey table. 

“I believe the opera- 
tors here will appreciate 
Carlos’s strong opera- 
tional background, 
which will keep the office 
running smoothly and 
service the customers’ 
needs with the quickest 
possible turnaround,” 
said Caleb. “Of course, 
he will also continue 
Mondial’s tradition of of- 
fering the best price, ser- 
vice, and financing for 
our customers.” 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”... The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech Is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons. 


Token Tech™ #2000 


High Security Token Dispenser 
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© Control, Accuracy, Security & Dependability. 


© Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis .. . or Anytime. 


© Changeable Display Signs. (Stock or Custom) 


© Ideal for Amusement, Vending, Carwash, Casinos, 
... or Anywhere Tokens or Coins are used. 


Full Refund 
$ 00 
on 30 Day Trial... 1295 
FOB LEXINGTON 


aa Phone or Fax for 
Free Brochure 


LARGE HOPPER CAPACITY 
Token Size Capacity 


Capacity 


Coin Capacity 


US Quarter............ 7,000 
Canadian 25¢ ......... 8,000 
Australian 20¢......... 5,000 
Canadian Dollar........ 6,000 


Token Size Capacity 


Oi th alala dieses 7,900 
DOO) sc Gicwe tenes 7,900 


Specify Size 
1 6,000 P y 


of Coin or Token 
When Ordering 


Brazilian 20 Cruzados..... 4,500 
Venezuela 1 Bolivar....... 5,000 
Chile 1'P6S0. «x. viiciaewes 4,500 


Ecuador 1 Sucre ........ 4,000 We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. Box 5044 e 


LEXINGTON, KY 40555 e U.S.A. 


PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


7a TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 


VENDING 
MACHINE 
TOKENS 


AVAILABLE 
TOKENS pecs 





PARKING 
METER 
TOKENS 





TOKENS FOR 
CANDY 
and 


SNACKS 


TOKENS 


Many Stock Signs available. 


VENDING 


TOKENS 


TOKENS 








AVAILABLE MOVIE 


HERE TOKENS 
PROOF OF AGE Soa be eed 
REQUIRED 


MAS VENTA 





\ 
ry) SUBWAY 
TOKENS 


QUARTERS 





TOKENS 


BATTING 


CAGE 





TOKENS 


TOKEN 


Custom Signs (black & white or color) designed to order. 
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EXIME show set for this month 


Despite lingering eco- 
nomic trouble in Mexico, 
AAMA is gearing up for 
the EXIME show to be 
held in Mexico City on 
July 19-20. 

With last year’s devalu- 
ation of the peso, many in 
the industry feared that 
the show would fail to 
meet the expectations 
generated by NAFTA. 

However, in amemo to 
potential exhibitors 
AAMA executive director 
Bob Fay said that the 
economy there “has lev- 
eled off and that the eco- 
nomic situation is im- 
proving. It is estimated 
that by early 1996 Mexico 
will have recovered fully 
from this temporary set- 
back.” 

Also included in the 
mailout was a letter from 
Rep. Jim Kolbe of Ari- 
zona, who detailed cer- 
tain factors of the eco- 
nomic situation in 
Mexico. 

“To be frank, the situa- 
tion in Mexico is very del- 
icate, both with respect to 
their economy and their 
political stability,” Kolbe 
wrote. “The recent eco- 
nomic statistics are en- 
couraging...it appears 
that a measure of confi- 
dence is returning to the 
financial markets.” 

According to Kolbe, 
the peso has stabilized, 
making it unlikely that 
inflation will deepen. In- 
terest rates are also 
down, and the stock mar- 
ket has recovered close 
to half of its losses. 

“Moreover, by cutting 
domestic demand so 
drastically, Mexico ap- 
pears to have cleared a 
path for a return to 
growth in 1996,” Kolbe 
continued. “The obvious 
implication of this pro- 
jected growth is that this 
years likely trade deficit 
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with Mexico of $12-15 bil- 
lion is unlikely to persist 
and that our exporters 
will again enjoy the op- 
portunities which we 
sought from NAFTA.” 

But the congressman 
cautioned that most fore- 
casters are predicting 
further economic decline 
this year. 

Here's a look at some 
of the companies plan- 
ning to exhibit: 





e In an attempt to open 
up the Japanese market 
for American redemption 
systems, AAMA has ap- 
proached the Japanese 
government to discuss 
pertinent regulations. As 
part of the effort, AAMA 
executive director Bob 
Fay visited with the Living 
Environment Division of 
the National Police 
Agency, which stands by 
the position that ticket- 
dispensing machines are 
prohibited. In arelated 
matter, insiders say, de- 
spite rumors to the con- 
trary, it is unlikely that 
redemption will be legal- 
ized in the near future. 

e Namco Operations 
Europe Ltd., based in 
London, has opened up 
an arcade, Namco Won- 
derpark, on the grounds 
of Spain’s largest theme 
park, Port Aventura, 
which is located in the 
suburbs of Barcelona. 

e SNK’s new home 
video game system, the 
NEO-GEO CD, is current- 
ly being manufactured by 
the Hyundai Electronics 
Industry Co. This product 
reportedly marks 
Hyundai's entry into the 
multimedia field. 

e Nintendo of America 
and Korean-based Sam- 


Ace/Acme, American 
Laser Games, American 
Sammy Corp., Antique 
Apparatus/Rock-Ola, 
Bay Tek, Betson Enter- 
prises, Bob’s Space Rac- 
ers, Bromley, Capcom, 
Coin Concepts, Data East 
USA, Deltronic Labs, 
Doyle International, Dy- 
namo, EMT-America, 
Funtecnic, Imagination 
Leisure, Jaleco USA, 
James Industries, Just 


sung Electronics have re- 
portedly settled a copy- 
right and trademark in- 
fringement suit brought 
by the former in January 
and a subsequent suit 
filed by Samsung for 
damages to customer re- 
lations. At issue was al- 
leged counterfeit Ninten- 
do software, which was 
provided to Samsung by a 
third-party source. Asa 
result of their agreement 
to terminate litigation 
and resume business, the 


Kiddie Rides, Kiddies 
Mfg., Lazer-Tron Corp., 
Mars Electronics, Meltec, 
Merit Industries, Namco- 
America, NSM-America, 
National Ticket Co., 
Omni, P & HCo., Planet 
Earth Entertainment, 
Sega Enterprises, Skee 
Ball, Smart Industries, 
Taito-America Corp., 
Time Warner Interactive, 
and Williams Bally/Mid- 
way. 





Game Machine news bites 


suits have been dis- 
missed. The agreement 
will also prompt a coop- 
erative effort to stamp 
out counterfeit software. 

e A schedule change 
for the China Amuse- 
ment Machine Show Sec- 
retariat in Tokyo has 
been announced. The 
show would have been 
held on May 20-26, but 
port congestion caused 
by the earthquake in 
Kobe pushed the dates 
back to July 7-11. 





BACTA endorses all 
cash proposal 


BACTA, the national 
coin-op association of 
Great Britain, has offi- 
cially welcomed propos- 
als that favor deregula- 
tion of gaming machines 
and the introduction of 
an all-cash machine. 

Currently, gaming ma- 
chines in Great Britain, 
known as amusement 
with prize machines 
(AWPs), do not pay off in 
currency. 

“This vote really serves 
to untie BACTA’s hands 
regarding the all-cash 
machine, allowing us to 
formulate our response 
(to the government) and 


obtain the best possible 
agreement for all BACTA 
members,” association 
president John Bollom is 
quoted as saying in the 
group’s newsletter. 

The push for an all- 
cash machine has been 
further prompted by the 
introduction of an instant 
lottery there, which 
threatens to decrease the 
market share for AWPs. 

BACTA’s next step is to 
work out the details of a 
proposal which the asso- 
ciation will support and 
which will constitute its 
official position to the 
government. A 
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American Changer Corporation introduces: 


MORE CAPACITY THAN YOU 
WILL EVER NEED.......... 
AT THE LOWEST PRICE YOU 
WILL EVER PAYI!!UTIIItt! 








Standard Features OPTIONAL FEATURES 


¢ Quarter/Token 
acceptor 


¢ Two Coinco validators 
which keeps the $1bills 
separated from the $5, 
$10, $20’s ¢ Second hopper for 2 
different value coin 

¢ The second validator payouts 
also will act aS a Spare 
validator if one would 


have to be serviced 


¢ “Change” or “Token” 
scratch resistant Lexan 
fronts 

¢ Over 10,000 coin/token 
Capacity ¢ Phone line hook-up for 
immediate notification of 
low coins, service 
problems or breach of 
security 


¢ 126 Bonus options for 
token payout 


¢ Measures 53” high x 
28” wide x 24” deep 





¢ Alarm System 


Shown with optional quarter acceptor 


$2995.” 






* 


yi 


1-800-741-9840 


CALL FOR YOUR LOCAL DISTRIBUTOR 


Birmingham 
plays host in 
Florida 


Operators in south Florida 
got another look at what’s new 
on the market recently when 
Birmingham Vending held 
three regional showings. 

The three events were held 
in Miami, Ft. Lauderdale, and 
Palm Beach respectively, and 
operator turnout and response 
was overwhelmingly positive. 

“We just wanted to invite 
our customers to come and 
see the new equipment, juke- 
boxes, dart games, etc.,” said 
Larry Vaughn of Birmingham. 
“It was for some of the people 
who couldn't make it to the 
Shows. A 






ex 


From left: Rowe's Vince Kramer; 
Richard Gershman, Steven Toranto, and 
Larry Vaughn, all of Birmingham; and 
Ed Tuhkanen of Medalist. 


3 
, io 


From left: Vince Kramer, Steve Toranto 
of Birmingham, and Bob Matthews of 
Paramount by the LaserStar Eagle. 








i] ty : . ad : 3 
Ruth Becker (I) of BCW Games Unlimit- 
ed has a look at Tekbilt’s Prepaid Tele- 


phone Card Dispenser with Jack Beck- 
er and Larry Vaughn (r) of Birmingham. 





sige Fou tes ee} 4s 

By the Baywatch pinball, (I-r): Arnold 
Kaminkow of Benchmark, Larry 
Vaughn of Birmingham, and Eddie Cor- 
rea of Mr. Pack Man Enterprises. 


ps 


* Suppliers *« Support Finns 


Aug. 24-25 — Ramada University Inn 
3110 Olentangy River Rd., Columbus, Ohio 


Have YOU reserved YOUR ad and/or exhibit space for OCMA’s 21st Anniversary Expo? 
Call 614/888-9772 or Fax 614/888-9767 for an advertiser/sponsor/exhibitor kit TODAY! 


OPERATORS—Don't miss Extravaganza '95! Take that short drive to Columbus and join your colleagues. 
See the latest in equipment, supplier goods and services and participate in timely seminars. 
Call or Fax OCMA today for your registration kit! 
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‘ “Sieapls naka says <Matchs ny lit Sqr | 
“and Magic Mr: X wants you to. 
find the: “Hogical X. These i mS ~ 


tac-toe themed games are: 

























“must for-any. family . aS 
-enfertdinment, center! . 

BOTH BZ" Lx 31. ow ie OR) meee | 

: ~ 700 bs. “UL Listed listed ey Gos a — 2 re 


_ Step right up.and play Coin Circus, the only 
Se coin drop game with a bonus wagon. 
“feature which’ comés:with ¢ Coin:Circus 
—_ Junior adapter kit. Coin Circus 
ia | Junior i is great forChildren’s | 
=) Entertainment Centers where skill isn’t 

-hecessary to play and win! 


SUH 50.5"Lx 30" W350 ibs: UL listed © 


% 





Now you can bowl anywhere with Krazy Bowl. Sold as a 
conversion kit, this game can be installed into a new cabinet 

with a ticket dispenser! Tickets are based on player score. 
Adults love it, kids can easily play. Trackball or joystick version! 





Wild Wild West! aS 
A roll down game with the feel of 0 “shooting Eallty SA bcc : 
= The player gets 3 shots to aim a moving target.at the end — . ks 


of the playfield. Make 3 of a kind and win BIG! | 
Internal Progressive Bonus builds with up to 3 Coins Per Game! Rea 


72" Hx 72" Lx.24" W 500 Ibs. 


For more information contact American Sammy Corporation or your loca Distributor. 
901 Cambridge Drive. Elk Grove Village, IL 60007 © (708) 364-9787 ¢ Fax (708) 2 364-9831 





Joe Dillon (r) of Williams shows off the 
company’s newest games to Vance West 
of Amusement Enterprises. 





Rob Nye (I) of Rob's Amusements visits 
with Barbara Nappi of Sega. 


From left: Lisa Muraco, Laura Muraco, 


Carl Muraco Jr., Carl Muraco Sr. of Cadil- 
lac Vending, and Chris Cirillo of Betson. 





Having a good time, (I-r): Betson’s Chris 
Cirillo, Marty Shapiro of Gateway 26 in 
Wildwood, N.J., and Tina and Ricky Touk 
of Playcade in Atlantic City. 
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OPEN HOUSE 


Music-Vend's event is a hit 


From left: Tiffany Hadley, Sam Adams of 
the Seattle Seahawks, Mary Wilkins, and 
Jeanne Ballouz of Fabtek. 


Spring fever was in the air 
when Music-Vend Distributing 
Co. held its post-ACME open 
house, offering customers a 
second look at the newest prod- 
uct on the market. 

Good attendance made the 
show Music-Vend’s most popu- 
lar thus far, according to the 





Vaughn Williamson (I) of Rowe visits with 
Michael Damtew of Music-Vend/Dunis 
Distributing. 


company. Attendees at the 
Seattle, Wash., headquarters 
included industry operators, 
manufacturer representatives, 
and invited guests. 

Also on hand for the festive 
event was a Special guest, NFL 
football player Sam Adams of 
the Seattle Seahawks. A 


OPEN HOUSE 


Operators upbeat at Betson show 





Seri 


Betson’s Vince Ghiberti (I) visits with Dick 
Haines of Vending Distributing. 
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Tom Faranda of Betson (1) talks redemp- 
tion with Gary Shan of Stars Vending. 
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Betson Enterprises’ spring 
open house in Carlstadt, N.J., 
saw one of the largest 
turnouts in years to view 
equipment that was initially 
exhibited at the ACME show 
in Reno. 

Operators from the New 
Jersey, New York, and Con- 
necticut areas came out for 
the show, which featured 
among other new equipment 
the Rowe LaserStar Eagle. 

Attendee response was 
outstanding with the com- 
bination of new videos, re- 
demption games, and pin- 
balls prompting operators to 
feel upbeat and confident 
about the coming summer. 
Betson also raffled off a wide 
range of prizes. A 
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WHEN IT COMES TO ROUTE- 
MANAGEMENT SOFTWARE... 





... WE’ VE GOT THE BEST 
PEDIGREE IN THE BUSINESS. 


Purebred, that’s what Silent Partner 14 is all about. = 
Silent Partner’s latest version of route-management S ] i e ni f a rt ni e ty | n CG ‘ 
software has been carefully refined for more than eleven ee 
years. More vendors use Silent Partner than all com- 2509 Country Club Drive © Springfield, Illinois 62704 
petitive products combined for the last decade. And 

Silent Partner is committed to providing you with the ae re ee ee ee ee 
best software available to manage your business. FAX 217-787-4293 

What else would you expect from a purebred? 


*(Ask about our new Five-Year Payment Plan.) 





“Jack, Jack! Insert bill here,” instructs Betson’'s Lou Larson to 
music novice Jack Houser of Houser Amusements. 





OPEN HOUSE 


Operator interest high 
at Betson Pittsburgh 


etson Pittsburgh opened its 
doors to the coin-op universe 
on April 18, and over 500 people 
Showed up to see its wares. 

Highlighted equipment in- 
cluded Rowe’s' new wall- 
mounted jukebox, the Laser- 
Star Eagle, and Williams’ 
Mortal Kombat 3 video. 

“Although the selection this 
spring is great, I think the real 
reason for the large turnout 
was the food supplied by Lou 
Manolios of P-n-L Vending and 
his getaway gang from the Get- 
away Cafe; it was fabulous,” 
said Lou Larson, assistant man- 
ager of Betson Pittsburgh. “And 
how about those Swedish meat- 
balls?” 

Garnering attention were 
the Arachnid Galaxy dart ma- 


Magic. 


chine with its league program 
along with Dynamo’s new Top 
Brass “inner workings” pool 
table display. The redemption 
area showcased ICE’s Cyclone 
and Fun Merchants’ Rage in the 
Cage. 

Lee Ivory of Betson’s vending 
sales division said that opera- 
tor interest is high in down- 
sized vending equipment like 
the Rowe Model 591 Glass 
Front and the Automatic Prod- 
ucts Model 211 LG Hot Bever- 
age Vendor. 

“We appreciate our cus- 
tomers” support of shows such 
as this one; it always makes the 
effort worth it,” concluded Jim 
Wittler, general manager of 
Betson Pittsburgh. A 





put the little silver ball through its paces on Bally's Theatre of 








— : 


Betson’s Bob Busche (1) talks with Jeff and John DeeAduitori of 
Erie Coin Vending about the Dynamo Top Brass pool table. 





Liking what he sees, Dave Hart of H. Lazar & Sons (r) shakes Jim 
Wittler’s hand on the sale of another Rowe Eagle. 
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AMERICAN COIN MACHINE EXPOSITION 





Orange County Convention/Civic Center 


Orlando, Florida 
Thursday, March 7 e Friday, March 8 e Saturday, March 9 








Joe Bundra (I) of Bromley listens intently 
to the concerns of Don Riggs of Rigco. 





One of the Hansen clan mesmerized by 
TWI's COPS. 


OPEN HOUSE 


Atlas draws from 
Chicagoland area 


On April 6 it was no run-of- 
the-mill post-ACME open 
house. Instead it was the 10th 
anniversary post-ACME cele- 
bration at the Atlas Distribut- 
ing office in Chicago. 

According to Alan Zeidman 
of the Atlas sales team, “At- 
tendance could not have been 
better, belying complaints 
about industry doldrums.” 

Every corner of the distrib- 
utorship was filled with new, 
exciting equipment and the 
signboard on the wall listed a 
host of hot deals. Operators 
were able to go toe-to-toe with 
factory presidents and repre- 
sentatives. The turnout indi- 
cated that the spring buying 
season is well underway. A 








Atlas president Jerry Marcus (r) wel- 
comes Ray Shroyer of Metro Amusement. 





Richard Oltman of Haunted Trails tries his 
hand at Striker by Design Plus. 





OPEN HOUSE 
Hospitality shines at Betson Pacific 





Sal De Bruno (r) of Betson Pacific with El- 
liott Miller of Mesa Golfland. 
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Nearly 160 operators and 
friends of Betson Pacific 
came to the company’s 
Phoenix, Ariz., office on April 
6 to have acloser look at new 
products and enjoy the Bet- 
son hospitality. 

The post-ACME open 
house featured a range of 
products on display that in- 
new 


cluded Rowe/AMi’s 
LaserStar Eagle and Laser- 
Star Diamante, Namco’s Ace 
Driver 22, Automatic Prod- 


ucts’ vending units, and 
much more. Branch manager 
Sal De Bruno and his staff 
were pleased with the atten- 
dance. A 
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Lennie Olofson (I) shows the Rowe/AMi 
LaserStar Diamante jukebox to opera- 
tors. 
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FEATURES: 


=7-\~) Maree Rey... 
510] 8 Re]URy 
PRIZE TRAYS 


HIGH SECURITY 
ALL STEEL 
GLASS CABINET 
WITH TAMPER 
PROOF LOCKING 
SYSTEM 


mle} = 
SELECTION 
OPTIONS: 


TICKET EATER 


BUILT IN CHANGE ie = 2 Frag deo fag 
MACHINE Gaia 8 a. - 


= 10) Ge 
DISPENSING UNIT 
4 SELECTIONS 


CUSTOMER AGE a Ae % : 2 3 VOU CANNERY MONEY 10 BUY) — 
BUY-IN FEATURE ee W/o, wae eee PRIZES IHTNOUT PLAYING 
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Now A PROFITABLE, EASY, AFFORDABLE WAY 

To Get REDEMPTION INTo Your LocaTIONS 

Planet Earth Enertainment FULLY SELF CONTAINED REDEMPTION CENTER ] lin 7 11 
oe 


ies gh cis ictiieps | QELEATIAN DDITZE NICDENCED 


GRAND OPENING 





Betson opens up 
in Philadelphia 


Betson’s Bob Dipipi visits with operators 
Richard Teitelbaum (1) and Elliot Teitel- 
baum (r), both of Elliot's Vending. 


More than 700 local operators and their 
family members showed up for the 
combination grand opening/post-ACME 





show at Betson Philadelphia. 





Operators and their families get a 
chance to visit with each other at Bet- 





son Philadelphia. 
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It was a gala affair when Bet- 
son Enterprises opened the 
doors of its new office in 
Philadelphia for the first time 
to a crowd of close to 700 local 
operators and their families. 

The event served the dual 
purpose of a grand 
opening and a post- 
ACME open house, 
and members of the 
Betson team said 
they were extremely 
gratified by the num- 
ber of attendees at 
the Betson Philadel- 
phia reception. 

Operators were 





such as Bob Dipipi, Ken Ko- 
valkovic, and Joe Moffet, all in 
music, games, and redemption 
sales, and Clyde Fairman and 
Frank Nolan in vending sales. 

“I just want to thank the 
many operators that were able 


. 


able tomeet withthe | ee Sa 


new staff, which in- ~ 23 





cludes director of 
sales Irv Spinak, administra- 
tive manager Gene Kelly, vend- 
ing sales manager John Hens, 
and warehouse manager 
Leonard Pace. 

The sales staff also includes a 
number of industry veterans 
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Betson’s new facilities in Philadelphia. 


to attend for the wonderful 
warm welcome we received,’ 
said Bob Boals, vice president 
of sales and marketing for Bet- 
son Enterprises. A 
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This animated program about an inventive four-year old—the brainchild and 
alter ego of comedian Howie Mandel—is already in its fifth season on the 
#1-rated Fox Children’s Network. Howie Mandel brings his one-of-a-kind, 
hilarious, good-natured insight to Bobby’s World. 


e Airing Monday - Friday on America’s #1 Network for Kids 
¢ Viewed by 1.7 million kids and 310,000 teens each week 


¢ Nominated for three daytime Emmys 






Bobby is excited because TAITO is bringing out his own coin 
operated redemption game! Bobby loves the arcade and so 
will everybody else when they hear that the game 
“Bobby’s World” is in their local game room. 

Just roll a coin into one of the rotating . SY bn 
target-slots and WIN A PRIZE!! | —— 








¢ Complete with the “Bobby’s World” theme song 
¢ Coin activated comments by Bobby himself 

¢ 4 player simultaneous play 

¢ Dispenses 3" capsules with prizes 

e Each game comes supplied with 200 prizes 

e Fun for all ages 


DIMENSIONS: —. Se o x 
: : : O: Taito eee oa Hei ght: 34 6" 4 
Wheeling. IL 60090 Width: 38.0" 
PHONE 708/520-9280 FAX 708/520-1309 Depth: 34.2" 


TM & © 19005 Foy Children’s Network Inc “Rohhv’” character ic TM Alevyv Prodiictione All Rinqhte Recerved. 


OPEN HOUSE 


Betson-Buena Park 
welcomes operators 


The post-ACME open house 
at Betson Pacific’s Buena Park, 
_ ee Calif., office drew a crowd of 
willamspaly/waways Marcchan‘?and | 450 California operators and 
Mortal Kombat 3. their families on April 5. 
Representatives from all the 
major manufacturing compa- 
nies were on hand to discuss 
the latest products in the cate- 
gories of video, pinball, coun- 
tertops, table games, and re- 
demption. Then it was time for 
a good old-fashioned Texas 
barbecue. 

According to sales manager 
John Ridgway, “We were very 
pleased with the attendance 
Se ae and consider: it the best 

a eee 72 No turnout we have ever had. And 
Sega Pinball’s Pete Gustafson (I) shows we took a lot of orders too, 
Baywatch to Gene Lewin of Pinball Plus. which was encouraging.” A 








Namco’s David Swafford shows off the 
deluxe Ace Driver 22. 





The Place 
Where Successful 
Crane Operators ) 

By Sega Championship Rally, (Il-r): Jonn 


’ Lotz of Betson-Buena Park; Barbara Nap- 
Buy P lush! pi of Sega; and Peter Betti, president of 


of Betson’s three California offices. 





"Success Plush has been a wonderful tool in making our 
redemption center successful." 
Colleen Murray - Funland 


"My cranes are up 15% over last year and I can only 
attribute that to one thing, Success Plush, their quality 
product & great service." 


L.M. Mikkelson - M&M Cranes 


"Success Plush is THE BEST plush supplier we have used 
in our nine years in the crane business!" 
Charlie Mack - Mack Vending 


Call Today! 
| | | af | mf 25 Ss 1-800-396-8888 pes ag art and Irwin Knigin of 
Plush, Inc. 10660 Kinghurst Drive 
Houston, TX 
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EMT's worldwide headquar- 
ters are in Raubach, Germany, 
where the company set its roots 
down in 1971. For 24 years EMT 
has designed rides with high 


KIDD 





Sky Wolf 2000 





Think of deluxe flight simula- 
tors for children and the name 
FunTecnic quickly follows. The 
company, which opened for 
business in 1990, focused its at- 


KIDDIE RIDE COMPAN 


tention on developing truly in- 
teractive kiddie rides. Among 
the first products were the 
Starfighter, Skyhawk Raider, 
and Turbochopper. FunTecnic 
flight simulators remain the 
most popular models, accord- 
ing to the company. 

FunTecnic manufactures 
its 11-model lineup in Mexico 
and Asia and now produces a 
regular line of small kiddie 
rides to complement its high- 
end interactive simulators. 
Novelty vending machines and 
a new line of brightly colored 
modular play systems for young 
children complete the compa- 
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levels of quality and durability. 
The company is a subsidiary of 
NSM-America; it established a 
presence in the United States 
in 1993. 


E RIDE COMPANIES 


EMT-America 


EMT kiddie rides are ideally 
suited for family fun centers, 
Shopping mall kiosks, and any 
locations frequented by young 
children, such as family resorts 
and fast food establishments. 
There you will likely find some 
of the 35 EMT models, including 
the popular kid-controlled he- 
licopter, Sky Wolf 2000. 

With nearly a quarter centu- 
ry under its corporate belt, 
what does EMT see in the kid- 
die ride market of tomorrow? 
Officials responded: “The mar- 
ket is one which will continue 
to expand, with new customers 


ny’s offerings. 

FunTecnic equipment can be 
found in family entertainment 
centers, amusement parks, 
family-oriented restaurants, 


ES 


FuntTecnic 


and retail locations. 

A staff of 50 
come under the 
FunTecnic um- 
brella of em- 
ployees. The 
company’s 
headquarters is 
located at 7370 
N.W. 36th St., Mi- 
ami, FL 33166, 
(305) 592-5932; 
FAX (305) 592- 
6041. 

Officers Lin- 
ley Hughes and 
Campbell Bol- 
well direct the company’s day- 
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entering at a steady pace. Kid- 
die ride operators will increas- 
ingly seek out rides that offer 
the young rider experiences 
beyond the simple back-and- 
forth motion of the traditional 
ride. With the amount of stimu- 
lating activities in their daily 
environment on the rise, young 
children will look for rides with 
a high level of stimuli.” 

Twenty-one employees help 
satisfy the demand for EMT 
rides. Ulrich Kunneke is the 
managing director of EMT 
GmbH; John Margold is execu- 
tive vice president of EMT- 
America; Alicia Sadoff is sales 
manager of EMT-America; and 
John Tracy is marketing man- 
ager of EMT-America. 

The main office is Elektro- 
Mobiltechnik GmbH, Talstr, 2, 
Raubach, Germany, 011-49- 
2684-4066; FAX 011-49-2684- 
9450. The North America office 
is EMT-America, 1158 Tower 
Lane, Bensenville, IL 60106, 
(708) 860-5100; FAX (708) 860- 
59144. A 


to-day operations. Their view 
on the kiddie ride industry is 
upbeat: “The market is becom- 
ing increasingly professional, 
with innovative approaches to 
design and function. Look for 
more sophistication and more 
bang-for-the-buck. The days of 
cottage industry methods and 
the me-too philosophy are 
drawing toaclose.” A 





Skyhawk Raider BS3 
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Bet you think ,we staged this. 







Youre right. We did. 


Bigger than life designs. Realistic, 
multi-directional 
movements. 


But eee The sumo wrestler is real. 
The ride is real. And they 
went up & down together gy 
for nearly an hour. ¢ 
For real. 








Authentic looking, yet 
exaggerated to capture 
young imaginations. 

With flashing lights, 
wailing sirens, 
roaring motors, 
radio chatter, and 
rider-activated con- 
trols to keep those 
imaginations involved. 


We staged this simply 
to demonstrate how 
incomparably well our 
rides are built. 


Look underneath. 
You'd think the 
bulldozer was real, too. 


It’s built like one, same as our other 
rides. Cast aluminum gear boxes, hard- 
ened steel gears, two sets of lifetime 
bearings, 110/220 volts continuous- 
duty motors ... all mounted on a 5/64” 
thick-wall tubular steel frame. 








® 
Kiddie Rides 


EMT Kiddie Rides A Division of NSM-America 
1158 Tower Lane « Bensenville, IL 60106 
Phone: (708) 860-5100 /FAX: (708) 860-5144 





© 1994, Elektro-Mobiltechnik, Raubach, Germany & Bensenville, Illinois. 


Dozens of street-proven models to 
choose from. 


All professionally designed, ETL 
(European Testing Laboratory) safety 
tested to UL standards, and kid tested 
for “attraction power.’ But the different 
models you simply have to see. 


Why not go to your nearest 
EMT Distributor and see 
them first hand. 


The year was 1946, right be- 
fore the baby boom, when R.H. 
Belam Co. opened its doors. 
The founding fathers focused 
their attention on exporting 


coin-operated amusement ma- 
chines and kiddie rides. 
Arcades and amusement 
parks are among the places you 
will likely find Belam’s rides, 


KIDDIE RIDE COMPANIES 


Express Train 


R.H. Belam Co. 





KIDDIE RIDE COMPANIES 
Just Kiddie Rides/KMI 


Licensed kiddie rides are the 
hallmark of Just Kiddie 
Rides/KMI, the company that 
has captured the likes of the 
The Jetsons, The Flintstones, 
Tom & Jerry, and Batman’s Bat- 
mobile in kiddie ride form to 
the delight of youngsters. 

The company dates back to 
1983, when it was formed to 
manufacture coin-op kiddie 
rides as well as other related 
parts and components for the 
rides. The company established 
itself as a supplier of fiberglass 
products for the carnival indus- 
try and specialized in the de- 
sign, mold-making, and proto- 
type development of custom 
fiberglass products. 

Ninety employees now work 
to produce 50 kiddie ride mod- 
els, many of which recently 
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have been enhanced. The com- 
pany's kiddie rides are easily 
spotted in shopping malls, 
chain retail outlets, supermar- 
kets, and amusement parks. 

While Just Kiddie Rides/ 
KMI’s licensed rides are at 
their height of popularity, the 
company also produces a series 
of race car kiddie rides, a mer- 
ry-go-round horse ride, school 
bus ride, speed boat ride, anda 
mall kiosk. 

Eric Torres serves as compa- 
ny president, J.E. Perez is sec- 
retary, and Awilda Torres is 
treasurer. The company head- 
quarters is located at Emilio 
Castro No. 6, Lares, Puerto Rico 
USA 00669, (809) 897-3180 or 
(800) 543-3437; FAX (809) 897- 
3377. In New York the address 
is 12-2 Dubon Ct., Farmingdale, 
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especially the Express Train 
that accommodates several 
children at one time. It features 
a pint-size locomotive and ad- 
ditional cars, a fence, traffic 
light, a policeman, and other 
components that give the feel- 
ing of a real train station. 

The Express Train can be a 
centerpiece by itself and is 
available with either straight or 
curved tracks. It is one of 10 
models from the company, 
which will soon celebrate its 
50th year in the coin-op world. 

The company is headed by 
president Marc Haim, senior 
vice president Victor Haim, and 
vice president Alex Perner. 
They agree that the field of kid- 
die rides is “ever increasing.” 
Just look at the more recent 
baby boom to see the new cus- 
tomer base. 

Belam employs a staff of 35 at 
its office at 1 Fulton Ave., Hemp- 
stead, NY 11550, (516) 292-2670; 
FAX (516) 486-0957. A 





Tom & Jerry 


NY 11735, (516) 293-8129 or (800) 
858-RIDE; FAX (516) 293-1268. 
The company’s philosophy 
can be summed up in one sen- 
tence: “Give the kids what they 
see on TV!” Prediction for the 
future: “More licensed rides.” A 
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CALL US FOR THESE & OTHER GREAT 


KIDDIE RIDES by BELITA 


e All rides come in bright | 
beautiful colors 


¢ All rides equipped with 
beautiful music 


e Designed to go where 
kids’ rides have never 
gone before 


e Built to withstand 
thousands of kids! 








DOZER 4x4 


Call, fax or write for catalog, prices and details! 


Twenty-nine kiddie ride 
models are available from this 
firm, which was established in 
1979 to produce remote control 


dren’s rides such as Crank ‘N 
Roll and Kid Karts, as well as 
the complete line of Amutec 
coin-op kiddie rides. 


KIDDIE RIDE COMPANIES 


Alter Enterprises 





Kid Kart 


games as core products. The 
company evolved to include Al- 
ter Ride Co., a specialist in chil- 


In addition to being a well- 
known name in the design and 
manufacture of redemption 
games, Coastal Amusements 
also distributes a wide array of 





DDIE RIDE COMPAN 


In fact, the new battery-oper- 
ated Kid Karts (kiddie go-karts) 
are among the company’s most 
in-demand products. Instead of 
simulating the ride experience, 
Kid Karts allow children to ac- 
tually steer and drive the ride 
(at avery low speed). According 
to the company it’s the best 
thing that can happen for four- 
to eight-year-olds, and has 
filled a niche in the market- 
place. Alter’s most popular 
coin-op model is the Rio 
Grande train. 

Alter customers number a 
large share of amusement 


which places kiddie rides in the 
main traffic flow of malls in- 
stead of inside a game room. 
Some of the Whittaker rides 
date back to 1982, the year that 


= 





Coastal Amusements 


kiddie rides from renowned 
kiddie ride manufacturer Whit- 
taker Brothers of the United 
Kingdom. 

Coastal/Whittaker rides can 
be found in virtually every ma- 
jor arcade and game center in 
the country, family entertain- 
ment centers, pizza playlands, 
department store entrances, 
and shopping mall kiosks. 

Kiosks are anew phenome- 
non—mini-islands of three or 
four rides on araised platform 
accompanied by a change ma- 
chine. 

There appears to be tremen- 
dous growth in this concept, 
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Coastal appeared as a new 
company. One of the most pop- 
ular rides is the school bus, 
which attracts young siblings 
who are anxious to join big 
brothers and sisters going to 
school. Other rides include 
race cars, animal-themed mod- 
els, and trains. 

Coastal executives looked 
into their crystal ball for a peek 
at the future: “Kiddie rides will 
continue to grow in demand 
and earning power. Today's 
rides utilize new technology 
and uniquely themed charac- 
ters. Operator pricing has been 
successfully established at 50 
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parks, family entertainment 
centers, chain store operations, 
and miniature golf facilities, all 
locations that are a natural 
draw for families with small 
children. 

Alter has this view of the fu- 
ture of kiddie rides: “There is a 
growing emphasis being placed 
on younger patrons within the 
amusement industry. This is in- 
dicative of their importance, as 
pleasant experiences obtained 
now can be carried on for many 
years to come. Getting children 
involved and participating in 
the ride itself is a key element 
in the success of that particular 
ride.” 

Alter has a staff of eight em- 
ployees. Officers are William 
Alter, president, and Earl 
Heller, vice president. Head- 
quarters are at 210 West Park- 
way #7, Pompton Plains, NJ 
07444, (201) 616-1111; FAX (201) 
616-1415. A 


cents. Now the challenge is to 
install or upgrade current rides 
to reflect contemporary-style 
rides.” 

Coastal is located at 601 
Prospect St., Lakewood, NJ 
08701, (908) 905-6662; FAX (908) 
905-6815. Lenny Dean is compa- 
ny president, and Sal Mirando 
is executive vice president. A 


Santa Fe Sam 
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KIDDIE RIDE COMPANIES 


Carousel 


Carousel recently celebrat- 
ed 27 years in the business of 
providing fun for children. 

The company points to a his- 
tory of innovation, citing the de- 
velopment of the first mini- 
carousel ride in 1968. When 
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today’s kids demand bells and 
whistles on games, not to men- 
tion lights, buttons, and sounds, 
the company says that’s exactly 
what it gives. 

A crew of 100 is required to 
produce the 85 different mod- 
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SkyCopter 


els in the Carousel lineup. 
Typical locations for Carousel 
equipment are malls, super- 
markets, family entertainment 
centers, department stores, 
pizza parlors, bowling centers, 
cinemas, arcades, coin-op 
laundries, game rooms, amuse- 
ment parks, tourist parks, and 
family-style restaurants. 

One of Carousel’s most pop- 
ular models is the SkyCopter, a 
replica of a police helicopter 
that’s designed for both indoor 
and outdoor use. It features a 
reliable ride motion system 
plus clearance lights and an 
emergency light on the tép. 

Brad Veatch heads the com- 
pany as president with brother 
Steven Veatch as vice presi- 
dent, while Ken Schaeffer 
serves as general manager. 
Carousel is based in Missouri. 
The address is P.O. Box 307, El- 
don, MO 65026, (314) 392-7122 or 
(800) 325-3353; FAX (314) 392- 
FiZo: 

Officials at Carousel offered 
this insight: “Our rides are easy 
to operate and project a great 
family image. In the 27 years 
that Carousel has been in the 
entertainemnt business, we 
have discovered that coin-op 
kiddie rides can provide opera- 
tors with guaranteed results in 
many different locations.” A 
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FUN INDUSTRIES 


1-800-747-1144 
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Sit Down...(|.." & Grab the 
Wheel ...Steer Crazy... 











Player rotates large 
neon disk with steering 
wheel while directing ball 
towards bullseye. 


Dimensions: 
(single with seat) 
28' W x 60" H x 60" L 
350 Ibs. 


Exciting neon colors 
Attractive headers 
Sturdy cabinet construction 
Exciting sound effects 
High capacity front load 
ticket dispenser - (6000 tickets) 
Play and vend programmable 
Bankable for strong visual impact 

Hi-tech movable graphics and scoring 
Digital settings and game/ticket accounting 


4 a 





627 15th Avenue, East Moline, Il 61244 Local (309) 755-5021 4 Fax (309) 755-1684 


Call Fun Industries for Nearest Distributor 


With 70 models to its 

KIDDIE RIDE COMPANIES <8 zs 

of the most extensive 

Fal as USA lines of kiddie rides on 

g the market today. The 

4900 Carousel company factory is locat- 

ed in Gerona, Spain. 

From this central European lo- 

cation, Falgas distributes its 

products to coin machine oper- 
ators around the globe. 

President Joaquin Falgas is 
at the helm of the enterprise. 
He points with pride to some of 
the most popular Falgas rides: 
1900 Carousel, Police Moto Bike, 
and Trans-Dakar (4x4 jungle 
truck). Race cars, trains, ani- 
mals, boats, old-time cars, mo- 
torcycles, and spaceships pro- 
vide the inspiration for other 
models. Falgas rides are equal- 
ly at home in arcades, malls, 
and family entertainment cen- 
ters. 

Executives at Falgas have 
definite opinions on where this 
market is headed: “We have a 
positive outlook on the future of 
kiddie rides. We see more fami- 
ly fun centers being built, and 
other types of industries mak- 
ing room for an area of enter- 
tainment for kids and families 
in general.” 

The Falgas USA Inc. office is 
at 1559 N.W. 79th Ave., Miami, 
FL 33126, (305) 471-0476 or (800) 
772-3912; FAX (305) 471-0381. A 









Have a technical 
problem? 
Let Play Meter’s 
new technical 


5 
FALGAS 
msi 0476 OSA 






writer, Larry 
Munday, help. 
Fax requests to 
Play Meter 
(504) 488-7083 
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FALGAS USA INC-1559 N.W 79th AVENUE 33126 MIAMI ~ pose sg 
TEL. (305)471 04 77- 4710476 FAX. (305)471 03 8 
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Dimensions: 
Width: 25-1/8" 
Depth: 48" 
Height: 52" 

A Weight: 235 Ibs; 
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% Fun! 
Features: 


*Fast Paced Coin Jump Action - Appealing to all Ages 


* Ticket Multiplier Display - Consecutive Misses 
Multiply Next Win 


*Bonus Countdown for Jackpot Tickets 


* Ticket Display - Play can\Continue without 
Tickets with no,Loss to Player 


*Easy Loading Ticket Dispenser with 6,000 
Plus Capacity | | 
* Separate Locked Areas for Coins, Tickets & Service 


AMUSEMENT aac 
* Built in Theft Alarm & Diagnostics - 


8436 Washington Pl NE* Albuquerque, NM 87113 °505/821-6878* FAX 505/821-6876 
| © /1995*ALL RIGHTS RESERVED PATENT PENDING 





The small town of Florence, 
Miss., is home to a flourishing 
kiddie ride manufacturing 


business headed by Tom Dud- 


KIDDIE RIDE COMPANIES 


Kiddie Amusements (Dudley’s) 


Dozer 





ley, president, and Cheryl Dud- 
ley, secretary-treasurer. 

What began as a kiddie ride 
operating company that also 


refurbished rides and 
manufactured replace- 
ment parts in 1964 
turned into a full-blown 
manufacturing facility 
with 11 employees con- 
tributing to the devel- 
opment and comple- 
tion of 14 kiddie ride 
models. 

The Dudleys receive 
the most requests for 
their Eighteen Wheeler 
and Dozer models. The 
Eighteen Wheeler fea- 
tures individually 
molded tires, seats two 


KIDDIE RIDE COMPANIES 
The Kiddie Ride Co. 


The Edelstein family of Pitts- 
burgh, Pa., opened The Kiddie 
Ride Co. in 1990 for the express 
purpose of supplying kiddie 
rides to the marketplace. The 
company now numbers 40 
models in its stable of rides, 
which are best suited to shop- 
ping malls, family entertain- 
ment centers, and almost any- 
where you find families 
gathering to shop, eat, or enjoy 
themselves. 

Where is the demand coming 
from? The answer is simple, 
say the Edelsteins: “Kiddie 
rides are becoming more visi- 
ble as the result of the second 
baby boom and the focus on en- 
tertainment in retail outlets.” 

The Kiddie Ride Co. offers a 
dome-covered two-horse 
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carousel, helicopter, veteran _ 
car, futuristic car, and a host of 
other rides. The two most pop- 
ular ones are 
the Fire Engine 
and Tow Truck. 
Realistic fea- 
tures on the 
company’s 
products in- 
clude 

chrome grills, 
real rubber 
tires, rocking 
motions, and 
the lights and 
horns that at- 
tract the atten- 
tion of children. 
Several mod- 
els feature 
padded seats 
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children, and fits on a universal 
base. The Dozer fills the bill for 
those desiring something a lit- 
tle bit different. 

In addition, Kiddie Amuse- 
ments offers a kiddie car, heli- 
copter, 4x4 truck, tug boat, Wal- 
Mart-truck, carause?l. 
hydro-boat, and the new super 
deluxe tractor trailer. Lighted 
dashboards, headlights, and 
taillights join with realistic 
sounds to please the younger 
crowd. All Kiddie Amusement 
rides feature American-made 
replacement parts and univer- 
sal bases. 

Dudley’s credo hasn't 
changed much over the years: 
“I go on the principle that peo- 
ple need good, sturdy, long-last- 
ing rides. I know there are peo- 
ple out there who want rides 
that will be there tomorrow.” 

Kiddie Amusements can be 
reached at P.O. Box 939, Flo- 
rence, MS 39073, (601) 845-7501 
or (800) 647-6460; FAX (601) 845- 
8338. A 


for added comfort. 

The company is located at 
118 Rockwood Drive, Pitts- 
burgh, PA 15238, (412) 963- 
1101; FAX (412) 963-7588. Stacey 
Edelstein is company presi- 
dent; Steven Edelstein is vice 


president. A Tow Truck 
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YOUR TICKET | 
TO SUCCESS | 


YOUR TICKET 


TO SUCCESS 
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“This REDEMPTION CENTER would bring redemption “lam glad Smart Industries had the foresight to build ..- | 
into places it has never been before, such as, | a machine that arcades have been needing for years.” 

Bowling Alleys and Truck Stops.” | _ +. “We are looking forward to purchasing several ? 

! GS) machines ourselves.” 


“Since this machine can be adapted to individual needs, large chains and arcades will have the opportunity to speed up 
coustomer service and have the control of tickets and inventory.” “This machine does not take coffee breaks, call in sick or 
complain, and for these reasons, it should pay for-itself in less than.one year.” : | | , 


INDUSTRIES CORP., MFG . ! 
1626 Delaware Ave. case | 


Des Moines, lowa 50317 U.S.A : 
(515) 265-9900 1-800-553-2442 ' ) . 


FAX (515) 265-3148 
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1626 Delaware Ave. 

Des Moines, lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
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WORLD CLASS REDEMPTION 


_CLEAN SWEEP 


SINGLE 


SMART 


INDUSTRIES CORP., MFG. 


1626 Delaware Ave. 

Des Moines, lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
WAV tol be) B-dolosch E-cs, 


FOR MORE INFORMATION, PLEASE 
CONTACT YOUR AUTHORIZED DISTRIBUTOR 
OR FOR REFERRAL CONTACT US. 


PROUDLY MADE IN THE U.S.A. 





YOUR TICKET YOUR TICKET 
TO SUCCESS TO SUCCESS 


TICKET CENTER. 


PATENT PENDING 
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The SMART TICKET CENTER TH detigterctenie, security, ticket acchgaliblehraddee chk prints Seer 
out receipts .to the customer ites redeeming at the Redempéion Counter. This machine will 
count, cut. and ‘seperate every ticket. The SMART TICKET ~ CENTERT features a Ticket fie 
_ Acceptor and a Bar Code reader for identifying ticket value > and | vel location, biel 4 a Bar 
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KIDDIE RIDE COMPANIES 
Kiddie Rides USA 


“Without a doubt we are on 
the upside of a steep growth 
chart,” say company officials at 
Kiddie Rides USA, the Denver, 
Colo.-based manufacturer of 
coin-op kiddie rides that made 
headlines with Bozo the Clown 
car and school bus models. 

The company evolved from 
Universal Audiotronics, the 
first company to manufacture 
and market coin-op children’s 
cartoon theaters under the 
name Kiddierama Theaters. 

Now the company employs a 
staff of 25 and offers 100 kiddie 
rides since its appointment 
earlier this year as the exclu- 
sive agent for R.G. Mitchell kid- 
die rides of the United King- 
dom. Mitchell rides feature 
gel-coat paint only and are 
quite durable. 


Kiddie Rides USA’s line in- 
cludes motorcycles, race cars, 
dinosaur, clown, space shuttle, 
and the new Jron Eagle Cement 
Truck, among other models. 
Mitchell’s line includes heli- 
copters, animals, trains, fire 
trucks, the Toytown Range car 
series, Budgie the little heli- 
copter, and Jimbo the jet. 
Budgie and Toytown models 
come with cartoon-like screens 
that are activated when the 
ride is in play. 

Discount stores, arcades, 
shopping malls, and family en- 
tertainment centers are all 
prime spots for Kiddie Rides 
USA products. Bozo (school 
bus), Budgie, and Jimbo feature 
big eyes that add personality to 
the rides and make them stand 
out. Jimbo’s eyes rotate when 


KIDDIE RIDE COMPANIES 
LAI Group/FunRiders 


LAI Group (formerly Lock- 
America) is now the exclusive 
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distributor of FunRiders kiddie 
rides. Dynamic Amusement 
Equipment 
Meio CG. 
(DAEMCO), 
which has 
been produc- 
ing the Fun- 
Riders line for 
five years, 
joined the 
ranks of ride 
manufactur- 
ers after 10 
years in ride 
refurbish- 
ment. 
FunRiders 
offers a vari- 
ety of rides— 
15 models in 
total. Includ- 
ed are the 
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the ride is in motion. 

The company is located at 
3801 E. 50th Ave., Denver, CO 
80216, (303) 399-7191 or (800) 
448-6888; FAX (303) 399-8144. Of- 
ficers are Stuart Heller, presi- 
dent; Robert Cohen, vice presi- 
dent of finance; and Michael 
Evans, vice president of opera- 
tions. A 


Bozo School Bus 





Beach Fun Van, Danny the Di- 
nosaur, Army Shuttle, and mul- 
tiple pony rides. Among the 
most popular rides are the Big 
Red and Little Red fire engines. 

FunRiders models can often 
be spotted in pizza restaurants 
and supermarkets. The rides 
feature all-metal frames, fiber- 
glass bodies, electronic sound 
units, standard universal trans- 
missions, permanently lubri- 
cated bearings, and _ inter- 
changeable bodies. They are 
available in an assortment of 
colors and coin box configura- 
tions. The use of standard com- 
ponents makes maintenance 
easy. 

LAI Group/FunRiders is 
based on the West Coast at 7251 
Garden Grove Blvd., Suite M, 
Garden Grove, CA 92641, (714) 
373-2993 or (800) 422-2866; FAX 
(714) 373-2998. Frank Minella is 
the company president; Debbie 
Sanchez is the customer ser- 
vice manager. A 


Big Red 
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Robert Schlup, president of 
Kiddie World, favors time-hon- 
ored themes for kiddie rides. 
He has definite feelings about 
the kiddie ride market in terms 


KIDDIE R 


Wal-Mart Semi Truck 








of its future: “I see large opera- 
tors vs. small operators and 
manufacturers going back to 
the basic types of kiddie rides 
vs. futuristic rides.” 


DE COMPANIES 


Kiddie World 


WAL-MART § 
STORES - 


WAL-MART 








For All Your Kiddie Ride Needs 


All Parts Are Made and Manufactured In The U.S.A. 
We Offer A One Year Warranty On All Parts 


Search & Rescue Heli- 


copter--The kids like the feel 
of flying for 
themselves. Great 
Income Producer 


Wal-Mart Semi Truck-- 
Here it is. The Managers 
favorite kiddie ride. 
Internal cashbox and dle. 

lots of potential. 


Lucky Star Horse--Lifelike 
with a real leather saddle or 
an authentic fiberglass sad- 
One of the best money 
producers of all times. 


Kiddie World, Inc. 


800-535-4279 


Route 2, California, MO 65108 314-796-4232 


Rides Can Be Customized With Special Image Promotive Decals For Brand Advertising, 
by Color, and Sound Effects (voice messages) 
Other Rides We Manufacture: Carousel, Trans Am Car, Shuttle, Bigfoot Truck, 
Brush Buggy and 4-Wheel Quad Runner 
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Kiddie World has specialized 
in traditional rides since 1986. 
Eight models are in the compa- 
nys lineup, including the 
Search & Rescue Helicopter, 
Lucky Star Horse, Merry-Go- 
Round, Trans-Am Car, and its 
most popular unit, the Wal- 
Mart Semi Truck. 

Kiddie World recognized the 
need for value in a small pack- 
age and developed the HEle- 
phant Mini ride that occupies a 
mere 24” x 34”, and the Mini- 
Quad Runner that measures 
21” x 34”. The company attends 
to minute details, such as offer- 
ing a real leather saddle (or 
fiberglass saddle) on its horse. 
The popular semi truck fea- 
tures an internal cashbox and 
realistic airhorn sounds. The 
merry-go-round, which can be 
situated either indoors or out- 
doors, accommodates two chil- 
dren at atime in a 36” space. 

Schlup and his staff can cus- 
tomize rides with special de- 
cals, sound effects, and voice 
messages. Because of the cus- 
tomized semi truck, Kiddie 
World rides are perfect for Wal- 
Mart locations and similar re- 
tail outlets around the world. 

Kiddie World is located at 
Route 2, California, MO 65018, 
(314) 796-4232 or (800) 535-4279; 
FAX (314) 796-4232. A 


Next Month 
in 
Play Meter 


street operator issue! 


Fall Buyer's Guide of 


music, table games, 
darts, countertops, and 
card-themed games. 


Plus Two technical 
articles and all our 
regular features. 
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U.S. Patent The Snack Attacker is the "ORIGINAL" 

Number Winner-Every-Time Candy Crane Game, 
Soda ae dispensing a prize with every credit. Secure, 
heavy gauge steel cabinet construction. A 
solid dependable money maker that will grab 
big profits for years to come. 


Advanced G & Enai , For more information call 
vance ames ngineering, Inc. 
1231 NE 8th Avenue - Fort Lauderdale, Florida 33304 (305) 52 /- 0907 


KIDDIE RIDE COMPANIES 
Kiddie Rides & More 


Concept 
2001 


Car 


This company was. estab- 
lished in 1988 for the purpose of 
giving the kiddie ride market in 
the continental United States 
high-quality rides. 

According to company offi- 





ool 


CONCEPT Pad 


cials, “Being in Miami has 
proven to be the window to the 
world. We have consolidated the 
domestic and export markets. 
Our goal is to become a global 
industry serving the whole 


world.” 

Twenty-three models are pro- 
duced by Kiddie Rides & More, 
backed by a staff of 20 employ- 
ees. Among the most popular 
models are the Concept 2001 

-Car, Jolly Lion, Pony, and Motor- 
cycle. Malls, markets, coin laun- 
dries, drug stores, and resort 
hotels are among the locations 
where you will find these rides. 

Now that we are deep into the 
‘90s, where does Kiddie Rides & 
More see the kiddie ride indus- 
try heading? The answer: “At 
this moment in time the future 
of the kiddie ride industry is not 
only unlimited, but expanding, 
since people are aware of 
spending quality time with their 
children, and doing it in a safe 
way.” 

David Vega is the chief execu- 
tive officer and president of Kid- 
die Rides & More. The company 
is located at 2739 W. 79th St., Bay 
10, Hialeah, FL 33016, (315) 557- 
8356 or (800) 676-0231; FAX (305) 
558-5694. A 
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In 1985 Shelly Metz entered 
the coin machine business 
with a kiddie ride route in 
New York City, later expand- 
ing by branching into import- 
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E RIDE COMPAN 


fine detailing and sturdy con- 
struction ofits rides. The com- 
pany has developed a series 
of 16 interchangeable rides 
with belt-driven movement 


ae 





Rainbow Amusements 


ing and distributing kiddie 
rides. The route was later sold 
(in 1989) and now the compa- 
ny focuses all its attention on 
importing and distributing. 

Retail stores and arcades 
are among the places well- 
suited for rides from Rainbow 
Amusements. The company 
offers 21 different models, 
from animal-themed rides to 
a race car. Metz reports that 
the kangaroo, donkey, and 
race car are among the most 
popular models. 

Rainbow prides itself on the 


A main office in Minneapolis, 
Minn., and two subsidiaries (in 
Grand Rapids and Internation- 
al Falls) comprise the Theisen 
Vending Co. started by Tom 


KIDDIE R 





and fiberglass bodies. Choices 
in this series include an air- 
plane, speed boat, pony, kan- 
garoo, pelican, donkey, dol- 
phin, and fantasy horses. 

What does Metz think about 
the road ahead? The re- 
sponse: “I see the kiddie ride 
market growing as the cost of 
other coin-op product contin- 
ues to increase while return 
on investment decreases. 
There is no home video sub- 
stitute for a kiddie ride.” 

Metz is assisted by Jean 
Phillips, vice president. The 


Theisen in 1960. 

Theisen is the exclusive U.S. 
distributor for Jolly Roger Kid- 
die Rides of the United King- 
dom and other kiddie ride 


DE COMPANIES 


Theisen Vending Co. 





Fire Truck 
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manufacturers. The 
company has designed a 
number of kiosks that 
accommodate kiddie 
rides and change ma- 
chines. 

In addition, the compa- 
ny operates amusement 
games and _ full-line 
vending routes in Min- 
nesota and western Wis- 
consin plus owns and op- 
erates two family 
amusement arcades: the 
Skill Mill Arcade at Cen- 
tral Square Mall in Grand 
Rapids and the Skill Mill Ar- 
cade in Northbridge Mall in Al- 
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Donkey 


company office is located at 
114 Roseville Road, Westport, 
CT 06880, (203) 454-2179; FAX 
(203) 454-2584. A 


bert Lea. Theisen also is a major 
player in dart and pool leagues. 

Arcades, chain stores, family 
entertainment centers, and 
shopping malls are all ideal lo- 
cations for Theisen’s stable of 
kiddie rides. One of the most 
popular rides is the Fire Truck 
that features real rubber tires 
and authentic siren sounds. 
New in the truck line are the 
lime green Construction Truck 
and bright blue Recovery Truck. 

Other available rides include 
a bulldozer, formula one race 
car, helicopter, jeep, and the 
Popeye ride that talks to young 
riders. Look for multiple coin 
mechs and multiple credit sys- 
tems on Theisen rides. 

The future of kiddie rides 
looks bright, according to 
Theisen: “We see an ever-ex- 
panding industry as society’s fo- 
cus is on the family.” 

Theisen Vending can be 
reached at 3800 Nicollet Ave. 
South, Minneapolis, MN 55409, 
(612) 827-5588 or (800) 633-3436; 
FAX (612) 827-7543. A 
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Back in 1950 Antonio Zam- 
perla began a manufacturing 
concern in Italy that produced 
small amusement rides. Forty 
years later Zamperla Inc. has 
become one of the leading man- 
ufacturers of adult and chil- 
dren’s amusement rides. The 





















mals. 









PLAY METER 


Zamperla Presents 


The Super Shovel is the latest innovation in kid- 
die rides. The new Super Shovel is an interactive 
kiddie ride. Children actually control this realistic 

piece of heavy equipment. The Super Shovel has 
levers which control the movement of the arm with 
realistic sound effects. The seat is wide enough 

for adults, so the whole family can enjoy this ride. 
Interactive kiddie rides are the wave of the future. 


Zamperla, Inc. also has a themed line of kiddie 
rides specializing in dinosaurs, sportscars and ani- 


For more information, call David Martin at 
Zamperla, Inc. 


IZ 1-800-888-8878 


Zamperla 


Super Shovel 


company’s product line also in- 
cludes strength testing ma- 
chines, sports games, and 30 
different kiddie ride models. 
As the company grew and 


A 


Shovel 


ZamperlaNow 


Carries a Full Line of 


Coin-Op Rides 








P.O. Box 5545 
Parsippany, 
New Jersey 

07054 
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progressed it maintained the 
personal touch and remained 
in the control of the same fami- 
ly. The Zamperla of today is 
headed by president Alberto 


Zamperla. The U.S. _ office 
opened in 1978. 

Zamperla kiddie rides are 
found in amusement parks, 
shopping malls, and arcades. 
Models range from dinosaurs to 
motorcycles to horses. At pre- 
sent, the most in-demand mod- 
elis the Super Shovel, an inter- 
active ride that lets children 
control a life-like version of 
heavy equipment seen on con- 
struction sites. Flashing lights, 
an extra large seat, and realis- 
tic sound effects add to the 
package. 

What about the kiddie rides 
of tomorrow? Zamperla execu- 
tives remarked: “Kiddie rides 
will become more interactive in 
the future. The child will not 
just rock back and forth. Future 
kiddie coin-op rides will have 
video screens, realistic operat- 
ing controls, and more interac- 
tion with the ride. Almost a vir- 
tual reality experience, if you 
will.” 

A staff of 18 are in the United 
States, while 100 employees are 
in Italy. The U.S. office is locat- 
ed at 49 Fanny Road, P.O. Box 
59545, Parsippany, NJ 07054, 
(201) 334-8133 or (800) 888-8878; 
FAX (201) 334-6880. A 
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Y COMPATIBLE WITH ALL WINDOWS Y AUTOMATED PROCESSING OF HAND- 
~ COMPATIBLE NETWORKS WRITTEN FORMS BY FAX OR SCANNER 
Y COMPLETE ACCURATE FINANCIAL ¥ HAND-HELD COMPUTERS FOR COLLECTION 
___ INFORMATION, INCLUDING RO! AND SERVICE (PALM TOP AND PEN BASE) 
Y DETAILED INFORMATION FROMPAST = INTERFACE FOR AUTOMATED METER 
YEARS INFORMATION 
Y DESIGNED BY PROFESSIONALS INTHE |¥ SERVICE CALL TRACKING 
~ COIN-OP INDUSTRY SINCE 1975 Y INCOME FORECASTING 
Y FLEXIBLE MULTILEVEL SECURITY Y VEHICLE MAINTENANCE 
Y CD TRACKING & INVENTORY (BAR CODE Y CREATIVE PURCHASE OPTIONS 
READER AND/OR MAN UAL) Some Features May Require Optional Hardware & Software 


For Information Call Premier Data Corporation™ 
800 720-DATA 


Kiddie ride 
operator tips 


1. Educate your locations on safety practices. 
2. Compliment your locations to build good relations. 


ASSOCIATION 
VIEWPOINT 


Kiddie rides stand 
the test of time 


f anyone could fill us in on the current status of kiddie rides and 
their specialized insurance it would be Bill Chiles, vice president 
of the National Kiddie Ride Association in Jefferson City, Mo. 

The association specializes in providing insurance for this par- 
ticular segment of the amusement industry. 

Luckily, we were able to spend time with Chiles to get a thor- 
ough education on the subject. He graciously answered our ques- 
tions and enlarged our understanding of kiddie rides. 

How many members does the asso- 
ciation have on the rolls at the pre- 
sent time? What is the average num- 
ber of machines per member? 

Right now we have about 150 active 
members who are insured through 
us. The smallest member has one 
ride, acouple have over 1,000 rides. A 


3. Don’t take a location for granted. 


4. Be visible; report to the store manager when making 
collections. 

5. Be accessible; be certain the location knows how to 
contact you. 

6. Make the location aware of what you do. 

7. Include the location in your decisions. 


lot of small operators buy them for 
certain locations and that’s all they 
do. 

What is your criteria for insurance 
companies? 

We only deal with companies that 
have an A rating (AM Best). A lot of 


8. Select equipment wisely. 
9. Keep maintenance reports. 
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malls and large chains won’t accept 
any insurance companies that aren't 
A-rated. 

Right now we're dealing with one 
company that goes into all but six states. But we’ve written insur- 
ance with three companies in the last three years. 

We offer a tailor-made program designed specifically for us. 
We're the only ones who have a program like this in the United 
States. Right now our company does not give a discount for E.R.L. 
and U.L. ratings. The insurance companies don’t want to exclude 
certain rides. 

What are the most common types of claims? Are they increas- 
ing or decreasing? 

Most all the claims that come in are for bodily injury, such as 
when a child falls getting in or out of the ride, or if they get their 
foot caught and it’s really not the fault of the ride itself. 

Claims have actually dropped. Back in the early ‘80s we re- 
ceived about 200 a year; in 1994 we had only 78 claims. Operators 
are a lot more safety-conscious. They tend to look at the things 
that could cause claims. In addition, we promote safety and pub- 
lish a safety handbook. 

The kiddie ride business looks pretty straightforward. Is it as 
simple as it looks? 

It’s a harder business than people think it is. It involves more 
getting out and selling yourself and your product. A lot of people 
think they can buy aride, put it in front of any store, and just pick 
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up the money. 

Do rides last longer 
now than they used to? 

With the way the manu- 
facturers are building 
rides they are lasting a lot 
longer. From what opera- 
tors tell us service calls 
are down. (The associa- 
tion does not own or oper- 
ate any kiddie rides it- 
self). 

Have insurance rates 
been escalating? 

Rates have pretty much 
remained the same. In 
1988 there was an in- 
crease, but since then it’s 
only gone up slightly. It’s 
really leveled out a lot. 
The company we present- 
ly deal with has not raised 
rates in the two years 
we ve been with them. We 
are satisfied with the 
manner in which the com- 
pany handles claims. 

Are mechanical rides 
less expensive to insure? 


Kiddie ride 
safety tips 


1. Affix warning labels to rides to indi- 
cate a conscientious business approach. 

2. Check electrical cords; cover and/or 
replace where needed. 

3. Place coin boxes out of the reach of 
riders and passersby. 

4. Unplug defective equipment and 
post an “Out of Order” sign immediately. 

5. Keep equipment and the surround- 
ing area clean. 

6. Provide seatbelts. 

7. Help prevent falls with rubber 
threads on the rides. 

8. Try to think like a child. 

9. Try to think like a claimant. 

10. Report claims promptly. 

11. Allow adequate clearance between 
equipment and any obstruction. 

12. Follow a schedule of preventive 
maintenance; inspect frequently and re- 
pair quickly. 

13. In the event of a claim, be sure loca- 
tions contact you. Provide sample claim 


What is the current price 

per ride? 
The industry standard has 
gone up to 50 cents be- 
cause of the sophisticated 
rides that are interactive 
and feature lights and 
sounds. Among the large 
chains only Wal-Mart 
prefers to hold the line at 
25 cents. They do so much 
business you re still going 
to make money. 

Do kiddie ride operators 
face any special taxes? 

A few states place an 
amusement tax on kiddie 
rides—New York and New 
Jersey, for example. Actu- 
ally it’s the cities in those 
states that levy the tax. 
One of our members told 
us there is also a tax in 
Chicago. 

What are the accepted 
commission splits for kid- 
die rides today? 

Commission splits vary. 
With large retail outlets 


It doesn’t matter if the 
ride is mechanical or hy- 
draulic—they are all rat- 
ed the same. The rates 
vary so much it is difficult 
to say there is any industry av- 
erage. 

The company writes a mini- 
mum premium for one to 19 
rides—then after that it is a per 
ride amount. There are differ- 
ent limits so you are not stuck 
with one type and one limit; you 
can tailor-make it to what you 
want and we can get excess in 
any amount you want. 

Is the kiddie ride business 
attracting new operators? 

The people who are getting 
into kiddie rides now are the 
ones who were in videos. Now 
that video games are down they 
are getting into kiddie rides for 
the first time. 

What types of rides are more 
popular today? 

A lot of people are getting 
into the 18 wheeler kiddie rides 
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forms to locations. 





and having them custom-made 
for their locations. Amazingly, 
the 4x4s and the old-style 
carousels are among the best 
earners. 

Licensed rides are doing 
very well. Put one of those up 
against an older ride and they 
can outearn them by three 
times aS much. 

We still have members who 
have had horse rides for 30 
years, and they are still out on 
location. The one that most of 
our members talk about and 
still look for is the Champion 
Horse. 

Multiriders are coming back 
in popularity because most op- 
erators have raised the price 
per ride to 50 cents. With these 
types of rides a mother gets to 
put acouple of children on it and 
get more ride for her money. 


Vhs. 


it’s 50/50. Some operators 
do a 60/40 split where 
they have to pay the taxes 
mentioned above. For 
small locations such as a 
Shoe store or theater, the split 
can be 30 percent for the loca- 
tion and 70 percent for the op- 
erator. 

In the 60/40 split, some oper- 
ators give 10 percent of their 60 
percent to charity; it helps 
them get into locations. This ac- 
tually turns out to be a 50/40 
split. One of the association’s 
largest members only does a 
60/40 split, unless the location 
is a large retail store where he 
will make it up in more uses 
per ride. 

In mall locations, operators 
often have to rent space and 
don’t give any of the revenue to 
the mall. 

Do you have to rotate kiddie 
rides like other amusement 
equipment? 

Yes. If you don’t rotate rides 
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they will get stale. Expect a 
drastic drop if a ride is in the 
same spot for six months. A 
good rule of thumb is to rotate 
every three months. However, if 
a ride is doing real well, leave it 
there until it starts to drop off. 

Considering the culture of 
the ‘90s, what are the most in- 
demand locations? 

People will fight for mall lo- 
cations and large retail outlets 
or chains. Malls have more 
stringent requirements than 
anyone else. They usually re- 
quire a kiosk with four rides 
and a bill changer. They will 
dictate what rides they want to 
keep in step with a certain 
theme. Malls are really good lo- 
cations but there is a lot more 
work involved. 

Why are more operators 
looking at entering the kiddie 
ride business? 

Getting into kiddie rides is 


Limited Offer 


Pre-paid Debit Card System 


Eliminate tickets and tokens with a prepaid debit card system. XCP's paper 
or plastic VendaCards® store prepaid credits and redemption points on 
magnetic stripes for as low as 3.5 cents per card. The 5860 installs on virtually 
any video or skill game, soda machine, parking ticket dispenser, admission 


control turnstile etc. Rental $15. per month. 


Contact David F. Swan 


the only aspect of the amuse- 
ment business that won't fade 
out. You can always repaint a 


buy used rides. We have a lot of 
retired people who got into it as 
a way to get out and stay active. 


“With kiddie rides, as long as you keep 
your machines clean and working, it’s 
hard to lose a location.” 


ride and put it in another loca- 
tion. Rides are now lasting 10 to 
20 years. With a video game 
you ll only get one or two years 
out of it. Some videos don't 
even last six months before 
they're old. 

A kiddie ride will always be a 
kiddie ride. And the resale val- 
ue on the kiddie ride will al- 
ways be good. We put out a 
monthly newsletter and there 
are always people wanting to 


Ja Xp 
INC. 


Model 5860 
Card Reader 
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MERCHANDISE 


@ Hats 100% ticensep) .¥. 
@ T-Shirts «100% ucenseo) .$7.50/pc 
@ Crane Capsules . .$1.15 avg. 
@ Rotary Kits 
@ Boxed Jewelry . .$1.38 avg. 
@ Redemption items 


Call for our NEW 1995 color supplemental catalog 


1-800-777-0901 
HMMS MONACO 


135 W. 20th St. @ New York City, NY 10011 


One of our oldest members 
has had rides in the same gro- 
cery stores for 40 years. With 
kiddie rides, as long as you 
keep your machines clean and 
working, it’s hard to lose a loca- 
tion. 

(Operator tips and safety tips 
are reprinted courtesy of the 
NKRA, P.O. Box 104625, (314) 
636-3564 or (800) 677-6572; fax 
(314) 636-8525.) & 


HMS MONACO 
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. .§$6.75/pc 


$1.38 avg. 





(813)-841-6630 or Fax: (813) 845-3640 
7212 US Highway 19, New Port Richey, FL 34652 
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fax orders: 212-727-1382 
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Where Fun & Merchandising Go Together! 
The Experienced Crane Operators Who Know How To Plush! 
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Great PrePaks: 
60¢ -$4” 


* All Soft & Cuddly! * 


Licensed —- Sports - 
Seasonal 





We) ee) allelic tare. 
Retail Pieces 





Increase Profits... 
Trade Up! 


Redemption Items: 


$5 # $20” 





check out our terrific 
72-Piece Jumbo 


$2°° Average Mix! 


WIs KINOW RES WAURANTS & COFFEE SHOPS! 


We are the foremost operators of cranes in coffee shop and restaurant locations & we know how to 
plush them! We know from our own experience that you’ve got to buy the right mixes at the right 
prices to be successful. Don’t be fooled into paying too much for your merchandise. 

We have fantastic mixes just for these special locations. 

At King Plush, You Want It, You Got It! 


Alive & Well & Ready to Sell! 
Call Chuck, Angel, Tracy or Pat - “the King Himselt” ~ 


800-473-3402 


(310)834-0499 e fax: 310-834-7905 © 24412 So. Main St. #101, Carson, CA 90745 
If You’re Not Buying From King Plush, You’re Paying Too Much! 





OPERATOR 


INTERVIEWS 


oun DENLINGER 
Edison Brothers 


St. Louis, Mo. 


We operate between 400 and 
500 kiddie rides at one time, 
and have been in the business 
since the beginning of 1973. 
We’re in shopping malls pri- 
marily, and business is pretty 
steady. Our locations attract a 
family clientele, with mostly 
younger children as riders. 

I'd say the popularity of kid- 
die rides is about the same, al- 
though there has been more 
product on the market. There 
are more licensed rides out 


As part of our spe- 
cial coverage in this 


issue, Play Meter 


talked with several 
kiddie ride opera- 
tors about the nuts 


late M ele)itcme)mual= 


business. They dis- 
cussed everything 


from the types of 


successful locations 
ivomea(smaejaelasmeym 4(et 
ol (=m alet=omlamuatsmee) (at 
o) om aatcla.dai9 e)iclacn 


Here's what they 


had to say. 





now. They are more 
interactive rides that 
give the child some- 
thing to do in terms 
of controls and 
sound effects. I think 
the more there is to 
do, the more repeat 
play you're going to 
get. 

We don't have any 
rides that dispense 
tickets. They are 
strictly coin-op rides 
that are in our FECs 
and arcades in malls, 
and we have some 
that are free-stand- 
ing. You can put a 
ticket dispenser on 
anything, but I’d be 
surprised if it would 
increase interest in 
the ride. 

I don’t know that I 
see any long-term 
trends in the kiddie 
ride business, except 
possibly more li- 
censed rides. But I’m 
not sure it will con- 
tinue. 

Some of the rides 
we operated years 


ago are still very popular with 
the kids if they are a good ride, 
meaning if they are attractive, 
have good motion, and are per- 
ceived as being cool. But others 
are not as popular. Horses, for 
instance, generally don’t do as 
well as they used to. 

In terms of placement of 
rides in our locations, they are 
usually toward the front where 
they are accessible and visible 
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for the parents and young kids 
who may not want to venture 
further or play anything else. 
Sometimes they also do well in 
the redemption area. 


Louis MILLER 
Kiddie Ride Corp. 


Pittsburgh, Pa. 


We got into kiddie rides 
about three years ago. We oper- 
ate only kiddie rides and inter- 
active games such as Kids Ad- 
venture Dome or Clock Tower 
which interacts with the kids. 
The company was a spinoff ofa 
pay phone company. When do- 
ing collections, the partners 
started looking for other things 
to add to the locations. 

Three years ago the kiddie 
rides were added. We have 
chain store locations and mall 
kiosk locations, about 120 loca- 
tions total. The mall locations 
are all over the United States; 
with the chains it’s just in the 
three-state area. The malls are 
the most successful because of 
the sheer volume. We started 
first in the chain stores as an 
outgrowth of the pay phone 
route. 

Our customers are generally 
anywhere from two-and-a-half 
years old to five-and-a-half or 
six. With the newer rides such 
as theme rides, interactive 
rides with bells and whistles, 
you see popularity increasing, 
but some of the older rides are 
pretty stale. It’s gone from the 
old horse to the new and more 
exciting rides made by various 
manufacturers. Examples are 
companies like EMT and rides 
based on the Lion King and the 
Flintstones. 

There is more equipment out 
there but not significantly more 
equipment than before. Howev- 
er, the rides are a lot easier to 
work with, a lot smoother to op- 
erate, much more colorful, and 
a lot more appealing to chil- 
dren. 

The newer equipment in- 
creases dollar earnings, but 
once you create more dollars 
your insurance goes up. There 
are a lot of fakers out there who 
say they’ve gotten hurt. Insur- 
ance is a serious question. 
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Kiddie ride. 


The highest 
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474 Kiddie Rides 
sin the world!, i 
DISTRIBUTOR REFERRAL 


information and ,jouoo 
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please-Call aed 
800-858-RIDE 900-658-RIDE. 







COIN OPERATED KID 


FOR SALE 





AMUFACTURED AND MASKETED BY . or Kg” @3 inc./ KIDDIE’S 
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OPERATOR INTERVIEWS 


There are very few people you 
can go to these days to get in- 
surance. It’s kind of hard to get 
U.L. listing, but the rides today 
are well built and well main- 
tained because no one wants to 
have a problem. 

It’s going to be a tougher 
business in the future; it will be 
harder to get locations because 
a lot of people are tired of the 
same old kiddie rides. You’ve 
got to make a better presenta- 
tion and find exciting equip- 
ment. In the old days, you had 
fire trucks, carousels, and hors- 
es, but today it’s the theme 
rides. 


Tom DUDLEY 
Kiddie Amusements 
Florence, Miss. 


We strictly operate kiddie 
rides. My family got started in 
the coin-op business 31 years 
ago when my daddy bought 10 
penny gum machines in 1954. 
We just phased in the kiddie 
rides from the bulk vending 





Don't take chances! Dependable 


Side in 1960 and then sold the 
bulk vending in 1976. Then be- 
tween 1979-81, I started build- 
ing bases to replace my old 
wood bases, and got into seri- 
ous manufacturing in 1985 or 
1986. 

We operate mainly at Wal- 
Mart, over 300 them in Alaba- 
ma, Mississippi, Louisiana, and 
Arkansas. I go back to the days 
of TG&Y and Howard Brand 
Discount Stores, Grant, Wool- 
co, and many different Gibson 
discount stores. At one time I 
operated in 15 states. There is 
always the fear of these stores 
closing down. I’ve been through 
some nightmares. But I’m pret- 
ty sure Wal-Mart is here to stay. 

The riders are kids up to the 
age of first or second grade, al- 
though really and truly, you’re 
also dealing with parents let- 
ting their older kids ride the 
mall rides and damaging them. 

We're on a climb in the kid- 
die ride business. Although the 
problems in the other ends of 
the amusement industry have 
sent people looking elsewhere 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


for additional income, I still 
think a horse is a horse. We’re 
not going anywhere. I saw peo- 
ple in video loose everything 
they had. You’ve just got to tend 
to your business. 

When talking about equip- 
ment, I'll disagree with a lot of 
other people. You have to keep 
the right colors and the right 
rotation. Kids will focus on the 
rides that are based on what 
they see every day like the 18- 
wheelers which have done so 
well for me in the South. It 
doesn't take a theme ride. The 
traditional rides will still be 
here, as long as we keep them 
Clean and freshly painted and 
they have good sounds. I’m 
speaking from 30 years experi- 
ence. 

I have experimented with 
rides that have the three sound 
buttons, lighted dashboard, 
and flashing lights and then sat 
in front of Wal-Mart stores 
watching kids and parents 
looking at my rides. I discov- 
ered that one good sound is 
worth more than all the flash- 









performance, on time delivery, and 









outstanding service have made us the Ticket Dispenser 

preferred choice of manufacturers, ¢ Push button loading 

operators and distributors for over © Validation 

10 years. * Quick release ticket 
suide for easy 

“We very much appreciate all the servicing 

effort that you have put forth to 

meet our unscheduled needs.” 







Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. | 


“The quality of your product is excelfent. 
It has traly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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OPERATOR INTERVIEWS 


ing lights in the world. I had to 
figure out why kids were get- 
ting out of new rides into old 
rides. 

You've got to find what ap- 
peals to a child. With the light- 
ed dashboards, I thought they 
would go crazy, but they’re not. 
It just seems to confuse them 
more, and that’s just more 
maintenance for us as opera- 
tors. That really surprised me, 
although that’s not saying that 
in your Chuck E. Cheese-type 
locations you don’t need the 
flashing lights, etc. That is a dif- 
ferent world from what I’m op- 
erating in my Wal-Mart ac- 
counts. That’s a short-term 
situation, and they ve got plen- 
ty of money to spend. 

The most critical issue facing 
kiddie ride operators is liability 
insurance. It hasn't been very 
long ago that I paid $10,000 a 
year for my liability, and now I 
pay $1,000 a week. A lot of the 
operators have jumped around 
to the newer, cheaper compa- 
nies that end up folding when 
they realize we have a problem 
in the industry. We better be 
glad and thankful for the na- 
tional association which is 
helping us keep insurance and 
not worry about the cost. And 
everybody needs to be honest 
and straight about the number 
of rides they have and pay their 
fair share. Without insurance, 
we re out of business. 

Another problem is taxes on 
the local level. With computers, 
every county or parish is capa- 
ble of tracing us. We are being 
compared to the video busi- 
ness, which generates a lot 
more revenue, and our taxes 
are getting higher. It’s especial- 
ly bad in a state like Alabama 
where local governments can 
tax whatever they want. We try 
to pay our fair taxes; I do not 
dodge. Yet the taxes are com- 
ing down on us, and there are 
just not enough operators out 
there to go defend ourselves in 
every little situation that comes 
up. 
The third thing is we need to 
go to 50 cents, but we're locked 
in by the chain stores. We're be- 
ing controlled by that situation. 
If the store has a 35-cent drink 
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machine out front, how can we 
charge 50 cents? I think we’re 
going to have to look at any- 
thing above a small ride going 
to 50 cents, and at some point 
we're going to have to get the 
large chains to go along with us. 
Fiberglass is going up 38 per- 
cent over the next few months. 
I was told the auto makers are 
switching a lot of parts to fiber- 
glass, and the big boys are buy- 
ing up the products. The stores 
need to understand what we're 
up against. I have run 50 cents 
twice, and it does pay. If Kmart 
and Wal-Mart would allow us to 
go to 50 cents, I think everybody 
else would follow suit. 

In looking at safety issues, I 
think all the manufacturers are 
trying to be careful and keep 
the rides safe. As an operator, 
were are going to have to come 
up with devices to anchor the 
rides down or put them on a 
platform. When you come out 
every three weeks, you see that 
the rides get pushed around 
and not moved back out and 


Kiddie Games are hot. 
We’ve got the best! 
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Kiddie Whac-A-Mole® 


We’ve got Kiddie Whac-A-Mole® 
Kiddie Can-Alley™ 
and Kiddie Pattie Cakes™ . 
When you think kiddie games 
think of us. 


Call us for all of your 
Family Center needs. 
We have Modular Redemption Centers, 
redemptions systems, cash control systems 
and complete design services. 


Bob’s Space Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone. 409-677-0761 
Fax 904-677-0794 


Since 1970 © Bob's Space Racers. 1993 
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that causes a problem. We set 
the rides out and trust that’s 
where they are going to Stay. I 
think the height of the rides is 
also something that needs to be 
looked at. By request from Wal- 
Mart, we are putting seat belts 
in all trucks, but lam not saying 
we need seat belts because a 
child can get all caught up in 
one. If a child falls because he’s 
caught up, that’s a claim. We 
need to have people who are in 
the business and observing it 
daily talking about the issue. 

Overall I feel good about the 
safety of the manufacturers. 
Everybody is aware. U.L. listing 
is good as a sales promotion 
and in California because of 
their codes. But I know that 
some power cords are much 
safer than U.L. approved cords. 
Saying the ride is U.L. listed is 
not saying it’s safe. That’s a 
name. I think we've got to po- 
lice ourselves. I see U.L. as 
something people are trying to 
use to say the rides are safe, but 
I can go over U.L. listed rides 
and show you things that are 
not safe. 

One of the things that may be 
the key to success in the future 
is two-seater rides. The down- 
side is by having the room for 
the larger kid to get in, you've 
got to sacrifice the floor space. 
When you're out there as an op- 
erator, you're dealing with the 
issue of space. You’re sharing 
space with other vendors, and 
space is very important. How- 
ever, I see two seaters as a good 
leverage to say we can get 50 
cents. The carousel has always 
been a three-horse ride, anda 
lot of parents feel they are get- 
ting their money's worth. 

The future of kiddie ride op- 
erators is not gloomy, but we’re 
going to have to work. I started 
out with junk kiddie rides in 
1964 and spent time repairing 
them. The awareness of kiddie 
rides today means we have 
more competition, and that’s 
good for the business. There’s 
always going to be the need for 
kiddie rides. I clearly remem- 
ber riding kiddie rides as a kid 
myself in Grant stores, and I’m 
51 years old. The operators 
aren't going anywhere. A 
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Top left: A legislative meeting, (I-r): Jim Hayes of Gem Music and Vending, Rep. Jim Kolbe, Rep. Esteban Torres, David George of 
the Ohio state association, and Phil Elum of Elum Music; Middle left: Members of AMOA and AAMA converged on Capitol Hill 
during late May to push for dollar coin legislation; Middle right: Rich Holley of Southeast Game Brokers clowns around with 

one of the performers at the AMOA/AAMA reception; Bottom right: From left: Sue Steurer and Don Hesch of A.H. Entertainers, 

Gary Stern of Sega Pinball, Lauran Bromley of Bromley, Paul Weideraenders of Premier, Ralph Orlowski of Taito, Barbara 
Rosenthal of Williams, John Blouin of James Industries, and AAMA excutive vice president Bob Fay. 


WASHINGTON 
CONFERENCE 


Dollar coin a step closer to reality 


the coin machine industry into a serious 

possibility was all in a day’s work for 

American voters when they went to the 
ballot box last November and elected a Republi- 
can Congressional majority. 

That dream is to replace the dollar bill witha 
coin, and political insiders say the chances of 
seeing a new dollar coin legislated into exis- 
tence this year are very high. 

Therefore, it is not without irony that the 
same public which elected the new Congress 
poses the most serious stumbling block to pas- 
sage of the United States One Dollar Coin Act of 
1995. As one top Senate aid put it: “There are 
only thousands of regular everyday voters out 
there who are against it.” 

Passage of dollar coin legislation was the key 
and almost sole focus of this’ year’s 
AMOA/AAMA Washington Conference, which 
took place on May 21-23. A measure that would 
replace the dollar bill with a coin has already 
been included in the House of Representatives’ 
budget blueprint, and a similar free-standing 
bill has been introduced in the Senate. 

“The next 100 days and nights belong to the 
Senate and there's no better time than right now 
to introduce the dollar coin,” explained Sen. 
Rod Grams (R-Minn.), who put forth the Senate 
bill. Grams describes the dollar coin proposal as 
a “smart, common-sense way to reduce the 
deficit.” 

During the two-day conference, representa- 
tives of both associations scoured Capitol Hill, 
meeting with their representatives and senators 
in an attempt to garner as much support as pos- 
sible for the legislation. 


Anew era 

In order to capitalize on the newly-charged 
atmosphere in Washington, AMOA president 
Tami Norberg-Paulsen urged attendees and 
members around the country to push strongly 
for passage of the dollar coin bill. “It is critical,” 
She said, “that we, as small business people, 
stress the value of the dollar coin to our industry 
and the nation with each of our representatives, 
senators, and their staffs.” 


r 1 ransforming what was once a dream for 
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Paulsen said that a year ago the political land- 
scape was particularly gloomy for dollar coin 
legislation, and AMOA lobbyists said it might be 
as many as 10 years before a bill was passed. But 
the most recent revolution in Washington 
changed all that. 

“I thought the odds had gone from three in 
one to six in one to get adollar coin,” said AMOA 
political consultant Wayne Valis. “We still have a 
lot of dangerous spots to go over, but we are so 
close we can smell this thing.” 

These predictions proved true for many con- 
ference attendees who met with enthusiasm 
from the legislators they visited. 

“Thad a great day,” said Texan Ross Todaro of 
TAVS Inc. “I’m really surprised. I never thought 
it would happen.” 

“We got one legislator signed on from Michi- 
gan,” declared Dave Courington of Tornado 
Table Soccer, who divided his time between the 
Michigan and Texas delegations. “Last year Sen. 
Phil Gramm was against it. This year they said it 
makes sense.” 

“All of the people I talked to seemed very up 
to date and there was great interest,” comment- 
ed Joel Friedman, executive vice president of 
Rowe/AMi. 

“We made a few nice points that seemed to 
break through the apathy,” added Tom Fricke, 
general counsel for Edison Brothers. 

Realizing that passage is more likely, even op- 
ponents of the bill seemed to take a little more 
time listening to arguments for dollar coin this 
year. 

“T’ve been coming up here for eight years and 
this is far and away the best meeting we ve had 
with Sen. Ted Kennedy's staff,” said Jack Kerner 
of Melo-Tone Vending in Somerville, Mass. 


The benefits 

In a political climate where rainmaking status 
is measured by the ability to reduce the federal 
deficit, dollar coin legislation has taken its place 
as one of many cost-saving measures being ex- 
amined. 

Saving estimates differ, but no one is arguing 
that eliminating the paper dollar would help 
stem the flow of money from the federal coffers. 
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Doug Minter of Tip Top Amusement (r) 
talks with Sen. Harry Reid of Nevada. 





Glenn Anderson (I) of Microworlds and 
Lee Wesson of Peachtree Music discuss 
dollar coin at the reception. 


“It currently takes about 20 
one-dollar bills to match the life 
of a dollar coin and that means 
the return of billions of dollars 


to the taxpayer,” said Sen. 
Grams. “That's no_- small 
change.” 


According to a 1993 study by 
the General Accounting Office, 
an average of $395 million 
would be saved annually over 
30 years. Other analysts have 
put the savings figure as high as 
$862 million each year for that 
same period. 

Members of the Coin Coali- 
tion, which includes the coin-op 
industry as well as advocates 
for mass transit and the blind, 
believe the actual savings will 
fall in the neighborhood of 
$500-600 million annually. 

As for the private sector, 
clearly the circulation of a dol- 
lar coin would allow the coin-op 
industry to utilize coin mechs 
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Dale Lazar of H. Lazar & Son (I) and 
Sharon Harris of Stan Harris & Co. meet 
with Pennsylvania Rep. Ron Klink. 
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Senate majority leader Bob Dole (I) pos- 
es for a picture with AMOA president 
Tami Norberg-Paulsen. 


at a much lower cost than bill 
acceptors. 

According to AMOA, close to 
one in 10 Service calls involves 
repair of a bill acceptor, while 
only one in every 55 is needed 
to repair coin mechs. 

Opposition to the legislation 
is coming from suppliers of ma- 
terials used to print paper cur- 
rency, and one of the argu- 
ments being used by this group 
is that it will lead to price in- 
creases and inflation. 

But coin-op industry repre- 
sentatives counter that stiff 
competition within the industry 
will serve as a counterbalance. 
Inflation is set by the market- 
place and the government, not 
the mode of transaction used to 
make purchases, they say. 

Valis, AMOA’s political ana- 
lyst, also noted that the chief 
regulator of inflation in the 
United States, the Federal Re- 
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Play Meter’s Steve White (I) visits with 
Louisiana Rep. Jimmy Hayes. 





Rowe/AMi's Joel Friedman (I) enjoys a 
moment with Ross Todaro of TAVS Inc. 


serve, supports dollar coin leg- 
islation. 

Potential job loss caused by 
the elimination of the dollar bill 
should also be offset by a move 
to redesign higher denomina- 
tions of currency in order to 
fight counterfeiting. 


Learning from 
the Susan B. 

“How do we avoid the deba- 
cle that occurred with the Su- 
san B. Anthony dollar?” one 
congressional staffer pointedly 
asked during the course of the 
conference. 

In fact, questions about the 
last dollar coin, which was in- 
troduced in 1979, came up over 
and over again, and the answer 
which repeatedly came back 
was to get rid of the dollar bill. 

“The Susan B. didn’t work be- 
cause you had a choice be- 
tween the dollar and the coin,” 
said Grams of Minnesota. “I 
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The gang from Massassachusets, (I-r): 
Christian Vara and Mark Levine of Melo- 
Tone Vending, newly elected AAMA 
president Rick Kirby of New England 
Coin-Op, Jack Kerner of Melo-Tone 
Vending, and Russell Mawdsley of Rus- 
sell-Hall Inc. 





255° 


Congressional staffers enjoy the 
lastest in pin games. 








AMOA government relations chairman 

Gene Winstead (I) with Minnesota Sen- 
ator Rod Grams, who introduced dollar 
coin legislation in the Senate. 


From left: John Blouin of James Indus- 
tries, Illinois Congressman Don Manzul- 
lo, AMOA’s Laura Olson, and Mike 
Rudowicz of Konami. 








California bound, (I-r): Ken Anderson 
and Al Stone of Sega, Paul Scribner of 
Quick Silver, Tony Parina of Parina En- 
terprises, Mike Taylor of Time Warner 
Interactive, and Frank Ballouz of Cap- 
com USA outside the office of Califor- 
nia Rep. Tom Lantos. 





Alvin Townley (I), a staffer for Rep. John 
Linder of Georgia, takes on Tornado’s 
Dave Courington. 





even understand that the dollar 
coin (loon), which was met with 
great opposition, is now very 
popular in Canada and they are 
looking at introducing a two- 
dollar coin to replace the two- 
dollar bill.” 

Other issues at stake are the 
size and design of anew dollar 
coin. Many people complained 
that the Susan B. was too simi- 
lar in color, feel, and size to the 
quarter. 

But current legislation calls 
for a coin of the same size that 
will be golden in color with 
smooth edges. This would allow 
for distinctions while avoiding 
the need to replace machines 
that currently accommodate 
the Susan B. 

Beyond those outlines which 
are included in the House legis- 
lation, design of the coin would 
be left up to the federal mint. 

“If the truth be told, the real 
problem (with passage of the 
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current bill) is the failure of the 
last dollar coin,” explained 
William Mattea, legislative di- 
rector for Sen. Carol Moseley- 
Braun (D-IIl.), a co-sponsor of 
dollar coin legislation in the 
Senate. “Currency is a funny 
thing.” 
A tricky process 

If the old adage about politics 
and making sausage is true, 
then following the bouncing 
dollar coin proposal through 
the political process should 
provide a unique look at the 
new Congress’ butcher shop of 
deficit reduction. 

While the proposal has been 
passed as part of the House 
budget, there are no guaran- 
tees that it will still be there 
when the session is concluded. 

First the proposal would 
have to be included in the Sen- 
ate budget bill or added when a 
joint budget is agreed upon by 
both houses. And even then the 
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appropriate committee may 
decide not to act upon the pro- 
posal, choosing to find the sav- 
ings elsewhere. 

“We have a leg up because 
it’s in the budget but that does- 
n't mean it’s going to pass,” said 
AMOA political consultant and 
former congressman Dick 
Shultze. 

“It’s over the next few days 
and the month of June that we 
need to work to get it included 
in the Senate budget,” ex- 
plained AMOA government re- 
lations manager Laura Olson. 

Rep. Jim Kolbe (R-Ariz.), who 
has introduced dollar coin leg- 
islation in the House for several 
years running, said the fate of 
this year’s bill will likely come 
out in the wash of the budget 
reconciliation bill. 

That is when all of the budget 
items must be brought in line 
with Congressional appropria- 
tion targets. “I predict we will 
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see this bill as a pimple on the 
larger reconciliation bill,” said 
Kolbe, adding that such action 
will occur in September or Oc- 
tober at the earliest. 

According to Kolbe, the like- 
lihood of passage makes it 
more difficult this year to pick 
up public support by way of co- 
sponsors to the bill. 

“This year we have every rea- 
son to believe it’s for real,” he 
said. “Everyone senses this bill 
is moving, and you find people 
are holding off because we're 
going to have to vote on it this 
year.” 

A Washington affair 

While the meat and potatoes 
of the Washington conference 
centers on the direct interac- 
tion between association mem- 
bers and their legislators, the 
event was bookended by two 
high-profile gatherings. 

The first was a_ strategy 
breakfast meeting, which saw 
Senate majority leader Bob 
Dole (R-Kan.) as the featured 
speaker. 

In his introduction, AMOA’s 
Randy Chilton of Kansas touted 
Dole as a friend of the associa- 
tion who “consistently pro- 
motes legislation for small busi- 
ness.” 

Dole told the crowd that the 
current revolution in Washing- 
ton would result in smaller gov- 
ernment and a balanced bud- 
get. 

“All we're trying to do is 
reign in the federal govern- 
ment; we'd like to make it a lit- 
tle smaller,” Dole said. “If we 
blow it this year, I’m not sure 
when it (the opportunity) will 
return.” 

Dole said that small business 
people across America create 
close to 80 percent of the new 
jobs and need not fear higher 
taxation from Congress. “It’s 
not going to happen,” he con- 
cluded. 

At the conclusion of the con- 
ference, AMOA and AAMA 
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also got a chance to introduce 
members of Congress and their 
families to the coin-op industry 
at a Capitol Hill reception 
which featured a wide cross 
section of equipment. 





lllinois Congressman Don Manzullo’s 
sons Noel (I) and Neil enjoy playing ICE’s 
Cyclone while their mother Freda 
watches. 


Members of Congress, their 
families, and staff got a chance 
to try out the newest in videos 
and pinball, try their hand on 
the air hockey and foosball ta- 
bles, and even cash in their 
tickets at a well-stocked re- 
demption counter. 

The event, which benefited 
the Make-A-Wish Foundation, 
was well attended, bringing toa 
close one of the most successful 
Washington conferences in re- 
cent years. 

“It’s great to have you in 
Washington; it was AMOA and 
AAMA that really educated me 
on this issue,” said dollar coin 
co-sponsor Rep. Esteban Torres 
(D-Calif.) “But I hope this is the 
last time we see each other on 
this issue.” A 
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Right: 

Valerie Bechtold 
of Planet Earth ex- 
plains the fea- 
tures of the Super 
64 Selection auto- 
mated redemp- 
tion center. 
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Attendees check 
out the popular 


redemption game, 
Cyclone, from ICE. 


Mick White (r) of 
Tornado Table Soc- 
cer shows The 
Standard to 
visitors. 
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RSA TRADE SHOW 


Roller skating industry 
hosts annual event 
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Sixteen educational semi- 
nars represented the heart and 
soul of the annual Roller Skat- 
ing Associations annual con- 
vention and trade show, held 
April 30-May 4 at the Riviera 
Hotel in Las Vegas, Nev. 

Over 1,000 attendees came to 
view skating rink-related prod- 
ucts and coin-op amusement 
equipment; attend seminars, 
award presentations, and the 
general assembly; and take 
home new ideas to incorporate 
into their businesses. 

Although most of the atten- 
dees were from the United 
States, the RSA welcomed in- 
ternational guests from Ger- 
many, New Zealand, Mexico, 
and Canada. 

The opening session of the 
five-day event featured re- 
marks from chapter chairman 
Don Perkins, RSA executive di- 
rector Katherine McDonnell, 
and RSA vice president Dave 
Schafer. RSA president Harry 
Walker, who gave the “State of 
the Association” address at this 
time, was later honored at the 
president's dinner. 

The keynote speaker was au- 
thor Rick Barrera, who advised 
attendees to spoil their cus- 
tomers with good service and 
treat them with dignity and re- 
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Spect. 

Seminar topics covered em- 
ployee training, liability insur- 
ance, foodservice, marketing, 
and managing people. Randy 
White of White Hutchinson En- 
tertainment Group discussed 
the importance of market 
analysis when remodeling. At 
the new product seminar Deb- 
bie Gonzalez of Planet Earth 
Entertainment demonstrated 
the Dinowin and Treasure Falls 
and Tim Jones of Oriental Trad- 
ing Co. showed the company’s 
new birthday bags, Happy 
Sacks. 

A field trip to the Mountasia 
Family Fun Center on the clos- 
ing day included an in-rink 
seminar. Among the subjects 
discussed were redemption 
and video games, prize mer- 
chandise, and programs that 
teach skating. 

Future plans for the RSA 
convention and trade show call 
for the 1996 event to be held in 
Reno, Nev., at the Hilton Hotel, 
while the 1997 festivities will re- 
turn to Las Vegas at Bally’s Ho- 
tel. 

Thanks to RSA director of 
communications Susan Snyder 
for details and photos of this 
event. A 


JULY 1995 


Kiddies Manufacturing president Eric 
Torres. 


PLAY METER 








he Flintstones, Jetsons, Tom & 
Jerry, and Batman are all famil- 
lar names—have been for 
decades. Cartoons, movies, and 
licensed products from paja- 
mas to cereals have been 
adorned by the likenesses of 
these American classics. 

But it took the dynamic duo 
of Eric Torres and Jerry 
Reda to bring these 
characters to the realm 
of kiddie rides. Eric’s 
history is dotted with 
coin-op; his family ran 
an extensive vending 
route for nearly 30 
years. Although Eric 
ventured into other 
fields, like working for 
Xerox, he eventually re- 
joined the family busi- 
ness operating vending 
and bulk vending; soon 
kiddie rides were 
added. 

The family business 
evolved into the kiddie 
ride business, as Eric 
explained: “Our route 
operation had gotten 
quite large when we saw 
an opportunity to get 
into manufacturing kid- 
die rides. The route was 
sold and we were wholly 
devoted to the kiddie 
ride business.” 

Enter Jerry, who was 
about as far away as pos- 
sible from the kiddie 
ride business. He was 
the vice president of 
marketing for a chil- 
dren's footware compa- 
ny with a promotional 
idea of making a kiddie 
ride out of a child’s shoe. 
“We were trying to fur- 
nish our customer base—large 
national accounts—with a kid- 
die ride in the shape of a shoe,” 
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offered Jerry. “Little did I know 
how unreceptive kiddie ride 
companies would be to this 
idea.” 

He continued, “Everyone 
said that kids would not want to 
ride a shoe. But Eric was differ- 
ent. He saw potential with the 
idea. We worked on the project 
together and there was this 
synergy between us, like two 
mad _ scientists, that just 
clicked. Our shoe was a first, if 
not THE first, custom kiddie 
ride. We made hundreds of 
them and placed them in our 
national and independent 
chains.” 

The merging of Eric’s knowl- 
edge of the kiddie ride industry 
and Jerry's marketing experi- 
ence turned out to be a power- 
ful combination. “I had come to 
Eric with basically a_hair- 
brained idea and he saw the po- 
tential. Eric financed the start- 
up of Just Kiddie Rides, an 
offshoot venture of his compa- 
ny, Kiddies Manufacturing, and 
we were off running a small 
route with about 15 used rides. 
Now we have a route operation 
with thousands of rides and 
over 150 employees between 
the two of us,” Jerry declared. 

Kiddies Manufacturing spe- 
cializes in designs, concepts, 
manufacturing, engineering, 
and development. Just Kiddie 
Rides focuses on marketing, 
distribution, and service. 

We asked Jerry and Eric if 
they thought that kids—and 
parents, for that matter—are 
getting more demanding about 
what kiddie rides they like to 
see. Jerry answered, “Funny 
you should ask because the 
thrust of our partnership has 
been to see the kiddie ride 
business evolve. And one of the 
reasons it must evolve is that 
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National/international sales manager 
Rich Steneck. 


people are looking for some- 
thing different, something bet- 
ter. Our motto is that we didn't 
invent the kiddie ride business 
but we perfected it! Everyone 
has a perception of kiddie rides 
as the old yellow horse out in 
front of the grocery store. We 
have collectively taken tradi- 
tional ideas and given them 
new contemporary twists.” 

Eric jumped in with the per- 
fect analogy: “Roller skates are 
a traditional idea that has 
evolved into roller blades. I like 
to think we’ve done the same 
with kiddie rides. The same 
concepts introduced decades 
ago are still in the same stores 
of today. It’s like comparing 
televisions with tubes to ones 
with solid-state components. To 
answer the question, parents as 
well as kids are not only look- 
ing for but expecting more in 
kiddie rides. We are giving 
them what they want. We've 
taken a roller skate mentality 
and made it into a roller blade 
mentality.” 

Jerry added, “The user has 
matured. Kids are exposed to 
cartoons 24 hours a day! These 
characters are real to them. 
When kids go into a store and 
see the Flintstones, their eyes 
light up. They KNOW Fred and 
Barney. They watched them 
that morning take a drive in the 
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Flintmobile or the Loggin’ Con- 
tinental. We’ve taken a piece of 
American culture and made it 
a reality.” 

The best part is that Just Kid- 
die Rides/KMI’s products ap- 
peal to both children and par- 
ents. While children delight in 
hopping aboard Dino or the 
prehistoric wheels, parents re- 
member their own days of 
watching Barney, Betty, Fred, 
and Wilma handle daily pres- 
sures in acaveman’s world. 

Jerry and Eric explained that 
the company’s licensed prod- 
ucts, beginning with the Flint- 
stones, have created opportu- 
nities for operators. “The 


classic horse may have made 
$50 a month. Now rides are 
profitable.” 





National sales manager Rob Sexton. 


Jerry explained that this is 
what the maturing of the kiddie 
ride market is all about. It also 
reflects the evolution of their 
two companies: “For years the 
kiddie ride industry was our- 
horse-is-better-than-your-horse 
among kiddie ride companies. 
Since everyone was doing West- 
ern horses, Eric designed a 
carousel horse, which had nev- 
er been done in a kiddie ride 
before. It put a contemporary 
twist on a traditional classic.” 
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Vice president of sales Bob Hotaling. 





Eric continued the _ story: 
“Soon the carousel horse was 
copied. We then updated the 
traditional cars and they too 


. were soon being copied. Then 
| we saw another evolution and 
_ opportunity with custom prod- 
- ucts like a tractor trailer for 
_ Wal-Mart. It took a little longer, 
' but soon there were various 
' versions of a custom Wal-Mart 
- truck from other companies.” 


Seeing their designs and 


- hard work being copied was 
| understandably frustrating. It 
| was even worse knowing that 
| there was nothing they could 
| do to stop the copying. Nothing 
| that is, until they saw another 
=~ evolution—licensed products. 

“We saw how successful licens- 


ing was with video and pinball 
and decided that it could be 
good for kiddie rides, too,” not- 
ed Jerry. 

“But just any licensed prod- 
uct wouldn’t do,” stressed Eric. 
“We were very selective about 
what we licensed. We knew we 
didn’t want something trendy 
like Barney or Power Rangers. 
We wanted to do long-term 
American classics. What may 
be a great application for a 
video or redemption piece may 
not be right for a kiddie ride 
that will still be viable for 10 or 
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The Just Kiddie Rides office staff, (I-r): Jean Bell, Anna Nacchia, Christine Gallagher, Joy 
Hacker, Marie Cerulli, and Barbara Dumas. 





20 years. The true American 
classics will always be known.” 

Sales for the Flintstones, 
which includes two vehicles 
and Dino, has been overwhelm- 
ing. In fact, they tell us that a 
year and a half after the intro- 
duction, orders are still pour- 
ing in. Following the success of 
the Flintstones were the Jet- 
sons, Tom & Jerry, and Batman. 
Nearly 50 percent of the com- 
pany’s sales are for these li- 
censed products. Jerry said, 
“We've had tremendous sup- 
port from large operators, 
many of whom weren’t operat- 
ing kiddie rides before. Flint- 
stones opened the door for us. 
We introduced it at a time when 
there wasn't a hot video game 
or pinball.” 

Jerry and Eric are very 
proud of the aggressive distrib- 
utors they've signed on with. 
“These people have created a 
strong kiddie ride market for 
themselves. Many had that dat- 
ed perception of the horse in 
front of the store,” said Jerry. 
“They took Flintstones and saw 
that they did sometimes 600 
percent better than any other 
kiddie ride had done.” 

“And it wasn’t short-term, 
like the first 60 or 100 days,” 
Eric added. “We’re selling just 
as many now as we did last 
year. It just proves that the 
market is open for something 
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new and different. We are 
breathing life into what the kids 
are watching on the tube.” 

While Jerry and Eric agree 
that the explosion of family en- 
tertainment centers has 
opened up locations for kiddie 
rides, it’s still a fact that equip- 
ment comes through distribu- 
tors. And it’s these distributors 
that they want to reach. “Our 
sole mission in life right now is 
to educate distributors and op- 
erators on the profitability of 
kiddie rides,” Jerry  pro- 
nounced. “We are confident 
that if they try us and use our 
products effectively they’ll see 
enormous profits.” 

Jerry expressed his disbelief 
in the fact that many operators 
and distributors still do not 
have a viable kiddie ride busi- 
ness. He observed, “I’ve talked 
to distributors who flat tell me 
that their customers DO NOT 
buy kiddie rides or they DO 
NOT sell kiddie rides. Is this in- 
dustry so lucrative that no one 
is looking to sell or add prof- 
its?” 

But there are some who have 
seen the opportunity and have 
taken an aggressive stance 
with kiddie rides. “These dis- 
tributors have built their kiddie 
ride business similar to what 
they have done with their re- 
demption. They have given 
seminars for their employees, 


90 


sent mailers, hosted road 
shows, sponsored seminars for 
their customers, and done 
many other things to promote 
the industry,” noted Eric. 

He continued, “We have im- 
proved on traditional products 
and taken the industry to a 
higher level. It’s like Michael 
Jordan taking basketball to an- 
other level. We want respect 
for the kiddie ride market on 
its own merits and we intend to 
take it to the level where the 
end user will be happy and the 
operator will have flags all 
around him about opportunity! 
It’s still focusing on the evolu- 
tion we talked about earlier. 
We've gone a step further in 
getting U.L. listed. It’s a certifi- 
cation that guarantees legiti- 
mate manufactured product.” 

While seeing the overwhelm- 
ing response to its expanding 
licensed product line, there 
was also an opportunity to ex- 
pand the generic line. “We have 
introduced new motorcycles, 
cars, helicopters, etc. People 
who want our licensed product 
are also looking to put more 
rides in their locations. We give 
them a wide range of choices.” 

We asked Jerry and Eric if 
they'd give us asneak preview 
of what we can look for in the 
near future. “I can’t!” they said 
in unison. But they assured us 
that we will be in for a surprise 
at the upcoming AMOA show. 
“We are talking about a new 
concept in kiddie rides,” ex- 
Claimed Jerry. “We will have 
some delightful surprises at 
AMOA and let’s leave it at 
that!” added Eric. 

We then asked them if they 
thought the kiddie ride indus- 
try had peaked. “I don’t think 
it’s even begun to scratch the 
surface of where it’s going to be. 
It’s on its way up.” A 
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Steve Koenigsberg of State 
Sales and Service in Balti- 
more, Md., spent the past two 
years serving as president of 
the American Amusement 
Machine Association. Previ- 
ous presidents were manu- 
facturers; Steve was the first 
distributor president. But 
Steve firmly believes that it’s 
not what you are that counts, 
it's who you are. 

Steve has been so busy jug- 
gling his family, business, and 
AAMA duties, it was nearly 
impossible for us to catch up 
with him. I’m glad we finally 
did because Steve has a keen 
insight into the industry and 
had some poignant thoughts 
about its future. 

Steve, as the first distribu- 
tor president, were there any 
difficult times? 

Before I was elected I got 
some feedback that indicated 
some members were not to- 
tally receptive to having a dis- 
tributor as president. The 
concern was whether a dis- 
tributor could take a more 
global view of the industry 
and represent all interests 
fairly. 

The reservations were 
quickly put to bed. Now two 
years later, it’s clear that there 
has been a maturing in the atti- 
tudes of the members. Who you 
are is more important than what 
you are. 

The proof of the pudding is 
that another hard-working, in- 
dustry-minded individual, Rick 
Kirby of New England Coin-Op, 
has been elected president; he 
just happens to be a distributor 
too. 

What are some of the major 
concerns facing the industry 
right now? 

As an industry we have had 
about eight years of very rapid 
growth and prosperity. Some 
would call it an economic cycle. 
We're seeing that economic cy- 
cle changing, at least domesti- 
cally. And that puts all kinds of 
pressures on the entire food 
chain of our industry—manufac- 
turer, distributor, and operator. 

It’s the pressures of retrac- 
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tion. You had a growth period, a 
maturing period, and now 
there's either a plateauing or 
decline. And that circumstance 
puts pressure on everyone. 

Let’s examine it a little bit. 
From a factory’s point of view, 
some of the slack can be taken 
up by foreign sales. In fact, most 
of the factories are enjoying a 
very robust export business. 
Distributors, on the other hand, 
are for the most part domesti- 
cally oriented and only in small- 
er numbers are they benefiting 
from foreign business. And the 
last group, operators, are find- 
ing it difficult to find any satis- 
faction in foreign numbers. 

The major questions are: Now 
that this growth period is over, 
when is the next cycle going to 
happen? What’s going to drive 
it? Which major businesses are 
going to be a part of that cycle? 


Valerie Cognevich 
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We have new technology, 
new publicly financed corpo- 
rate players eyeballing this 
industry. We’ve got all kinds of 
new things that may create 
this next business cycle. We 
are all trying to figure out 
what our place is going to be 
in that new world of coin-op. 
There are many uncertainties 
in the future. 

Are there solutions? 

Yes, there are. In issues of 
uncertainty people become 
lean and mean in terms of 
their operating overhead. 
They plan and have a vision of 
the future. Then they position 
themselves with new plans 
and ideas that will make them 
leaders of change, not neces- 
sarily followers. 

They try to make themselves 
more liquid in terms of their 
assets so they have the finan- 
cial wherewithal to make 
small or even large invest- 
ments required through the 
process of change. 

Have you seen that happen- 

ing with your customers? 

I've seen this happening 

throughout the industry. Fac- 

tories are trimming their sails 

of certain manpower, usually 
in marketing and sales. I’ve 
seen distributors shrink in 
terms of number of employ- 
ees, some through layoffs 
and some through attrition. 

And the operator market 
continues to shrink. There are 
fewer operating companies in 
existence today. Those that have 
survived are looking internally 
at their overhead and trimming 
off excess. 

There has been a natural re- 
action to changes within the in- 
dustry that has been happening 
for the past year. 

What about the family enter- 
tainment center business in the 
scheme of things? 

The FEC business has been a 
major part of the growth. Some 
markets already are hitting sat- 
uration levels, which a lot of us 
thought would be coming. It’s as 
predictable as the sun coming 
up in the morning that there will 
be ashakeout. 
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We experienced it in the ear- 
ly ‘80s. There is a fundamental 
given that this industry will 
grow until it is oversaturated 
and then retract. FECs are ad- 
hering to this fundamental fact. 
Although you still have new 
ones, they tend to be bigger and 
better financed. There are new- 
comers who weren't in the in- 
dustry before opening FECs, 







“ A First Class Presidency for a First Class Guy!” 
CONGRATULATIONS, Steve, 


for a Job Well Done! 


and there are also major facto- 
ries getting into the FEC busi- 
ness. 

Is that good for the industry? 

We are in the entertainment 
business. He who can bring 
quality entertainment to the 
customers, with the pricing 
needed to pay for that enter- 
tainment, is going to win the 
game. 


Best Wishes from your friends at: 
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steve- 
Thanks for your efforts and 
hard work for our industry. 
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Steve Koenigsberg- 


“Thanks to a Good Friend 
For a Great Job as 
President of AAMA 1993-1995” 
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2525 Handley-Ederville Rd. 
Richland Hills, TX © 76118 
(817) 284-0114 ¢ Fax: (817) 284-7606 
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You mentioned earlier that 
the foreign market is a major 
factor right now. Why is that? 

It’s really clear and simple. 
Their economies are progress- 
ing to the point where they are 
able to cater to consumer needs, 
tastes, and preferences for their 
leisure time activities. You see 
emerging economies that are 
very strong, particularly in the 
Far East. They are building 
shopping malls and FECs. Our 
business is a natural partner for 
their growth and success. 

During this growth, whether 
it’s in South America, the Far 
East, or Eastern Europe, many 
factories and some distributors 
worldwide are out there chas- 
ing that business. But the for- 
eign growth is a window of op- 
portunity. It, too, will go through 
a maturing process. 

Our industry is a series of 
waves. When one process ma- 
tures and comes. crashing 
against the land, it is backed up 
by one offshore brought about 
by new technology and innova- 
tions. Soon it will crash against 
the shore as it runs its course 
and we'll be looking for another 
one to take its place. There is a 
constancy of waves coming in. 
The United States right now 
may be one of the leading edge 
waves. We'll pick up again soon 
with something—like new tech- 
nology—and start our cycle all 
over again. 

When that happens factories 
will be selling to many different 
waves. The factories have an op- 
portunity, if they survive it, to sell 
to alot of different waves. Distrib- 
utors may find their own niche in 
the wave cycle and operators, as 
well, have to find their niche. 
They may have to pick up differ- 
ent waves, perhaps. 

How does AAMA feel about 
AMOA’s project, the National 
Amusement Network Inc.? 

Originally, the topic of NANI 
drew blank stares. Then people 
like Craig Johnson came to us in 
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formal meetings and educated 
us on the NANI project. It be- 
came clear real fast that what 
they were working on was good 
for the industry. We could see 
that it would be helpful and use- 
ful for all elements of the indus- 
try if it was successful. 

In very short order they got 
unequivocal support from the 
movers and shakers at AAMA— 
and deservedly so. Remember it 
is some of our members that are 
working on the equipment side 
to make it NANI-compatible. 
You have distributor volunteers 
to educate the industry on NANI 
once it is up and running. We're 
all positive about the notion of 
something new that can make 
money throughout the whole in- 
dustry food chain. If NANI is 
successful it will do this. 

Have you gotten comments 
from your customers about 
NANI? 


I have talked with a number 
of our customers about NANI. In 
fact, [have done some speaking 
at one of our local trade shows 
and done some writing in our 
own newsletter about NANI. 
The feedback I’ve gotten is that 
they understand the concept 
and hope it’s going to help them. 
Most are willing to try it. I would 
say that you have people who 
are open-minded and rooting 
for it. 

It’s a little late getting start- 
ed. But the time has been 
spent to make sure that it’s 
working properly. People I’ve 
talked to are confident that it 
will be a success. 

What about AAMA opening its 
membership to associate mem- 
bers? 

We've always had associate 
members like suppliers. What 
we ve done now is establish cat- 
egories and broadened the eli- 


gibility to include international 
members. 

The reason for this is that 
AAMA has really taken a lead- 
ership role in promoting the 
coin machine industry world- 
wide. We've done it in some sub- 
tle ways and some tangible ways 
like the international trade 
shows in Mexico, Brazil, Hong 
Kong, and China. 

By doing this we have awak- 
ened parts of the world to what 
we do here in this country, orga- 
nizationally and businesswise. 
AAMA has become a world 
leader for this sort of informa- 
tion that foreign businesses 
have expressed an interest in 
tapping into. It became appar- 
ent that if we are out there tout- 
ing the industry worldwide that 
we ought to lift our umbrella a 
little higher and make sure that 
those folks we are talking to are 
under that umbrella. 


FINALLY, 
A PRESIDENT 
MANY AMERICANS 


ARE SORRY TO SEE 





LEAVE OFFICE. 


Congratulations and thanks to Steve Koenigsberg! 


Nilliams® 


Williams Electronics Games, Inc. 


PLAY METER 





From your friends at 





94 








Midway Manufacturing Company 


JULY 1995 


INTERVIEW 


Although I don’t have exact 
figures, I do know that the 
number of foreign members is 
growing. 

How about the location trade 
show program AAMA has been 
doing for several years? 

It has been a multiyear pro- 
gram. It has also been a cooper- 
ative effort with AMOA with dif- 
ferent levels of participation. 
Basically it is our way of reach- 
ing out to industry segments; we 
go there as a cheerleader. We 
tell them that we can make 
them money. 

We tout the traditional rela- 
tionship of operator to location. 
What has changed is the mix of 
the shows. We find that some 
are not quite as well attended so 
we keep shuffling that mix. We 
do about six or seven shows a 
year as part of the program. The 
fact that members have to pay a 
little extra—it’s not included in 
their dues—and the same facto- 
ries keep coming back shows 
that people feel it’s beneficial. 

What’s happening, and I think 
it's worth including, is that as 
the industry becomes more 
global the number of trade show 
opportunities is rising. All of the 
factories are having to ask 
themselves how to best spend 
limited marketing resources to 
maximize global penetration. 

There’s a lot of pressure on 
the profit/loss statement to 
start prioritizing these shows. 
They have to ask how many 
shows they can go to and what’s 
the payback. It’s understand- 
able. I think over the next year 
or two we'll see more and more 
pressure as established shows 
try to grow and new shows try to 
evolve. It’s going to be an inter- 
esting lesson in supply and de- 
mand. 

The location trade show pro- 
gram becomes a low-cost option 
for attending many of these 
shows, no doubt about it. The 
program is now only in the Unit- 
ed States and I don’t know if it 
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will be expanding to the foreign 
market. 

How do you view the distrib- 
utor’s position right now? Have 
you changed the way you do 
business? 

Earlier I described how the 
industry is coming into a differ- 
ent part of its life cycle, either a 
plateau or a decline. When that 


happens, the distributor is obvi- 
ously in the middle of the ef- 
fects. 

Understandably that’s an un- 
comfortable position to be in. No 
one likes to have a decrease in 
business and margins or have to 
face tough decisions in terms of 
reining in overhead. But it’s part 
of our industry and part of the 
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cycle that we're in right now. 
Distributors are having to make 
decisions to determine what 
their future will be. They have to 
find new ways to add value- 





added services to the market. 
There are as many plans on how 
to accomplish this as there are 
distributors. I have my own, 
ones I want to hold close to the 
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chest, not telegraph it too far 
and give others the advantage of 
it. 

In the case of State Sales we 
have operated with strategies 
that tend to run in five-year cy- 
cles. We're doing the things now 
that we think we need to do to 
be here five years from now. 

In this period of change you 
need to be a leader, not a follow- 
er. You have to temper that with 
the reality that as distributors 
we are a rather small cog in a 
rather large wheel. There is 
only so much control we have 
over the direction of that 
wheel.But what you can control, 
you should. 

But if you have a lot of small 
cogs working together don't 
you have more control? 

Distributors as a lot don't 
tend to plan together. They 
don't do networking in a mean- 
ingful way. 

But doesn't AAMA help that 
networking process progress? 

Typically, and it’s not unique 
to AAMA, you have the old 
80/20 rule: 80 percent of the 
work is done by 20 percent of 
the members. The other non-ac- 
tive people are not making 
much of a contribution and 
therefore don’t really support 
the networking in the global 
way. They may network but it’s 
for personal reasons and not for 
industry-wide benefit. 

One of the worst aspects of 
my term as president of AAMA 
was having a goal of getting 
everybody involved and falling 
short of that goal. 

One of the best parts was that 
we made progress! There’s bet- 
ter involvement but not as good 
as it should be or could be. 

It’s like my experience on the 
PTA at my son's school. I'll do 
anything they ask me to do, but 
| don't think of things on my 
own. |! simply don't know what 
to do. Do you think AAMA mem- 
bers are like that, or do they 
simply not want to get involved 
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on a higher level? 

I just don’t know the answer 
to that. Speaking from my own 
experience, when I took on 
AAMA duties there was a huge 
time commitment. I had to fig- 
ure which piggy bank I was go- 
ing to rob because I can only 
create so many hours in the day. 
Do I draw from my family or 
from my business? I can tell you 
that I drew more from my family 
than from my business. 

My family was understanding 
about it. They gave me the rope 
to do it. I also work with a supe- 
rior group of people who were 
not only capable of taking up the 
Slack, they were willing to do it. 
The reality of it is that some may 
not. Some businesses may not 
be able to spare the leadership 
even for a little while. So I can’t 
be too critical. I can only say that 
the more involvement the bet- 
ter things are. Over the past two 


years the number of people in- 
volved has increased and I 
clearly hope that it continues for 
Rick and his current adminis- 
tration. That’s the backbone and 
it’s how things get done. That’s 
what gives weight and credibili- 
ty to association activities. 

Do you have any last 
thoughts? 

Yes, there’s one other thing 
that’s important to me. When I 
first came in, I was asked what 
were some of the things I want- 
ed to do. One of them was to 
continue what Bill Rickett start- 
ed in creating more harmony 
and a chance for cooperative 
efforts between AMOA and 
AAMA. I believe that for the 
past two years we have contin- 
ued that trend in a noticeable 
and positive direction. As I’ve 
said before, it’s not a Steve 
Koenigsberg thing; it’s a lot of 
folks from both associations 


Mnoever said: 


with the industry at heart, a lot 
of good will, and common sense. 
We have seen that we can ac- 
complish things together. 

Do you think it was an advan- 
tage in being a distributor in 
this circumstance since you 
deal directly with manufactur- 
ers and operators alike? 

I hear you, but I'd almost dis- 
agree. I know a number of facto- 
ry people who spend almost as 
much time with operators as 
they do with distributors. It gets 
back to what I said earlier: it’s 
more important to judge some- 
one for who they are rather than 
what they are. If that happened 
by more and more people you'd 
get the same results as we are 
talking about. We're just able to 
bring things together because 
we understand being in the oth- 
er person's shoes. A 


‘An Administration is only as good as its Leader” 
Must have had Steve Koenigsberg in Mind. 


Thank You for being an Inspirational Leader 
and a Remarkable Friend. 
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The Elums, (I-r): vice president Thomas 
Elum, former president Edward P. Elum, 
president George Elum, general legal 
counsel Edward J. Elum, and secre- 
tary/treasurer Phillip Elum. All have 
served as company president 

at one time. 
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Elum Music: a family dynasty 


roving the old adage that the past 
is never gone isn’t hard for the 
family-run Elum Music Co., which 
has been in business for 85 years 
and is currently poised to meet 
the ever-changing demands of the 
future. 

As one of the largest indepen- 
dently owned vending companies 
in Ohio, the N.W. Massillon-based 
Elum operates an amusement and 
vending route that stretches 
across seven counties in the 
northeastern area of the state. 

But through the years, Elum 
has expanded into the wholesale 
and retail businesses and met 
with considerable success in those 
fields as well. 





“We have diversified three 
times although the original busi- 
ness is coin-op amusement ma- 
chines; that’s our backbone,” ex- 
plained current president and 
CEO George E. Elum. “We want to 
stay fresh and not get too comfort- 
able. We want to make sure this 
family business goes on forever.” 

Elum, who is a third-generation 
operator, said the company was 
originally founded in March 1910 
by his grandfather Thomas J. 
Elum. The family business in those 
years served as a jobber and com- 
missioned merchant of fresh Cali- 


98 


fornia, Florida, and tropical pro- 
duce, nuts, and oysters. 

“My grandfather sold out at the 
end of the Depression and Prohi- 
bition, and like many original op- 
erators got into the business at the 
very beginning of the vending in- 
dustry,’ Elum related. 

That was in 1930 when the tav- 
ern industry began to flourish, 
providing anew market for opera- 
tors of vending machines and 
coin-op amusement games. 
Around that same time the busi- 
ness also passed from the found- 
ing father to his oldest son Joseph 
Elum, and then later to his 
younger son George, father of the 
current president. 


Growing with the times 

From that time on, Elum Music 
has remained steadfastly commit- 
ted to the coin-op business with- 
out ignoring new and fertile busi- 
ness opportunities. For instance, 
in 1986 the company created a 
new division strictly devoted to 
the wholesale distribution of ciga- 
rettes, cigars, and candy products. 

“We went direct to the manu- 
facturers with our cigarettes and 
other vending products and this 
allowed us to become a whole- 
saler,” Elum explained. 

The wholesale division primari- 
ly serves restaurants, conve- 
nience stores, drive-thrus, tav- 
erns, grocery stores, concession 
stands, and fund-raising pro- 
grams. A cash-and-carry whole- 
sale/retail outlet, which is open to 
the public, offers free delivery of 
its products to retail outlets and is 
located in the Towne Plaza Shop- 
ping Center headquarters. The 
wholesale business generates $6 
million annually, according to the 
company. 

Elum’s next move was into re- 
tail with its food mart division, 
which was created in 1990. The 
company currently owns five Shell 
Food Marts, all of which operate 
24 hours a day and offer carry-out 
beer, wine, coffee, juices, lottery 
tickets, snack foods, gasoline, 
dairy products, and fast foods. 

“The fastest growing segment of 
our wholesaling division was con- 
venience stores so we bought a 
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} AU; “BEST SIMULATOR OF 1995!” 
Larry danda John Lotz 


HE'S KICKIN PAVESTAR EXCITEMENT | “WHITE KNUCKLE RACING!” 
" Bob Boals ee. SIX STAR CASHBOX!"” John Gatens 
os bik Ira Bettleman 







“ » | g $ — 3-\) © OS with texture mapped polygons 


— fe A / f are created utilizing Namco’s superior new 
VDD (surf AL Super System 22 hardware. 
a | PPR ER US LINK TWO GAMES for intense four player 


competitive action! 


m4 


| GIANT MARQUEE displays first through fourth 
positions in CYBER-BRIGHT colors! 


Foun THREE DIFFERENT: VIEWING PERSPECTIVES 
d PLAVER COMPETITION for a different ride every time! 
CHOOSE FROM TWO RACE COURSES: 
MOTORCYCLE RACING GAME! ve kaa with a coastline Setting. 
THUNDEROUS STRAIGHT-AVWAYS! ae a . a futuristic technical course in an urban 


CHOOSE FROM THREE DIFFERENT MOTORCYCLES: 


BIKE-TO-BIKE BUMPING! eANTHIAS — This state-of-the-art machine is easy for the 


amateur rider to control. 


PGH-BANIEY TUYPNS! ¢NVR750R — This bike was built for speed. Riders must have 
quick reflexes to control this electrifying bike. 
eWILD HOG — Only the most experienced riders can control this 


TUMBLING SPILLS) powerful “Iron Horse”. 


THE THRILL OF REAL MOTORCYCLE RACING: Lean the 


TIGHT TURNS! motorcyles to turn, use throttle and brake to control speed! 
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With over 100 total 
staff members, the 
gang at Elum back up 
their claims with reli- 
able sales and service. 


couple of 
them on our 
own, Elum 
said. “We 
wanted to 
own the chain of distribution 
outlets.” 

The company additionally op- 
erates Elum Electronics, which 
was created in 1980 and serves as 
a factory authorized VCR repair 
center. 

In 1982 the company moved 
from its very first location at 
Tremont and Canal Streets to its 
current home in the shopping 
center. 


Allin the family 

With a staff of over 100, Elum 
has built a reputation for service, 
integrity, and dependability, anda 
large part of that reputation rests 
with members of the family. 

Ownership of the business is 
shared by several third-genera- 
tion family members, who serve as 
officers of the company. Every few 
years, according to George Elum, 
the officer positions are rotated 
among family members. 

This helps bring new ideas to 
each of Elum’s three main divi- 
sions: coin-op, wholesale, and re- 
tail. “When a big decision comes 
along we all get together and 
make it,” Elum said. 

The three divisions also help 
complement one another, with the 
wholesale department servicing 
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both the retail and vending out- 
lets. 

“We supply our own stores with 
cigarettes, candy, etc,” Elum said. 


VAN BROOK. 


Phone (606) 231-7100 » FAX (606) 231-7108 
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“They are all con- 
nected, and it’s all 
still family-owned.” 

This tight-knit suc- 
cess has allowed 
Elum to offer its 100 
employees a full 
package of insurance 
benefits and a retire- 
ment plan. “Manag- 
ing our people is the 
most important thing 
about our business 
along with our cus- 
tomers,” the compa- 
ny president rea- 
soned. “We're as 
well-run as any vend- 
ing company in the 
business.” 

As for the future of 
this family business, 
Elum said continued 
growth and diversifi- 
cation are sure to come, and one 
of the ways will be to connect op- 
erations in each division through 
a State-of-the-art computer sys- 
tem. “It’s happening right now as 
we speak,” he said. 

“We are just starting to come 
into an upswing,’ Elum continued, 
speaking about the general state 
of the industry. “What’s come up is 
the family-oriented places. Re- 
demption is a big future thing with 
us. It’s the brightest spot in the fu- 
ture along with leagues. We have 
one individual and two assistants 
who organize and run several dart 
and pool leagues sanctioned by 
Valley. 

“We've been doing leagues for 
eight years and every year they 
get better and become a more 
powerful tool. We really try and 
take these slow nights and create 
activity.” 

According to Elum, the compa- 
ny supplies redemption games to 
a wide range of centers targeted 
at families, such as FECs and 
bowling centers. 

Elum Music is amember of the 
AMOA, Ohio Coin Machine Asso- 
ciation, Ohio Association of Tobac- 
co and Candy, American Whole- 
saler Marketer’s Association, 
National Association of Conve- 
nience Stores, Ohio Association of 
Convenience Stores, and North- 
east Ohio Grocers Association. A 
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The first place 
team in Men's 
Open Regular, 
Team United King- 
dom from Leeds, 
England. 


VNEA CHAMPIONSHIPS 


World-class players 
meet world-class event 


owhere in the coin-op world 
can you match the high dra- 
ma, suspense, camaraderie, 
and yes, romance associated 
with the eight days of intense 
competition at the annual 
Valley National 8-Ball League 
Association International 
Championships. 


The VNEA event celebrat- 
ed its 15th anniversary 
during a May 27-June 3 
marathon of competition 
conducted on 180 Valley 
Recreation Products’ Cougar 
ZD-6 tables at the Riviera 
Hotel & Casino in Las Vegas. 
Nev. 

Top players who earned 
their way to the event during 
league play came from 31 
states and eight foreign 
countries for a chance to win 
part of the $340,000 in cash 
and prizes. 

International entries rep- 
resented Australia, Ba- 
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hamas, Bermuda, Canada, 
Germany, the Netherlands, 
Spain, and the United King- 
dom. 

VNEA officials pride them- 
selves on a generous return 
of prize monies. For exam- 
ple, there were 800 entries in 
the 9-Ball Men’s Singles and 
256 of those entries won 
money. The goal is for 25 
percent of the competi- 
tors to go home with 
something. Said VNEA 
executive director 
Gregg Elliott, “We try to 
make as many players 
as possible happy. It’s 
important to us an an 
association.” 

Tournament director 
Gary Benson added, 
“We're giving the play- 
ers more than just a 
tournament. We're en- 
tertaining them. This is 
probably the largest 
event of its kind, consid- 
ering the number of 
pieces of equipment and 
the prize fund.” 

The championships are 
composed of approximately 
175 mini tournaments and 
second chance events, in 
which 4,200 skilled pool play- 
ers participate. There was a 
15 percent overall increase 
in entries this year. Total at- 
tendance figures exceeded 
5,000 when friends and fami- 
ly were added. The closing 
banquet seated 2,500. 

Charter holders number 
180; 60 are new members this 
year. One hundred and twen- 
ty-five charter holders were 
present for the general 
membership meeting. 
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Tournament committee members, (I-r): 
Frank Frye, Judy Mehle, and Dick Spitzer. 





A Wisconsin crowd, (I-r): Mary Lavine, 
Monty Cook, Dave King, Mary Woak (last 
year’s Women’s 9-Ball champion) and 
Sandy Larsen. 
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Outgoing VNEA president Gene Urso of 
Madison Coin Machine with his wife Nan- 
cy and daughter Nikki. 











Jerry Dunbar (I) of Shaffer Services cheers 
for the Sports ‘N Spudz team from Ohio 
that won Women's Regular. 





The Nite Owl #1 team from South Dakota 
won Women’s Masters. 





The California All Stars from Windsor, On- 
tario, Canada, won second in the Men's 
Open Regular, (I-r): Mike Deshaies, Sean 
Grossett, and Frank Benck. Not pictured: 
Dan Antinori and Charlie Koboryn. 
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The Ohio team of Airway Billiards cap- 
tured the Men's Open Masters title. 





ence 


From left: VNEA’s Gregg Elliott and fiance 
Beth Jeffrey join incoming VNEA presi- 
dent Gary Benson and wife JoAnn. 





The Sutherland Sharks from Winnipeg, 
Manitoba, Canada, show why they won 
“Best Dressed Men's Team.” 





Significant happenings 

e The one millionth game 
was played on June 2 during 
a game between Frank Ruby 
of Airway Billiards in Ohio 
and Garey Kirkland of 
Slightly Stacked in Calgary, 
Canada. Slightly Stacked 
won the game; Airway won 
the match. 

e The new VNEA mascot, 
Charlie the cougar, 
appeared for the first time. 
Players chose the name to 
honor Chuck Milhem of 
Valley. 
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e Gari Jo Bloomberg 
Syverson of South Dakota 
dedicated her team’s win in 
the Women’s Masters event 
(Nite Owl #1) to the memory 
of her mother, a champion 
player, who recently passed 
away. Gari Jo also took first 
place in Women’s Singles 
Masters. 

Gari Jo started playing 
pool at the age of four. She 
has been South Dakota 
Women’s 8-Ball champion 
five times, South Dakota 
Women’s 9-Ball champion 
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once, and VNEA Women’s 
Masters winner twice. 

e Player Bill Jones of West 
Virginia suffered a heart at- 
tack. He was quickly assisted 
by players who worked to re- 
suscitate him until an ambu- 
lance arrived. Jones was hos- 
pitalized near death, but 
came out of an apparent 
coma when his son arrived 
from home. Big-hearted 
players collected $3,788.24, 
which was presented to 
Jones’ son Bill Jr. at the ban- 
quet. 
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Carol Kowald and Peter Braconnier of the 
Rolling Stones team from Alberta, Cana- 
da, look over Valley cues on display. 





Valley's new mascot, Charlie the cougar, 
holds Shelley Hudson of Elum’s Babes in 
Canton, Ohio. 


Pool legend Red Jones with longtime 


friends Dee and Chuck Frank of Las Ve- 


gas. 


Peter Kapsalis (I) of Canada won the Hue- 
bler Industries’ custom cue presented by 
Paul Huebler. 


ah 
Tom's Stir” 
Bees 404 Dadi. es] 
Line dn, NE bsoae ; : 
Since 1963 


Don Daly of Tom's Q-Stix shows his line of 
cue cases to Rick Elce of Granny's Six- 
Shooters in Albany, Ore. 





Jim Mason of High Country Games & Mu- 
sic received the Warren Kelly Meritorious 
Service Award. Here’s Jim with his family: 
wife Marcy, sons Chad and Grady, and 
daughter Courtney. 





e An eight-man crew from 
ESPN recorded every high- 
five and sidelines cheer to in- 
corporate in a first-time doc- 
umentary on the sport (see 
separate story). 

e Jim Mason of High Coun- 
try Games & Music in Las Ve- 
gas received the Warren Kel- 
ly Meritorious Service Award 
at the president’s reception. 

He joins an illustrious list 
of previous winners: Red 
Jones, Chuck Milhem, War- 
ren Kelly, Bill Nemgar, Emil 
Marcet, Richard Hawkins, 
Gary Nelson, Roger Ras- 
mussen, Paul Huebler, Gene 
Urso, and Tami Norberg- 
Paulsen. 


PLAY METER 


e President and Mrs. Clin- 
ton lookalikes arrived via 
limousine at the opening so- 
cial, the Suds & Chips Mixer. 


Frank Frye conducted refer- 
ee schools; leading pool au- 
thority Jerry Briesath again 
held instructional sessions 


“Remember that without the lower 
player the upper player is nothing.” 


e Several proposals of mar- 
riage and subsequent wed- 
dings took place during the 
competition. A chapel at the 
Riviera stood ready to assist 
those who wished to take 
their vows. 

e Head referee and tourna- 
ment committee member 
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for attendees. 

e Huebler Industries and 
McDermott Cues donated 
cues and cases given away 
during the team competition. 
Both companies made spe- 
cial edition cues and cases 
that were awarded at the 
banquet. A Valley El Tigre 
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home pool table was also giv- 
en away at the team opening 
ceremonies. 

e An additional competi- 
tion, the “Challenge of 
Champions,” was held down 
the street at The Mirage Ho- 
tel featuring an international 
roster of players. Three 
VNEA Hall of Fame members 
played in special challenge 
matches against the pros. 

Charter holder 
round table 

On the final day of compe- 
tition charter holders gath- 
ered for a round table ses- 
sion that continued for over 
two hours. This forum for an 
exchange of ideas affords an 
opportunity to air concerns. 

The topic that garnered 
the most time was a Carry- 
over from the charter holder 
general meeting the day be- 
fore: shared leagues or 
cross-charters. A proposal 
on this matter was voted 
down but is expected to 
resurface. 

Established charter hold- 
ers who have labored long to 
build their leagues are disin- 
clined to begin sharing 
leagues with smaller charter 
holder companies. The feel- 
ing seemed to be one of let- 
ting everyone work to grow 
their own leagues. 

Newer charter holders 
wondered how they could ex- 
pand in areas already full 
with firmly entrenched 
leagues, or in rural areas. 
From their point of view a 
united effort would be bene- 
ficial. 

The subject of “killer 
teams” came up again—that 
perplexing problem of what 
to do with power teams that 
dampen the enthusiasm of 
teams with good but less ex- 
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perienced players. 

Among the suggestions of- 
fered: 1) rank players as AA 
players and only allow two or 
three AA players on any giv- 
en team, 2) once a AA player 
always a AA player for the 
season, to sidestep the ten- 
dency of some to play poorly 
and lower their average, and 
3) take top teams from each 
league for an advanced 
league to play against each 
other for an even playfield. 

One charter holder said, 
“Top players can kill the 
league. We don't want the 


as a good topic to include on 
the agenda at the annual 
charter holder meeting in 
August in Bay City, Mich. 

Also discussed: news- 
letters (“expensive but a 
great way to recognize play- 
ers”) and junior leagues 
(“you can start them any- 
place if you have a little 
imagination; younger play- 
ers are our future’). 

There was no need to go 
far for a VNEA testimonial. 
Said Bern Hickey of Canada: 
“If it hadn’t been for the 
VNEA we'd be bankrupt. 


“You can start junior leagues anyplace if 
you have alittle imagination; younger 
players are our future.” 


same players always coming 
to Las Vegas.” 

How to deal with competi- 
tion was another thoroughly 
discussed subject. The 
antidote for the competition: 
1) manage your leagues well, 
2) pay attention to details, 3) 
become friends with your 
players, 4) spoil your players 
with a memorable awards 
night, and 5) host a mid-sea- 
son singles tournament and 
end-of-season team tourna- 
ment open to all, with a 
handicap system. 

Last words on competition: 
“Remember that without the 
lower player the upper play- 
er is nothing.” “Know what 
your competition is doing, 
know what you are doing, 
and outperform them.” 

Sanction fees, sponsor 
fees, and stat processing fees 
were polled and mentioned 
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Those of us from Canada are 
competing against govern- 
ment-owned poker games 
(five to a location, with the lo- 
cation keeping 30 percent).” 
Banquet 
highlights 

A presentation was made 
to Gene Urso of Madison 
Coin Machine as outgoing 
president of VNEA. Said 
Urso, “It’s been a wonderful 
two years. Thanks for letting 
me be a part of it, and thanks 
to you, the players.” 

Chuck Milhem of Valley 
was recognized for his con- 
tribution to the VNEA. In ad- 
dition, the 11 original charter 
holders were honored. 

Tournament director Gary 
Benson of High Country 
Games in Ft. Collins, Colo., 
was cited for his dedication 
and loyalty to the VNEA. He 
becomes the next president 
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of the association. Benson re- 
marked, “I accept this only 
on behalf of all the people 
who helped us get here.” 

International charter hold- 
ers addressed the crowd and 
expressed sincere thanks to 
the VNEA for a well-run 
event. All promised to return 
next year with more teams. 

Team awards were pre- 
sented, along with awards for 
the best dressed men’s and 
women's teams. Hall of Fame 
members were announced in 
first team, second team, and 
honorable mention. 

The evening concluded 
with a floor show headlined 
by comedienne Etta May and 
impressionist/singer Gordie 
Brown. 

Winners and their spon- 
sors in the major categories 
were: 

Women’s Regular: list— 
Sports ‘N Spudz, Shaffer Ser- 


vices, Ohio; 2nd—Q Club 
Armed & Dangerous, Wal- 
Mac, Canada; 3rd—Mizz 
Cues, Inter Provincial 


Amusement, Canada. 

Women’s Masters: ist— 
Nite Owl #1, Rushmore 
Amusements, S.D.; 2nd— 
Ship ‘N Shore #4, Nick’s Mu- 
sic, Ohio; 3rd—Wilson’s 
Who's Up Next, Bullseye Inc., 
Wis. 

Men’s Open Regular: 1st— 
Team United Kingdom, NSM, 
U.K.; 2nd—California’s All 
Stars, T & C, Canada; 3rd— 
Pitt Crew, Amusement Sup- 
ply, Pa. 

Men’s Open Masters: |lst— 
Airway Billiards, Gem Music, 
Ohio; 2nd—Hot Shots, 
Amusement Supply, Pa.; 
3rd—Brickyard Blues, Indy 
Amusements, Ind. 

9-Ball Women’s Singles 
Regular: 1st—Martha Hart- 
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sell, Primo Pastime, Ohio; 
2nd—Lana Gengler, Amuse- 
ment Service, Neb.; 3rd— 
Laura Leeper, Camden 
Amusement, Iowa. 

9-Ball Women’s Singles 
Masters: 1st—Shelly Barnes, 
A &B Vending, N.M.; 2nd— 


8-Ball Men’s Singles Regu- 
lar: 1st—Stan Tourandeau, 
Wal-Mac, Canada; 2nd—Tony 
Weert, Fremont Vending, 
Wis.; 3rd—Steve Knoll, Gold- 
tone Music, Fla. 

8-Ball Men’s Singles Mas- 
ters: lst—Frank Ruby, Gem 


“We try to make as many players as 
possible happy. It’s important to us 
as an association.” 


Connie Shaw, Madison Coin 
Machine, Wis.; 3rd—Dawn Fi- 
tal, Nick’s Music, Ohio. 

9-Ball Men’s Singles Regu- 
lar: 1st—James Hilzer, High 
Country, Colo.; 2nd—Ron 
Graham, Aactive Coin, 
Canada; 3rd-Lenny Denego, 
Wal-Mac, Canada. 

9-Ball Men’s Singles Mas- 
ters: 1st—Troy Frank, Elum 
Music, Ohio; 2nd—Jason 
Miller, Gem Music, Ohio; 
3rd—Gary Spaeth, Gem Mu- 
Sic, Ohio. 

8-Ball Women’s Singles 
Regular: 1st—Annette Jack- 
son, Bullseye Inc., Wis.; 2nd— 
Charity Lebaucan, Wal-Mac, 
Canada; 3rd—Terri Ander- 
son, Hub Music, S.D. 

8-Ball Women’s Singles 


Masters: 1st—Gari JO 
Bloomberg Syverson, Rush- 
more Amusement, S.D:; 
2nd—Timi Bloomberg, Rush- 
more Amusement, S.D:; 
3rd—Ramona Biddle, A & B 
Vending, N.M. 


8-Ball Women’s Singles Se- 
nior: 1st—Karen Wold, C &N 
Sales, Minn.; 2nd—Carole 
Brooks, Southern Vending, 
Okla.; 3rd—Norma McGill, 
Warner Coin Machines, Pa. 
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Music, Ohio; 2nd—Jason 
Miller, Gem Music, Ohio; 
3rd—Don McCaughey, Great 
American Fun Factory, Iowa. 
8-Ball Men’s Singles Se- 
nior: lst—Morse Dugger, 
Player's Music, Fla.; 2nd— 
Clete Blegen, Brothers Mu- 
sic, Minn.; 3rd—Louie Roy- 
bal, A & B Vending, N.M. 
Scotch Doubles Regular: 
Ist—James Cantrell and Tra- 
cy Robinson, Shaffer Ser- 
vices, Ohio; 2nd—Tim 
Kohlwey and Lisa LeClaire, 
Stansfield Vending, Wis:; 
3rd—Bob Lapado and Christy 
Barsky, A & B Vending, N.M. 
Scotch Doubles Masters: 
Ist—Stan Tourandeau, Wal- 
Mac, Canada, and Kathie 
MacDonald, Inter Provincial 
Amusement, Canada; 2nd— 
Peter Udycz, Trueline Bil- 
liards, Australia, and Joanne 
Ashton, Inter’ Provincial 
Amusement, Canada; 3rd— 
Jim McNenny and _ Timi 
Bloomberg, Rushmore 
Amusement, S.D. A 
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ESPN documentary 
scores with 8-Ball 


For independent producer Doug Simmons 
it’s a simple matter: “We're going to create 
some heroes.” 

Simmons, a championship-caliber player 
from Canada, is the executive producer of an 
ESPN documentary on the sport of 8-Ball. His 
vision for the future: to see the team portion of 
the sport be- 
come a major 
TV event. The 
first step is the 
documentary, 
which will in- 
clude exten- 
sive footage 
from the VNEA 
International 
Champi- 
On 6114p Ss: 

“There's 
something 
about the ca- 
maraderie in 
the team 
events at the 
masters level,” 
remarked Sim- 
mons. “It does- 
n't get any bet- 
ter than this.” 

According to 
Simmons, “Soon we will cover 8-Ball the way 9- 
Ball is covered. 9-Ball is similar to Snooker in 
England; it’s conducted in a stately fashion. 
With 8-Ball, a lot of color commentary can be 
done. In 8-Ball the object is not just getting the 
balls into the pockets. The object is getting the 
cue ball in the right position for the next shot— 
that’s the real skill. On the pro level, players 
can make the cue ball dance.” 

Simmons attended the Billiard Congress of 
America championships in 1993 and came 
away amazed at the intensity and emotion in 
the room during a match between teams from 
Alberta, Canada, and Colorado (won by Cana- 
da). “I couldn’t believe it had not been cap- 
tured on film,” said Simmons, who wants to 
correct that situation. 

He explained: “The average viewers who 
play pool generally know the game of 8-Ball 
more than 9-Ball. When they go out to play pool 
they get arack of 15 balls and use them all. This 
is their game.” 
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The crew from Ciris/White Iron Productions who are preparing a documentary on 
the sport of 8-Ball for a mid-July airing on ESPN and TSN. From left: Doug Simmons, 
Cheryl Larson, Jack Stuart, Peter Ladiges, Tom Bondurk, and Dennis Southgate. 
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Program coordinator Cheryl Larson was 
equally enthusiastic about the project: “This is 
the most popular sport in the world and it is 
not being covered seriously.” 

She remarked that in Canada and Australia 
the trend is strongly toward 8-Ball. Why the in- 
creased popularity? “A big factor is the en- 
trance of 
women into the 
sport,” said 
Larson. “It’s no 
longer a guys 
game. And pool 
establishments 
are now first 
class locations. 
A lot of compa- 
nies have 
formed corpo- 
rate teams of 
men and 
women.” 

She cited a re- 
cent flurry of 
newspaper and 
magazine arti- 
cles that clear- 
ly indicate it is 
now “cool” for 
women to play 
the game. “You 
can learn in a basic way and have a lot of fun as 
a novice,” she added. “There’s more to it if you 
want it. 

“Actually, it’s an endurance test and a skill 
test when it gets to this stage of international 
competition. Some of the teams are very disci- 
plined. The German team, for example, travels 
with a coach. Some teams come for the fun of 
it, to have a good time, to meet people from 
other countries, and if they win something 
that’s a bonus.” 

The international flavor of the VNEA Cham- 
pionships attracted Simmons to this mega- 
event in coin-op circles. He knows the audi- 
ence for 8-Ball is there. The team he 
assembled for the documentary included Lar- 
son, two cameramen, three directors (one for 
commercials), and a sound technician. The fin- 
ished product is scheduled to air in mid-July 
on ESPN for the United States, Europe, and 
Asia, and on TSN, the Canadian sports net- 
work. A 
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Frank Ballouz (I) and Ron Carrara (r) 
speak to investors in Singapore. 
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TRADE MISSION 


AAMA members visit 
southeast Asia 


or two weeks in April, AAMA 
conducted a trade mission to 
Thailand, Malaysia, Indonesia, 
and Singapore. The purpose of 
this mission was to meet cur- 
rent customers, identify new 
customers and investors, ad- 
dress government restrictions, 
and promote the Asian 
Amusement Expo. 

Trade mission delegates in- 
Cluded Frank Ballouz (Cap- 
com), Ron Carrara (Lazer- 
Tron), Bob Haim (R.H. Belam), 
Tom Kane (Skee-Ball), Ago 
Mensah (Ago’s Int’), Mark 
Struhs (Dynamo), and Bob Fay 
(AAMA). The group agreed 
that they had accomplished all 
of their goals during the trip. 

During the mission, the 
delegates conducted approxi- 
mately 60 individual business 
meetings with representatives 
from hotels, resorts, shopping 
malls, theme parks, private 
Clubs, golf clubs, holding com- 
panies, and distributors and 
operators of coin-operated 
amusement games in the re- 
gion. 

The group also hosted re- 
ceptions in each country, at- 
tended by over 225 people. Ad- 
ditionally, they conducted 15 
government meetings to ad- 
dress trade barriers and re- 
strictions. 

The group concluded that 
Southeast Asia has the great- 
est potential of any section of 
the world for the growth of 
coin-op products. Here is a 
summary of their findings: 
“There exists a huge popula- 
tion with disposable income, a 
solid economic base, and at- 
tractions being built in rapid 
fashion. It should be noted that 
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other countries in the region 
such as India, Vietnam, Burma, 
Cambodia, and Laos will feed 
off of the growth of this region 
and could be additional mar- 
kets for our products in the fu- 
ture. 

“The Clinton administration 
has formed a commission to 
open the market, expand 
trade, and invest in what they 
call ‘the most dynamic eco- 
nomic area of the world.’ 
Therefore, AAMA members 
agree that this is an important 
trade region for them.” 

During the course of the 
mission, there were sugges- 
tions on how AAMA members 
could have greater market ac- 
cess to the region. Here area 
few of those suggestions: 

e Promotional fliers should 
not contain language that con- 
notes gaming. It was pointed 
out that government officials 
make their decisions based on 
promotional fliers and that 
language such as “jackpot” or 
“big earnings” should be avoid- 
ed. In fact, it was suggested 
that specialized promotional 
fliers endorsing the entertain- 
ment value of coin-op games 
be designed for this region. 

e It was suggested that all 
products shipped to Indonesia 
contain a 220 motor, not a 
transformer, since electrical 
currency fluctuates quite reg- 
ularly. 

e AAMA members need to 
concentrate more on research 
and development and focus 
more attention on the region. 
It appears that Japanese and 
European companies focus 
more closely on the local mar- 
ketplace than do American 
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TRADE MISSION 





AAMA delegates take a break from meet- 
ings to take a tour of the Bangkok water- 
ways. 





AAMA representatives with U.S. Embassy 
Officials at a reception in Malaysia. 








We have no idea what Frank Ballouz, for- 
merly of Capcom, is doing behind bars! 
Looking for new customers, perhaps? 





ICAN AMUSEMENT MACHINARY ASSOCIATION 
TRADE MISSION TQ THAILAND 


AAMA delegates meet with members of 
the American Embassy following a Thai- 
land economic briefing session. 





AAMA delegates meet with potential cus- 
tomers in Malaysia. 





companies. 

e All AAMA members who 
are going to conduct business 
in this region should file for 
trademark and patent licenses 
in the respective countries of 
commerce. 

Here is a brief synopsis on 
each country visited: 


THAILAND 

Government officials from 
the American Embassy gave 
an overview of economic and 
government conditions in 
Thailand, advising that the av- 
erage economic growth over 
the past 10 years has been 10 
percent annually. Because of 
plentiful disposable income, 
now is a good time to do busi- 
ness in Thailand. 

It was noted that tariffs will 
probably be reduced by 1997 
and the highest rate presently 
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is 30 percent. A large mid-level 
income group with time and 
money to spend exists in Thai- 
land, and it was felt that coin- 
op games would have enor- 
mous market potential, 
especially in shopping malls. It 
was also reported that people 
who have government contacts 
“know how to do business” and 
are doing so. 

Based on the outdated laws 
in existence, Embassy officials 
advised AAMA members to 
take a “back door” approach 
and to work with the Ministry 
of Education to point out the 
educational value of coin-op 
games. They asked AAMA to 
prepare a position paper on 
the educational value of equip- 
ment to be used to break down 
existing barriers. It was rec- 
ommended that AAMA mem- 
bers attend the World Tech ‘95 
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conference in Bangkok at the 
end of the year. 


MALAYSIA 

This is a country with 19 mil- 
lion people; 2.5 million of them 
living in Kuala Lumpur. The 
American-Malaysian Cham- 
ber of Commerce pointed out 
that the Malay gross national 
product had increased by nine 
percent in 1994 and 1995. 
Malaysia will host the 1998 
Commonwealth Games, and 
the country is building new ho- 
tels, resorts, and other enter- 
tainment attractions in prepa- 
ration for the games. 

They stated that there would 
be interest in purchasing coin- 
op products since there is a 
large amount of disposable in- 
come and people are looking 
for new attractions. 

The Ministry of Finance dis- 
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cussed the current restrictions 
on redemption games. Tickets 
or tokens could be dispensed 
from the machines for free 
games, but officials would not 
permit dispensing tickets or 
tokens for redemption of 
prizes. The AAMA delegation 
felt that it was a start in open- 
ing the market for redemption 
and stressed to Ministry offi- 
cials that the games were for 
amusement only, which they 
seemed to accept. There are 
currently two large theme 
parks operating redemption 
equipment with no restrictions 
and are awarding prizes for 
tickets. 

Customs officials pointed 
out that pinball machines have 
been misclassified as “pin 
games”, which increased the 


tariff from 10 percent to 50 per- 
cent. The American Embassy 
and Customs authorities will 
discuss it further. 


SINGAPORE 
This is the most mature mar- 
ket, and the only restrictions in 
existence are based on local 
cultural standards. There isa 
concern that the marketplace 
is saturated and there is not 
much room for future growth. 
There are approximately 
100 family entertainment cen- 
ters in existence in shopping 
malls and other facilities. The 
country has tremendous 
wealth although the popula- 
tion is just 2.5 million. 


INDONESIA 


Indonesia is a very attractive 


market for coin-op amuse- 
ment games. It is the fourth 
largest country with 190 mil- 
lion people. It has a gross na- 
tional product of seven per- 
cent over the past few years. 

Currently, the only restric- 
tions that exist for coin-op 
games are high tariffs, internal 
taxes, and the fact that cranes 
are illegal. Most of the coin-op 
products have a 40 percent 
duty plus a 35 percent luxury 
tax, and a 10 percent VAT. The 
delegation was told that it is 
unlikely that these duties 
would be reduced, however, 
the Indonesian government 
has promised not to raise tar- 
iffs. They were also told that 
foreign investment and local 
manufacturing of products 
could lower tariffs. A 
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se rs Pocahontas & Batman 


148 ALLEN BLVD., FARMINGDALE, NY 11735 * 
FOR A FREE CATALOG CALL 1-800-733-5013 A 


mption Prizes + OVER 2000 ITEMS 





% Looney Tune Clocks 

* TV’s, Camera’s, Watches 

%* Stereo Radio, Alarm Clocks 
% Walkman Radios, Speakers 
* Sport Clocks, Phones 

* Binoculars, Flashlights 





%* Poodles, Lions, Cubs 
* Bears, Monkeys, Cats 
% Elephants, Dogs, Tigers q 
* Looney Tunes, Gorilla’s 


* Plush Pak’s 80¢ to $3 average 
* Sport Pak’s $1.25 average 
% Candy Crane Kits 3¢ & up 


45 *% Novelty Crane Kits 3¢ & up 


* Bottle Cap & Slammer Kits 
* X-Rated Adult Novelty Kits 


* Toy * Sunglasses ¢ Electronic Kits 
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* Board Games * 
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LEAGUES 


Ohio pinball event 
serves the needy 


ore than $2,500 was raised for 
needy children in Columbus 
at the recent Bud Ice-Ohio 
Coin Machine Association 
pinball tournament. 

The three-event competi- 
tion was held at the Holiday 
Inn, and charity proceeds 
were donated to the 
Kids n Kamp organi- 
zation. A total of 
$2,160 in prize money 
was also paid out to 
players. 

More than 130 com- 
petitors signed up for 
the event, which was 
co-sponsored by the 
state association, Bud 


eevee Ice, and Shaffer Dis- 
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Second place winner in the open singles Michael 
Dawn (r) enjoys the moment with Andy Shaffer. 





Trent Augustein (r), who finished second in the pin- 
master competition, is congratulated by Andy Shaf- 
fer. 
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tributing. 

Volunteering to run 
the tournament were 
Bev Brazill, Toni 
Dunbar, Ron Davis, 
John Brannon, Al 
Williams, Mike Zap- 
pa, and Andy Shaffer. 
Winners in the sec- 
ond chance draw 
were Jerry Carver of 
Orient, John Rever- 
comb of Pataskala, 
Jim Rine of Hunting- 
ton Woods, and Bob 
McCann of Birming- 
ham, Mich. 

All matches were 
played on Bally’s The 
Shadow pinball, with 
the exception of the 
finals, which saw 
action on Bally’s 
Corvette. 
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Open singles winner Seth Lettofski with 
Andy Shaffer of Shaffer Distributing. 


Here's a look at the final 
results: 

Pinmaster: 1st—Glenn Wil- 
son of Lansing, Mich.; 2nd— 
Trent Augustein of Deleware; 
3rd—Jim Toothman of Mans- 
field. 

Open: ist—Seth Lettofski 
of Columbus; 2nd—Mike 
Dawn of Southgate, Ky.; 3rd— 
Kevin Kulek Jr. of Pincon- 
ning, Mich. 

Doubles: 1st—Glenn Wil- 
son and Dave Wilson, both of 
Lansing, Mich.; 2nd—Rich 
Betosky and Brent Wilson, 
both of Col’s; 3rd—Mike 
Dawn and Gordy Green, both 
of Southgate, Ky. A 
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Midwest dart regional 
held in Kansas City 


ansas City, here they came, just 
over 120 of them for the very 
first Bud Light Dart League 
Midwest Regional Champi- 
onship held at the KCI Airport 
Holiday Inn. 

The players, American 
Darters Association members 
from six states, were competing 
for more than $4,000 in prize 
money. Supplying the 16 Valley 
Cougar dart machines were 
Valley Recreation and Bird Dis- 
tributing. League operator 
Cindy Larkins hosted the event. 

“It was a wonderful weekend 
and everyone had a great 
time,” said ADA _ president 
Glenn Remick. “Kansas City is 
a great location for the event. 
There are plenty of activities 
and I understand that many of 
our members tried their luck 
on the casino boats.” 

The following were winnners 
in the regional tournament: 

Friday Draw Doubles: Jerry 
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Kris Kempf (r), who finished first in the Sunday Women's Sin- 
gles in Kansas City, with league operator Cindy Larkins. 
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Bone of St. Louis, Mo., and Ja- 
son Parker of Bates City, Mo. 

Saturday Women’s Doubles: 
Lisa Summers and Nancy Kirby, 
both of Kansas City, Mo. 

Saturday Men’s Doubles: 
Dale Perot and Sean Luke, both 
of Dallas, Texas. 

Saturday Women’s Singles: 
Joanne Bolen of Kansas City, 
Mo. 

Saturday Men’s Singles: Dale 
Perot of Dallas, Texas. 

Saturday Draw Doubles: 
Tom West of Effingham, IIl., and 
Tim Smith of Dallas, Texas. 

Sunday Women’s Doubles: 
Marge McLean and Mary 
Molthan, both of Indepen- 
dence, Mo. 

Sunday Men’s Doubles: Mike 
Sodini of Lee’s Summit, Mo., 
and Tim Smith of Dallas, Texas. 

Sunday Women’s Singles: 
Kris Kempf of St. Louis, Mo. 

Sunday Men’s Singles: Dale 
Perot of Dallas, Texas. A 





Women's doubles winners Mary McLean (I) and Mary Molthan (r) 
with Cindy Larkins. 
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Reynolds Camel representative Douglas 
Funderburk, Ladies Division champion 
Akiko Taniyama, and professional bil- 
liards player Kim Davenport. 


More than 200 pool players 
converged on the Stouffer Con- 
course Hotel in St. Louis during 
the last week in April for the 
Camel 8-Ball Classic. 

The field consisted of 159 
men and 69 women from across 
the country, all of whom came 
to compete in the nation’s rich- 
est amateur singles pool cham- 
pionship. Prize money totaled 
more than $175,000. 

Sponsoring the tournament 
was the Camel cigarette brand 
of R.J. Reynolds Tobacco Co. 


TOURNAMENTS & 


LEAGUES 


Camel 8-Ball draws 
more than 200 players 


The event is conducted and 
produced by the American 
Poolplayers Association (APA). 

Howard Bachman, a skill lev- 
el six from Baltimore, Md., cap- 
tured the Men’s Division by de- 
feating Tony Aloisio, a skill 
level five from Channahon, III. 

Akiko Taniyama, a skill level 
three from New York, N.Y., was 
victorious in the Ladies Divi- 
sion. She defeated Virginia De- 
coux, a Skill level three player 
from Abbeville, La., by three 
games to two. 

The APA, which is based in 
Lake St. Louis, Mo., sanctions 
the nation’s largest amateur 
pool league, known in the Unit- 
ed States as the Bud Light or 
APA Pool League and in Cana- 
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Medalist draws more 
than 2,000 players 


The Reno-Sparks Conven- 
tion Center in Reno, Nev., 
played host on a recent spring 
weekend to 2,179 enthusiastic 
competitors who were there for 
one of the largest tournaments 
held in the history of darts. 

With 104,000 square feet to 
spare, the convention center of- 
fered optimal shooting space 
for the 1995 Medalist $175,000 
Guaranteed Cash Added World 
Championship Tournament. 
On hand for the tournament 
were 330 Dart Star Spectrum 
and 2000 machines. 

Entrants competed for their 
share of the $285,549 in cash 
and trophies. The purse was 
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generated from $95,170 in en- 
try fees and more than 
$175,000 in cash added by 
Medalist. A 





Three happy competitors show off their 
winnings at the 1995 Medalist $175,000 
Guaranteed Cash Added World Champi- 
onship Tournament. 
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da as the Dynamo Pool League. 
Membership in the league in- 
creased to more than 132,000 in 
1994. 

As the official governing 
body of amateur pool, the APA 
is recognized and endorsed by 
the Professional Billiards Tour 
and the Professional Players 
Association. These groups 
make up what is known as the 
Alliance. 

The APA credits success to 
its copyrighted handicap sys- 
tem, the Equalizer. Skill levels 
are determined from calcula- 
tions and reporting from local 
league offices. For more infor- 
mation on how to become in- 
volved locally, call (800) 759- 
0414. A 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New ORLEANS 
Nove rtryCo. 





: e In business for 60 Years 


flippers & amusement games 
available anywhere. 


: Each and every game 
beautifully refinished like new. 


eGet on our mailing list for our 
latest price bulletins or call 
~~ Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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Foosball legend Doug Furry watches as 
two amateur teams go at it. Furry was 
victorious at the Minnesota event. 





The grand finale, (I-r): John Lott of Dy- 
namo, Linda Winstead of Lieberman, and 
Doug Furry. 





Introducing 


The BULLET 

A revolutionary NEW GAME. 

M15’ table fits in more 
locations 

Voice sounds 

B Pingate 

Dip switch settings 

BH 4 point scoring section 

Call for more information 
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FINALLY AN AFFORDABLE SHUFFLEBOARD! 


7100 BURNS ST. * RICHLAND HILLS, TX 76118 
Phone (817) 284-3499 * Fax (817) 595-1506 
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Minnesota foosers 


Strike it rich 


Dynamo recently intro- 
duced its Striker soccer table 
to players in Minnesota with 
a $1,000 pro-am co-spon- 
sored by Lieberman Music 
Company. 

Mendota Valley Amuse- 
ment Company hosted the 
event, which was held at Chi 
Chi’s in Richfield, Minn. 
Close to 100 players from 
across the state showed up 
to compete. Most notable of 
the competitors was the 
renowned Doug Furry, who 
came out of retirement for 
the first time in seven years. 

Furry is best known for 
having won the game's 
largest prizes: a Porsche 911 
Targa in one case and 
$30,000, which he split with a 
partner, in another. 

Although a little rusty, 
Furry teamed up with Andy 
Walberg to storm through 
the losers’ bracket and de- 
feat Steve Mohs and Tim 
Kaiser in the finals. 

“We are pleased with the 
turnout and feel that table 
soccer is poised for a big 
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comeback in this area,” said 
Lieberman representative 
Linda Winstead. “The re- 
sponse of the players to the 
Striker table was very posi- 
tive.” 

John Lott of Dynamo, who 
served as tournament direc- 
tor, also commented on the 
player response: “Players in 
this region learned to play a 
ball-control type of style, and 
they seemed pleasantly sur- 
prised to be able to adapt so 
early on to the Striker table.” 

The victorious Furry 
couldn't have agreed more. 
“I haven't played in years be- 
cause the style of play today 
has become so one-dimen- 
sional,” he said. “But this 
new table allows a player to 
perform any type of shot in- 
cluding banks, power, and 
defense shots. It’s perfect for 
turning new players on to 
the game while attracting 
some of the old timers.” 

The tournament location 
is operated by Dave Lethert 
of Mendota Valley Amuse- 
ment, who was able to con- 
vince the owners of the po- 
tential for success that an 
upscale billiards and game 
room would have. 

All competitors in the 
tournament received a Dy- 
namo ‘T-shirt and a buffet 
meal, courtesy of Lieberman. 
Dynamo is currently sched- 
uling a number of these free- 
entry-fee tournaments with 
its distributors. A 
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Foosball players, many of them 
new to organized competition, 
and operators from five states re- 
cently travelled to Mankato, 
Minn., for the first regional play- 
off in the history of Tornado 
league play. 

“This is what the league system 
is all about, attracting new play- 
ers to the game, and watching 
them perform in competition,” 
said Tornado vice president Dave 
Courington. 

Players competed for more 
than $2,500 in cash and prizes, in- 
cluding two Tornado home tables. 

Here’s a look at the results: 

League Match: 1st—”The Cob- 
sockers” sponsored by Eagle 
Amusements in Duluth (Jared 
Taggart, Rich Voelke, Shane 
Kohmey, and Jason Stotz); 2nd— 
"Jerry’s Kids” sponsored by C & N 
Sales in Mankato (Chad Willaert, 
Trevor Davis, Jeff Mastro, and 
Eric Bengtson). 

Friday Draw Your Partner: 
Ist—Jared Taggert of Duluth and 
David Boz of River Falls, Wis.: 
2nd—Trevor Davis and Dave De- 
Beche, both of Mankato. 

$200 Added Draw Your Part- 
ner: 1st—Mike Hoover of Iowa and 
Paul Schlimmer of South Dakota: 


oo 
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Tornado regional comes to Minnesota 





The Four On Four competition at the Tornado regional playoff in Mankato, Minn., 


was fast and furious. 


2nd—Tom Rezabek of Iowa and 
Jim Wallis of Minneapolis. 

Forward Shoot Out: 1st—Jared 
Taggert of Duluth; 2nd—Jim Wal- 
lis of Minneapolis. 


> COMPLETE INVENTORY 


Four On Four Draw Your Part- 
ner: 1st—Jim Dixon of River Falls, 
Wis., and Cindy Kupitz, Rich 
Voelke, and Jeff Coughlin, all of 
Winona. A 
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BATON CAN PUT 
TOGETHER THE 
PIECES OF YOUR 
DEFENSE AGAINST 
THIEVES, VANDALS 


& OTHER CREEPS 


14275 COMMERCE DRIVE 
C7NID) aN I ©),\@)\/ am OY WTI 
TEL: 714-265-3636 
FAX: 714-265-3630 


Reliable Locks ¥* Reasonable Prices 
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Pro Singles champion Jim Lawlor (I) with 
Arachnid president Bill Ward Jr. 





Germany's Bobby Boch (r), who won the 
Men's Singles and picked up the most 
valuable player ring, with Arachnid presi- 
dent Bill Ward Jr. 





Markley, Arachnid tournament director 
Dave Schultz, Sandy Green, and Andy 
Green. 
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The guys from Holland won the interna- 
tional team competition. 
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Arachnid holds 10th 
anniversary event 


Arachnid Inc. celebrated the 
10th anniversary of the Bull- 
Shooter World Challenge of 
Champions over the Memorial 
Day weekend at the Hyatt Re- 
gency O'Hare in Chicago. 

More than 6,500 players from 
several states and 14 foreign 
countries showed up to compete 
against one another on 205 
Galaxy English Mark Darts ma- 
chines. All players had pre-quali- 
fied either by finishing in the top 
three at one of the Arachnid qual- 
ifiers held across the country or 
through their local dart league. 

Eurosport Network, which has 
previously televised several Eu- 
ropean BullShooter competi- 
tions, was on hand for the event. 

The action got started on Fri- 
day with a $15,000 Top Gun warm- 
up competition. First place win- 
ner in the men’s competition, 
Dave Kelly of Peoria, IIll., beat 
Jimmy Damore of Crystal Lake, 
Ill., to take the $5,000 first prize 
money. In the women’s category, 
Sandy Green of Torrance, Calif., 
defeated Julie Sullivan of Bell- 
brook, Ohio, to take first place. 

The main competition featured 
10 events which produced 10 
world champions by the end of 
the weekend. Pro classified play- 
ers were not allowed to shoot in 
any open or mixed events. 

Team events featuring interna- 
tional players were also held 
Sunday, starting with a parade in 
which team members marched 
together under their country’s 
flag to the sound of their national 
anthem. 

Holland’s team defeated last 
year’s winners from the United 
States in the semifinals before go- 
ing on to defeat the Spanish team 
2-1 in the finals. 

In the Pro Singles event, last 
year’s champion Jimmy Damore 
finished third after being defeat- 
ed by Jim Lawlor of Watertown, 

.Y., in the semis. Lawlor went on 
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to beat the previously undefeated 
Henry Burdette of Columbus, 
Ohio, in the championship 
match. 

Arachnid also awarded gold 
and ruby rings to the most valu- 
able players, based on their per- 
formance in all of the events. 
Kathy Karpowich of Freeland, 
Pa., set a record by winning the 
women’s ring two years in a row. 
Bobby Boch of Germany also set a 
record for being the first interna- 
tional player to receive the ring. 

Several light-hearted events 
were also held over the course of 
the weekend for players to enjoy 
between matches. For instance, 
players tried their luck at Chuck- 
A-Luck Darts for stuffed toys. 
There was also Touchdown Darts 
with Cricket Master Dart game 
giveaways, Quick Draw with 
Shark Dart game giveaways, and 
the new Bermuda Triangle offer- 
ing $2,000 in prize money. 

Here are the winners from the 
main events: 

Men’s Doubles ($2,000): Joe 
Campos and Jesse Campos, both 
of Rockford, III. 

Women’s Doubles ($2,000): 
Meredith Denny of Oak Creek, 
Wis., and Carolyn Nessman of 
Mukwanago, Wis. 

Men’s Singles ($2,000): Bobby 
Boch of Germany. 

Women’s Singles ($2,000): Teri 
Taylor of Orlando, Fla. 

Open Cricket Doubles ($2,000): 
Bobby Boch and Willi Lernendor- 
fer, both of Germany. 

Mixed Triples ($3,000): Andy 
Green of Torrance, Ca.; Randy 
Markley of Garden Grove, Ca.., 
and Sandy Green of Torrance, Ca. 

Mixed Cricket ($2,000): Robert 
Adamson of Warrenville, IIl., and 
Sharon Rojas of Des Plaines, II]. 

Pro Singles ($2,500): Jim 
Lawlor of Watertown, N.Y. 

Pro Men’s Doubles ($3,000): 
Kenneth Fitzgerald and Lynnie 
Neal Jr., both of Springfield, Ill. A 
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Robert Gardner was one of four quali- 
fiers from Oshkosh, Wis. 





Kelly Delo will travel to Las Vegas, along 
with five fellow competitors who won in 
Franklin, Wis. 





Robert Maison was one of four winners 
at the qualifier in Roseville, Mich. 





Beverly Goetting earned a spot in the Val- 
ley Gold at a tournament in Plover, Wis. 
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Valley darters 


on the march 


Darters nationwide are com- 
ing down to the wire in their at- 
tempt to secure a spot in next 
month's Valley World Cup Elec- 
tronic Dart Championships, 
which will be held in Las Vegas. 

The tournament, known to 
the faithful as the Valley Gold, 
will take place on July 13-15. 
The event which is in its ninth 
season has seen the level of par- 
ticipation rise each year. 

Qualifiers get an _ all-ex- 
pense-paid trip to Las Vegas, 
and winners at the national lev- 
el will qualify as members of 
Team USA which competes in 
Europe this fall. 

Here's a look at results from 
qualifiers across the country: 

Colorado 

High Country Games was the 
sponsor of an event at Match- 
Ups in Fort Collins that drew 
more than 100 men and women 
seeking to secure a spot in the 
finals. 

Six players made it through 
the competition, which also of- 
fered cash prizes totaling more 
than $1,300 as well as caps, 
mugs, and T-shirts. 

A three-level format on Val- 
ley Cougar machines was used 
to provide more. realistic 
chances for players to qualify. 
Many of the final matches came 
down to the wire. 

Ultimately taking spots at the 
Valley Gold were Greg Larmer, 
Mike Hamilton, Brett Arlin, 
Missy North, Diana Kullhem, 
and Cari Niswender. 

Wisconsin 

Competition has been going 
strong across the state with 20 
players qualifying for the main 
event at six different outings. 

A qualifier held at Shooter's 
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Bar in Plover and hosted by 
Stansfield Vending of LaCrosse 
saw Close to 100 competitors en- 
ter. Up for grabs in addition to 
spots in the finals was more 
than $3,000 in prize money. 

Qualifying for the Valley Gold 
were Beverly Goetting, Kristen 
Simonis, Doug Berry, and Tom 
Molland. 

The next stop in the state was 
Decades in Oshkosh, home of 
the sponsoring Midstate 
Amusements. A field of 24 men 
and 18 women took aim at spots 
in the final. Machines were pro- 
vided by Pioneer Sales & Ser- 
vice of Menominee Falls and 
Green Bay. 

Making the trip to Las Vegas 
are Todd Kurtz, Robert Gard- 
ner, Natalie Hanson, and Car- 
olyn Nessmann. 

Stiff competition will be noth- 
ing new for the six players who 
qualified at Root River Lanes in 
Franklin. The event was spon- 
sored by Red's Novelty of West 
Allis, and Pioneer Sales & Ser- 
vice supplied the machines. 

A total of 53 men and women 
signed up for the 301 format 
competition. Other prizes in- 
cluded $180 in prize money, 
cups Shirts, and mugs. 

Wendy Hayden, Theresa Ot- 
towitz, Kelly Delo, Tim Thomas, 
George Schubert, and Curtis 
Flannick were the lucky six to 
win spots in the finals. 

Dart shooters from Wisconsin 
and Minnesota also met in a 
pair of Valley Gold qualifiers, 
both sponsored by Twin States 
Music in Hudson. 

Hudson’s Plaza Lounge was 
the scene of the first competi- 
tion, which saw more than 50 
entrants in both the men’s and 
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Some of the finalists at the competition in Fort Collins, Colo.., (I- 
r): Missy North, Renae Powell, Tammy Tjaphes, and Valley's Jim 


Hall. 





Mike Filla and Sandra Rohl are on their way to the Valley Gold 
after winning in Ellsworth, Wis. 





women’s divisions. 

Struggling early in the event, 
Jody Sather came on strong to 
win the men’s title, and 
women’s winner Sharon Teat 
had to throw two “eight-darts- 
out” to get into the finals. Not 
only did she do that, but she hit 
exactly the same numbers two 
games in arow. 

At the second event, 45 com- 
petitors showed up to compete 
in the 301 format at Scottie’s Bar 
in Ellsworth. Darter Mike Filla 
was victorious in the men’s 
bracket, while Sandra Rohl was 
a first-time winner in the 
women’s Category. 

A total of $550 in cash prizes, 
along with mugs, shirts, and 
caps, were given out as well. 

A final Wisconsin twosome 
qualified for the main event ata 
tournament held at the Regent 
Retreat in Madison. Sponsoring 
the competition was Madison's 
Modern Specialty Co. 

The field of 15 players put up 
fierce competition for winners 
Mike Christian and Michele 
Blicharz. Christian was forced 
to throw a bull’s-eye in the final 
match to win. 

Michigan 

A quartet of shooters from 
the Detroit area will match 
their skills against the nation’s 
best after taking top honors ata 
qualifier sponsored by Eastside 
Vending of Detroit. 
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Winners from Illinois were Thomas Ro- 
nan, Rollie Leonberger, Barbara McMa- 
hon, and Pat Jenkins. 





eile 
Sponsor Doug Gapter (I) of Gapter 
Amusements congratulates Doug Ortiz, 


who won the men's title at a qualifier 
held in Cheyenne, Wyo. 


The event, which took place 
at Gabriel’s Lounge in nearby 
Roseville, drew close to 80 play- 
ers. Winners took home a total 
of $800 in cash prizes. 

Holding tickets to the Valley 
Gold as a result of the tourna- 
ment are: Laurie Majewski, 
Cathy Renard, Robert Maison, 
and Timothy Regap. 
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Dart machines for the tour- 
nament were supplied by Atlas 
Distributing of Farmington 
Hills. 

Ilinois 

A foursome of winners 
emerged at the Knights of 
Columbus hall in Effingham, IIl., 
when J & J Ventures sponsored 
a field of 42 men and women. 

Prizes included $400, plus a 
selection of darts, mugs, hats, 
and shirts. 

Winning the Double-In/Dou- 
ble-Out and Cricket competi- 
tion were Thomas Ronan, Rollie 
Leonberger, Barbara McMahon, 
and Pat Jenkins, all of whom 
plan to keep their bags packed 
for Europe. 

Wyoming 

Three dozen men and women 
showed up at American Legion 
Post No. 6 in Cheyenne, facing 
off to see who would represent 
locally-based Gapter Amuse- 
ments at the Valley Gold. 

The men’s competition end- 
ed in dramatic fashion with a 
three-way tie going into the fi- 
nal match. Doug Ortiz ultimate- 
ly won the title by one game. 
Karen Walduck prevailed in the 
women’s division. 

In addition to spots in the na- 
tional finals, players also bat- 
tled for cash prizes totaling 
$760, as well as shirts, thermal 
mugs, and caps. A 


JULY 1995 





The table action was fast and furious 
at the 1995 Tornado Table Soccer U.S. 
Open Championships in Cleveland. 
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Foosball championship 
isa hit in Cleveland 


From left: Tornado tournament director Link Pendley, Cleveland Coin sales manag- 
er Jim Miseracca, Bruce Hoffman of Cleveland Coin, Tornado vice president Dave 
Courington, and Bob Muniak of Cleveland Coin. 


While the rest of the country 
was hunting for eggs and in- 
dulging in sweets over the Easter 
weekend, more than 1,800 foos- 
ball enthusiasts from all over the 
country gathered at the Cleve- 
land Hilton for the 1995 Tornado 
Table Soccer U.S. Open Champi- 
onships. 

Over $30,000 in prize money 
was up for grabs in events rang- 
ing from Rookie to Pro and 17 & 
Under to 35 & Over. This meant 
the 45 tables in the main ball- 
room were in constant use. 

The competition began on 
Good Friday with several warm- 
up specialty events, and long 
lines at the registration booth 
generated an increase in prize 
money in the draw-your-partner 
events. 

Open Mixed Doubles also got 
underway on Friday with 65 
teams competing. Chris Dube of 
Kansas City, Mo., won the win- 
ners bracket along with Kathey 
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Richey of Tulsa, Okla., only to be 
defeated by Louis Cartwright of 
Las Vegas, Nev., and newcomer 
Lo Chang of Boston in an excit- 
ing two-set final. 

Open Singles play started on 
Saturday with 233 players com- 
peting for $5,000, including a 
$1,500 first prize. Johnny Horton 
of San Juan Capistrano, Calif., 
rose to the head of the field by 
defeating the world’s top two 
ranked players along the way. 

With $9,200 in prize money at 
stake, the Open Doubles event 
Saw 132 teams enter. The compe- 
tition was fierce with a number 
of matches decided on the last 
ball. Terry Moore and Todd Lof- 
fredo, ranked first and second in 
the world respectively, suffered 
their first loss of the year and 
settled for fourth place. 

Former world champions 
Tommy Adkisson and Steve 
Murray were triumphant in the 
winners bracket, but they too 
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were defeated in the finals by 
Johnny Horton and Steve Biene. 

But the comeback story of the 
tournament was that of 10-year- 
old Billy Pappas of Lowell, Mass., 
who lost his very first match in 
the Rookie Singles competition. 
Coming through the field of 128 
players the hard way, Pappas ul- 
timately took home the title by 
defeating Mike Robinson of New 
York. 

Serving as co-sponsor of the 
tournament was Cleveland Coin 
Machine Exchange. Here’s a look 
at some of the results: 

Open Doubles: 1st—Steve Bi- 
ene of Ohio and Johnny Horton 
of Florida; 2nd—Tommy Ad- 
kisson of Oklahoma and Steve 
Murray of Texas; 3rd—Evan 
Stachelek and Ron Sipiora, both 
of California. 

Open Mixed: lst—Flora 
Chang of Massachusetts and 
Louis Cartwright of Nevada; 
2nd—Kathey Richey of Okla- 
homa and Chris Dube of Nebras- 
ka; 3rd—Stephanie Dean of Ok- 
lahoma and Terry Moore of 
California. 

Women’s Singles: 1st—Liz Hill 
of Oklahoma; 2nd—Tracy Hill of 
Colorado; 3rd—Caryn Varad- 
inek of New York. 

Open Singles: l1st—Johnny 
Horton of Florida; 2nd—Terry 
Moore of California; 3rd—Todd 
Loffredo of Colorado. 

Women’s Doubles: 1st—Liz Hill 
of Oklahoma and Christina 
Fuchs of California; 2nd—April 
Devito and Caryn Varadinek, 
both of New York; 3rd—Shelly 
Langley of Colorado and Tiff Bil- 
lirakis of Illinois. 

17 & Under: 1st—Nathan Win- 
ter and Kyle Hoines, both of 
South Dakota; 2nd—Scott Gor- 
don and Ben Krueger. A 
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Give it a shot! First place winner Private 
Matt Wirick (I) and Fun Merchants’ Chuck 
Morton watch as second place winner 
Private Damon Winley demonstrates his 
form. 
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Hot shot event is all 
the rage at Ft. Benning 


“It’s good for three!” That 
phrase was heard over and 
over again on a recent Friday 
night at Ft. Benning, Ga., when 
Fun Merchants and the United 
States Army joined forces for a 
Rage ‘N The Cage “Hot Shot” 
tournament. 

Most of the competitors were 
Airborne Ranger personnel 
trained specifically for hand-to- 
hand combat instead of one-on- 
one basketball. Nevertheless, 
the first place winner, Private 
Matt Wirick, walked away with 
a 20-inch Sony television for his 
sharpshooting efforts. 

Second place went to Private 
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Damon Winley, who by way of a 
prize secured a CD player for 
his bunk. 

Organizing the event were 
Fun Merchants national sales 
manager Chuck Morton, mili- 
tary operator Tom Bonner, and 
Armed Forces marketing spe- 
cialist Reuben Warren. 

Rage ‘N The Cage is being 
utilized by Ft. Benning because 
of its ability to provide a self- 
vended prize as a reward, thus 
adding a form of redemption 
without the need for a full re- 
demption counter. Fun Mer- 
chants is a division of H. Betti 
Industries. A 


From left: Army 
operations man- 
ager Bernice 
Smith, second 
place winner Pri- 
vate Damon Win- 
ley holding his 
prize, and Chuck 
Morton of Fun 
Merchants. 


Fun Merchants’ 
Chuck Morton (1) 
congratulates U.S. 
Army operator 
Tom Bonner ona 
successful tourna- 
ment. 
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Greg Reeves 
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Double play: fighting 
duo and pinball pair 


Two videos in the fighting 
genre and two pinballs of vastly 
different themes are featured 
this month. 

Mortal Kombat 3 
by Midway 

Theme: The most popular 
fighting game ever 
has just be- 


a 
trilogy with Mid- 
ways latest release. The 
Mortal Kombat story continues, 
following the defeat of Shao 
Kahn in his outer-dimensional 
world, forcing the demon lord 
to make one more attempt at 
corrupting Earth. 

Like the first installment, 
MK3 takes place in our world, 
though now the backgrounds 
sport a dark and foreboding 
look. It is evident in the game’s 
scenery that the evil forces are 
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slowly coming over from their 
own dimension. 

The most playable charac- 
ters yet are available, for a total 
of 14 combatants. Surprisingly, 
less than half of those return 
from the previous two games, 
and all have undergone a Cos- 
metic change. 

The game has a much differ- 

ent feel, as far as characters 
go, from the last game. The 
mystical nature is still there, 
but many new characters 
are more technical and 
futuristic such as an alien 
bounty hunter and an 
explosives expert. Jax 
returns with new cyber- 
netic arms. 
The player must battle 
in various urban lo- 
cales on the way toa 
foreboding tower in 
the center of the city. 
The game’s goals are 
to continue’ the 
matches within the 
stronghold to de- 


feat the latest 
combat champion and fi- 
nally Shao Kahn himself. 


Graphics: The visuals are 
once again digitized images of 
old and new actors combined 
with twisted textured back- 
grounds. Character choreogra- 
phy is the smoothest yet, but 
overall movements remain un- 
changed from Mortal Kombat 
IT. The neatest aspects of the 
combat graphics are the fatali- 
ty endings. They are plentiful 
here, and in full blood effect. 

The scenery is as intriguing 
as ever, featuring battle areas 
like a graveyard, subway, high- 
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rise bank, and spooky temple 
complete with an altar and 
stained glass windows shaped 
like the mascot dragon’s head. 
Most of the areas have the look 
of impending doom, evident 
from the dark red clouds above 
the cityscape, the failing lights 
in the subway, and the deserted 
trash-ridden streets of down- 
town. 

Each graphic capability used 
in current fighting games is 
top-notch. For digitization, 
Midway’s MK3 effort leads 
the way. 

Controls: Usable buttons 
for this sequel increase by 
one, for a total of six, in con- 
junction with the joystick. 
They are: high and low kick 
and punch, block, and the new 
run button that allows for 
speedier confrontation. 

Game Play: Once the game 
begins, the player can choose 
from 14 characters, including 
the returning Kano and Sub- 
Zero, a new ghostly banshee 
named Sindel, and the latest 
half-human half-dragon char- 
acter (now female). 

Furthermore, a new feature 
allows a choice of difficulty lev- 
els from amateur to expert, 
which changes the number of 
opponents that must be faced 
to reach the end. Battles then 
begin within the city and tower, 
with the winner of two rounds 
progressing to the next match. 
The new characters’ attacks 
are visually stunning, such as 
Stryker’s hand grenades, 
Kabal’s energy net, and Sub- 
Zeros dual ice image. 

Fatalities are improved, 
though a bit too realistic for 
some eyes. A new finishing 
move is “animality,” which al- 
lows transformation into a 
creature for the final kill, or the 
more benevolent “mercy” 
move, which gives the oppo- 
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nent asmall amount of life back 
for asecond chance. 

Once defeating all playable 
characters, the first “boss” is 
confronted in the halls of the 
evil tower. His name is Mutaro 
and he closely resembles a cen- 
taur but with aram’s head and 
areptile’s tail. Ifthe player sur- 
vives this encounter, the final 
battle with Shao Kahn 
begins on 



















Real-time id 
Tekken. 
with the joystick, players use 


the bridge 
above the third pit level. 
Overall: What can be said? 
This is a Midway fighting 
game. No doubt several 
updated boards will be avail- 
able to keep the surprises com- 
ing. This is by far the most 
anticipated game to come out 
recently, and it deserves to be 
in every arcade. I expect it to be 
a huge success, along the lines 
of Killer Instinct and Daytona 
USA. 
Tekken 
by Namco 
Theme: Is this the renamed 
Rave War? Namco’s second 
entry into the fighting game 
genre is done in a well-ren- 


120 


amco's 


dered, texture-mapped poly- 
gon graphic package. Eight 
warriors of different skills can 
be chosen to battle in exotic lo- 
cales like Monument Valley 
(USA), Kyoto (Japan), and 
Venice (Italy), to prove who is 
the superior fighter. 

Graphics: At first closely 
resembling Segas Virtua 
Fighter, Tekken makes several 
improvements on real-time 
polygon graphics. First, the re- 
play shown after each match is 
in slow motion, which increases 
the dramatic impact. 

Second, a choice of three 
viewing perspectives is avail- 

able, though only when the 
screen prompts it. This way, 
the battle can be seen from 
above or from a distance. 
Scenery is attractively tex- 
tured and the fighters are 
not limited to asmall battle 
area. The attract mode is 
something to see, but if the 
game is placed correctly it 
will be continually in play 

and there won't be a 

chance to watch it. 

Controls: A new play 
feature debuts. Along 
four buttons to control their 
characters’ right and left side 
punch and kick. This way, if the 
opponent attacks with a right 
punch, the player can score a 
hit by using a right kick or right 
punch. Extra strategy involved 
when determining what side of 
the body to use for punching 
and kicking. A dash and retreat 
action is also possible by tap- 
ping the joystick in the appro- 
priate direction. 

Game Play: The small group 
of fighting games that utilize 
texture-mapped polygons hap- 
pen to be the most realistic 
ones out there, considering the 
perfect depth perception, 
omission of energy or fire at- 
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tacks, and properly executed 
throws and holds. In addition, 
Tekken improves by limiting 
the characters’ jumping ability 
to only a few feet. Matches are 
timed but there are no bound- 
aries within which to fight. 

Warriors include Law, a gen- 
erous Bruce Lee look-alike; 
Yoshimitsu, an armored sword 
wielder; and King, who 
wears a tiger mask and tail. 
Each have interesting close 
range attacks, accessed by 
using two buttons at a time 
and being in the vicinity of 
the opponent. 

Overall: Tekken is a lot of 
fun to watch, and it is obvious 
that Namco put a lot of work 
into it. However, being the 
second to use anew graphics 
capability often reduces its 
impact on fans. That notwith- 
standing, Namco has created a 
fun fighting game. 

The Shadow 
by Bally 

Theme: The Shadow is an 
elusive crimefighter of the 
early ‘30s who protects the 
streets of New York City from 


gangsters and the legions of 


Mongolian warriors led by the 
immortal Shiwan Khan. He 
uses secret agents (who all 
wear the same ring) to obtain 
information on criminal activi- 
ties or to transport him to vari- 
ous locations. 

By the power of his mind, The 
Shadow can cause enemies to 
be blind to his presence, and 
can take the offensive with dual 
automatic pistols. 

“The Shadow Knows’ was a 
popular radio talk show and 
comic strip series, but the pin 
more closely represents the re- 
cent movie release and its ac- 
tors. By completing several 
scenes taken from the film, the 
player moves toward the final 
battle with Shiwan Khan. 
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Features: The cabinet is dec- 
orated with likenesses of the 
film’s actors and locales. Con- 
trols include a plunger shaped 
like the grip of a Silver Heat .45 
pistol, and four buttons: two for 
flipper action and two for con- 
trolling on-field diverters. 

The first noticeable feature is 
a flat platform 
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Bally's The shad 


screen movie. 


located above the 
field in the upper left corner. 
The ball can pop up to this spot 
and be manipulated by a kick- 
er, which moves right and left 
by flipper control. 

Two ramps and four Shadow 
rings that light up are also posi- 
tioned above the playfield. Both 
ramps contain a controllable 
diverter shaped like the evil 
Phurba blade from the movie, 
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ow closely follows the bi9- 


which re-routes the ball to 
desired targets. The field is 
adorned with city landscapes 
and Mongolian temple scenery, 
including statues of warriors 
and The Shadow’s sanctum 
walls. 

Game Play: Each mode is 
loyal to the movie, including 
the “Duel of Wills,” and “Escape 
Underwater Doom.” Complet- 
ing all six scenes brings the 
player to the final battle with 
Shiwan Khan. Along the way, 
multiball can be activated by 
knocking three times on the 
sanctum walls. 

Each ball lock is a visual 
treat: a powerful magnet 
whisks the ball through a 
secret panel in the wall. When 
multiball begins, the dot-ma- 
trix screen displays the city 
and The Shadow’s face in the 
sky, while the sound system 
plays the eerie laugh the hero 
uses to frighten his enemies. 
Lighting the four rings starts 
the Vengeance mode, allow- 
ing a possible jackpot. Final- 
ly, targets scored on the field 
spell M-O-N-G-O-L when 
completed, which can 
either light the jackpot or 
start Khan multiball. 

Overall: Bally has success- 

fully transferred the movie 
experience to the playfield, 
and anyone who enjoyed 
the film will want to relive 
it here. However, except 
for The Addams Family and 
Terminator 2, most movie- 
licensed pins only last as long 
as their screen lives. The best 
thing about these games is 
their ability to remind us of the 
movies we liked, months and 

years after they were released. 

Theatre of Magic 
by Bally 

Theme: Bally’s second pin- 
ball release this month takes a 
more potentially long-lasting 
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game contains play 
features related to illu- 
sion and unexplain- 
able feats. The player 
must complete all lev- 
els of magicianship to 
perform the grand fi- 
nale. 

Features: The cabinet 
appears normal as one 
notices the standard 
plunger and two flipper 
buttons, but soon this illu- 
sion is shattered when 
viewing the playfield. 

The center contains a 
magic trunk which rotates 
when struck, and has one 


interest in theme with the time- 
less idea of magic. 
This non-licensed 





side with a magnetic target gally’s Theatre of M 
that pulls the ball into the theme. 


air and onto it. Behind the 
trunk is the Tiger Saw that 
can be spun by the ball, and 
nearby is a mirror above the ‘i 


| e 1 
dv | that trick th : cause 
io pes i shaven of ode Is Wusio re 
the ball. | contains severa 
The “levitating woman” hich are 


among Ww 
magic and 


area is another high-powered, 

suspended magnet that slowly 
draws the ball upward. The 
final special feature is the 
haunted basement with the 
opening trapdoor access hole. 
The ball can be sent through 


this 

hole, as well as shot out 
from it. Two ramps decorated 
as staircases, 


and two rails 





Solid 18-Gauge Steel With Powder Coated Paint. 
¢ Chrome Plated Coin Mechanism. 

e Six Different Product Settings Which Can Be 
Changed In Seconds 








¢ Separate 
Vole ace) mericya! 
box provides 


adds increased 
capacity resulting in 
maximization of 
profits in high volume 


Impulse & Collectables Machines 
also available at discount prices 


Eagle Machine Manufacturing 
@ 825-A Franklin Ct. ¢ Marietta, GA 30067 USA 
(404) 977-1984 ¢ Fax: (404) 590-1088 


Resale Opportunity Available (MID Program) 
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¢ Dual locking system 
for maximum 
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security. 






PLAY METER 122 

























cafe escape --- 





snaking across the field, com- 
plete the scenery. 
Game Play: The player 
must complete four 
modes of play in order to per- 
form the grand finale. These 
levels of magicianship are: 
Theatre, Multiball, Mid- 
night, and Illusions. 
The first two are relatively 
simple to accomplish and 
gain difficulty at the Mid- 
night level when the object 
is to pass time on a clock to 
reach 12. The most inter- 
esting mode is Illusions 
because it contains sever- 
al sublevels, among which 
are “hat magic” and “safe 
escape, as well as the 
aforementioned “levi- 
tating woman.” 

Balls can be locked 
down alleyways around 
the magic trunk, or in 
the secret ball lock hid- 
den from view. A tar- 

get ball can be struck 
by the player, causing 
it to roll onto a 
plunger, pop up, and 
spin the large Tiger 

Saw for no apparent 

reason. 

Magician status is attained 
after completing the four 
levels. Then the grand finale 
commences, which requires 
the player to shoot all play- 
field shots in order to spell 
M-A-G-I-C T-H-E-A-T-R-E. 

Overall: Any location is suit- 
able; furthermore, players of all 
ages can enjoy it since magic is 
so appealing. This game has the 
benefit of a timeless theme, 
which will make it as interest- 
inginayearasitisnow. A 
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There is nothing baffling 
about electronics once you un- 
derstand a few basics. You do 
not need any mathematics to be 
successful at game repair and 
modern electronics in general. 
In this issue of Play Meter, we'll 
begin by looking at the most ba- 
sic part of electronics. In fact, 
it's the basic part of any ele- 
ment: the atom. 

The smallest part into which 
an element can be divided is 
called the atom. The atom con- 
sists of a nucleus and one or 
more orbiting electrons (fig.1). 
The nucleus has a positive 
charge; the electron a negative 
charge. 

The electron stays in orbit 
due to an attraction between 
the positively charged nucleus 
and the negatively charged 
electrons. This is called electro- 
static force. 

The first law of electrostatics: 
opposite charges attract, and 
like charges repel. 

The nucleus is actually made 
of two types of particles. One 
type, the proton, has a positive 
charge. The proton is responsi- 
ble for the positive charge of 
the nucleus. The other particle 
is called the neutron. As the 
name implies, the neutron is 
electrically neutral. It has no 
electrical charge at all. 

The number of protons in the 
nucleus determine what the el- 
ement is (fig.2). The atom on the 
left has just one proton. This is 
hydrogen. The atom on the 
right has two protons. This is 
the element helium. Notice that 
there are the same number of 
electrons in orbit as there are 
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An introduction 


to electronics 


protons in the nucleus. This 
atom is said to be balanced. 

This is the lithium atom. (fig. 
3). Lithium has three protons in 
the nucleus. This means we 
need three electrons in orbit. 
Each shell is limited to a maxi- 
mum for the inner shell of two, 
so the third electron is moved 
to an outer orbit. The electron 
that’s by itselfin an outer orbit 
is easily pushed out of orbit by 
heat, light or an applied field 
(such as amaegnetic field). 


“The smallest part 
into which an 
element can be 
divided is called 
the atom.” 


When this happens, the atom 
is no longer balanced. It has a 
net positive charge because 
there are now more protons 
than electrons (fig.4). We give 
this unbalanced atom a new 
name. We now call it an ion. 
This is a positive lithium ion be- 
cause there are three protons 
in the nucleus (remember, the 
number of protons in the nucle- 
us determines the type of ele- 
ment) for a +3 charge, but only 
two electrons for a -2 charge. 
The net charge is +3-2=+1. 

Sometimes the electron in 
the outer shell can ask a fellow 
electron to join him in the outer 
orbit. When this happens, the 
atom has a net negative charge 
and we now call it a negative 
ion. There are three protons for 
a+3 charge, and four electrons 
for a -4 charge. +3-4=-1. 
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This is a copper atom (fig.5). 
The copper atom has 29 pro- 
tons in the nucleus. The inner 
shell is limited to just two elec- 
trons. The next shell can hold 
eight, and the one after it eigh- 
teen. Again, we have a condi- 
tion where a single electron is 
left in orbit by itself in the outer 
Shell. When copper is refined 
into its pure metallic form 
(such as in a wire), the atoms 
join together in a metallic bond. 
In doing so, they lose their grip 
on the electrons in the outer 
shell. These electrons are now 
called free electrons. 

It is the movement of these 
free electrons that we call elec- 
tric current. We can control the 
movement of the electrons with 
electronics. 

Suppose we place a charged 
sphere on each end of a piece of 
copper wire (fig.6). The sphere 
on the left has a charge of -5, 
the sphere on the right has a 
charge of +5. Another term for 
a Charge is “potential.” Since 
like charges repel and opposite 
charges attract, the negative 
charge on the left will push the 
free electrons toward the posi- 
tive charge on the right which 
attracts them. Soon (almost 
instantaneously), the charge in 
both spheres has been neutral- 
ized. 

Notice which way the elec- 
trons flowed? The flow of elec- 
trons is from negative to posi- 
tive. Engineers refer to this as 
“electron current.’ However, it 
is generally much easier to un- 
derstand the way electronic 
circuits work if we think of elec- 
tric current the same way Ben- 
jamin Franklin did. 

Franklin thought of electrici- 
ty as some kind of “invisible flu- 
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Electrostatic force keeps the electron 
in orbit around the nucleus 
Opposite charges attract each other. 
This is the first law of electrostatics 


Lithium atom 





id” that flowed from positive to 
negative. Although this defies 
the logic of electron current, 
most people still believe that 
electric current flows from pos- 
itive to negative. Modern re- 
search seems to bear out 
Franklin’s hypothesis as well. 
When we discuss the electronic 
circuits in games, and when we 
are tracing the flow of electric 
current on a schematic dia- 
gram, we will use_ Ben 
Franklin’s idea of electric cur- 
rent flowing from positive to 
negative. We call this concept 
conventional current. It is also 
referred to as hole flow. 

In this circuit, for instance 
(fig.7), we have a battery anda 
lamp connected as a complete 
circuit. What is really happen- 
ing in this circuit is that the 
electrons are forced out of the 
negative terminal of the bat- 
tery, through the filament of the 
lamp, and are attracted to the 
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Hydrogen 


Losing an electron 
creates a positive ion 


positive terminal of the battery. 
It is the friction of the electrons 
rubbing the inside of the fila- 
ment that causes the filament 
to glow. 

According to Ben Franklin’s 
conventional current however, 
current is flowing from positive 
to negative. You will see the ad- 
vantage of the concept of con- 
ventional current as we look at 
more complex circuits in the 
upcoming months here in the 
Technical Topics pages of Play 
Meter Magazine. 

Electronics terminology 

We use a lot of different 
terms in electronics. Although 
the names we use may seem 
strange, the concepts they rep- 
resent are really quite simple. 
Take the word voltage for ex- 
ample. People use the words 
voltage or volts a lot. Your car 
battery is probably around 12 
volts. The power that comes 
from: the wall receptacle is 
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Gaining an electron 
creates a negative ion 





around 120 volts. 

Voltage is the term we use in 
electronics to mean pressure. 
We measure voltage in volts. 
Both terms are named for the 
Italian scientist Allessandro 
Volta. Volta invented the chem- 
ical battery in 1795 (many elec- 
tronic terms are named for the 
person that had a hand in the 
discovery or development of 
electric phenomena). The 
terms charge, voltage, and po- 
tential are often used inter- 
changeably, although there are 
subtle differences between 
them on a purely theoretical 
level. 

Voltage means the same to 
electricity as pounds per 
square inch does to water. We 
can measure water pressure 
with a pressure gauge. We can 
measure voltage with a volt- 
meter. A 12-volt battery has 
twice as much pressure as a 6- 
volt battery. The 120 volts from 
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The copper atom has 29 protons. 
This leaves a single electron in th 
outer shell and makes copper a 
yvud conductor of electricity. 





your wall receptacle has 10 
times the pressure of the 12- 
volt battery in your car. 
Ground 

When we make voltage tests 
while repairing electronic cir- 
cuits, we have to establish one 
point as areference point and 
make all of our voltage tests 
with respect to that point. Re- 
member, voltage is potential 
difference so we are going to 
measure the voltage between 
the point we want to test and 
our reference point. We call 
this reference point ground. 
Ground is always the 0-volt ref- 
erence point in electronics. 

These are the commonly 
used symbols for ground (fig.8). 
The chassis ground symbol on 
the left is used when the 
ground is not connected to the 
earth itself, but when it is a 
common connection between 
electronic circuits such as in 
the chassis of an automobile or 
the chassis of a video game 
monitor. The symbol on the 
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Electrons in the copper wire are 
attracted toward the positive sphere 





earth ground 





right is for earth ground. The 
earth ground is just that. It’s a 
connection to the earth itself 
through metal rods or water 
pipes that are buried in the 
ground. The first commercial 
use of the earth ground came 
with the telegraph, where 
ground was used as the return 
path for the telegraph circuit. 
This meant that they could run 
a complete circuit with just one 
wire, a considerable savings 
when youre stringing copper 
wire all the way across the 
country. 

Most automobiles and trucks 
have the negative terminal of 
the battery connected to the 
chassis. This is called a nega- 
tive ground system. Any volt- 
ages that we measure in a neg- 
ative ground system will be 
positive with respect to the 
ground. Some older vehicles 
and some newer trucks use a 
positive ground system. In the 
positive ground system, the 
positive terminal of the battery 
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chassis ground 


is grounded to the chassis of 
the vehicle. If we were to mea- 
sure the voltages in the positive 
ground system, they would be 
negative with respect to 
ground. We often use both posi- 
tive and negative voltages in 
electronic games. 

Whenever we have a com- 
plete path for electrons to fol- 
low and we have a potential dif- 
ference (pressure) to push 
them through, we have some- 
thing called a circuit. The flow 
of electrons through a circuit is 
called current. Because there 
are billions and billions of elec- 
trons flowing through a circuit, 
we have a name for a large 
quantity of electrons; 6.2 billion 
billion electrons is called a 
coulomb (named for Charles 
Coulomb.) 

We measure the flow of elec- 
tric current in amperes or 
amps for short. An ampere is 
one coulomb/second. The am- 
pere was named for Andre Am- 
pere, a French pioneer in elec- 
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tronics. 

Resistance is the opposition 
to the flow of current in an elec- 
tronic circuit. We measure re- 
sistance in ohms, named for 
George Simon Ohm. The Greek 
letter omega is the symbol for 
ohms on a schematic drawing 
(fig.9). 

A material that is a good con- 
ductor of electricity has a low 
resistance. Something that 
does not conduct well has a 
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Fig. 10 


high resistance. To obtain a 
precise amount of resistance, 
we use a part called a resistor 
(fig.10). 

Resistors 

This is the schematic symbol 
for resistor (fig. 10). The amount 
of resistance (in ohms) is usual- 
ly marked next to the resistor 
symbol on the schematic dia- 
gram (fig. 11). If you need to buy 
a replacement resistor for 
something, you can’t just go to 
the electronics shop and ask 
the man for aresistor. You have 
to be more specific. There are 
some specifications for resis- 
tors. The first specification is 
the resistor’s value in ohms. In 
games, we use resistors with 
values as little as one-tenth of 
an ohm, to 2.2 million ohms or 
more. Large power resistors 
are large enough to have the 
resistance printed right on 
them, but smaller resistors use 
a color code to indicate their 
value. 

The next resistor specifica- 
tion is called tolerance. Toler- 
ance refers to the percentage of 
accuracy of the resistor. For in- 
stance, a 100 ohm, five percent 
resistor might be somewhere 
between 95-105 ohms. The tol- 
erance is indicated by the 
metallic fourth band on the re- 
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Fig. 11 


sistor (fig. 12). A gold band indi- 
cates a five percent tolerance; a 
silver band is 10 percent. Virtu- 
ally all modern electronics use 
resistors with a tolerance of five 
percent or less. 

The last resistor specifica- 
tion is the dissipation of the re- 
sistor. The dissipation is mea- 
sured in watts so it’s sometimes 
referred to as the wattage ofa 
resistor. It’s a rating of the re- 
sistor’s ability to dissipate un- 
wanted voltage as heat. Higher 
wattage resistors (5 watts or 
more) are generally ceramic, 
wirewound resistors that can 
get quite hot without burning 
up. 

One useful type of resistor is 
the variable resistor, also called 
a potentiometer (po-ten-shee- 
ah-met-er) or pot for short. We 
can use the pot as a volume 
control, a brightness control on 
a monitor, or to adjust the volt- 
age of a power supply. Of 
course there are countless oth- 
er uses for pots as well. This is 
the schematic symbol for a po- 
tentiometer (fig 13). 

Author’s note: For those of 
you with internet access, check 
out http://w3.thegroup.net/- 
~aim A 
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Preventing broken buttons 
on Ribbit Racin 


ne problem with Lazer-Tron’s 
Ribbit Racin is replacing bro- 
ken buttons. In some cases, but- 
tons last only a week of normal 
use. In our case, from the time 
the game arrived until about 
two months ago, I’ve replaced 
all of the buttons three times. 
That’s 42 buttons! 

Each time Lazer-Tron sent 
me anew set of buttons, I was 
told that the buttons were new 
and improved and I shouldn't 
have any more problems. Since 
they were sent at no 
charge, I gave them a try. 
They were no better than 
the ones they replaced. I 
finally discovered that it 
wasn't the buttons that 
were the problem, it was 
the button assembly. 
Don’t fret, the Battle 
Tech is on the case. Listed be- 
low are several ways to prevent 
the buttons from breaking. You 
can choose any one of these fix- 
es or use a combination; I rec- 
ommend the last example. 

Before we begin, be sure to 
disconnect the power. To avoid 
electrical shock, reduce the 
risk of fire, and prevent equip- 
ment damage, perform the fol- 
lowing safety practices when 
servicing this game: Discon- 
nect the game from the AC 
power before removing or re- 
pairing any part of the game. 
The power supply can retaina 
charge for a period of time even 
after the AC power has been 
removed. Use care when work- 
ing around the power supply or 
on any circuitry connected to it. 
Make sure the indicator LEDs 
on the power supply and print- 
ed circuit boards are complete- 
ly OFF (dark, not dimly lit) be- 
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fore servicing the boards or the 
wiring. 

By far, the simplest way to 
limit button breakage is to re- 
move the mallet and let your 
customers use their hands to 
strike the buttons. But due to 
the overall design of the button 
assembly, breakage may still 
occur. I do not recommend do- 
ing this because a customer 
could break a button with their 
bare hands. 

The overall problem with the 
button assembly is not the plas- 
tic button itself but the length of 
travel the button covers until it 
makes contact with the four 
push-buttons mounted below. 
The force applied is multiplied 
by the distance the button is al- 
lowed to travel. Picture trying 
to break down a door. Greater 
force can be applied to the door 
if you get arunning start as op- 
posed to simply pushing it with 
your body. The same theory ap- 
plies to the buttons, so what you 
want to do is limit the travel of 
the button. 

The little rubber dots sup- 
plied with Lazer-Tron’s buttons 
are designed to limit the travel, 
but it’s just not enough. Plus, 
they cause the button to flex 
and break. What I suggest is or- 
dering foam pads from Happ 
Controls. They make two differ- 
ent foam pads (upper and low- 
er) and both have adhesive 
backings to adhere to the but- 
ton. The upper pad is part num- 
ber 96-2576-00 and the lower 
pad is part number 96-2577-00. 
If you would like the upper and 
lower pad along with the but- 
ton, use part number 96-2580- 
o(X). The “X” denotes the color 
of the button. Red is “00;” yellow 
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is “05.” Please note that these 
buttons do not include the cute 
little frog face that’s on the orig- 
inals. 

The last thing you can do 
(this is what I have done) is to 
replace all of the buttons with 
the Happ Control buttons and 
remove the coil spring from un- 
der the button. When the spring 
is removed, the button sits di- 
rectly on top of the four push- 
buttons, so it is always in direct 
contact and there is virtually no 
travel. The springs in the four 
push-buttons have enough 
force to return the button to the 
up position. Plus the button 
now sits almost flush with the 
control panel. Now the button 
can be hit with the mallet as 
hard as you like with no flex 
and only 1/8-inch of travel. 
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I’m happy to report that after 
two months of constant use, 
there has been no breakage on 
our game. I doubt I will ever 
have to replace another button. 


“You can choose 
any one of these 
fixes or use a 
combination.” 


The button replacement pro- 
cedure is as follows: 

1. Raise the playfield: to raise 
the playfield, first open the coin 
doors, then unlatch the play- 
field latches on the left and 
right sides of the cabinet. Lift 
the playfield by gripping it at 
the handle on the center top 
side. 

2. Unscrew the “Start Game’ 
push-button and screws to re- 
move the playfield artwork. 

3. Remove the playfield art- 
work to access the push-button 
mounting screws. 

4. Remove the screws that 
hold the light bar to the bottom 
of the playfield. 

5. Remove the nuts that hold 
the push-button to the play- 
field. The push-button can now 
be serviced. 

Replacement is the reverse 
of the above steps. A 


Larry Munday is head tech- 
nician at PoJo’s, a 20,000- 
square-foot family fun center. 
Larry’s been in the business 
over six years, three with 
PoJo’s and three with another 
company. Larry's been writing 
for a technical publication for 
the past year. He will be a reg- 
ular technical writer for Play 
Meter. If you have a problem 
you d like addressed in his 
column, please fax us at (504) 
488-7083. 
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Call Roger Williams Mint 
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Circus Hi Rise, Super Shot 
Super Jackpot 





Skee-Ball introduces a 
brand new version of 
Circus Hi Rise and an ex- 
citing new option for 
Super Shot Basketball. 

Circus Hi Rise has a 
new look, new digital 
sound effects, and many 
operational upgrades. 
The game is played by 
striking a target pad in 
an attempt to senda 
puck to the top of the 
tower. 

New sound includes 
theme music, elephant 
roars, and even acannon 
blast; a ring announcer’s 
voice has also been 
added to encourage chil- 
dren to play. 

Operational upgrades 
include operator-ad- 
justable hits per coin, an 
arrow with chasing LED 
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lights, and ared light at 
the top of the tower to 
alert the operator of any 
ticket problems. 

The new Super Shot 
Super Jackpot can be 
linked to as many as six 
Super Shot games and 
features neon lighting, 
colorful fireworks graph- 
ics, and chaser lights. 

It allows for complete 
flexibility with respect to 
jackpot settings, and the 
dot-matrix displays keep 
track of both the score to 
win and the number of 
extra tickets which can 
be won. 

For more information, 
or distributor referral, 
contact Skee-Ball, 121 
Liberty Lane, Chalfont, 
PA 18914; (215) 997-8900; 
FAX (215) 997-8982. 


American Alpha an- 
nounces the United 
States introduction of 
Foto Morphosis, a pho- 
to booth machine 
which can digitally 
merge a person's face 
with that of another, an 
animal, or anything 
else. 

Known in Japan as 
the Love-Love 
Simulation, the ma- 
chine features a So- 
phisticated image 
processing technology 
developed by 
Matsushita Electric 
Industrial Co. 

By digitally merging 
the faces of two people, 
Foto Morphosis can 
produce a computer 
image of a child or 
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adult with a combina- 
tion of their features. 
In addition, the ma- 
chine enables players 
to have their picture 
taken against the 
backdrop of world fa- 
mous landmarks. 

Frequent use of 
morphing technology 
in movies, videos, and 
television should make 
the product extremely 
popular in the current 
culture climate. 

For more informa- 
tion, or distributor 
referral, contact 
American Alpha Inc., 
45 Stouts Lane, Suite 8, 
Monmouth Junction, 
NJ 08852; (908) 438- 
0420; FAX (908) 438- 
0424. 
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Ticket Snatcher 


Planet Earth unveils 
a novel approach to 
winning tickets with its 
Ticket Snatcher, in 
which players catch 
tickets as they whirl 
through the air cur- 
rents in the cabinet. 

Here’s how it works. 
Players can buy up toa 
dollar’s worth of time, 
and once they hit the 
start button, the game 
revs up, sending hun- 
dreds of tickets air- 
borne. 

The object for play- 
ers is to control the po- 
sition of the catcher 
basket as well as the 
air speed in order to 
not only catch as many 
tickets as possible, but 
catch the ones of larg- 
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er value. Tickets range 
in value from one to 
1,000. 

Ticket Snatcher 
comes with an auto- 
load system that keeps 
the machine consis- 
tently full; a heavy-du- 
ty, high-security 
all-steel and glass cab- 
inet; and a three- 
month warranty. 
Options include a neon 
light kit and a whirling 
“Win Big” sign. 

For more informa- 
tion, or distributor re- 
ferral, contact Planet 
Earth Entertainment, 
3111 N. Kenwood, 
Burbank, CA 91505; 
(818) 247-6655; FAX 
(818) 247-8843. 


Rags to Riches, Strike Three 


Smart Industries 
steps back in time to 
the era of the big band 
sound with its new 
novelty game, Rags to 
Riches, and then trav- 
els to the ballpark with 
another addition, 
Strike Three. 

Rags to Riches fea- 
tures two coin drops 
and two skill wheels 
for coin displacement 
onto the playfield. A 
skill-stop button con- 
trols the pusher move- 
ment. 

Features include a 
choice of token or tick- 
et payout, super action 
sound system, 
shock/tilt alarm sys- 
tem, coin and ticket 
counters, and colorful 
graphics. Dimensions 
are 78” high x 24” wide 
x 24” deep. 

The object of Strike 
Three is to combine 
pinpoint pitching 
accuracy with the 
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highest possible speed. 
Each player receives 
six pitches. If the first 
six balls are strikes, 
the player then gets 
three extra balls for 
the third out to win the 
jackpot. 

Strike Three auto- 
matically scores the 
speed and accuracy of 
every pitch, measures 
pitching velocity, 
comes with a Deltronic 
ticket dispenser and 
double coin mech with 
locking cash box, has a 
totally adjustable 
game board, and is 
equipped with a book- 
keeping audit mode. 

For more informa- 
tion, or distributor re- 
ferral, contact Smart 
Industries Corp., 1626 
Delaware Ave., Des 
Moines, IA 50317; (515) 
265-9900; FAX (515) 
265-3148. 
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Carousel Inter- 
national introduces 
three new products, 
including two new re- 
demption rides, Kid 
Kop ‘54 and Li'l Fire 
Engine. The third addi- 
tion to its product line 
is its Susie and Allie 
egg vendor novelty 
machine. 

The new redemption 
rides feature state-of- 
the-art technology 
with LED dash display 
panels, attractive 
lights, interactive but- 
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tons, voice attractions, 
gas pedals, ignition 
switches, and ticket 
dispensers. 

These rides are de- 
signed to capitalize on 
the current popularity 
of both redemption 
and kiddie rides. 

Children will also be 
getting a dual treat 
when they deposit 50 
cents into the Susie 
and Allie vendor. What 
they receive along with 
their vended item are 
the stories and songs 





of Susie the pig and 
Allie the alligator. 

Young customers 
will get to choose from 
a wide selection of sto- 
ries and songs by 
pressing a button. 
Following the show, 
they will receive their 
toy-filled egg. This 
process will bring out 
the attraction of voice 
interaction in chil- 
dren's vending. 

The machine will be 
equipped with LED 
dash display panels, 
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attractive lights, inter- 
active buttons, and 
voice attractions. 
Dimensions are 66” 
high x 22-1/2 “ wide x 
23” deep. Also includ- 
ed is a 50-cent coin 
mech. 

For more informa- 
tion, or distributor re- 
ferral, contact 
Carousel International 
Corp., P.O. Box 307, 
Eldon, MO 65026; (314) 
392-7122; FAX (314) 
392-7125. 
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Wild Wild West Cops N' Robbers Il 





American Sammy is 
fast on the draw with 
its newest roll down 
game, Wild Wild West, 
a shooting gallery-type 
game with moving tar- 
gets for players to hit. 

Players get three 
chances to hit targets 
in hopes of striking 
three of a kind for the 
big win. A built-in pro- 
gressive jackpot in- 
creases the ticket 
payout each time a 
coin is inserted. 
Playing up to three 
coins can bring a re- 
turn of 500 tickets. 

The game contains a 
gas plasma display 
which incorporates de- 
tailed graphics and an- 
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imations, and the 
scenic playfield com- 
plements a colorful art 
package. 

Features include 
tongue-and-groove 
cabinet construction, 
metal ticket door and 
Deltronic ticket dis- 
penser, complete audit 
system, ticket 
reset/resume button, 
and adjustable pay- 
outs. 

For more informa- 
tion, or distributor 


_ referral, contact 


American Sammy 
Corp., 901 Cambridge 


| Drive, Elk Grove 


Village, IL 60007; (708) 


_ 364-9787; FAX (708) 
364-9831. 
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Bromley announces 
the release of Cops N’ 
Robbers II, a worthy 
sequel to its predeces- 
sor (Cops N’ Robbers) 
that features a number 
of exciting design en- 
hancements. 

These enhance- 
ments, which include 
adjusted playfield 
scoring, increased 
values, faster play, and 
larger rewards, have 
been made by Bromley 
with higher earnings 
in mind. 

Game play chal- 
lenges competitors to 
rob the bank by cap- 
turing various denomi- 
nations of whimsical 
loot in this Pachinko- 


style game even as the 


_ cops are on their way. 


Multiple coin play 


_ gives players the abili- 


ty to maximize their 
chances for a big win, 
and a dynamic sight 
and sound package 
delivers great excite- 
ment. 

A full self-diagnostic 
audit function and op- 
erator-adjustable jack- 


_ pot levels are also 


featured. 

For more informa- 
tion, or distributor re- 
ferral, contact Bromley 
Inc., 6 Bridlewood 


_ Road, Northbrook, IL 


60062; (708) 438-3834; 
FAX (708) 438-5254. 
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lron Eagle Cement Truck 





Kiddie Rides USA 
presents the /ron 
Eagle Cement Truck, 
an experience tailor- 
made for all those 
young riders who want 
to know the thrill of op- 
erating heavy machin- 
ery without the danger. 

The truck body 
comes in either yellow 
or green, and the gel- 
coat finish makes this 
mall quality piece per- 
fect for high traffic lo- 
cations. 

This ride sits ona 
bright red base and is 
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decked out with shiny 
chrome that looks just 
like the real thing. 

Iron Eagle fits nicely 
on kiosks and is cur- 
rently shipping. The 
package is comple- 
mented by realistic 
sounds and flashing 
lights. 

For more informa- 
tion, or distributor re- 
ferral, contact Kiddie 
Rides USA, 3801 E. 50th 
Ave., Denver, CO 
80216; (303) 399-7191; 
FAX (303) 399-8144. 


Fatal Fury 3 


The titans of clash 
are back and the fury 
is boiling over with the 
release of SNK’s 
newest video product, 
Fatal Fury 3. 

Game characters 
Terry, Andy, and Joe 
are back, and they are 
on the road to the final 
victory which will 
leave only one man or 
woman standing. 

With 266 megs of ex- 
plosive power, the 
game delivers the per- 
formance that opera- 
tors are seeking. This 
fighting game expands 
the parameters of pre- 
vious games in the se- 
ries by utilizing anew 
method known as the 
Sway Line System. 

Instead of the usual 
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double planar field, a 
third plane has been 
added to the game. 
This lets players cover 
more of the playfield 
and produces a more 
challenging and me- 
thodical style of play. 

Along with new 
characters, the game 
also features new spe- 
cial attacks for the re- 
turning contenders. In 
addition, Fatal Fury 3 
offers two-player si- 
multaneous game play 
with a buy-in option. 

For more informa- 
tion, or distributor re- 
ferral, contact SNK 
Corp. of America, 
20603 Earl St., 
Torrance, CA 90503; 
(310) 371-7100; FAX 
(310) 371-0969. 
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Midway Manufac- 
turing introduces its 
long-awaited sequel, 
MK3, a fighting video 
in which unbridled 
power can be tapped 
by players through the 
use of secret codes. 
Williams Electronics 
has also unveiled the 
new pinball game, No 
Fear. 

All of the action in 
MK3 is packed into 13 
3-D-rendered back- 
grounds for maximum 
visual entertainment, 
and eight new charac- 
ters have been intro- 
duced. Classic 
favorites returning for 
action include Kano, 
Sonya, Liu Kang, 
Shang Tsung, Kung 


Lao, Jax, and Sub Zero. 
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MK3’s secret codes 
will help players un- 
lock powers that will 
add up to a million 
possible combinations. 
Also new is arun but- 
ton, which will allow 
for faster, more intense 
play. Bi-level play, al- 
lowing game charac- 
ters to be sent hurtling 
into a different back- 
ground, is another 
added attraction. 

As the third in a se- 
ries, MK3 offers twice 
as many hidden fea- 
tures and 50 percent 
more image memory 
for smoother anima- 
tion than its predeces- 
sors. Designers have 
also employed more 
animalities, babalities, 
friendships, fatalities, 
and secret moves per 


character. 
The pin game No 


| Fear features non-stop 
_ action as well, but in 


this case game play is 
centered around dan- 
gerous sports, includ- 
ing climbing, water 
skiing, Supercross, ex- 
treme snow skiing, and 
auto racing. 

A talking skull 
showcased on the play- 
field shouts out shot in- 
structions to players 
who must face two-, 
three-, and four-ball 
multiball rounds. 


Competitors are also 


challenged to negoti- 
ate loops, a magnetic 


_ accelerator, anda 
| jump ramp’s void. 


Other features in- 


_ clude easy-to-follow 


shot lights and audito- 
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ry cues and DCS sound 
system speech, sound, 
and original music. 

The game sports a 
fiery backglass and 
cabinet graphics and 
dot-matrix animation 
featuring supercross 
hero Jeremy McGrath, 
extreme skier Glen 
Plake, water ski 
jumper Sammy Duvall, 
driving daredevil 
Robby Gordon, and 
free climber Dan 
Osman. 

For more informa- 
tion, or distributor re- 
ferral, contact 
Williams Electronics, 
3401 N. California Ave., 
Chicago, IL 60618; (312) 
961-1000; (312) 961- 
1060. 
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There is more than 
meets the eye with 
Bally’s newest pinball 
offering, Theatre of 
Magic, amystery- 
packed game that al- 
lows players to 
experience the won- 
ders of ashadowy old 
theater filled with illu- 
sion and intrigue. 

Among the game’s 
unique features are 
the Spirit Ring, a sus- 
pended magnetic di- 
verter which levitates 
the ball and alters its 
course from one ramp 
to another, and the 
Magician’s Trunk, a 
multiball storage con- 
tainer that can also al- 
ter a ball’s direction by 
grabbing and lifting it 
from the playfield. 

The game’s haunted 
basement is actually a 
disappearing ball pop- 
per, which is accessed 
through a trap door 
and loaded from the 
front or back. During 
multiball, pinballs 
magically rise from the 
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basement. Players can 
also shoot into the trap 
door for special 
awards. 

Other features in- 
clude an all-dot-matrix 
sequence, a magician 
who morphs into vari- 
ous animals, anda 
mirror that creates the 
illusion of an extended 
playfield. 

Theatre of Magic al- 
so Showcases eight 
mesmerizing illusions. 


_ Players progress 


through modes such as 


_ Tiger Saw, Spirit 


Cards, and Hat Magic 
on their way through 
the four skill levels to 
the grand finale. Play 
is accompanied by the 
patented DCS sound 
system. 

For more informa- 
tion, or distributor re- 
ferral, contact Midway 
Manufacturing Co., 


| 3401 N. California Ave.., 
_ Chicago, IL 60618; (312) 


961-1000; FAX (312) 
961-1060. 


Gumball Gizmo 





Gumball Gizmo, the 
kinetic gumball ma- 
chine that is drawing 
excitement in a wide 
range of locations, is 
now being offered na- 
tionally by Gizmo 
Distributing. 

The machine takes 
up 2-1/2 square feet of 
floor space and runs 
on just afew cents 
worth of electricity 
daily. 

While the machine 
vends gumballs, the 
real attraction is the 
show that customers 
receive when they in- 
sert their quarter. 
Gumball Gizmo’s lights 
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become excitingly bril- 
liant as the gumball 
appears. 

The vended product 
must travel through a 
maze of dips, flips, 
twists, and turns that 
take approximately 45 
seconds before it is dis- 
pensed. Throughout 
this process, cus- 
tomers hear the excit- 
ing sounds of the 
machine's gravity-de- 
fying mechanism. 

For more informa- 
tion contact Gizmo 
Distributing Inc., 735 
Fifth St., Beloit, WI 
53511; (800) 872-1500; 
FAX (608) 365-1007. 
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Ferris Productions 
announces the avail- 
ability of its Cyber Unit 
XLR&, an integrated 
virtual reality system 
that allows complete 
immersion of the user 
into a certain environ- 
ment. 

With a body de- 
signed by NASA, the 
machine has a head- 
mounted display with 
tracking, fully function- 
al controls, a powerful 
hardware engine, cus- 
tom CD music, digital 
3D sound, tactile feed- 
back, and a comfort- 
able seating 
environment that is 
sleek and safe. 

Rendering of the ex- 
periences is based ona 
CPU, rather than spe- 
cial graphics hard- 
ware, thus allowing 
future improvements 
to be made quickly and 


PLAY METER 


inexpensively. 

The design also in- 
corporates plug 
in/plug out modularity, 
which will allow cur- 
rent users to easily in- 


clude upgrades as well. 


Currently available 
is the exciting game 
Cyber Knight, copy- 
righted by Ferris 
Productions. Planned 
future developments 
include a force-feed- 
back joystick and addi- 
tional entertainment 
experiences such as 
hang-gliding. Business 
and educational appli- 
cations are also in de- 
velopment. 

For more informa- 
tion, or distributor re- 
ferral, contact Ferris 
Productions, 1028 N. 
Tyndall Drive, Tuscon, 
AZ 85719; (602) 882- 
4422; FAX (602) 882- 
4433. 


Namco presents 
Drift King, battery-op- 
erated drift race cars 
that can be used both 
inside and outdoors. 
These three-wheel 
carts give customers 
the sensation of dri- 
ving on ice. 

The carts offer an 
exhilarating experi- 
ence as drivers whip 
around corners and 
slide into their oppo- 
nents in an attempt to 
maintain control and 
ultimately cross the 
finish line first. 

Design features 
were drawn from the 
best aspects of current 
race carts, as well as 
Namco’s own in- 
novations. Recom- 
mended minimum 
space for six carts is 
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_ 3,000 square feet. 


Race course config- 


_ urations can be as 
| simple as an oval, or 
' as complex as a pro- 


fessional track with 
straightaways and 
tight corners to nego- 


tiate. 


The two 12-volt bat- 


_ teries supplied with 

_ each cart can operate 
_ continuously for up to 
_ eight hours before 


they need replacing, 


_ and the carts are vir- 
| tually maintenance- 
| free. 


For more informa- 


_ tion, or distributor re- 
_ ferral, contact 
_Namco-America, 150 

| Charcot Ave., San 

| Jose, CA 95131; (408) 


383-3900; FAX (408) 


383-0128. 
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Capcom introduces 
the high-flying action of 
its redemption game 
Eureka, as well as the 
non-stop adventure of 
its newest video offer- 
ing, Street Fighter The 
Movie. 

Eureka offers players 
a Chance to hit the jack- 
pot by launching tokens 
onto elevated shelves at 
the back of the cabinet. 

Features include six 
operator-adjustable 
tiers for payout control, 
heavy-gauge mechan- 
ics, a Single-housing 
coin mechanism, muli- 
token play, token in- 
ticket out or token 
in-token out format, 
built-in counters, anda 
tilt alarm. 

Dimensions are 80” 
high x 25-5/16” wide x 
46” deep. 

Street Fighter The 
Movie continues the 
company’s successful 
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series with a new high- 
tech twist, digitized 
video tape adapted 
from the movie starring 
Jean Claude Van 
Damme as Colonel 
Guile. 

The game runs ona 
32-bit processor with 
260 megabits of graph- 
ics that brings the most 
popular characters 
alive and includes sig- 
nature moves from the 
game Street Fighter II. 

Other features in- 
clude 50 brand new ac- 
tion moves, multihit 
combinations, and over 
12 movie footage back- 
ground scenes with tex- 
ture-mapped graphics. 

For more informa- 
tion, or distributor re- 
ferral, contact Capcom 
USA, 3311 N. Kennicott 
Road, Arlington 
Heights, IL 60004, (708) 
797-6100; FAX (708) 797- 
6208. 





THE 


PENNY PRESS 





Classic Inc. intro- 
duces the Penny Press, 
a non-electric machine 
which can transform a 
penny into a cus- 
tomized souvenir. 

In addition to one- 
sided logos or mes- 
sages, the Penny Press 
can also be equipped 
with a hole punch for 
necklaces and 
bracelets and can pro- 
duce imprints on both 
sides of the coin. 

Play pricing can be 
set at 26 or 51 cents. 
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by Classic ac. 


Features include steel 
gears, two standard 
imprints, interchange- 


_ able dies, visibility 


from three sides, and 
up to four imprints per 
machine. 

Dimensions are 59” 
high x 20” deep x 18- 
1/2” wide. 

For more informa- 
tion, or distributor re- 
ferral, contact Classic 


_ Inc., P.O. Box 4988, 


Toms River, NJ 08754; 
(908) 286-1120; FAX 
(908) 341-3361. 
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Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 
tion today. 


PLAY METER MAGAZINE ¢ P.O. BOX 24970 « NEW ORLEANS, LA 70184-9988 


Yes! | want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


_] Mr.(J Ms. Name 

Street 

City 

Zip Telephone 


Signature 
Title 
Company 


[} Payment Enclosed (} Billme 
Charge my: (} Visa (} MasterCard 


Card No. Card Exp. Date 


USA *Canada *Foreign 
[]) New , $60.00 $60.00 $150.00 
[|] Renewal ; 110.00 110.00 
150.00 *Payable in U.S. currency only 





Check One: 


(} Manufacturer (} Route Operator (} Support & Supply 
(} Distributor (} Arcade Operator (} Technician 


L) Other 


Please Specify: 





CLASS 





FIED 


Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support 
and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 
The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 
ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 


complaints. 


REVOLUTIONARY 
NEW PATENT TOOL! 


David Pressman’s 


<<] PATENT IT 
4 YOURSELF 


| SOFTWARE 
“1 Developed by Nolo Press & EDS 


Everything you need to 
prepare and file a legal 
U.S. patent application without a lawyer. 
e Full stand-alone program. 
All forms you need with step-by-step 
instructions. 
Fully searchable version of 
David Pressman’s bestselling book, 
Patent It Yourself. 
Context-sensitive, online legal 
and program help. 
SITE LICENSES AVAILABLE. 
To order or for more information: 


219-256-1138 
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READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 


phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
raliccom plaints about. 
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_ and accessories fast. 


For 
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Integrated production and assembly 
LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible 
with most High security, as well as, 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 

Choice of custom locks, common key 
systems or restricted key styles 
Manufacturer of a complete line of 
coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 


a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 


Phone: (714) 373-2993 
FAX: (714) 373-2998 
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THE 
KLOPP KONVERTIBLE * 


— AC 
iting) MT 
PORTABLE 
COIN COUNTER 
WRAPPER-BAGGER 


Operate it ELECTRICALLY! 
Operate it MANUALLY! 

Operate it ANYWHERE! 
Because it’s a CONVERTIBLE! 


KLOPP. (813) 855-6789 


MADE IN USA 





Panel Guard 


High Security Padlock 
inside Protective Shield 


Full Metal Jacket 
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JEM’S $1,5,10,20 
STAGKERLESS 
BILL AGGEPTE 







| > 15 Amp Power Sup 
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¢ Red LED light will turn green 
when + 5 Volt set properly 
e Light weight-SlimLine 
e 100 Burn In Tested ere 
e Built-in EMI Filter | Ha 
e Low Noise Computer Quality 
e Short Circuit Protector 
e Overload Protection Complete — 
e + 5V-15 Amp 
e +12V-3 Amp 115/230 AC 
Dual AC a 
e -5v-1 Amp Inputs (selectable) 


BILL COUNTER = : 
AT THE RIGHT PRICE! — 











| 
ARCADE, VIDEO GAME 
COIN ACCEPTOR 


Configurations available: 

¢ Undersize token 

¢ Quarter and undersize token 

¢ Quarter and oversize token 

¢ Oversize tokens 

- Foreign coins available - call 
for details. 


An Imonex coin acceptor means Behind every Imonex is our decade- 
coin flow. Non-stop. There’s long reputation for quality. A full 
virtually no stopping for coin jams. one year warranty. And toll free 
Or routine service or adjustment. customer support. 

And Imonex continuously processes For non-stop coin flow, call today. 
even damaged coins. It’s all ark om Imonex, P.O. Box 519, Katy, 
because our famous pro- i Ne “ aN TX 77492-0519 USA, 
cessing system elimi- , ) Phone (713) 391-4704, 


NOW AS LOW AS 


$9.95 


¢ Pinball . 
*Car washes electronics, rockers 


* Kiddie rides . 
-And more and cradles. 4 : an The legend in coin flow ™ 


Also ideal for: nates troublesome | 4 4 | Fax (713) 391-4239 


Complete Video 


Alien vs. Predator (dedicated) $1,549 Guns and Roses $1,895 
Crime Patrol Il (50") $7,095 Jurassic Park $1,495 
Final Lap (2 player/ sit down) $2,695 Popeye | $1,295 
Final Lap Il (2 player sid) $4,595 Star Trek Next Generation $2,395 
Killer Instinct (dedicated) Call WWF Royal Rumble $1,395 
King of the Dragons (25") $749 

Race Drivin’ (sit down) $2,595 Miscellaneous 
Revolution X (2 player/ guns) $1,995 


Automated Pizza Facto $19,995 
Ridge Racer (1 player s/d) $9,895 i 
Shadow Force (25”) $749 Mortal Kombat 3 (bd/header) Call 


Street Fighter the Movie (25") Call Primal Rage (bd/header) $749 


Sunset Riders (4 player/ 25") $749 shea ae 
Terminator Il (2 player/ guns) $1,495 UBIQB af eas 


Under Fire (2 player/guns) $2,095 Virtuality 1000 (2 units) $42,495 
Virtua Fighters (dedicated) $1,995 X Men Atom (B board or full kit) Call 
WGP (Deluxe motorcycle) $995 alll er N39 920 Gavdlys Sysdals 


All games are arcade pieces on location throughout the USA! 
Internet E-mail Address: SOcoinop@aloha.com 


Ce > 
hr. SOTH STAHE CQMs*OP 
Price does not include shipping & handling 


Fare ail 50th State Coin-Op 1-200-424-5050 or Fax 1-808-682-4789 
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VIDEOS 
CAPCOM = Street Fighter the Movie 
NAMCO = Ace Driver 
NAMCO = Cyber Cycle Twin 















SEGA = Virtua Fighter II 
WILLIAMS = Cruisin’ USA 
WILLIAMS = Mortal Kombat II 
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EET T Fi 


DISTRIBUT INI 





THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 
PINBALL 


BALLY = Theatre of Magic 
PREMIER = Big Hurt 
SEGA = Batman Forever 
WILLIAMS = No Fear 


SEGA = Daytona Twin 
SEGA = Rally Twin REDEMPTION 
SEGA = Virtua Cop BROMLEY = Turf Champ 


I.C.E. = Cyclone 
LAZER-TRON = Wheelin-N-Dealin 
SEGA = Sonic the Hedgehog 
SEIDEL = Smokin’ Token 
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SECURITY! 


Inexpensive, Reliable and 
Versitile Protection for ALL 
COIN-OPERATED MACHINES 

SUCH AS: 


eCurrency/Coin Changers 
eCan Vending 

eSnack Vending 

eBottled Water Vending 
eVideo Games 

ePinball Games 
“Jukeboxes 

eCrane Machines 

e\ny Many Custom 
applications 


FROM THE LEADER IN SECURITY 
FOR COIN OPERATED FOQUIPMIENT 


f'DAS 


ntergrated Impact Detection .\Wlarm) System 


FEATURES: 

e Variable Impact.\buse Sensor 

© Automalic Reset 

° Service Resct 

° Door Trigger Input 

* 11548 Siren 

e inc ludes I2VDC Battery Pack 

° inchides Door Contact Switches 
{aNd Key (lO2OK.\ Only) 


y On-Site Installation 
eludes Warming Label 
* One Year Warranty 


BRW Control Systems Inc. 
[747 East. Avenue ©, Ste. D-6, Palmdaic, CA ¢ 2 
(800) 235-6740 ¢ (805) 947-8800 © (805) 947-8859 (FAX) 


Model 1020 1).\ 
Model 1020 K.\ 
Model 1050 M.\XIMULM 


GIANT CO 


AUCTIONS 


‘+ OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 


OIN MACHINE 


e JUKEBOXES 
e VIDEOS 


¢ BINGOS e FLIPPERS 
e POOL TABLES e PINBALLS 


KNOXVILLE, TN 
SAT., JULY 15, 1995 - 10:00 A.M. 


Location: Knoxville Convention Center - 525 Henley Street - Phone: (615) 544-5371 
Motel Reservations: World's Fair Holiday Inn ¢ 615-522-2800 Mention Auction Game Sales for $62.00 Rate 


Over 1240 Games in May-—TN Lic. #1623 - OTHER DATES AND LOCATIONS PENDING 


* TERMS-FULL PAYMENT DAY OF ACUTION - CASH, CASHIER’S CHECK, OR COMPANY CHECK WITH BANK 
LETTER OF GUARANTEE (No Exceptions) 

* EQUIPMENT MAY BE CHECK IN: Friday--Noon until 9 PM or Saturday--8 AM until 10 AM 

* Applicable state & local sales taxes must be collected unless you provide a current copy of your Sales & Use Tax Permit 


CONSIGNMENTS LIMITED--PLEASE CALL TO CONFIRM 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER 
1X0) A = -1-1-0t (ors) 010 bio yo 0] 0) o)0m ') al oN fot oloto bd Ml Ao 


CALL FOR EXPORT INFORMATION OR TO BE ADDED TO OUR MAILING LIST 


e CRANES 
e REDEMPTION 
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California Games, Inc. 


Manufacturing & Distributing Coin Operated Games 





4 235 E. Francis St., Suites A, B, C * Ontario, CA91761 USA 
Tel (909) 930-5828 Fax (909) 930-5824 
1-800-336-GAME 


****S PECIAL FINANCE OFFER**** 


If Your Are Looking For Ways to Increase Your Earnings on Your Route We 
Have the Answex... 
Spice up your accounts with these great games! 





PACKAGE #1 33” MK3 Complete New Games 
33” X-Men II Complete New Game 
33” Neo Geo/Aero Fighters 2 New Game 
For Only $457.30 per month o.a.c.* 


Or these... 
PACKAGE #2 33” Neo Geo/Super Sidekicks 3 New Game 
33” DarkStalkers II New Game 
33” Twin Eagle II New Game 
For Only $367.94 per month o.a.c.* 





Showcase your existing games in these... 
PACKAGE #3 (3) 33” Turbo System Cabinets New 
For Only $225.15 per month o.a.c.* Neo Geo Special 
PACKAGE #4 (5) 25” Turbo System Cabinets New Aero Fighters 2 
For Only $256.90 Per Month o.a.c.* $599 





Get ahead of your competition with all of the above... 

SMART PACKAGE #5 (1) 33” MK3 Complete Wew Game 

(1) 33” X-Men II Complete New Game 

(1) 33” Neo Geo/Aero Fighters 2 New Game 

(1) 33” Neo Geo/Super Sidekicks 3 New Game 

(1) 33” DarkStalkers II Wew Game 

(1) 33” Twin Eagle II New Game 

(3) 33” Deluxe Turbo System Cabinets Wew 

(5) 25” Turbo System Cabinets Wew 


All of This for Only $699.00 Per Month o.a.c.* 
*# 1-4 are based on 24 mos. Package 5, 48 mos. Add taxes and filing fees where applicable. 


All cabinets 1 yr. parts and labor warranty. 


CALL TODAY FOR A COMPLETE LIST OF GAMES, KITS, 


PINBALLS & REDEMPTION GAMES 
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ABSOLUTE 


AMUSEMENTS 
(303) 452-6452 


$49 MPU REPAIRS 


Pac Man Tron Tapper Kickman 


Williams Series 4, 6, & 7 
All Bally Pinball 
All Stern Pinball 


$59 MPU REPAIRS 


Defender Scramble 
Q*Bert Donkey Kong 
Williams Series 9, 11, & 13 
All Data East Pinball 
All Gottlieb Series 80 


All Prices Include Parts and Labor 
Call For a Complete Price List 





We Moved to a More Central Location 


Please Note our New Address 


Absolute Amusements 
1200 Kennedy Drive 
Northglenn, CO 80234 



















MONARCH'S 
K.W.M. PANEL COIN KIT 


‘ Adaptable to 
many Foreign 
Coins & Tokens 
Timers Available 


Retro-fit Old 
Machines 


Easy Mount 


111/4"H x 51/2"W x 51/2"D 


Available with Security 
Q-Bit Tokens 


P.O. Box 427, Covington, KY 41012 


1-800-462-9460 


MICRO DISTRIBUTORS, INC. 


P.O. Box 1103 LaVergne, TN 37086 * 1-800-764-4276 
LL LATE DTG ASAE LD ALLE VTE SER AE BEEN ERE, 


GRIPPIT CRANE 


Adjustable 
Length Of Play * Level Of Difficulty * Price Per Play 
Optional Sound * Lighting * And DBA 


UNIVERSAL VIDEO GAME 
CABINET 


25" Monitor * Jamma Harness 
2 or 4 Player Control Panels * Kit Ready 


GALAXY DART MACHINES 


Displays Top 10 Location Players * Displays Team 
& Individual Names During League Play 
Patented Arachnid Super Spider With Square 
Entry Holes And Thin Ribs Plus A Lot Morel 





Now Distributors Of DURRO DARTS! 
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All New touch Screen Countertop System 





















Upgrades From New Image | a he | o = Upgrade With New Games 
Countertops Are Available! # sf oan “Mam mel 
i / e 2 ris Og ™ Individual Game Pricing 





eee ee 4 4 « 


Player Buy-In Incentives 16 Screens Of Advertising 


otetenees 
etetecere 
tetetetete. 





O, gt teens’ 
+ eretete 
eet et eters 
ere tereres 
etetere 


* eats SSS I Ok Sa STO a 
ACNE = RR STEN Sa, OCDE a SO 





Multi-Hand Black; ack at its best! Just like the Casino’s! 


MICRO MANUFACTURING, INC. 


235 Old Nashville Hwy. LaVergne, TN 3’7O086 
1-800-2'7'7-G136 (615) "793-5510 Fax: (615)793-5512 














mate MICRO MANUFA 





SCORE (fi CTURING, INC. 


a { ) & \é & & . 
re eee ATT: mere va s ES GEE : AFTER HOURS TECHNICAL SUPPORT 
Pn : 3 N 5 Be Bs (615) 862-9224 
A Technician Will retum Your Call 
Within An Hour 


0 Gk | - Ny SIGMA ENTERPRISES 
Fa A ew a SB. | All Of Our 8-Line Boards Are Covered 
: .. : Pole ex | Under Sigma Patent # 34,244 


Ww * 7 aPy KITS AVAILABLE 


Othe NEED 4 Include- 
A Full une Of Available PARTS? WE HAVE THEM ALU sama wanes 
2 g Are CCo 
3 Pokers & B-UNS? cas ny. = rds To Zener Diodes ; 


And Manual 
RR WINNING LIN 


CABINET STYLES 
AAP APPL LPR PKP KIS PI LSPA PPLPPI DP LPPPPPPPPPIPPPLLSPSPPPSPPPLIS ILL 





































19" Uprights (2 styles) 
i bey Mini Cabinets 
19" Sit Downs 
Metal Cabinets (3 styles) 
White Round Top Cabinets 
9" & 13" Countertop Units 











DELIVERY AVAILABLE 











YMAGICAL ODDS VYMAGICAL TONIC YMAJOR POKER 









Orient) 
wreteretete 

SOOO 

o*e*e"e*e"e*e*=*- 


535 Old Nashville Hwy. LaVergne, TN 37086 (615) 793-5510 Fax: (615) 793- 5512 1-800-277-6136 
Foramusement only. Not for sale or use in States or Municipalities where prohibited by law. 




















I J _ Amusement sae ro a 
P.O. Box 4819 Auction 3A Scnecule 


JUNE @ Video Games, Darts, JUNE lO 
Pinball Machines 

, Denver, CO 

Indianap olis, IN J uke Boxes, Pool Tables (Brighton) Adams County Regional Park Complex, 


Our Land Pavilion Kiddie Rides, Redemption, 124th Avenue, 1 mile west of U.S. 85, 


Indiana State Fairgrounds 
317-432. Cranes and much 4 miles east of 1-25 
Cellular: 317-432-7626 aie ase ek 


Reorder Tone Dial: 502-551-1866 aanb telat sete) aed: Reorder Tone Dial: 502-551-1866 


































































































9 8-10 November 18 For further information contact: 
Preset ai ds FUN Expo _ Indianapolis, IN Auctioneer: Bill Hughes, P.O. Box 4819 - Louisville, KY 40204, 502-451-1263 
= et es Indiana State Fairgrounds =| sales Manager: Jeff Schwartz - 502-456-1600 - 24 hr. Fax: 502-897-7771 
: November 25 — 
bina State Pateronmis 14 Des Moines, IA Auction Information: 
Denver, CO lowa State Fairgrounds ~—_| « All auctions begin at 10 am local time. 
21 - 23 (Brighton) Adams County 7 Decenber 7 ¢ To consign games for sale: bring to the Auction site on the Friday before the 
AMOA Expo ’95 auction between 9 am and 9 pm. 
New Orleans, LA 28 Cementon, NF ¢ Removal of all equipment by Saturday, midnight. 


East of Philadelphia 

















* Not An Auction « Chicago, IL ck 
7 Pinball Collectors Auction December 9 Terms and Conditions: 
indi lis = Ramada Inn-OHare Columbus, OH Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or 
Indiana State Fairgrounds 10% Buyers Premium Ohio State Fairgrounds Company Check with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or 
Discover. 
7 November 4 Fall ’°95 =| 4% Buyers Premium 





4% Discount for payments in Cash, Cashiers Check, Travelers Check, 

Personal or Company Check with Irrevocable Bank Letter of Guarantee. 

Applicable state and local sales taxes must be collected unless you provide a 
current copy of your Sales & Use Tax Permit. 


Ree ie ohiocuktends Schedule 
All Auctions Begin At 10:00 a.m. Local Time! _ 








*Cranes * Air hockeys * Photo booths * Kiddie rides * 
*Pinballs * Redemption * Vending * Jukeboxes * 
Now ANYTHING can be priced higher than factory settings with our 


CREDIT ACCUMULATOR 


How it works: You set the price-per-play from one to 64 coins (or 
dollar bills). This tiny computer counts how many coins have been 
inserted until the proper value is reached. Then it starts a play or 
vend. It will drive a credit meter directly and can be set to ‘divide’ 
credits also to lower the price, if desired. Success stories are coming 
in from ail types of operators! Order by phone or fax: $99. each 


COIN DOUBLER allows 25¢ play on | ABC ROM kit: converts your Pacman into 
50¢ only pinballs. $30. @, 4 / $100. Ms. Pacman; includes speed-up $100. 
RGB to NTSC converter $199. Ms. Pacman overlays. Original overlays 
YOGI kit drives a ticket dispenser fit upright MS. PAC. SPECIAL! 3/$50. 
from any video game _ $130. Ms. Pac ribbon cables SPECIAL! 4/$25. 


Two Bit Score 


4418 Pack Saddle Pass Austin, TX 78745 
512-447-8888 VOICE 512-447-8895 FAX 


email to: twobit @ io.com World Wide Web: http://www.io.com/~twobit 
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GRAND SLAM SPECIALS 


Pinballs (NEW) 


Delile wie ke 
BIG HURT 


Batman Forever 
Baywatch 
Stargate 





COSIO GANG hed yi bee ha need 2,250 
Roll forthe Gold .............. $$CALL 
Skeeballs 10 & 13> .......... $$CALL 


Skeeball Tic Tac Toe 2 player . . . 3,250 


Skeeball Tic Tac Toe 3 player .. . 4,250 
Shee [oss BG. 40 noses Velour sean 1,695 
Smart Balls 10 & 13” starting @ .... 1,295 
OSS TOY 4 4 do.at eh bee aw ooawe one ae Lot 
Two Player Whac a Mole ....... 2.550 
Video (used) 
Hatd DOVIN-AW? 6 24i5-46e-ue Sena as $1,950 
Hard Diivitl 8/0. x64 shoo oes es 2.500 
Lethal Patorcer tl .6. 2h45 4s susca. 2.600 
Lucky n Wild s/d ................3,500 
Martial Champion .... ..4444i444s 975 
Racin Force twin s/d re i se) 
Run N Gut Single: -..i4 5 ceeeas pes 1,485 
Run N Gun double... 444444461446 2923 
Virta FPIsbter ech os4ne beeaeas es 2.450 
Wing Wars twins/d ............ 13,250 
X Men <4 player: sy ¢244405 40 540495 995 


XK Men -O aver 6 erg ecds hws dS I. 
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Pinballs (used) 


Addams Family «2.44 66244444054. $1,950 
Back to the Future... .60i.¢sss0e00 6: 825 
Bad Cates 2 nope a ce ha fed eo koe DS 775 
Cue Ball Wizard ................. 1.425 
DE yO oe sn ik “ected ed bw Hise 1.475 
PrankensuiGh v4 4444<060 ne ba bx 2.250 
i220) a en ne nee ra 2.075 
FUNHOUSE... 6k ee cae VER ee 1.100 
Guns N Roses.................. 2.050 
PRUIESEC ANG -nss d x -o goeck Be dese ww SE 1.295 
MCIANG JONCS:. ¢.sck:4 20 kd hoes eee om Se 1.975 
Jurassic Park. ...«ds4 044 «eed Sb5-4444 1.550 
MAVETICK. $2ws.o54 654 ivthddewnu eats 2,199 
Operation Thunder ............... 750 
PCS Ci a :2 one Ande Bee Lek ean 1.825 
Sad AGAG: coh sg eores RAR a ea 43 2.51) 
SONS 05 bes bk eee eee 750 
od] (04 | cc a en 1,195 
Dar Wats iiss 85. we eho wk dO 1.195 
etreetiehter Ucn ve xs deh owe GY L150 
Tales From the Crypt ........... 1,895 
ME Oe cep sac eee Ace kk eg He 1.575 
TOWING 6 a:3 ghee Oi ee eae Ol 
Twilight Zone... os <i ihe ee a endows 1,650 
Mile OU .4444¢4i4odu00e$a6 oie be 4 1,525 

fis. 


S PLAYER 


154 DAN OG -N Oe 


Designed especially for S.C. 
Call Royce 800-232-6467 
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MACHINE 
DISTRIBUTORS 
AL 


2961 Drywall Drive 
Myrtle Beach. SC 29577 
(803) 626-1900 FAX 448-9899 
Ask for Rovce 


2560 Overton Crossing 
Memphis. TN 38127 
(901) 353-1000 FAX 353-1155 
Ask for Jan 


3701 1-55 South 
Jackson. MS 39212 
(601) 371-1000 FAX 371-1259 
Ask for Jay 


PEACH STATE 
COIN MACHINE EXCHANGE 
1040 Boulevard S.E. 
Atlanta. GA 30312 
(404) 622-4401 FAX 622-7972 
Ask for Rilev 
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LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural Light- 
ing. Direct Importers: Rope Lights, Belt 
Lighting, 24V Tapelight, Bendable Neon- 
Like Products-Solid State & Mechanical 
chasers. Bulbs all kinds. Quick Service 
with dependable continuing interest in our 
Customers. 


ACTION 
LIGHTING, INC. 
800-248-0076 


ELECTRONIC 
SERVICE 


Tech--Must be willing to travel 
entire U.S.A. Requires 
electronics, electrical or 
appliance service exp. New 
vehicle, salary & expenses. 
Call 1-800-325-3353 or fax 
resume 1-314-392-7073 


S-LINE 
POKER 
BOARDS 
800-966-9873 


Toh Morey Moy Eta die lit ce) toe fy om 


132-10 Jamaica Ave. * Richmond Hill, NY 11418 
Office & Sales: (718) 291-5757 ¢ Parts/Service (718) 526-8383 ¢ Fax: (718) 739-3805 
NVAV(=1 (eX) palo Ws =b.4 0f0) a O10 |<) (0)00(-16-eeeloM mle) t- i mts) ey-1 810) 


1-800-576-2646 


UPRIGHTS: 


Killer Instinct 
Primal Rage 33” 


Primal Rage 25” ded. .......... 1495 


Virtua Fighters | 
Mortal Kombat II 
Revolution X 3 PI. 
Revolution X 2 PI. 
Terminator II u/r 
Lethal Enforcer u/r 
NBA Jam u/r 
NBA Jam Tourn u/r 
Dragons’ Lair Cabinet 25” 


NEW KITS 


Street Fighter the Movie 
Capcom X-Men 

Great 1,000 Mile Rally 
Krazy Bowl 

Eagle Shot Golf 


Tekken 

Mortal Kombat | 

Mortal Kombat II 

Primal Rage 

DarkStalkers “B” Board 
Alien vs. Predator “B” Board 
Dungeons & Dragons “B” Board . .200 
Punisher 

Run & Gun 

NBA Jam 

NBA Jam Tournament 
Lethal Enforcer w/Guns 
Lord of Gun 


MONTHLY SPECIALS 
Smart Candy Cranes 


$1495.00 


NEW 25” CABINETS 
$795 


e with 25” monitor 
¢ Sliding Drawer 
e JAMMA Harness 

e Power Su 


pply 
(4-player panel available add $100) 


Rescue 911PB 

Lucky and Wild s/d 

Race Drivin Cockpit 

Ridge Racer 33” Single 

Complete ALG kit 

w/either Drug Wars, Crime Patrol 
Good For Any 25”-33”-50” Cabinet 


$100 Pre-pays Freight on any 
game in USA 
(Except Deluxe Videos) 
Spend $10,000 or more, get free 
freight within USA 
(Excluding Daytona) 


MISCELLANEOUS 


Full Court Frenzy w/monitor 
Used New Image Street Game C’top .1095 
Used Grayhound Basketball w/DBA . .595 
New & Used Pool Tables 
Air Hockeys & Shuffle Alleys 


PINBALLS 


Stargate 

Road Show 
Corvette 

Guns n Roses 
Star Trek NG 
Addams Family 
Jurassic Park 


Rescue 911 

Last Action Hero 
Freddy Krueger 
Fish Tales 

Alvin G. World Tour 
Cue Ball Wizard 


SITDOWNS 
Daytona 


Lucky & Wild 

Race Drivin 

X-Men 6 PI. 

Line of Fire 

Starblade 

Out Runners 

Ridge Racer 33” Single 
Moto Frenzy 


ROCK-OLA BLOWOUT!! 
¢ 4000 Trilogy - $2495 * 
* 5000-X - $2695 * 
Pioneer CJUV-55 2 pl 
Used Rowe CD-100 
Used Rowe AMI 
Combo & Vinyl 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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Metal "Casino Style" Cabinets Round Top Cabinets 


19" Wells-Gardner Monitor-Polished Chrome Cabinet Casino Use Capabilities 
JCM or Mars Bill Acceptor-230W Power Supply Call Attendent and Winner Dome Light 
Printer or Hopper Compatible Sit-down or Stand-up Versions 





” s! Cher Fi 
pate. capa 


| ai 


Mars Gold Level Disibuor i | sil 
Wells-Gardner Distributor | | 


AG, / #* 
<Sthiel 
aairgel | 





C mplete Wood Games 


Coin Entry and Bill Acceptor Compoatilble 
9"-19" Versions Availble 
Configurable to any Game 


AFFORDABLE !! 
KEVIN SHARP ENTERPRISES, INC. 1-800-624-3779 
2335 SOUTH PARK DR. (615)895-9099 
MURFREESBORO, TN 37129 FAX: (615)895-9184 


PLAY METER 151 JULY 1995 


MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brighness problems, poor 
regulation, jail bars, vertical shrinking, 
etc. Call for free technical help with your 
monitor problems. All kits come with in- 
structions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome G07-CBO 
19” color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome G07-FBO 
13” color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 
each. 

Kit #204: For Wells Gardner 13”, 19”, 
25” K7000 Series Color Monitor. 15 
parts. $6.95 ea. Wico #36-0249 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 
30 parts. $14.95 ea. 

Kit #301: For Nintento Sanyo 19” color 
monitor. 15 parts. $6.95 ea. Wico #36- 
0245 

Kit # 401: for Atari Disco 19” color mon- 
itor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 
parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome GO7CBO) Replacement 
Chassis (NEW) $ 
Electrohome 19” Flyback 
#A29951-B 


2SD1138 ...1.22 
STR3123 ...6.26 
STR38130 . .6.26 
STR30130 . .5.29 


2SC3039 . .$1.39 
2SD1398 ...3.59 
ANGENO's 55494 1.95 
BINS 192 eiicines 1:95 


ZANEN ELECTRONICS 


806-795-6537 
FAX 806-793-9136 
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BIRMINGHAM VENDING 


Your One Stop 
Shop For Coin-Op 


SUPER COUNTERTOPS 
SUMMER SPECIALS 
U.S. Games Bar Brains 
$549 & Up 
Merit Mega 30 Pushbutton 
w/Solitaire and Run 21 
$799.00 


Merit Run 21/Solitaire Kit 
Tals) Ketel 4 
New Mega Touch Ill 
Call for Price 
y‘\ t=] dM @le) eo} ©] a -1- | od (101 = 
Closeout--Call for Price 


NEW & USED JUKEBOXES 





ROCKOla 490-2 ac. e ce $799 
CD-100 Fully Updated......... 3199 
CD00 A anc os ata chau oes 3399 
CD=100) B49 0's «xa oo: ¥S8-ace 3599 
CO=100 Ck sn eae a gamed va 3799 
CD=100'D sates veka we > adas.c CALL 
CIDA ON socard ard Re era tara-m aoecbc dant Des 2999 
POGOe. 6 acts be ewe Sian aoe ea ae 549 
POS nt le oe eR ale, a he eee 699 
PUES bs sity od ok Cota ah rare teh ae dea 699 
90 phe chn Oe we bs Bee ee ed 899 
Reo aev eit sede ddd aoe eee 999 
F-9 COMBO: «4 2 ews tw eas 1499 
EO! osc bel oe Oe he ae te Dae 1099 
F-92.COMDO» v6 betwee aes 1759 
M93 COMDO —avwedas So Sve ees 1899 
NEW & USED NEO GEO PAKS 
DoubIe: DIAGON = «28.24 5.8 eae CALL 
Artof Fighting Ws o00« wes sh oe 65 $99 
At OF FIQMUNG) 6«. 603-054 ase 2% 79 
Baseball Stars Il .............. 199 
Burning IGN as. < 0.2-Acis-& Cae ee ae 89 
Andgro DUNOS: s4-0<s-iciwe beara 199 
Galaxy FIG .3-45-<i0e ls were ee as 299 
Peta UNY. gsc seta erhere aoa as 99 
Taito BustAMove............ CALL 
peclte (Ba 62 || ee rene aera er eee CALL 
Fatal: Pury Special. ..<. sas wae 179 
Football Fr6NZY s.6.6 i Kika ee caw 199 
Gururin (New) ................. 99 
Mutation Nation 4... 62 560.i080e. 49 
Samurai Shodown ............. 199 
DOMGOKU. 2.555.255. be So bcdcace & Satan de 99 
TOP HUNTON oo scien eece cee ek eh a 199 
World HefOGS soak eee eee 49 
World HEtOGS.U soci cee ES 8 149 
World Heroes Jet.............. 179 
Street Slam (New) ............. 399 
DAVAGE FIGION 5 nb esd ba Re wads CALL 


New & Used Kit Specials 





Eagle Snot GOW pated oe bk ceeds $899 
KlaZY BOW gis so ore ee seein ace 899 
Street Fighter the Movie ........ CALL 
BIOGKOUN 826 2ite key we rdw ace 299 
Lord Of GUN (NEW) «...44 22-4564 00a 699 
DarkotalkerB RW oye taa seen seas 699 
DaIkSialKel ¢ ocd duckie eae wake eo 999 
Dungeons and Dragons .......... 899 
Street Fighter Ul occ. ee ieee we 399 
Super Street Fighter ll............ 899 
Gate: Of DOOM. iesios wound ewes eons 199 
WOKKGD) 534. os6 0 wor a acneo4 as donee NEW 
Super Off Road Bd. Only ......... 299 
Great Sluggers (NEW) ........... 599 
Capcom X-Men ............... CALL 
NEW & USED PINBALLS 
Maverick (New) ............. $2499 
Freddy Krueger (New) .......... 2399 
Frankenstein ................ CALL 
Baywatch (New) ............. CALL 
Balnal- 44404 S4 50 head aweds $1499 
Stargate (New) .............. CALL 
SUfASSIC PAM c bcs.4 we dee ws go eae 1799 
De WO) 8 nk ers ee ae 1750 
GUNS ANd ROSES saw cae ace 2599 
Cue Ball Wizard ............... 1599 
POUINENO YY ita fester ce era a, ea t's 2099 
UAVOOY pais. eee toa aid ee oon Ya ae a 899 
Rocky N Bullwinkle ........... 1599 
Last Action FICO: «0.824 «vaide es 1899 
PIOOK i adit Gd wie, end 8 ap ea 1399 
TMENE Pinball’. i0 seas oes 949 
POO! SNaIKS::: 4 ¢ 260-6 caer ee ews 899 
Sal WARS 664 ee¥ 4.4 eee ae 1499 
Lethal Weaponlll ............ 1499 
THE SIMNDSONS: «4.6 65 ace Khe hee 899 
GIGOIAIONS.. 6 sect vas ee awds net es 1699 
Williams Slugfest .......0.6.4. 1599 
Williams the Machine.......... 1399 
Mario Mushroom World ........ 1799 
Creature Fr. Black Lagoon...... 1899 
PIS AleS 2.6 er ace we ees LESS 1599 
USED DART SPECIALS 
PIR 6000 cos scten Chelsea ee aeuanenes $599 
ARA Super 6+II w/New Target .......... 799 


ARA Super 6+I| w/New Tgt. & Top Mon. . .899 
ARA Super 6+I1 COORS w/New 


Target & Top Monitor ................ 899 
ARAGORN as cccew fae ces Ceetox aes 1799 
Merit Premier Pubtime ................ 799 
MENT. PUDUMG $+ i4-50%s006 245. ey 4 one oS 799 
Merit: PUDUME 242. 2.0 ove ce Pek eee 999 
Valley Cougar Dart Non-Fold Down ..... 1199 

BY SPECIAL ARRANGEMENT 


B.V.C. Has a Large Selection of Quality Re- 
demption Equipment Available for Sale in- 
cluding but not limited to: 
Meltec-Big Mouth and Knockdown, Skee-Balls, 
Whac-A-Mole, Melody Mouse, Trash Can Alley, 
Skee-Ball Tic-Tac-Toe 2 Plyr., Hungry Hungry 
Hippo, 1/2 Pint Frenzy, Cracky Crab, Wacky 
Gator, Awesome Rat, Big Bertha, Smart Chuck- 
les Jr. 1 Plyr., Skee-Balls 10 and 13 Foot, Kiddie 
Rides 


BIRMINGHAM VENDING CO. 


Established 1931 


General Office 
540 Second Ave. N. * Birmingham, AL 35204 


(205) 324-7526 
SE-800-238-8363 


Florida Division 
4542 L.B. Mcleod Rd. ¢ Orlando, FL 32811 


(407) 425-1505 
FL-800-330-1233 


National Toll Free 800-288-7635 « Fax (205) 322-6639 
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PLATINUM PLUS 
15 AMP 
POWER SUPPLY 


No METER REQUIRED TO 
ADJUST THIS POWER SUPPLY 





RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 


“FEATURING 1 Full Year Warranty 


+5 V...15 Amp 
+12V...3Amp 
-5V...1Amp 
Computer Quality - Low Noise 
Dual AC inputs 115/230 AC 

(selectable) 
COMPLETE overload protection 
Short Circuit protection 
Built-in EMI line filter 
100% Burn-in tested 
Slim Line, Compact, Light Weight 7 

Stk. No. 30920 - U.S.A. 15 Amp Power Supply 


1 Year Warranty Dimensions: 7" x 41/4" x 1 "5/16" 
Weight: 1.84 Lbs. 


+ + * * + 


+ + + 


* 





+ + 


Patent Pending 


Huntingdon Valley Industrial Center 


BILT inc 3983 Mann Road 


Huntingdon Valley, PA 19006 
Quality Products (215) 322-3232 (FAX) 215-322-3238 


nies ene een 1-800-666-7776 





Eldorado Games) MUGIRC LULL UE nm Ie 


MAXI 1 8) 
Flat-Rate “The New Revolution Machine” 


The only FDA approved food grade material for the upper and lower bases. 
Board Exchanges elie s 


e Videos--from Space Invaders 
to Champions 


e Pinballs--All Bally, Stern, and 
early Williams 


Advanced Features: 


e BEAVER Coin Mechanism reinforced 
with heavy duty steel brackets 
e Upper & Lower Polyethylene Bases, 
rotational molded - virtually indestructible 
¢ Hard-to-Find parts available e 23” Lower Base with weighted steel floor 
including manuals & e 18” “Lexan” Globe with security lock top === 
schematics ¢ Molded $1200 Cash Box [The Best Price 


e Capacity: 3400 gumballs/850 count 
e Height: 60 inches 
Low Rates ° Weight: 50 Ibs./UPS Shipped 
Fast Service ¢ Colors: Black, Red, Yellow, Blue, Pink or Purple 
Tolol|i mie). e Factory Warranty 


role (aime lifes z— Options: Light, Casters & 20” Globe 


714-535-3300 We Ship Internationally 


ssGones a aaa NATIONAL SALES CALL TOLL FREE 
911 South East St. 1-800-240-353256 
\ Anaheim, CA 92805 ; OFF. (305) 752-9096 * FAX (305) 340-1930 


Quality 
CT 





4) American Lock Company 


MODEL 2000 _ 
AS LOW AS $1 ii = 
SHOWN WITH Ais aee | ' SERIES H10 


Ee AS LOW AS $ 13.17 











* 









EPROMS 












5/8" CAMLOCK 
AS LOW AS $ 3.01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1-1/8" CAMLOCK 
AS LOW AS $ 3.43 










SECURITY BAR HASPS 

4-1/2" AS LOW AS $ 1.27 
a AS LOW AS $ 2.45 4 
16" AS LOW AS $ 2.69 
7 AS LOW AS $ 3.98 













HASPS 
825 AS LOW AS $4 
875 AS LOW AS $ 3 
885 AS LOW AS $ 3. 
$ 4 
$ 4 









Vd 
525 AS LOW AS Buesie24 60NO. 1 ASLOWAS $5. 
535 AS LOW AS yy) Gy NO. 3 AS LOWAS | 






. 5 AS LOW AS 
AS LOW AS 


iP 
iL -' \ 

ae 

~ 

~ 
SIN w 












INNER CYLINDER LOCK —= 
MODEL 8300 | | as 
AS LOW AS $ 5.39 sttitnes 













































1.65 | | 
SHROUDED PADLOCK SERIES 700 Le: ==S\ 
hone 219-256-1138 MODEL 5300 AS LOW AS $ 14.54 ’ sents 100. \ 
prone 219-22 AS LOWAS $ 18.93 SERIES 702 | Guero | 
Fax 219-2$6-1144 MODEL 5360 AS LOW AS $ 13.34 Sacvr™ 
AS LOW AS $ 22.05 ee? 
PROGRAMER - SEND US A KEY - WE CAN KEY ANY - 99% OF ALL AMERICAN ORDERS ARE 
PADLOCK OR CAMLOCK TO YOUR # - SHIPPED WITHIN 24 HOURS - 





AVAILABLE 









PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE _CHICAGO IL 60605 312-939-7616 


pan 
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CIRCUIT BOARD SALES 
AND MORE! 


(615) 256-7748 © 1-800-535-8981 © Fax: 615-256-7523 
Board Only Prices: 






















MaGICal TONIC saisicecscciccsvasaascsseceocaence $950.00 
MagiCal OS vicccsesccsccssccescoucsewssteveses $750.00 
Super Cherry Master ...................... $475.00 
Cherry Master 92 ...0...........cccecceeceeee $450.00 
CHIELFY MASTER oiciccccccccescaccs spksescvencces $135.00 
Cherry Bonus Ill (w/satellite)......... $185.00 
Cherry Bonus III (w/o satellite)...... $185.00 
Cherry Delight ...........0..0...ce eee. $135.00 
CHOI Y BINGO) co seco ccccdssnsacasecsdscdesececs: $240.00 
WEY BAW AD ooo ics cee ipcdeecerceedeceas $250.00 
Fever Chance (W-6)................00.00c00- $225.00 
Skill Chance (W-7) ....... cee ee cece eee eeceeee per 
8 3 7 Bonus Chance (W-8)........................ 425.00 
Bill Acceptor Prices:  tuckycold(w-10) $300.00 
LUCKY Stat (W414) sccdsvcccccnacsovecescceeess $575.00 
Mars VFM-4................. $325.00 Lucky Bells (W-15) ..0...cecccccecceeceeee $725.00 
Mars VFM-5................. $340.00 Lucky Bank (W-17) ........ccceceeeccceeeeees $700.00 
Mars GUS <x oio once cee e $399.00 Treasure Island 94.....................00 eee 
Mars VEM-4 w/up stacker .. $399.00 Lucky Girl sdemicunsdnnen vanyeile cus ewe vendeseaenstcle 725.00 
Mars VFM-5 w/stacker ...... $440.00 raged oor seid ata cimcisiedanaie Eee 
CBV $1-5-10-20-50-100....... $299.00 super Line Bingo... $225.00 
JOM sie cndecepecesadauiead $270.00 DYNASTY ....eeeecoccececececcocscescccsseccoreceen, $650.00 
DEV +95 cine caeddusectackvave $299.00. AIAN i.cecssccccsceccancscsseoscoescevevessseses. $275.00 
Cash Code “Amazing” ....... Ys 0 8,6 mm 0 (9g: [2 Lo a nn $295.00 
HSV-300 .................... $4 89 00 Si a le bald awa vesisnlsadewwusdecuaceoenes ee 
(UL EE 2: 0 ROR a eee ee 
POKER 2 Wie vcotes oie iccanas toakacte oucelceieiolns $300.00 CALL NOW! 
2in1 Pokermaster..................0..0.08. $240.00 
3 in 1/Blackjack, C. Master 
DOKGF POK G0 esidoiscucaccbeddecduserusucsevnder $250.00 ‘ 
RIVIEVE sisccsccsncoxcasessinoraceossosscctercesvance $875.00 Parts & Accessories 
POX GEOMUIG aos oi, avcasecveccesevorcecscevececaneue, eee 00 
Turbo Poker Il Sieiwie:e's © 66 610i616,0.016 wwe dials o-6:@,0:0:6 Sarees 450.00 Ticket Dispensers & Yogi rr $325.00 
age tac & Super 6 Card................ feo Ticket Printers & Interface . . .$650.00 
905 Double UP oo... .cessesssesss-.--......$650.00 19” Wells-Gardner Monitor . . $235.00 
903 DOUDIC UP... .eeeccececececececeeeeceeeees $550.00 13” Wells-Gardner Monitor . . .$225.00 
SMS: DAW 80 o.cccccscccecvavccccecassecsecese $1025.00 19”Sharp Monitors .......... $195.00 
MOD DT AWW secs sccacertc ca ivlan'ccetidialesieScetieaadoes $475.00 13”Sharp Monitors .......... $185.00 
15 AMP Power Supply ........ $32.95 
a 150 Watt Computer Power 
New & Used Reconditioned PCBs SUDDIV iccic ccd cnavoeccs ees $55.00 
Pool Tables starting at $75.00 Wiring Harness & Buttons ..... $65.00 
Call...Call...Call PIGNIGs. 2 civerechcddcuendale. $30.00 
& Jukeboxes at Progrssive Kits .............. $325.00 
their lowest Empty Cabinets ............. $225.00 
New & Used Pool Tables ........ CALL 






j ! 
prices: New & Used Jukeboxes ........ CALL 





& Supplies 





Ask About ...Quantity Prices 


.. Advance Replacement Warranty 
...FREE Delivery! 


335 Hill Avenue ¢ Nashville, fennessee 37210 
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BELITA I 


PORTABLE 
COIN COUNTER 4 


e Automatic stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. e Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 





Chilton Vending and 









Billiards 
Redemption Equipment 
O Bile 


All Equipment 
Reconditioned and 
Guaranteed 
Call and Ask for Mark or 
Randy 


GAME PRICE 


Alien Command-Jaleco $2,795 
Batter Up-Doyle 3,995 
Big Bertha-Smart 1,995 
Big Mouth-Meltec 2,000 
Bozo Basketball 1,995 
Dip Bowler 1,595 
Dump the Ump-Doyle 1,895 
Hoop Shot One Plyr.-Doyle 1,495 
Knock Downs-Meltec 2,000 
Lotto Fun 795 
Pokerinos 400 
Pro Qbacks 400 
Skee-Balls 13’ 1 Plyr. 1,995 
Skee-Balls 4 Plyr. 13’ 2,045 
Skee-ur. 1,995 
Superballs 10’ 1,300 
Superballs 13’ 1,300 
Vine Climb 1,495 
Whac-A-Mole 1,000 































PLAY METER 








MORTAL KOMBAT 
MasterCard. 


MK I 99 
MK II 
MK III Call 


NBA JAM, Killer Instinct, 
Mortal kombat II kits , ETC..... 


Call 219-256-1138 






y AMERICAN 1 
| €&XPRESS, 


asoob 













MID-CITY DISTRIBUTING 
New VALLEY 317 No. 16th Street, Omaha, NE 68102 


New NSM WALLMOUNT 
JUKEBOXES 


New TORNADO 
FOOSBALL TABLES 


MERIT MEGATOUCH III 
COUNTERTOPS 
Let us BEAT 


the other guy’s 
PRICE! 


CALL NOW! 





New ROWE CD-100E 
& MM-1 JUKEBOXES 


Always in Stock! 





New! 19” CHERRY MASTERS 
starting at $895. 00 







We have the 
NEBRASKA 
HS-8 Line 
Program! 


















New! 


“Hig, COUNTERTOP 







= Quantity 
MASTERS — Pricing on 


starting at $795. 00 









IOWA | 






















We stock all 
8-Line & Poker FRUITS & ¥ 
Programs BELLS == | 
We stock all et Dee ie 
pile ode NOW available ina (3 = 






Leisure DBA’s CONVERSION KIT 


also available in 
9” countertop 













Large Selection of 
Used Poker, 8-Line 
& Keno Games 










MIDWAY KITS: 
Mortal KombatI.............. $99.95 
Mortal Kombat Il............. 199.95 
Mortal Kombat III.............. 


WE SELL ALL MAJOR BRANDS 
OF JUKEBOXES, DARTS, 
PINBALLS, VIDEO GAMES & 
CRANES - NEW & USED! 










local: 402/341-5300 toll free: 800-341-5366 fax: 402-345-2653 
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ALPHA-OMEGA AMUSEMENTS & SALES, INC. 


12 Elkins Road ¢ East Brunswick, NJ 08816 







Fully refurbished to “LIKE NEW?” condition!!! 


Best reconditioning in the industry!!! 






Call for references!!! 


CALL: (908) 254-3773 or FAX: (908) 254-6223 
EXPORT AND DOMESTIC SALES @ FINANCING AVAILABLE 






Frank “The Crank” 


SUPER SUMMER SIT-DOWN SPECIALS 


Afterburner s/d ....... 2399 HardDrivin’s/d........ 1999 Ridge Racers/d ....... 9699 
Cisco Heat S/d (twin) ...2599  Lucky&WildS/d ....... 3599 Ridge Racer s/d (twin) .13,999 
Cisco Heat s/d (del.) ...2999 Moto Frenzy s/d (twin) 2999 RoadRiots/d.......... 2999 
Cybersleds/d ......... 5399 Moto Frenzy s/d (del.) .2599 StadiumcCrosss/d..... 7999 
Drivers Edge s/d....... 2599 Outruns/d (std.)....... 2699 Steel Talonss/d........ 1999 
FinalLaplls/d ......... 9799 Outrunners/d......... 9199 SUZUKASS/d........... 8999 
GP Riders/d........... 3599 RaceDrivings/d....... 2599 Turbo Outrun s/d (del.) .3999 
Grand Prix Stars/d..... 3799 Radmobiles/d ........ 4299 Virtua Racing s/d ...... 7699 





















LIKE NEW REDEMPTON NEW REDEMPTION- VIDEO GAMES PINBALLS 
Air Hockey Brown ...... 1799 Call for Discounts 1000 Mile Rally ........ 1999 Corvette ............. 2599 
AnimalLand .......... 2499 Big Bertha/Buddy Bear DarkStalker .......:... 2299 Creature Blk. Lagoon ...1899 




























Bani Me 6 b2.a-ba-4-eaw eae 1799 Chuckles The Clown GP Rideru/r ........... 799 Cue Ball WIZARGS tse c ws 1599 
Big Berna: 2:64 yew eked 2299 Coin Circus Jr. Great Slugger .......... g99 DemolitionMan........ 2499 
Bingo Pops ........... 1799 Cyclone Lethal Enforcer ........ OOO! RNS aes scien a le 
Boogie Man ........... 1799 Dinoscore Lethal Enforcer ll ...... PROG. ee Seen le 
Bozo Basketball 1 pl. ...1699 Home Run Hitter Mad Dog McCree 27” .. .3299 lie sath stile ms RSs Sees a 
i pbk Mortal Kombat (ded.) -...799 Getaway... 1299 
Pogger Mortal Kombat II (ded.) . .1999 
Chase the Rainbow...... 899 Raae in the Caae UIE DNGOG 5 creda nin Veta 
Eiddlestiv«. 5299 Si alia g NBA Jam (ded.)......... 999 LastAction Hero ....... 1699 
Five ‘N Line Skilbingo . . . .799 lea a i Nem Toutniey Ga ded:) 1409 Lethal Weapon: i009. 199 
Full Court Frenzy 9399 OT POE NOI: Neo Geo2pl. ......... 1099 Maverick ............. 2299 
shied chalk icicle Skee-Ball/Lightning Neo Geo4pl./6pl. ..... 1899 Rescue 911........... 1799 
Si retrlig Le eG 3 is Smart Candy Crane Outrunu/r ............ 1699 RoadShow........... 2899 
PopABall ............ 2299 Dib eieie ze Neg et BCG) 2 dx BO ee neatiae: . 
eawerietsee.. ack 799 peed Ball Rally Punisher (ded.) ........ 1099 igen tee 
Wheel Em In , Star Trek Next Gen. ....2899 
Quartermile ............ 799 p C B BOARDS iat claeeay Pa em ave oF es Terminator ll] .......... 1799 
Shoot Out (Melies) .... 1699 DavkStalker B Board .....399 Rowe BC25MC .......1799 HOMMV. 1996 
Sidewinder ........... 2899 Mortal Kombat........... oo Rowe BO 35. ..2 2.25: 2399 World Cup Soccer..... 2999 
Silver Ski..........0.. 6999 Mortal Kombat ll ........ v9 Space Gun .......+... 1099 
Simple Simon ......... 2999 Relief Pitcher .......... 199 SpaceLords .......... 1299 AUXILIARY PRODUCTS 
Skee-Ball6’........... 14999 Samurai Shodown........ 99 SteelGunner.......... 1199 _Coin Counters/Sorters/Wrappers 
Skee-Ball 13’.......... 1799 Samurai Shodownll ..... 199 St. Fighter Il (ded.) ...... agg CoinAce............. CALL 
Skee-Toss ............ 1299 SmashTV .............. 99 St. Fighter II CE (ded.) ...a99 PUmmins .. cae 
Super Chexx .......... 1399 St. Fighterll ........... 199 SuperChase.......... 1599 ae Giuniane Gendnai 
Super Pro Quarterback ..1399 St. Fighter 11CE Turbo ...299 Super SFII Turbo (ded.) .1999 Cummins ............ CALL 
Treasure Island ........ 1299 Super St. Fight. || THUG FIGNL sk cas bees 2299 Lynde-Ordway ........ CALL 
TEGOM sect de ks Ge ake olkou ens 2499 TurboBBoard ......... 299 Underfire............. 1999 Ticket Eaters........... 749 
i ea eee ee 399 SurvivalArts ........... 199 Virtua Fighting......... 2399 Ticket Scales........... 525 
le lei eat Time Killer ............. 199 A-Men4pl.............699 Tickets/Tokens ........ 





ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS-CALL FOR COMPLETE LIST 
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U.S. Bill 
Validators 


= 
100 Used Mars VFM4t 
with Power Supply 
$150.00 U.S. 


DBV-35-SU with 
Bill Stacker 


i 
( 
k 
: 
| 60 “New” JCM 
l 
i 
K $250.00 U.S. 


For Information 


Call: 
(506) 858-8049 
Hi-Tech 


Gaming 


203 Edinburgh Dr. 
Moncton, New Brunswick 
Canada 


S-LINE 
POKER 
BOARDS 
800-966-9873 


THIS MONTH 
MORTAL KOMBAT II 
MORTAL KOMBAT 


TRADE IN 

YOUR OLD 

BOARDS: 
“CALL FOR DETAILS" 


KILLER INSTINCT 


C&P DISTRIBUTING 


TEL: 219-256-1138 


FAX: 219-256-1144 
PLAY METER 





BLOWOUT SPECIALS 


REDEMPTION 
1999 Clown Around 
1499 Cosmo Gangs 


Ghost Town 


VIDEOS 


Space Pirates 
Starblade Sitdown 
Street Fighter [Turbo ... 


X-Men (6 player) Le tee tidtur (A clined’... 


3999 
The Game Exchange 
1590 Alum Creek Dr. 
P. O. Box 09598 
Columbus, OH 43209 


(614)258-2933 





REDEMPTION TICKETS 


TICKET SIZE 2 x 1 5/32 .010 TAG 


KkeKK *& 

Brive : Lanny LL 

rapetpl be ONE nea 
oe 


QO mown TCT Q@ mowe nc 


STOCK TICKETS AS SHOWN ABOVE 


UNDER 300,000.......$1.254 
OVER 300,000........$1,00s or VETSAMIABLE NEXT DAY 


CUSTOM PRINTED 


160,000 to 480,000....... $1.60" 
480,000 to 1,000,000....$1.10m 


1,000,000 or More.....$1.00. 


ALL PRICES PER 1000 
FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 
Case Weight 38 Lbs. 

8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 

MUNCIE NOVELTY CO. 


ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 


Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 
Manufacturers of Quality Tickets for Over 50 Years 















(Roll Tickets Also Available) 
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BEST CO. 





Co 1-800-306-4263 r 
BEST PRICE ¢ BEST QUALITY ¢ BEST SERVICE 







NEW DYNAMO 
Foxtronic Super Poker 
Pool Tables 
Air Hockey 
Soccer Tables 
Solitaire Challenge 
Call for best prices! 


Grayhound 
Candy Cranes 
Call for Pricing 


Printer w/Interface 


Complete Kit $695.00 





T-Kit Ticket Dispenser 
LED Readout $295.00 


Pot O’Silver Pushers 
CALL FOR PRICE! 


NEW POOL TABLE 
REPLACEMENT RAILS 


$99.95 PER SET COVERED 





Cherry Master 
Location Ready w/HSV 300 $1095.00 
19” Monitor 












BOARDS 
Cherry Master $135.00 
Cherry Bonus III $185.00 
2in1 $250.00 
Poker/21 $275.00 
Super Cherry Master $450.00 
Dynasty $495.00 
W-15 Lucky Bells $575.00 
Magical Odds $735.00 
Lucky Girl $695.00 
Omega Poker $395.00 
Foxtronic Poker $395.00 


CALL FOR BOARD PRICES NOT LISTED 





While They Last 
1000 Downstacker 
$359.00 
Sharp 19” Monitor $189.00 
Wells-Gardner 19” Monitor $225.00 


DISTRIBUTORS FOR 
MARS e LEISURE* WELLS-GARDNER 
JCM*e*SHARP*GRAYHOUND DYNA 


ONE YEAR ADVANCE REPLACEMENT WARRANTY ON ALL PARTS 


1642 Piedmont Highway ¢ Piedmont, SC 29673 
Phone (803) 422-0250 or 1-800-306-4263 FAX (803) 422-8903 


PLAY METER 
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| NEED POKERS? WELL, WE HAVE THEM!! 


BOARDS 
WILL 
PLUG INTO 
8-LINE 
HARNESSES 





(SESE SESE RE EAS RLM AO OEE EI IE AO AE OA TE SE ORI DRE LEI TS EE PEE SS 
Call For Pricing, And Availability 


ARI ERMA LES 


5499-1 Murfreesboro Rd., LaVergne, TN 37086 Ph: (615) 355-9681 Fax: (615)355-0213 
Toll Free 1-800-955-9681 
















—e. When CHANGE for the better is what you need, call - 


SD ARTERVASTER 


See se 499-1 Murfreesboro Rd., LaVergne, TN 37086 Ph: (615) 355-9681 Fax: (615)355-0213 
Toll Free 1-800-955-9681 


KIDDIE RIDES * POOL TABLES * FOOSBALLS * DRAW 80’s 
PINBALLS * PUSHERS * OMEGAS * CRANES * VIDEOS 
DARTS * MERIT & GTI’s 
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COMPLETE GAMES STARTING AT $1 095.00 
KIT READY GAMES $699.00 


Give New Life To Any Video Game 
SINGLE GAME PROGRESSIVE BONUS 






SUPER. 
CHERRY MASTER. 
CHERRY ANGEL 
SKILL CHANCE 
MAGICAL ODDS 


FLEXIBLE * EASY TO INSTALL * BONUS POINTS AWARDED ON SCREEN 


WE TRADE ALL 
FOR ANYTHING CABINET 







ADVANCED 





REPLACEMENT 
WARRANTY 


SIZES AND 


*JUKEBOXES* AVAILABLE 


* VIDEO GAMES 
MORTAL COMBAT * MORTAL COMBATII * NBA JAM 


TECHNICAL ASSISTANCE AND QUANTITY DISCOUNTS ARE ALWAYS AVAILABLE 
*ASK ABOUT OUR FREE DELIVERY PROGRAM* 


1-800-955-9681 1-800-955-9681 




















FOR SALE 


Dixie Narco 
MBA bill acceptors 
Used & Working 
$150 each C.0.D. 


Includes: Control Unit, 
Stackers, and T’Port 


616-245-8255 


Ardac Change 
Machines 


Flight Simulators 
BS1 or BS4-$2750 


Autech Custom Cars 


$2950 
602-840-0131 





FOR SALE 
Used 
Kiddie Rides 


Good Condition 


800-647-6460 


FOR SALE 
ARACHNID 
GALAXY DARTS 
3 months old 
Mars DBA w/stacker 
like new! 
$1800 


407-997-8385 
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CRUISIN or DAYTONA 


Bars Designed For Your Cruisin or Daytona Machines 





This bar is available set-up for a 
standard padlock or with a padlock 


S-58 WITH COVERED 
HASP 


S-58 PADLOCK 






Phone or fax Us Toll-Free At: 


1-800-849-7763 


8264 River Rd. SE 
Southport, NC 28461 






LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with 
Warranty--Like New 
e Prize-Filled Egg Capsules with Same Day Shipping--Phone for Quote. 


CTT) INNOVATIVE 
INDUSTRIES, 
INCORPORATED 


2605 Grand Ave. ¢ Carthage, MO 64836 


800-344-7467 


FAX (417) 358-1849 


FOR SALE 


Remanufactured Changers 
$1-$5 Acceptance Bulk Load 
90 Day Warranty 
e Rowe e National 


Change 
Jronics 
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1-800-254-2125 


FAX (616) 452-3319 
3400 Jefferson Ave. SE 
Grand Rapids, MI 49548 












Consignors 
PAID SAME DAY 
of AUCTION! 
Trade In your Games 
at AUCTION. 
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SPECTACULAR AMUSEMENT AUCTIONS IN 1995 
BEST EQUIPMENT ¢ BEST SELECTION ¢« BEST PRICES 












Placer County Fairgrounds Sacramento Area 
CALIFORNIA 800 All American Blvd., Roseville, CA Johnson Hall 


___26 | CALIFORNIA 
PENNSYLVANIA National Guard Armory 


|g 3205 Lancaster Ave., Philadelphia, PA 
=? SOUTH CAROLINA 


New Orleans, LA 
ILLINOIS 




























5.C. 




































National Guard Armory 
ae CALIFORNIA 

St. Charles Exhibition Hall 

1355 S. Fifth St., St. Charles, MO 

Santa Clara Fairground, Fiesta Hall 
| 2 CALIFORNIA 344 Tully Road, San Jose, CA 


1225 Bluff Rd., Columbia, 

National Guard Armory 

National Guard Armory 
___16 | CALIFORNIA 


Chicago Area 
550 N. Green Bay Rd., Waukegan, IL 
2116 E. Walnut Ave., Fullerton, CA 
| 28 | OHIO 2825 W. Dublin Granville Rd., Columbus, OH 
XA Big Town Mall 
| 4 TE = 800 Big Town Mall, Mesquite, TX 
| 18 | CALIFORNIA [2116 E. Walnut Ave... Fullerton, CA 
504 N. Howard Ave., Tampa, 
2116 E. Walnut Ave., Fullerton, CA 
x CONSIGNMENTS WANTED x 
TO CONSIGN GAMES FOR SALE: Bring to Auction Site Friday before the Sale from 10 AM - 9PM. All Auctions are on 
Saturday and begin at 10 AM Local Time with Inspection from 8 AM -10 AM. 
























Lic# A2609, Payment in Full Day of Sale. 10% Premium to Hammer Price. 

TERMS: Cash, Cashiers Check, Company Check with Current Bank Letter of Guarantee. Industry Related Seller's Permits Required 
for Non-Taxable Purchases. All Equipment Must Be Removed by 10 PM the Day of the Sale. NO EXCEPTIONS. 
Auctions Conducted By: Robert Storment, Greg Parrott, CT Howe, ARN Malmberg 
CA#14663700753, TX#10931, FL AB0001109, AU 0001549, PA AU 002747-L, AU 01042152, SCAL #1092 


IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION, 
CALL ONE OF OUR REPRESENTATIVE FOR A FREE CONFIDENTIAL CONSULTATION. 


CALL OUR 24 HOUR HOTLINES 
WEST COAST 714-535-5353 —_— 
MID WEST 214-497-1677 
EAST COAST 813-273-3155 == 






Money Handling Equipment 
and Supplies 


New & Used Available 


e Coin & Token Sorting/Counting/Wrapping 
e Currency & Banknote Counters 

e Counterfeit Detectors 

e Paper/Ticket Shredders 

e Bill Changers for Coins, Tokens and Tickets 
e Parts & Service 












/) 
L\ 
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412-922-5619 
Steve 


Quality and Integrity Since 1925 
Dealer Inquiries Invited 



















ZS Iyn (800) 762-7057 
ao) Ct Mee | ag Se Cray (714) 957-1311 
3308 W Warner Ave. ¢ Santa Ana, CA 92704 FAX (71 A) 433-21 66 





BOARDS 
800-966-9873 





Used Reconditioned 
Kiddie Rides 
Carousels, Thunder 
Horses, Derbys, Large 
Single horses, trucks, 
teeter-totters. 


$1050 to $1750 with 
sound and security. 


Contact John Breuche 
(904) 589-0011 
FAX (904) 589-5898 


Dudley’s Kiddie Rides 


Safe--Sound--Secure 
American Made “In The Deep South” 
Not U/L Listed but We are Irying! 

IN BUSINESS SINCE 1964 












Ar rn OF 


FOR SALE 


2 Brand New 1 Player Bas- 
ketballs 
Shoot to Win, Jr. 
“Chuckles the Clown” 
w/Ticket Dispenser 


$2295 each or Trade 
707-443-6773 


KIDDIE ee || Saco 


P.O. Box 939 ¢ Florence, MS 39073-0939 
Sales 800-647-6460 
Gossip 601-845-7501 
FAX 601-845-8338 
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LA Slot Machine Company 


Worldwide Gaming Equipment Distributors 
2663 Manhattan Beach Blvd. e Redondo Beach, CA 90278 


(310) 297-2600 = fax 310-297-2609 


SALES - SERVICE 
WORLD'S LARGEST 
IN-STOCK PARTS INVENTORY! 





SPECIALIZING IN: 
BALLY, IGT, TDC & SUMMIT CONVERSIONS 


Highest quality reconditioned and remanufactured equipment. 
Over 3,000 new & used games in stock. 
e CASINO DEVELOPMENT 
e SUPPORT SERVICES 
e OVERSEAS CASINO SPECIALIST 
e CUSTOM PROGRAMMING AND BOARD MODIFICATIONS AVAILABLE 
WE ONLY SELL TO LEGAL AREAS, CALIFORNIA ORDERS FOR PARTS OR EQUIPMENT 

NEWER THAN 25 YEARS MUST BE ACCOMPANIED BY A VALID DEPARTMENT OF 
JUSTICE REGISTRATION. ($25 HANDLING CHARGE FOR ORDERS UNDER $100). 








e LASLOT MACHINE COMPANY, The ORIGINAL importers of Pachi-Slo machines, will 
BEAT any competitor’s price on comparable machines currently on the market. 

¢ We offer the LARGEST inventory, lowest price and best service in the industry. 

e All our machines are fully cleaned and tested, with NEW 24-Volt A/C transformers. All 
machines come with a 90 day limited warranty. Ask our competitors if they warranty their 

As Low As chines. — Beets 

$ 00 e We offer service after the sale and are capable of repairing all major machine components 
195.°ea. | | , 
(including the main computer board). Our competitors can’t do that! 











BUY FROM THE ORIGINATORS, NOT THE IMITATORS! 
DEALERS: Call now for the BEST PRICES IN THE INDUSTRY! 
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COINS or BILLS 
Count/Sort/ Wrap 


P.O. Box 326 
Chatham, Ontario 
N7M 5K4 


1.3" Capsules 
(Mixed Colored Tops with Clear Bottoms) 
Filled or Empty 


-“ ACTIONMATIC Ltp - Your Source for ... 


2.3" Round 2.9" Round 
Clear Capsule Clear Capsule 


TALKING VENDOR ® Both Halves Same Both Halves Same 


Records in 3 languages 

7-English 5- French 5 - Spanish 

Vends 

1.3" Capsules or Large Gum 

1" Items 

Small Bulk Items 

Coinage Size - Up to 1.25" (32 mm) * Mixes For All Capsules 

Machine Size - Height 25" (63.5 cm), * 

Width 8" (20.3 cm), Depth 8" (20.3 cm) * Milk Caps 

Custom Sounds - Can have your own record * Rings in Holders 

made to say anything for 5 seconds. Up to 4 Canadian Dist. for Beaver Vendors 

different sayings on each side. 1-800-265-8363 
Talking Vendor (Reg) Trade Mark (VEND) 


Canada No. 266520 Phone: (519) 351-2181 Fax: (519) 351-7304 
U.S.A. No. 1221 491 







PARTS—REPAIRS 


ABC COIN (214)377-7100 
8524 Filth St. - Frisco, TX 75034 


© Top Quality 

@ Insist on the best 
@ Give us a Call 

@ Patent #5,227 226 


AsK FoR THE PUCK STOPS HERE sy NAME 


The Original Air Hockey Safety Shield 


@ PRACTICALLY ELIMINATES TABLE- The Orghel At Shel 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE » 5 as AND AUSTRALIA 


© ARCADE TESTED — CURRENTLY IN USE AT 

+ DOESN'T AFFECT TABLE PLAY = lo ESS fT PUTT? GOLF GAMES 
e INSTALLS IN 15 MINUTES WITH = 9 SSS NP ti Me MALIBU CASTLE © GREAT AMERICA 
ONLY A SCREWDRIVER —>—ymemmapeetf” IMR « FUN FACTORY « GREEN GAMES 


* IMAGINATION LEISURE »*« DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! ¢ Ask your distributor for ‘‘THE PUCK STOPS 

¢ Demand the 9-inch shields with the angle! HERE” by name! 

e Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! sales tax! 

e Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your liability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 
(903) 757-0543 —rongviews1x75608 1-800-933-0145 


G roducts® 


=< PTs 


FOR SALE 


Five “New” 
lowa Fruits and Bells 
8-Line 
Redemption Games 
with Mars Bill Acceptors 















Call for Price 


(319) 365-2583 





The Origine 


EAS 


ONE-PERSON POOL, grad LIFT 
pete a 


PAT 5,405,236 


THIS MONTH 


MORTAL KOMBAT II 


MORTAL KOMBAT 


Dixie Na arco” GALS PANIC 


SUPER STREET F. 


MBA bill acceptors SUPER ST. F. (B) BD. 


STREET F . tI CH ED 


Used & Working STREET F. 11 


SIMPSONS 


S1 50 each C.0.D. NIGHT STRIKER 


Includes: Control Unit, 
Stackers, and T’Port C&P DISTRIBUTING 


TEL: 219-256-1138 


616-245-8255 me FAX: 219-256-1144 


CONVENIENTLY STORES UNDER TABLE 
¢ 3" Lift ¢ Heavy Duty 5" Swivel Casters 
# Reduce Injury Claims Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 
¢ UPS Shipping Weight 65 pounds 


Q2°EUnPOW AN 


Order Yours Today! 


26741605 —==NORTECH 


Made in the USA 
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_ July’s Hot Deals 
Fire Up Your Games That 
8-Line Harness Will Shoot Your Profits PC Boards 
Plexis Straight Up With... The all new Treasure Is- 
Buttons and land ‘94 


switches 


Power supplies Games of Tennessee = 527us Chery Master 





Mars DBA Magical Odds 
EEI DBA 1 -800-456-6882 Super Cherry Master 
JCM DBA Magical Tonic 
; ; Cherry Bonus III 
Introducing the dollar bill ey ee Te 


acceptor that is not only | 
affordable but has low Peas eroon 
maintenance and high 

security. Call for details. 









Authorized Distributor for 





6 Attractive cabinet styles 
light walnut or 
dark mahogony 





1220 West Jackson St. Shelbyville, TN 37160 





— (615) 684-0100 
—_ 1-800-456-6882 


Fax: 615-685-0144 
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: The 
Finest 


Bingo 
Made 
Today 


Magic Game 


Miss Nevada 


Service Free Operation Through High Tech Design. 
The finest casino quality Redemption Bingo made in the world. Spe- 
cial configurations include: Token/Coin Distributing, Ticket Dispenser, 


2 Flipper System, Remote Control, & Electronical Key. 
New 2 & 6 Card Machines are available for immediate delivery. 
We also carry a large stock of parts for all the machines we sell. 


Exclusive Distributors: 
Continental Pinball Ine. 
105 Floyd Ave. Bloomfield, N.J. 07003 
Tel. (201) 429-7050 Fax (201) 378-8095 


ALL AMERICAN AMUSEMENT, INC. 
THE CUSTOMER COMMITTED COMPANY 


PINBALLS 





Addams Family . . .$1995 
Demolition Man ..$2375 
$1495 
$1400 
$1250 


Fish Tales 
Hurricane 


Indiana Jones ....$1975 


Twilight Zone 
Whirlwind 


Big Bertha (One Location) . . .62295 
Cosmo Gang 

Cracky Crab (One Location) .$3250 
Hungry Hippo 

Killer T-Rex (One Location) . .$2695 
Rock ‘N Bowl Like New . .$3195 
Shoot to Win 2 Hoops .. .$2350 


(One Location) 


USED SITDOWNS 
Final Lap II s/d 
Hang On s/d 
Lucky and Wild s/d_ . .$3700 
Outrunners s/d 
Race Drivin s/d 


Simple Simon 

Skee Balls (10’ & 13’ From) $1000 
Super Shifters (4 & 6 Pl.) .CALL 
Twin Knockdowns $3880 
Whac-A-Moles 2 PI. 
w/compressor and high 

score of the day 


& DELUXE VIDEOS 


Racin Force s/d 

Starblade s/d 

Steel Talons s/d 

Suzuka 8-Hours II s/d .$8800 
Turbo Outrun s/d ... .$2650 


EQUIPMENT OF ALL KINDS 
7 Days a Week, 9:00 A.M. to 11:00 P.M. (CST) 
Purchase 4 or more games, get free delivery within 300 miles 


(405) 672-8909 Fax: 405-672-8628 


5016 S I-35 Service Rd. ¢ Oklahoma City, OK 73129 
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USED GRAYHOUND 


¢ Wood & Metal Singles .......... $900 
© Jumbo Jrs. .......ceeeeeeeeceeeeeeees 91350 
© JUMbOS..........cceeeeeesssseseeeeeees DL4ASO 


All Prices Include: 
¢ Bill Acceptor 
¢ 90-Day Warranty 


¢ Shopped and Location Ready 


Call Classic Inc. 
(800) 833-4667 


A oe EP 


ays 


oo 


W iE 
| 3112 6-| 
Cc 


GOOD NEWS! 


Now you can make 
>1" on every long 
distance collect and 
credit card calls. 


















Sign up for Dollar 
Sticker Program 


lf your desktop payphone 
looks anything like any one of 
these, you can offer long 
distance and make $1.00 on 
each and every call. 





) Just Plug It In 


OR _) Stop Unauthorized Calls 
BUY YOUR OWN a1 Year Warranty 
PAYPHONE! 4 FccApproved 
_) Line Powered 









PPIs Phone Industries 

800-332-9939 
2415 W. Amherst, Bloomington, IN 47404 
812-333-9939 Fax: 812-333-8951 


Celebrating Our 11th Year 
of Service 


JULY 1995 


SIMPLY THE BEST MACHINES 
IN THE BUSINESS! 


EVERY MAKE AND MODEL POKER 
AND 8-LINE IN STOCK. ALL THE 
NEWEST AND BEST PROGRAMS 
DIRECT AT WHOLESALE PRICES! 





8-LINES ATTENTION SOUTH CAROLINA 
— WE'VE GOT ALL THE POKERS | OPTUS SR ra ttt 
W7, W8, W11, W17 YOU'LL NEED. JUST PLUG THEM WITH TICKET DISPENSER 
CHERRY MASTER [7 INTO YOUR 8-LINE CABINETS AND |i cpeeiaiTy PROGRAMS 
CHERRY ANGEL YOU'RE BACK IN BUSINESS! syrah ai a 
FRUITS and BELLS: 


SUPER 21N1 Approved in lowa for use according 
to lowa code 99b.10 andis also in 


MAGICAL ODDS compliance with the new Texas 
CHERRY BONUS redemption law. 
HIGH SCORE 8: 
GOLD SLOT Features separate CREDIT and 
BANK ROBBERY SCORE columns and high score 
TREASURE ISLAND 


INC. 


initial entry which makes its’ game 
play parallel to all other amusement 
games. It’s legal in states where 
other games are not! 


ri 
TECHNOLOGIES 


500 CENTRAL AVENUE e ATLANTIC HIGHLANDS, NJ 07716 
PHONE: (908) 872-9800 OR (800) 979-9801 © FAX: (908) 872-0003 
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Middle Tennessee 
Games, INC. 


Shelbyville, TN 37160 


1-800-848-0236 


Large Inventory of New 
& Used Equipment 


Unbelievable Prices 
pS ee Z ‘ a 
a4, Quality Service S& 
Satisfaction Guaranteed! 
Boards, Kits, Chips & Board Repairs 


Call & see what everyone 
is talking about 


Call 
Brian, Billy, or Todd 


JUKE & CD BOXES 
NSM Galaxy 200 - Vinyl - $900 
NSM Galaxy - CD - $2395 
Rowe CD-51A - Like New - $3295 
Seeburg & Rock Vinyls $300 


Auto-Photo Studio 
Model 14 
Complete - Needs Work 
Make an Offer 
Cherry Master Like New From $700 
Pokers - Complete-Dedicated Cabinet - $300 
Poker-Boards Only From $100 


Arachnid Super Six Plus Two 
Oak Cabinet - Perfect Condition 
One Only - $995 


Arachnid Super Six Plus Two 
Standard Black Cabinet 
$775 


Stair Climber-Woodword Model 68 
Battery Not Included 
Only $295.00 


STANSFIELD VENDING, INC. 


P.O. Box 157 ¢ La Crosse, WI 54601 
Call Max * 608-782-7181 
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CONSIGNMENT 


AUCTION 


* CONSIGNORS WANTED & WELCOME x 


Saturday, July 8, 1995 ¢« 10 AM 


-EXHIBITORS BLDG.- 
TENNESSEE STATE FAIRGROUNDS 
4th AVE. S. - NASHVILLE, TN 


Check in 12 noon ‘til 10 pm, Friday 7/7/95 
or morning of sale. 


VIDEO GAMES ¢ POOL TABLES ¢ JUKEBOXES 
RIDES ¢ VENDING EQUIPMENT OF ALL TYPES 


TERMS: Cash or certified funds or good check if you are 


known to us. 
Consignors pay 10% w/$10.00 minimum and $100 max- 
imum. $10.00 buy back fee. No entry fee 


ORGANIZED BY: MONEY MAKERS 


1-800-972-3222 
(S) Local 226-3826 (S) 


CONDUCTED BY: 
DEAN REAL ESTATE AND AUCTION SALES CO. Firm #716 
COL. WAYLON DEAN and COL. CHUCK RYAN (Lic. #4502) 


Kiddie Rides 


Prime Locations Available 
National Accounts 
Call Kiddie Rides U.S.A. 


National Accounts Division 


303-370-9511 








JULY 1995 


M & P AMUSEMENT 


(Phil) 


se Habla Espanol 


658 West Market St. - York, PA 17404 





(Terry 
(Mike) 


(717) 848-1846 Fax (717) 354-6801 


$100.00 prepays freight on any video game in continental United States 


Coin Scan Coin Counter....................00005. 295 
Kiddie Rides (Amutec) ...................ceee 1695 
Lethal ENntONnC Ol ies cniitsceysccsteeviadeesucccedass 1395 
MAG DOG SO” soi iicesvetecsevvennseccdvanseceontcxt 5500 
Mortal Kombat | Kit....... cece ceeeeeccceeeees 100 
Mortal Kombat II Kit............0c.ccceeccccceeeceees 295 
Mortal Kombat II Ded. .............0....ccceccee. 1295 
NBAJAM Ded. .....00...cecccceeeecccceeeececeueeess 1095 
NEAL TOU P ieissisveaaiinn civewandswdsesevceecescancessancs 1395 
Rowe MC-25 Changer ............cccccccceeeeeees 995 
Rowe MC-35 Changer Kit, Power Supply, 
0 a a ee 395 
Rowe R-92 Combo...........ceecccccceceseeeeeees 1295 
TORTINALON GUNN ees cevicsishccscsscccerccouccacscscens 1500 
IANS TRAV GION sosbicits ccastuuccaxiveceiwarsecdesereinens 495 
Pinballs For Sale 
PIGAMS FAY scisicssvicsevenicadadavevoecéciaara 1995 
BACK 10) Flue xcs cnnssasutdeces de sisacasctessceuvvecees 895 
OIG: CHU icssanincs icesucehendindavopancaantcteaelsen Ban 695 
BriGS Of PINDOl iccisaswsvesiarcicodbeaddcnvessdscecee 1095 
OV CIONG: aos cuweu esunsceeestitesscssacuanctiaavciasbachant 795 
DS MONMGOM MAI siscsiccecstcoescinscadeccciveriwegea: 2450 
EFC: Lidiasterraedbalestuaseouravindcssavedeeasieeecess 1450 
PASIAN ies oiy sv venssecaceldauneees adaesaeuietuedes 895 
ISIN TOS, castors lee tcouuidele dieaceccstcibvedsaicnas 1395 
UM PIOUS C 5 denscsscnsieudetcsescelalecnisdvndeeuwceiext: 1195 
GOTAWAY oo sescvtnicsrcpineninnindanchetinaleaies 1250 
PPO) Ol cxceyehniiconsavastacicks seu eoeiastaccheuret tees 1250 
HOY I OMS 2s ciatactiaveceintaviedisccsscatnecrucdvch 1795 
DOW OES pins eatiiiestenetiuecuspuiebasseessvatssccdetacaite 695 
MUFASSIC PA esscsccpeviecestdincanccnitencentccocst: 1595 
LOtHNAl WEEDON asissidecincsecscsoniacsoxactcavacdes 1095 
PAT LONG vcevos dnc cai ciinnntcudveedtastennisateazees 1295 
POO! SIMALMS saci cereconcesciaccrasdcavieaseuvelssaneses 695 
SPACE SUAUON ssssinsdssvarccvecesaschiisviavnsetusieaver, 795 
otar Trek (Data Bast) ccciivinsssesisccesscceceeses 1250 
lal TOK NG ic cccscesiderscicvcses seid Savesevcsend, 2500 
LAL WANS scdis vaciosacnsvcasdivssncesndiebedstevealeress 1295 
Street Fighter Il .......... cece eceececeeseeees 1250 
SUPON MANO BIOS siseiccsiscciveecscaccsaveacsccoreres 995 
Terminator Pin ...............ccccccscssssecccseeseees 1500 
TWHIGKE ZOMG ssiceswedesisncasssnescdseceracsaeaceaves 1550 
WV aie socc iste csinanicldnsis cai’ Wctcnanse beewebacwest: 895 
Wolld Cup SOCCCP...<.sccicccessestcsversetsctocvs 2500 
Wanted 


Big Choice Triple Crane 
Carousel Chance ¢ Majestic Bumper Cars 
Double Cheese ¢ Suzuki 8 Hours 


Redemption Eq. Specials 


PIG SHOCK cscs ciiivescsdc2cvecekanede cocxchcadees 3295 
EIQ: MOU .cet-Sccijesiiudievcatts inivindciebaverdnadeseans 2500 
BOZO BasSk6 tall oiscc cc sevicsscsidscsctocedeccassess 1995 


COS II GAIN G va Bia itn daidicdciccecayiseuainvosee ce: 1995 
CRACK CAD es scweiivacsossspsninsiseccvssesmntexsed: 3750 
Crane SMS Single .............cccccceseeceseeeeees 795 
Full Court Frenzy W/TV .ncccseescccesercecssveses 1995 
Knock Down (Like New) ...........0eeeeeeeee 1995 
Merlin Magic (6 player) ....... eee eeeeeee 12500 
POD ALBA ou schscesssntaceisrazanieeatsoivaccssuniancwes 2500 
PUBR ANG POG sxccresdcaciccstaissiasnacseansvaenahs 3595 
FIOOSTA SNOOLCT siassiasesinceoasercinccdeuerteecseeses 2500 
SHOL GIOCW 2 icicssaniarteciearexceseovedeieevs scien 3395 
SKOO= Ba Va osanasasiasessinvsnbevieassnecdiedtage: 1795 
Skee-Ball 13” Model H..........cceeeeeeeeeeeees 1295 
SMS POKON FOll  icdsrccdirasiacconnievdsiieedsedvec 795 
SIN COE dae seuicbanitswinacsndsinbatdonsoustincactaaie: 995 
UPST BAM svivserisuisiecsditesaiveduasiiacvareass 2500 
A OU cisie oc epapnnsd A cdiiaeceigteeeuiceecceasonn 1595 
WVEACKY GiAlON cs issisiecnsdaccdoncsseRigusslensdnceruedes 3750 


Dedicated PC Boards 


with used accessories 


ESA BOY TOU ve casisvdcvcccnddeces devevaceGesdesncadeuse 895 
Mortal Kombat | .........ceeecccccccceeeeeeccccceuees 125 
Mortal Kombat II .......ee ce cccec cece eecccccceeeeeeees 395 
QUUAITOND ACK sisi diidevc sclanivewvencseozecececesteswcses 50 
PRINT ROCKS: cedsndcutcaetsmunaisudcontevasdnaaeticwextedounds 50 
Videos For Sale 
EO LIC QICOS ass siicaveaienisvexeihavanecuvesseaaeae 395 
| ad © Eee eas RE CR 395 
Afterburner U/r............cccccccccccccssseeccecceeees 395 
PISSAUN recscipsbivtuccuecuQiviaceCrdamacaakxaccaccr 395 
BOOSl BUSIOIS :isces inouisaswiwes Sebocdsscuisuagelect 1295 
BIG UUP cistevcrics Shuai lacinwnimttcetenidee ana 1395 
CADCOM BOW cciccsisiseassareceinedixveiddietieideas 395 
Championship Sprint. .....0.....ccceeeceeeeeeee 395 
CASS FAG). wocsnisiicndevwseintectackadeeesisiemcds 1295 
CUI IMO siicschedecesSiaidecacurcssscccusemcbaests 395 
Continental Circuit ......00....c cc cceccccccceeeeeeee 795 
CY OMIA a issics caisesccnenusocsavocndseacaledeveanunaces 395 
PAM FFIQIN wiskcvs cs aia cbaceacanecebedatseaneeaatelds ode: 395 
Gl OF DOOM os vececesc dead evra vadanceadseesichek cs 395 
CONDON: AKC vesiscdeiicvintinescavinesteeaiondtecudeedeccs 395 
Heavyweight Champ....................cceeeeeees 395 
OUND ACE a2 cncpuamiucepoeconstincicaapeputiecs 395 
Mae DOG NSO? soci sceisvirwctsnsevesesivecadcceeraxn 5500 
Mech Attack (2 Pl. )isissccisssacssansstsescencsevins 995 
Mortal Kombat | Ded. ...............cceeeeeeeeeee 795 
Mortal Kombat II Ded ....... cece eeeeeeeeee 1295 
DEB ASAI pn adaancinrvaenodendedeesise sdncsteccesasious 1095 
OD. TRUNGOIDONE siesssasavcuanigvericavassconteiazs 995 
ODGAliON WI viisssiiscsacaconssasconsaverdeceteries 395 
QUE TRUM catesananaducenunstcesds Bocsanea vat Seanehdeacoanee 995 
PAGE OY savviicesensesundedsestireinedaceazrccace: 395 
Pole. POSHON I éscccvacssessdnssiaanndavsereecccedvoone 395 
POWOPR DIEU sis cvicsaisakacsiaxavssciunsercccccedecenss 1195 
Fi0ad BIQSIOF sis. ccsdciidnsdsscevaceavssinncstveapecs 395 


SACO AU Midisnssinssceeemmansarevertoeednc avec 1595 
SUOet TAGMIOR NM scciideiscvel hneisadetdecdcevunvosvis 395 
Super Off Road w/Track Super Sprint ....395 
SUPESF SPM yes iecaassicccseescadiesmescvnssonssdacte 395 
Team Quarterback .0........ ce cceeeeeeeeeeeeeeeees 550 
TOFMINGOF GUN wisicisiicecerssccusveccevdosavesosevs 1500 
WIG weve tnasnrtectschevaysesnsiucetaaiuiestonsexevsseeeese: 395 
THMG TAVIS vwisiceisusccsucevssscvasuvicancorseceves 495 
WOOP a soe orcrae donde evawsdeseioccatuas cuvencientcndsadeeds 395 
US CIASSIC sf desrscncvistnnuiane dis cacesesdiasceneusancs 395 
WARE FIGINGL cxccicweisunsers civavicasexsvetsnsicte: 1995 
Sit Down Games 
IOUS O/C crcesnesusuce nose ee viva dcaeeeustcecceconl 1295 
CISCO TG AE a scnrvieds ice cndcvisdescvecetisnmacecs 3495 
Cybersled (N@W)...........ccccceeeeseeececeeeeees 5250 
Daytona Twin (Like New)..............0.... 14750 
PUA aici vosSicensesseeiasisnananaesuuuee 3295 
Oe ie iisainitaseepducvdecnudedelumiccadeisannccen 2995 
FRANC DAVIS chested sti vncsovecccsadaceepawe, 2750 
Race Drivin CP ccccccssvescssscccesseancccsesseses 2995 
FIGGO RaCEM S/O) asisecssscctecinadziesunciideleninc 7750 
Ridge Racer TWin................ccccccccceeeeee 11750 
SISOS) TALON sieirscsirenswnescastacidcerdverdeassacsaders 2495 
SUPSK ANG) OM sis sa sicsissa Cotawnqvcvesiccarseoeveus 1495 
Super Monaco GP. .......... ee ee eeeeeesssssees 2995 
TUPI QU css cassis ocoenusdadevevsdecsecevedeas: 2995 
Virtua Racing Deluxe ...............ceeeeeeeeeee 8500 
Virtua RACING (2 Pl) wciicccccsseslecaisesacaaver 7250 
Virtua Racing 4 PI. w/Tower............... 14995 
Videos in 25” Cab 
Dedicated 
CAL PINON sinemactedetsleucdiesiciavevewneccs: 645 
Capt. COMMAMNGG seis. ccectecvsccccadsienssvacciens 645 
Carrier Air Wing............0.cccccsccceeseeeeessceees 645 
C2 IM (|< eee nee 645 
PUIG Mi HNO AC hi sce adearen situciaaetenscumneideswaedebic 645 
Mad Dog 27” Monitor ........0000.ceeeeeeee 2995 
WOES igweiasicncdpitandceieeavconassaivacianoeaxadevetus 645 
WOOM WAlK OR eicsiicsectsscseversesoaaddsadceeessasces! 645 
Mortal KOMBDAt (iicc.ccsevstscsasdeacacsacecesoteseres 795 
Mortal Kombat Uhccecccccccccccvocdsecancccesedsocs 1295 
INA SAIN eisvs cieincscstecenescdsaadecosnansddeweneents 1095 
IEA TO Reis cceois cnedinachsivonscdcacavedavesesouee 1395 
OM FROOG ii icissvcctceddascssermcescncdenasiednacdavsax! 595 
FE PIQINGE secseccosacaniancaseanisebuataraecavnisaneen 645 
IDS OMS ia hicasi he shteccaneansneciteteedtvessteedeeis 645 
SONGS WW ses ccsircan ceecwnnennaunichecaesereseeeuddasier 645 
Sts FIQHION TUDO cscziessicnncseudcvevenavesdeoresas 645 
Techbowl 2 TV Game....................cccc0000. 395 
TOrmMinatOr GuN ..ccccccsccccssccccscsveccevsesceses 1500 
THER TRING S oon ceraszsnacededeanescvevanitncevcasvaust: 645 
WUNMUP UD cacaisasecenictepsieutosattinteewndenenteccsttatas cok 645 


(717) 848-1846. Fax (717) 854-6801 
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USED SLOTS 


Bally's « IGT's * Sigma's ¢ Universals 
Top quality, reconditioned or as is condition machines 
and service after the sale. 


Call for a complete listing. 


ON aLOUOM Etonlatscmlamercere.¢ 


R & J SLOTS ¢ sss 


249 Blue Ridge 19 Blue Ridge Drive ¢ Orange, Virginia 22960 
Phone (703) 672-4500 * Fax (703) 672-4563 





OO) PEO) & 
INSURANCE 


NATIONAL 
KIDDIE RIDE 
ASSOCIATION 


For a quote call 


1-800-677-6572 
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+ Convert most video poker, "B-Line" style games 
or just about anything to ticket output. 
+ Pre-harnessed for Deltronics DL-1275 
or Coinco CDT-10 dispensers. 
+ Programmable pulses per ticket or tickets per pulse. 
+ Unused credit return option. 
+ Auto ticket reload- Remembers tickets owed if 
dispenser runs empty. 
+ 3"x3" PCB mounts almost anywhere. 
+ Market proven for over 3 years. 
+ Distributor and quanity discounts. 







- Kenwood Rd 


Fayetteville, GA 30214 
$79.95 _ fFavetteville, GA 30214 [800/360-1960 





kiddie ride 


Sound & Control 


Give your kiddie ride a Mouth Lift! 


Why settle with the same old boring music when you 
can have fully digitized kiddie songs (with voice too!) 
for the same money! If the look gets kids to ride the 
first time, our music will get them to ride AGAIN. The 
board is so small that it fits easily into any new or used 
rides. Our controller board also features multiple 
coin input, coin meter output, 20A timer and more. 


Eletech Electronics, Inc. 
16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 
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Wholesale Games Inc. 
ALLTYPES OF COIN-OPERATED MACHINES 
1220 West Jackson St. ¢ Shelbyville, TN 37160 


1-800-526-4723 or 615-684-2209 
FAX 61 9-685-01 44 
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Call Today for FREE 


BROCHURE! 
| We Do Take 
Trade-Ins on Boards 
QUALITY Complete manufacturer of hae 
TECHNICAL 8-Lines & Pokers — 
SERVICE We will build your game to meet 


your specifications Authorized Distributor for 


‘ATTENTION ARKANSAS’ 
CALL ABOUT OUR TOY CABINET 
WITH TICKET DISPENSER! 


SCVINI: 





CNIS 


Countertop with Ticket Dispenser 
Call for details 


NEW & USED 
Equipment 





Pinball Machines ¢ Video Games 
Juke Boxes 






Complete Line of: 









Boards : ; 
Kits Call for Details on our 5-Day Free Delivery 
Kentucky, Illinois, Indiana, Wisconsin, North Carolina, 
t ] 5 4 
ra South Carolina, Georgia, Ohio, 


, Michigan, and others 
miscellaneous 


part for any 8-Line or 
Poker Call Wholesale Games for 
sizzling summer deals!! 
The hotter it gets, 


the hotter our deals!! 
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AUTHORIZED PARTS AND | 
SERVICE CENTER | 
Taito Sega 
Konami Fun Merchants 
SNK Elaut 
MODEL: HT-14 Namco Rowe 
eee Merit APC 
PROGRAMS Atari Dixie Narco/Ardac 
2732 - 27CO080 Crompton American Laser Games 
Bally 1.C.E. 
Midway Arachid 
EXPRESS | 


HT-14 el 
pe Capcom 


Sem 


| 
Williams Skeeball 
* 30 Day warranty on repaired items * 

* Average repair cost under $100 * 

For fast and reliable service contact | 
BETSON ENTERPRISES 


EXPO 5 on 
s x ay = 2 
= ies 
303 Paterson Plank Road 


295 = 







LENGTH: 6-5116" (16 CM) 
WIDTH: 4-5116" (11 CM) 

HEIGHT: 2-3116" (5.5 CM) . 

WEIGHT: 14.QUNCES _ (397 G) Carlstadt, NJ 07072-2307 






POWER: 2-9V BAT. OR AC ADAPTOR 






800-524-2343 SBETSON 201-438-1300 





=—_ C&P DISTRIBUTING =< 

 coennes enna TEL: 219-256-1138 aoe 

PRICES ARE SUBJECT T ° a, meatier 

I CHANOE WITHOUT NOTICE. prs \ ee 
4 


SA-20 PROGRAMER 
KIDDIE RIDES 


e All Types 
e Rebuilt 


Growing national indoor amusement : Financing 
company seeks dynamic, Amusement Equipment 


results oriented and mechanically " Manufacturers Ltd. 

inclined MANAGERS for family § 

entertainment stores throughout ¢€ 1-800-325-3564 
the continental U.S. and Hawaii. | Ask for Steve, Mike or Ken Laqua 
Excellent advancement opportunity 

with a competitive wage & 
benefits package. Experience in 
the amusement industry is a must. 
Join the FUN & be part of the 
Fun Factory team! 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


Fax or mail your resume and 
Salary history to: 
Human Resources Director 


Fun Factory, Inc. 7 * 
91-246 Oihana St. ) EP R OM & 
Kapolei, HI 96707 
Fax: (808) 682-4016 | & 


An Equal Opportunity Employer 
C&P DISTRIBUTING 
TEL: 219-2§6-1138 
FAX: ee 
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S-LINE 
POKER 
BOARDS 
800-966-9873 
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& Worldwide Video - 


Entertainment Inc. 


CHALLENGES 
THE AAMA, JAMMA, AMOA... 


and all AMOA sister organizations around the world; 
it’s leaders and membership; 
to support and agree upon one video game 
platform for future coin-op development! 





From this agreement will emerge a cohesive system and/or 
platform for coin-op game manufacturers around the world 
to effectively develop games on equal footing. All coin 
operators will be able to purchase and operate 
video games with expedient delivery, 
at reasonable prices and profits for all. 


We call upon the leaders of these great organizations to 
gather together this fall, and support this immediately. 
The future of coin operated game developers, 
manufacturers, distributors, and the entire 
coin-op industry rests upon you. 


A half generation from now, coin op business observers 
will likely point to this remarkable congress of leaders and 
say, “There, then, was our coin op industry re-born.” 


To all members of these organizations; this challenge will 
appear in trade magazines around the world. We request 
that all coin operators around the world call us and/or fax 
us to sign a petition in support of this urgent matter. 
Worldwide Video will present 
“thousands of signed petitions” 
to the board members of the 
AMOA, AAMA, and JAMMA organizations 
at the September AMOA gathering in New Orleans. 


LEADERSHIP-VISION....Needed now more than ever 
& Please call in the USA 619-229-2200 or fax 619-229-2202 . 
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LOW COST ¢ HIGH RETURN 
DESK TOP COIN PHONES 


BEST WHOLESALE PRICES! 
WEWILLNOTBEUNDERSOLD! 
FORGET THE REST, CALL THE BEST 


G-TEL 


713-550-5592 
Fax 713-550-1028 





Harness of Quality 


Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 
ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 
100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 
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LATINO Jukebox Top 30 | 
FOR MONTH ENDING MAY 1995 | 


COMPILED FOR COMPACT DISC 
JUKEBOX OPERATORS 
TITLE ARTIST 


[=| woramorawipueoion osu J 
'a |= [aunaue we bveaeiaimar_vicente Fernandez 
4 [4 [-Rompiendosarreras —_—aronco fF 
(6 |= | ove seas muy rene” Alelancro emnande | 
7 fo [-avervioy ~~ sanatcabres 
fa |= [reracasmuer tana wacnos. 
fa [8 | “Yo vendo unos ojos verdes" Ezequiel Pena 
10|- | Tamboresysabor to olvares 
[= [wreray ~~ Goraestetan. 
W[4 |= [werensuecntacaneees vars fi 
” 
[5 [= | raraneconqustarte: __sossieesteban 
£[6 [= | extosbetapinamitar Sonora inamita 
[7 [to| vsteaseoueda nau —__wiricovarsas [iy 
[8 [5 | ‘wuetaserraseao" __crupowche 
fa [2 [rmenouesoy Inca 
5 [4 | “seReinasDerPuenio” —_selenavoraciea 
(6 |= | rmserimerascranaciones" selena viosoinos [ay 
7 |= [Reunions ——_—sitieJoeataFamiia 
[e [= [teamo.teamo,reamoy spar [iy 
[a |= [seaundo Romances wis miguel 
TO| | "Reencuentron___—_—naustraeramor 


SAMPLING BY THE 

LATIN JUKEBOX, G. GROVE, cA 
BASED ON ACTUAL 

JUKEBOX PLAY REQUESTS. 


F | TO ORDER CALL I-800-LATIN CD 







































HIS CHART 
LAST CHART 
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VIDEO CONNECTION 1150 INDUSTRIAL PL., #110, DIXON CA 95620 






COMPLETE FACTORY KITS 


ALL KITS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 





















Mortal Kombat 3 (Hottest New Piece) ...........::eeeeee MVP or Major League (Excellent Baseball Action) ....195 
Street Fighter the Movie (New Digitized Graphics) .Cheap! Splatterhouse (Friday the 13th Bloodfest) ............ 195 
Gals Panic II (Vert. Digitized Models Strip to Buff)....1050 | Slam Master (2-3 PI., Capcom’s Top Wrestling Piece) ..195 
Great 1,000 Mile Rally (Driving Masterpiece) ........ 950 Street Fighter Il Champion Edition (Full Kit) ........ Leo 
NBA Jam PCB & Marq....395 or NBA Tour.Ed. Kit ......895 | Guardian of the Hood (2-3 PI., Gang Fight Special) ..175 
X-Men (2 PI., Capcom’s Newest “B” Board System) ....845 | Bottom of the 9th (2 PI., Baseball Shoot Out).............. 150 
Krazy Bowl (Newest Bowling Action) ...............0 695 Team Quarterback (2 Pl., Excellent Football Action) ..150 
Eagle Shot Golf (Excellent for Bar or Tavern) ........ 695 _— Relief Pitcher (2 Pl., Ex. Realistic BB Home Run!) ...... 150 
R-Shark (2 PI., All New Shooter Like Raiden Il) ...... 695  Knucle Bash (2 Pl., Elvis Battles Sumo Wrestlers) ...... 150 
Super Off Road (2 Pl., New Kit w/Wheels & Pedals) ..450 Rim Rockin Basketball (2-4 Pl., Super Sports Action) 125 
Tetris (2 Pl., Best Novelty Piece Ever!) ..........08. 395 Arch Rivals (2 Pl., Basketball Brawling Action) ........ 95 
Mortal Kombat Il (2 Pl., Excellent Digitized Warriors)..395 | DarkStalkers or S.F. Turbo (“B” Kit w/exchange) ....95 
9 Ball Shootout (Excellent New Pool Game) ........ 350 = Alien VS Predator (2 PI., “B”’ Board With Exchange) ....95 
Cool Pool (Strip Tease Pool Tavern Pieces) .......... 350 Heavy Barrel (Includes New Rotary Joystick) .............0. 95 
Aero Fighters (2 Pl., Excellent Airplane Shoot-um Up) ....350 Ms. Pac Man (table, upright, kit or PCB) ...... Makes Money 
Capcom Bowling or Coors Light Bowling .......... 350 Defender, Stargate, Joust, Robotron, kits ...... Cheap 


Blood Bros. (2 Pl., Cowboy & Indian Shoot-um Up) .......... 295 - 
Classic PC Boards 
--Bought and Sold-- 


Bloxeed (2 PI., An Enchanced Version of Tetris) ....295 
Neo-Geo 1, 2 or 4 Slot (with one free cartridge) Reduced 


Earth Defense Force (2 Pl., Full New Space Kit)......275 
Martial Champion (2 PI., 10 Fighters w/ New Moves) ..275 

Samurai Shodown Il (Hottest New Cartridge) ....250 
Savage Reign..395 or Super Side Kicks 3 ........ 3/5 


Mortal Kombat (2 PIl., #1 Hit-Full Kit) oe. 250 
Big Event Golf (Excellent Bar Piece) ...............0. 250 

Street Slam (B-ball).....395 or Bust A Move....... 
Fatal Fury 3.......... 375 or Double Dragon......... 


















Strider (2 Pl., Excellent Space Adventure) ............ 250 
Clutch Hitter (2 Pl., Superb Baseball Action)................ 250 
High Impact (2-4 PI., Excellent Football Action) .......... 195 
Time Killers (2 Pl., Warriors Battle to the Death) ....195 


U.S. Classic (Top Notch Golf w/trackball) ......0.0..... 195 | We Will Meet or Beat Any Price!! 


Cal. 50 (2 PlI., Superb War Game Shoot-um Up) .... 


Mutant Fighter (2 Pl., Space Mutant Wrestlers)..............+ EXPERT VIDEO GAME REPAIR 




















Great 1000 Mile Rally (Driver w/New 25” Monitor) ...1795 Afterburner (Ded. Flying Masterpiece).......... 


Gal’s Panic Il in 13” Merit Color Countertop ....... 1295 Enduro Racer (Motorcycle w/handlebars) ....... 495 
9 Ball Shootout (Ded. Brand New w/25” Monitor) ...995 Pole Position Il or Badlands or Top Speed 
New California Turbo Cabinet w/25” Monitor ...... 895 Arkanoids (Merit 13” Color Countertop)......... 395 
(2) Neo-Geo 1-Slots in Nintendo Dual Monitor Cab ..850 Kramer 4in 1 Casino or Mini Boy 7 Countertop........ 395 
MS Pac or Centipede Cocktail Tables........... Galaga or Ms. Pacman (Ded. U/R in mint condition) .. CALL 


**FREE--FREE--FREE** We do Expert Conversions Sé Habla 
TES ence | Call Toll Free: ‘iid 


** EREE KIT ** 1-800-44-Hot-Kits ¢ (1-800-444-6854) 


Nl for Li EE | | 
nbc ver BUYeSELL*TRADE 
CALL FOR OURFREECONVERSIONKIT | es 


NEWSLETTER (OVER 200 KITS LISTED!) WE EXPORT WORLDWIDE 
































3020 Canton Road, Marietta, Georgia 30066 


ntertainment 800-480-8880 * 404-425-0056 
FAX 404-425-0720 
les Sales Representatives 
Tom Dunn * Chad L’Herault * Debby McMillan * Charlie Stutz 
nc. 
Live Video Black Jack 
one 5 Player Station 
oct Player Friendly Panel Lights 
gv b wer Built in Security 
’ oer Casino Size Player Table 
yor Progressive Feature Available 





Ticket Printer 


Full Line of Latest 8-Line and poker games! 
Technical Assistance and Quantity Discounts are always available! 


Kits Boards, Cherry Master, Super Cherry Master, diied 
Mag A Odds ae /] i; Tr eho e, Wing ; anil more i ee) 


Monitors by Wells-Gardner, Video-Master, Sharp and Tekbilt 
EMT Kiddie Rides Ohio Coin Machine Assoc 
ARG AS Neo Nc hei cc. os eee rece tee 64 Planet Earth Entertainment .... 


Advanced Games and Fun Industries Premier Data 
Engineering Randy Fromm 
American Changer Corp. .......... 43 Great American Billiards Roger Williams Mint 
American Laser Games Green Games Rowe International Cover 3, 97 
American Sammy Hi- Max Technology Cover 2, 95 
HMS Monaco 





Kiddie World 
King Plush Star Track Plush 
Lazer-Tron Success Plush 


Mayoni Enterprises 
Coin Concepts Merit Industries 
Coin ConneXion Midway Wig... tc. <cmeun susie oes: 21 Valley Recreation Products 
Dale Electronics Music Operators Service Van Brook of Lexington 
Data East . Namco-America 

National Ticket 

New Orleans Novelty 
Bagle Machine Co. fac 6. s6 os aise 122 NSM-America 
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WHEN THE 
LASERSTAR EAGLE SINGS, 
“PROFITSSOAR 


It’s spectacular...Our LaserStar® Eagle is any- 
thing but the same old song. Its impressive size 
and graphics make it the wallhung jukebox that 
customers love to play and play. _ 


And not only does it look. sensational, it 
performs beautifully. There’s an eight+title 
display, coin and bill slot, high security system, 

“and _ interchangeable LaserStar components. * 
Plus, it’s easy to install and easy to maintain. — 


It all adds up to increased profits. And that’s 
music to.anyone’s ears. See your loca 
ROWE/AMi music operator for details. 


“ 


~ ©ROWE, 





Malctantelitelarel este (-m@liita= 
203 Swan Road, Hanworth, Middlesex TW13 6LL 
Great Britain 081-893-8300 Fax 081-893-8600 










WORLD TOUR 


‘Triple 
Slam Dunk 
cinleyal 





of the Year! 


Fun for all ages. - 
@ 
m(orcCe muon al-r-le) 
competition with 
other player 
selectable modes — 
® 
Unique basketball 
controls and large 
LED scoreboard 
display for 
realistic action. 
® 
Exciting basketball 
Elalalelelareciarlare 
music add to the 





TTT 
poeneee 
act ee 











Insert coin and the ACTION ' players experience. 
timer begins. Slam the basketball ; 
controls and try to SCORE a 
single, double or triple basket. vrs wile 
BONUS points awarded for : 
every triple slam. HOOP IT UP 1 M 
keeps players of ALL AGES : 
coming back for more! ATARI 


™ & © 1995 Atari Games Corporation/Time Warner Interactive. All rights reserved. 
Hoop It Up is the registered trademark of Streetball Sports Ventures Partners. 
Licensed to Atari Games Corporation/Time Warner Interactive. 


